
Stamp Collecting Month – Megafauna 1 October 2008 (selected stamps)

Earth Hour 11 March 2009 (selected stamps)

Waterfalls Australia 8 September 2008 (selected stamps)

Inventive Australia 19 February 2009 (selected stamps)

Australia Post – 200 Years 25 March 2009

Note: The £2 Kangaroo 
and Map (1913) was voted 
Australia’s favourite by the 
general public in the Australia’s 
Favourite Stamp competition.

Australia’s Favourite Stamps 26 June 2009
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Indigenous Culture 1 April 2009 (selected stamps)

Aviation 5 August 2008

Not Just Desserts 15 May 2009

Living Green 8 July 2008

AAT: International Polar Year 2007–2008 16 September 2008

WWF: Dolphins of the Australian Coastline 26 May 2009

Favourite Australian Films  
3 November 2008

Note: The Castle was 
voted by the Australian 
public as their favourite 
local film.

Australian Legends of the Screen  
22 January 2009 (selected stamps)

Queen’s Birthday 15 April 2009

Queensland – 150 Years 9 June 2009

Beijing 2008 Olympic Games Gold Medallists 8–24 August 2008 (selected stamps)World Youth Day 15–20 July 2009 (selected stamps)

150 Years of Australian  
Football 29 July 2008

100 Years of Quarantine 
15 July 2008 Beijing 2008 Olympic Games 1 August 2008

Christmas 2008 31 October 2008

AAT: South Magnetic Pole 1909–2009 8 January 2009 (selected stamps)
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10	 Financial results
	�� At a time when many international postal organisations have reported substantial losses,  

our $380.9 million profit before tax represents a solid result.

12	 Key business results and the year ahead
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