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Deutsche Post DHL
Helps Raise
Awareness

All Deutsche Post DHL business units across
the globe celebrated World Environment
Day on June 5.

Employees acted to reduce energy
consumption in the company’s offices and
buildings by turning off lights for one hour,
refraining from printing for the whole day
and using washable rather than disposable
cups and cutlery.

Staff at Deutsche Post DHL's headquarters
in Bonn, and their families, were invited to
volunteer to help clean up a nature reserve
in the city suburbs.

“We agree 100 percent with the goal of
the United Nations to raise awareness
among people of their personal responsi-
bility toward climate protection,” said chief
executive officer Frank Appel.

THE NATURAL PARTNER FOR THE POSTAL INDUSTRY

Green Issue 5 | 16 June 2009

FedEx Goes Green at
European Gateway

FedEx Express has conducted the topping
out ceremony on its new central and east
European hub, which will be its largest
solar-powered gateway worldwide.

The hub in Cologne is being constructed in
partnership with Cologne Bonn Airport and
is due to be completed next year.

The solar power system is capable of
producing about 1.3 gigawatt hours
of electricity a year: using solar panels
covering a total area of 16,000 sg metres
will be installed on the roof.

Meanwhile, in Milan and Turin, a FedEx
Express trial of ten Iveco hybrid electric/
diesel Daily vans has produced its first
results. In a six-month period, each vehicle
covered 7,900 km and reduced fuel
consumption compared with a traditional
vehicle by 26.5 percent, saving 7.5 tons of
CO, emissions.
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The results were facilitated by control
systems and functions that include allowing
vehicles to start in electric mode and to
brake using fuel recovery.

FedEx Express worked closely with lveco on
the development of the hybrid Daily. It is
the first company to test the technology in
the vehicles and the trial will continue until
May 2010.

In Paris, FedEx Express has teamed up with
ecological passenger transport company
Urban-Cab, to test an electric utility vehicle
and electrically assisted tricycle on delivery
operations in the sixth district.

During the 11-week trial, the vehicles
delivered more than 2,400 documents and
small parcels with an average of about 15
emission-free stops an hour.

FedEx now plans to increase its Urban-Cab
fleet to five and extend its operation to
more districts of Paris.
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California Award
Recognises USPS
Work

The United States Postal Service (USPS) has
added to its collection of more than 70
environmental awards with the coveted
Climate Action Champion Award from the
California Climate Action Regjistry.

The award recognises the Postal Service's
work to reduce greenhouse gas emissions
and its role in shaping the public’s response
to climate change.
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Since 2003, the Postal Service has reduced
energy use at its facilities by 15 percent
and has pledged to achieve a 30 percent
reduction by 2015. It has increased its
alternative fuel use by 41 percent since
2006 and aims to reduce petroleum use by
20 percent over the next five years.

The Postal Service also has cradle-to-cradle
certification for human and environmental
health for its Express Mail and Priority Mail
packages and envelopes.

“The Postal Service has proven that even
an organisation as large and complex as
itself can make substantial changes to
reduce its impact on the environment. |
was very pleased to present it with the
Climate Action Champion heavy-weight
belt at our annual conference,” said Gary
Gero, president of the California Climate
Action Registry.

USPS Helps
Employees Get
Greener

The United States Postal Service engaged
its employees in environmental protection
by launching a campaign to increase
awareness in celebration of Earth Day.

“Turning Over a New Leaf” aims to create
a conservation culture among the Postal
Service's 646,000 employees in 34,000
facilities and among suppliers and partners
in the mailing industry.
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Canada Post
Publicises Polar
Threat

Canada Post participated in an interna-
tional postal awareness campaign on the
effects of global warming by issuing two
domestic rate stamps as a contribution to
an omnibus issue.

The campaign: “Preserve the Polar Regions
and Glaciers”, focuses on the risk to Arctic
animal habitats. Canada Post’s stamps
feature wildlife photography, one depicting
a polar bear and the other an Arctic tern.
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UPS Canada is converting 167 gaso-
line-powered trucks to liquid propane
throughout 2009 to reduce CO, emissions
and expand its green fleet.

New liquid propane technology developed
in the United States claims to allow the
retrofitted vehicles to achieve fuel economy
comparable to their original gasoline
systems.

Propane is readily available in Canada.
UPS says its use can extend engine life
and reduce the need for servicing, thus
providing economies that offset higher
manufacturing costs.

"Being environmentally friendly and
economical, these new liquid propane
vehicles are better suited than most other
alternative fuel vehicles to withstand
Canada’s often frigid winter tempera-
tures,” said UPS Canada vice president of
automotive, Steve Clark.
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FedEx Express Canada celebrated Earth Day
in April by working with PITCH-IN CANADA
and Tree Canada to support community-
based projects.

For the past two years, FedEx employees
have held a community clean-up initiative
in support of PITCH-IN CANADA.

The company also helped Tree Canada
plant 6,250 trees and sponsored tree
planting events involving more than 100
FedEx employees and volunteers.
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New Zealand Post’s corporate responsibility
programme has been recognised as one of
the top three companies in the Australia/
New Zealand Corporate Responsibility
Index.

It received the overall “Participant” rating
in the Corporate Responsibility Index,
achieving star ratings in three sections:
a gold for corporate strategy, silver for
assurance and disclosure and bronze for
integration.

The index report showed that New Zealand
Post’s overall corporate social responsibility
score rose from 51 percent in its first year
last year to 68.12 percent for the period to
end of June 2008. That score makes it the
third most improved organisation for 2008.

New Zealand Post has swept up other
awards: the Corporate Social Responsibility
Award at the 10th World Mail Awards
in Munich, and the Ethical Governance
Award in the 2008 Deloitte/Management
Magazine Top 200 Awards.

New Zealand Post group chief executive
John Allen said the company strengthened
its corporate responsibility programmes in
2007, and he was pleased its efforts were
being recognised.

“We want to improve measurement of
all that we do and to make meaningful
international comparisons. The Corporate
Responsibility Index report provides a clear
view of where we must focus.

“This is a classic example of continuous
improvement. As companies start
achieving existing standards, business in
the community raises the bar. It's a chal-
lenge we welcome and means we must
constantly work on our programmes to
meet tougher criteria,” said Mr. Allen.

Australia Post is to launch a national work-
place giving programme on July 1 as part
of its corporate responsibility strategy.

“"Workplace giving is a really easy way
for staff to support community causes
by making regular donations to a select
number of charities,” said Australia Post’s
corporate responsibility manager Deb
Spring. “Once individual staff members
make the decision to become involved,
donations will be automatically deducted
from their pay.”
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Australia will match every dollar donated
by its employees, up to AUD 200 a year
per employee.

The scheme will involve 15 to 20 char-
ities agreed on by a staff advisory group.
Australia Post said that by choosing a
small number of charities, each one would
receive more significant donations. It would
also allow Australia Post to form partner-
ships with the charities being supported.
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