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The test involved replacing half the lamps 

at the Szentendre post office. The low 

energy area achieved 50 percent more light 

for 42.41 percent less power. 

Magyar Posta said the savings would 

reduce CO
2
 emissions by two tons a year 

and that cost savings would pay for its 

investment in new lighting in one to one-

and-a-half years.

Swiss Post Opts 
for Gas-Powered 
Vehicles

Swiss Post’s Mägenwil distribution centre 

opened this year as the company’s first to 

operate only gas-powered vehicles.

The company took delivery of 110 gas-

powered Fiat Ducatos vehicles in July. These 

are claimed to emit ten percent less green-

house gas than a diesel engine. 

The additional vehicles brought the gas-

powered delivery fleet up to 140 vehicles 

making it the biggest in Switzerland. 

Swiss Post also operates 250 low-emission 

electric scooters on letter delivery.

For goods transport, the company is using 

double-deck trucks offering up to 30 

percent more load capacity. 

Swiss Post plans to reduce its CO
2
 emis-

sions by ten percent by 2012 using 2007 

as its basis.

Europe
Americas
Asia-Pacific

Correos Aids Phone 
Recycling

Correos of Spain had collected just under 

116,500 old mobile phones by April this 

year under the Dona Tu Móvil campaign, 

which began in January 2007.

Spanish consumers collect special mobile 

phone envelopes from post offices and 

drop them in any letter box or at the post 

office. 

The phones are recycled, repaired or reused 

and the funds obtained donated to the 

Spanish Red Cross and the Fundación 

Entreculturas charity.

Lighting Pilot Proves 
Double Benefit

Magyar Posta of Hungary has conducted 

a pilot project to assess the benefit of 

replacing post office lighting with low 

energy Tungsram lamps with electronic 

starters capable of reducing the lamp 

voltage.

Itella Launches 
Carbon Offset 
Services

Itel la has launched a carbon-neutral 

delivery service for businesses for parcels, 

letters, direct mail, magazines and news-

papers. 

It will extend the initiative to consumers 

in 2010, launching products and services 

including a green stamp.

The offsetting scheme is being operated in 

partnership with Turkey’s Mare wind farm, 

which, said Itella, has been granted a Gold 

Standard certificate.

Itella is committed to reducing its CO
2
 

emissions by ten percent by 2012 and by 

30 percent by 2020 using 2007 as its base.

The company is conducting long-term 

projects to reduce transport and buildings 

emissions. This year it has switched 33 

percent of its electricity usage to renewable 

sources, with targets for 80 percent in 

2010 and 100 percent in 2011.
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The jury, headed by the secretary general 

of the council for sustainable development, 

singled out Deutsche Post DHL’s GoGreen 

programme to improve its CO
2
 efficiency 

by 30 percent by 2020. 

Hermes Launches 
Carbon-Neutral 
Service

German business-to-consumer parcels 

company Hermes is to offer a carbon-

neutral product next year as part of 

its parent, Otto Group’s, sustainability 

strategy.

Hermes said its customers would not have 

to pay extra to use its green parcel service. 

Rather than offset CO
2
 emissions, the 

company will set out to avoid generating 

emissions through efficient operations and 

active environmental measures, it said.

The parcels operator claims already to 

have reduced its average CO
2
 emission per 

shipment from 300 g to 260 g. 

According to its 2008 environment report, 

Hermes aims to reduce its CO
2
 emissions 

from transport by two percent a year and 

emissions from its depots by 3.5 percent a 

year.

Otto Group has a target to reduce its CO
2
 

emissions by 50 percent by 2020.

Sustainable Mail 
Catches On in UK

Royal Mail said in September that more 

than 60 customers had signed up for its 

Sustainable Mail direct mail service.

Since the service launched in April 2009, 

more than 30 million direct mailpieces have 

been delivered.

Sustainable Mail offers a discount of up to 

4.7 percent on standard bulk mail Mailsort 

prices to mailers that meet specified criteria 

for improved sustainability, minimised 

waste and increased recyclability.

Norway Post Moves 
More to Rail

Norway Post’s Bring freight subsidiary is 

expanding its use of rail by transporting 

fresh food on an international route 

between Oslo and Rotterdam.

Transferring goods from road to rail is a 

key element of Norway Post’s environ-

mental strategy. Last year it entered into a 

contract to buy NOK 1 billion in rail services 

each year. More than 80 percent of mail 

in Norway (over distances covered by rail 

services) is now transported by rail.

Bring companies have transferred the 

equivalent of about 2,000 road semi-

trailers of freight a month to rail, cutting 

1.5 million road kilometres and lowering 

CO
2
 emissions by 1.3 million kg a month, 

according to the company. 

Deutsche Post DHL 
Wins Sustainability 
Award

Deutsche Post  DHL has  rece ived a 

German sustainability award in the “Most 

Sustainable Strategy” category in recog-

nition of its readiness to assume economic, 

environmental and social responsibility.
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SUER Invests 
in Sustainable 
Development

Spanish parcels operator SEUR gained ISO 

14001 certification in 2009 and opened 

its first office to have a solar energy supply 

through photovoltaic panels.

The company invested EUR 4.5 million 

in solar panels which are expected to 

produce savings from lower energy and 

maintenance costs as well as reduce the 

company’s CO
2
, sulphur oxide and nitrogen 

oxide emissions.

SEUR received a “Move Green” distinction 

for its commitment to sustainable devel-

opment, specifically the introduction of 

compressed natural gas vehicles operating 

in Madrid.

It is a member of the Madrid Pro Climate 

Forum, a Madrid council initiative to 

combat air pollution and share ideas for 

environmental innovation.

Europe
Americas
Asia-Pacific

Cargo Cycles Hit the Streets in Geneva
TNT Swiss Post has introduced three-
wheeled, electric cargo cycles in Geneva for 
delivery and collection of documents and 
parcels up to 30 kg. It plans to roll out the 
quads to other Swiss cities.

CitySprint Proves its Fuel Economy
UK express company CitySprint has won an 
award for achieving the best fuel economy in 
the GreenFleet Scotland eco-drive challenge 
that took place in Edinburgh. Vehicles were 
fitted with a logging device providing an 
accurate measure of fuel consumption and 
carbon emissions.  

Focus Magazines GoGreen to Subscribers
The Focus group of magazines are being 
delivered to subscribers via Deutsche Post 
DHL’s GoGreen carbon-neutral service. The 
contract, which includes customer corre-
spondence, will cover an expected 20 million 
items a year.

Temp-controlled Export Goods Travel by 
Barge
DHL Global Forwarding is moving tempera-
ture-controlled export pharmaceuticals off 
the road and on to inland waterways for 
its customer Sanofi-Aventis. The goods will 
travel by waterway in sea freight containers 
from Mainz to Antwerp and Rotterdam.

P&T Luxembourg Tests Eco-Friendly 
Vehicles 
P&T Luxembourg has acquired five gas-
powered and two hybrid vehicles for a 
pilot test with a view to a more widespread 
fleet renewal. The postal operator has also 
introduced a carpooling platform for its 
employees.

>>In Brief - Europe
Deutsche Post DHL Enhances Disaster 
Aid
Deutsche Post DHL has enhanced the 
disaster management services it offers 
in cooperation with the United National 
Development Programme (UNDP) by 
launching a module which prepares 
airports for the demand they will have to 
meet at times of disaster.

FedEx Introduces Hybrids
FedEx Express has put three Iveco hybrid 
collection and delivery vehicles into service 
in Paris to complement ten hybrid vehicles 
operating in Milan and Turin. The initiative 
follows the launch of the Urban-Cab for 
environmentally sensitive deliveries in the 
centre of Paris.

APC Overnight Upgrades to Euro 5 
UK parcels carrier APC Overnight has taken 
delivery of two new Euro 5-rated DAF FTG 
CF85 44-tonne tractor units as the first 
stage in the expansion of its fleet.

IATA Welcomes G8 Reduction Targets
The G8 world leaders’ summit in July 
agreed on a global, long-term goal of 
reducing aviation emissions by 50 percent 
by 2050. The International Air Transport 
Association welcomed the targets for 
commercial aviation industry carbon-
neutral growth and for an average 1.5 
percent annual improvement in fuel effi-
ciency to 2020.
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The Postal Service looks for ways to reduce 

the environmental impact of its 220,000 

vehicles travelling more than 1.2 billion 

miles a year. Its 41,000-plus alternative fuel 

vehicles operate on fuels including hybrid 

electricity, propane, compressed natural 

gas, liquefied petroleum gas, E-85 ethanol, 

and fuel cells. 

Three-wheel electric (T3) vehicles deliver 

mail in Florida, California and Arizona. The 

T3 has a range of 40 miles, a maximum 

speed of 12 mph and a load capacity 

of 450 pounds. It is powered by two 

rechargeable power modules, has zero 

gas emissions and costs 4 cents a mile to 

operate.

Americas

Inventory Sets 
Baseline for CO2 
Reduction 

The United States Postal Service has 

conducted a voluntary inventory of its 

greenhouse gas emissions to establish a 

baseline for a future annual evaluation 

determining whether it is meeting its 

reduction goals.

The report used 2007 data because it 

was the most complete and up-to-date. It 

showed that direct greenhouse gas emis-

sions totalled 5.3 million tons, roughly 

equivalent to one million gasoline (petrol) 

cars driving 12,000 road miles a year.

Contracted transport accounts for 52 

percent of the Postal Service’s carbon 

emissions, while emissions from buildings 

account for 36 percent. With 43,000 

vehicles capable of using alternative fuels, 

the report attributed only twelve percent of 

the Postal Service’s carbon footprint to its 

own vehicles.

The stated goals of the Postal Service is 

to reduce its energy use by 30 percent 

by 2015; to reduce its petroleum fuel use 

by 20 percent by 2015 and to reduce its 

greenhouse gas emission by 20 percent by 

2020.

The pay-for-performance goals for postal 

managers are to include achieving fuel 

reduction goals.

The Story So Far at 
USPS

The United States Postal Service has been 

working toward its carbon footprint 

reduction goals.

Postal buildings are using more efficient 

lighting, low-water use fixtures, bio-based 

floor tiles, and renewable materials such as 

bamboo for cabinets and counter tops.  

The largest project to date is a green roof 

on the Morgan Mail Processing and Distri-

bution Center in Manhattan, New York. 

At nearly 2.5 acres, the green roof is the 

largest in New York and one of the largest 

in the country.
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A key feature of the website is a carbon 

footprint calculator that helps consumers 

to see how much they can contribute to 

the environment by conducting postal 

business online.

The Postal Service is also working to 

create a culture of conservation among its 

636,000 employees across 33,000 facilities, 

and among its suppliers and partners in the 

mailing industry.

It has been honoured with more than 70 

environmental awards, including 40 White 

House Closing the Circle Awards for envi-

ronmental stewardship and ten WasteWise 

Partner of the Year awards from the US 

Environmental Protection Agency for best 

government performance.

DHL’s GoGreen 
Enters the Canadian 
Market

DHL has launched its GoGreen carbon-

neutral shipping service to business 

customers in Canada.

The premium offset service is simple to use, 

says DHL. It calculates a shipment’s carbon 

emissions to the nearest gram and offsets 

them by reinvesting in certified carbon 

management programmes such as refores-

tation and alternative energy projects.

DHL plans to introduce more environmen-

tally friendly services: DHL Express Canada 

has recently completed a re-routing 

exercise to maximise its fuel efficiency and 

is working with Canadian environmental 

protection organisations to develop its 

investment in forest and land protection 

projects.
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To minimise mail’s environmental impact, 

the Postal Service’s “Read, Respond, 

Recycle” message promotes mail recycling 

at 6,000 postal facilities across the country. 

Secure recycle bins in post office lobbies 

make it easier for customers to make envi-

ronmentally friendly choices. 

The Postal Service also offers a returns 

service for recycling small electronics, 

compact fluorescent lamps and discarded 

or expired pharmaceuticals. 

Its customers use more than a half-billion 

envelopes and mailing supplies that are 

nearly 100 percent recyclable and made 

from environmentally friendly materials. 

Consumers are helped to make environ-

mentally responsible decisions about their 

mail, via a “green” section of the Postal 

Service website, usps.com/green, that gives 

information about products and services 

plus helpful facts and suggestions. 
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Potter Asks Employees 
to Save Energy

The United States Postmaster General John 

Potter has outlined five ways for employees 

to help reduce energy consumption.

Launching h is  annual  conservat ion 

campaign, Mr Potter asked the Postal 

Service’s 636,000 employees to become 

personally responsible for conservation 

by: reducing energy use, lowering vehicle 

petroleum use, improving water effi-

ciency, achieving zero waste and reducing 

consumable products.

“Calculate your carbon footprint and find 

ways to lower it,” he said.

UPS Discloses 
Climate Goals

UPS has a plan to cut its airline’s carbon 

emissions by an additional 20 percent by 

2020 to give a cumulative reduction of 42 

percent since 1990.

The goal is contained in the company’s 

2009 sustainability report, which gives its 

global carbon inventory.

In September, UPS was named one of 

the top 50 corporations in the Carbon 

Disc losure Leadership Index. This is 

compiled by the Carbon Disclosure Project, 

which surveys disclosure practices of FTSE 

Global 500 Index companies.

UPS was also named in the S&P 500 Carbon 

Disclosure Leadership Index of companies 

with “the most professional approach to 

corporate governance in respect of climate 

change practices.”

UPS Launches Carbon-
Offset Package

UPS has launched a carbon-positive small 

package product.

Customers can opt for the service by 

paying five cents per UPS Ground package 

or 20 cents per air package to offset the 

CO
2
 emission generated by their shipment’s 

transportation. 

UPS says it will match the offset in 2009-10 

up to USD one million effectively doubling 

the offsets purchased.
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FedEx Operates More 
Hybrid Vehicles 

FedEx Express is taking delivery of 51 addi-

tional gasoline-electric hybrid vehicles to 

bring its fleet of hybrid electric and electric 

vehicles up to 325.

Most of the vehicle will go into service at 

a centre in the Bronx, New York, which will 

become the company’s first all-hybrid facility.

In July, FedEx Corp announced the addition 

of 92 hybrid electric trucks to its global 

fleet - the first standard delivery trucks 

converted to hybrid electric systems.

FedEx Office Places 1st 
for Green Power

FedEx Office, the corporation’s retail 

network, has gained first place in the 

United States Environmental Protection 

Agency’s (EPA) Top 20 Printers List.

The Printers List, one of nine Top Partner 

lists released quarterly, ranks the largest 

green power purchasers in the commercial 

printing business.

FedEx Office is also ranked 11th in the 

EPA’s Top 20 Retail List.

The retail chain purchases 34 million KWh 

of renewable energy certificates and utility 

green power products a year, using green 

power to meet 14 percent of its purchased 

electricity use.

US Invests in Zero-
Emission Delivery

President Obama of the United States has 

announced USD 2.4 billion in funding 

for the development of electric-powered 

vehicles, including zero-emission delivery 

trucks and vans for use by courier, express 

and parcels operators.

Under the programme, the US Government 

has selected 48 advanced battery and 

electric drive projects for funding through 

the American Recovery and Reinvestment 

Act.

Solar Roof Covers Three-Plus Acres
FedEx Ground is to install a rooftop 
solar electric system at its Woodbridge, 
New Jersey distribution centre. The 2.42 
megawatt solar power system will cover 
about 3.3 acres of roof and produce up 
to 2.6 million kWh of electricity a year.

FedEx Freight Tests Hybrid Tractor 
Unit
FedEx Freight is to test a road tractor unit 
fitted with a hydrogen-electric hybrid 
drive-train produced by Tyrano. A recon-
figured FedEx vehicle will run for a year 
to evaluate its operational suitability.

FedEx Voted a Leader in CSR
Boston College Center for Corporate 
Citizenship and the Reputation Institute 
have named FedEx one of the top ten 
companies recognised as leaders in 
corporate social responsibility in a ranking 
determined by the public.

>>In Brief - Americas
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Australia Publishes 
CSR Report 

Australia Post has published its first stand-

alone corporate social responsibi l ity 

report, which it has produced in line with 

the Global Reporting Initiative reporting 

framework.

The report contains the seven key pillars of 

the company’s CSR strategy: minimise its 

carbon footprint; invest in communities; 

offer responsible and valued products and 

services; integrate sustainable sourcing to 

the supply chain; engage the workforce 

in sustainability practices; understand 

and respond to stakeholders and ensure 

effective governance and reporting.

Among Australia Post’s stated goals is a 

two percent reduction in greenhouse gas 

emissions from 2007-08.

The company has stopped supplying plastic 

bags to customers in its retail outlets to 

help reduce its impact on the environment.

It is helping children to think up fresh ideas 

to address complex environmental issues 

through the Kids Teaching Kids programme. 

This is an education programme delivered 

through schools. It encourages children to 

work together to identify and offer solu-

tions to environmental challenges in their 

local communities.

Sumisho Chooses 
GoGreen

Japan’s Sumisho Global Logistics is to use 

DHL’s carbon-neutral GoGreen service. The 

company already has ISO 14001 certifi-

cation.

“Using DHL GoGreen allowed us not 

only to offset CO
2
 emissions but also to 

contribute to a global issue that will chal-

lenge current and future generations,” 

said Yichi Kurimura, general manager of 

import department No 2, Logistics Services 

Division.
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   Message from the Editor

We hope you enjoy this special issue of IPC 
Market Flash.  This is the sixth edition of Green 
Flash and the third of 2009. 

The purpose of the special issue is to share the 
many successful environmental sustainability 
initiatives being undertaken by IPC member 
posts and participants.  Please highlight your 
post’s programs by submitting your articles and 
photographs to: publications@ipc.be.   

Valoree Vargo
Head of Communication, IPC

IPC Market Flash is a bi-weekly newsletter 
providing a comprehensive look at new 
developments emerging in the international 
postal marketplace.  It is published by the 
Markets and Communication Department of the 
International Post Corporation.

IPC Market Flash is sent out exclusively to IPC 
member posts.  If you would like to contribute an 
article or photograph to this publication please 
contact us via email at publications@ipc.be or 
send your submissions to :
 
IPC 
Head of Communication
Avenue du Bourget, 44
1130, Brussels 
Belgium 

 
While every care has been taken to ensure the accuracy of this report, the facts and 
estimates stated are based on information and sources which, while we believe them 
to be reliable, are not guaranteed. No liability can be accepted by International Post 
Corporation, its directors or employees, for any loss occasioned to any person or entity 
acting or failing act as a result of anything contained in or omitted from this report.
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