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French Postmen to 
Have Electric Vans

Groupe La Poste, France, has ordered 250 

electric vehicles from PSA Peugeot Citroën 

for mail collection and delivery.

The vehicles will go into operation across 

France this year. They are based on the 

Berlingo First and are powered by an 

engine developed by Venturi Automobiles. 

They will have a 100 km range and a top 

speed of 110 km an hour.

The order is the first step towards Groupe 

La Poste’s objective to reduce its CO
2
 emis-

sions from transport by 15 percent by 

2012. La Poste said the electric vehicles 

would each save three tonnes of emissions 

a year compared with a standard vehicle.
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New La Poste Mail 
Buildings to Save 
Energy

The mail division of Groupe La Poste and its 

property company, Poste Immo, are jointly 

pledging to improve the energy perfor-

mance of new buildings by 50 percent, 

starting this year.

The 50 percent improvement meets the 

Bâtiment à Basse Consommation standard 

for energy saving buildings and anticipates 

the RT2012 thermal regulation, due to 

come into force.

New mai l  d iv is ion bui ld ings wi l l  be 

equipped with meters measuring the 

energy performance of individual systems 

such as heating, lighting, ventilation and 

hot water. From 2011, the first energy-

saving facilities will be inaugurated.

The green building init iat ive wil l  be 

accompanied by a charter encouraging 

employees to behave as “eco-citizens”. 

Local sustainable development committees 

will encourage green behaviour.

New Electric Vans for 
Chronopost at ELU

La Poste’s express subsidiary, Chronopost, 

has expanded its fleet of electric vehicles 

for urban delivery and has announced 

plans to reduce energy consumption at 

several of its sites.

It has deployed four Goupil Chrono vans in 

the Paris-Concorde Urban Delivery Space 

(ELU) which organises delivery of some 

1,700 parcels a day in the seventh and 

eighth districts of Paris.

The new-generation G3 model vehicles 

have a maximum speed of 40 km an 

hour and a cruising range of 70 km. They 

can carry a load of up to 600 kg. They 

will join thirteen electric vehicles, three 

baggage cars running on natural gas and 

two Chrono Trolleys already operating at 

the ELU. Chronopost said it had reduced 

greenhouse gas emissions at the site by 54 

percent.

In a separate initiative, Chronopost has 

plans to reduce electricity consumption 

at eleven of its sites in the Ile-de-France 

region. It will install astronomical clocks 

taking account of sunrise and sunset, 

and will use natural light and movement 

detectors to switch off lights automatically 

when they are not needed. 

The company said its measures should save 

on lighting use for two to nine hours inside 

on average and three hours outside.
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La Poste Publishes 
Eco-Driving Guide 

Groupe La Poste has published a guide for 

businesses on how to train their staff to 

drive energy efficiently.

The Training Guide for Eco-Driving (Guide 

de formation à l’éco-conduite) is published 

jointly with the French environment and 

energy management agency (Ademe) and 

is the first output from an accord signed in 

March 2009 between La Poste and Ademe. 

The guide includes advice on how to set up 

and run training programmes. La Poste has 

trained 60,000 of its employees in energy 

efficient driving techniques since 2005, 

achieving concrete benefits in energy 

consumption and cost saving.

In the forward to the guide, Groupe La 

Poste’s president Jean-Paul Bailly states: 

“This guide brings you our knowledge 

of eco-driving thanks to the expertise of 

Ademe and the experience of Groupe La 

Poste.”
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Managers Learn 
How to Implement 
CSR

Managers at La Poste are to receive training 

in corporate social responsibility (CSR) via 

a special one-day course on how they can 

promote sustainable development and 

translate corporate objectives into opera-

tional practice.

The first course, led by Laure Mandaron, 

group head of sustainable development, 

took place in November 2009 and the 

second in February 2010. The structure is 

based on discussion and reflection and 

each delegate leaves with a personal action 

plan.

Fund Facilitates Eco-
Projects

Posten Norden aims to step up the pace of 

environmental projects within the newly 

merged group through its climate fund, 

which it set up in 2009. 

Money from the fund can be used for 

investments in initiatives to reduce the 

group’s greenhouse gas emissions, for 

example the scrapping of vehicles before 

originally planned and replacing them with 

new more energy efficient models.
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P&T Building Gains 
Gold Standard

P&T Luxembourg has begun construction 

of a 5,800 sq metre building which has 

received gold-level pre-certification for its 

environmental features.

The building will house the staff of P&T 

subsidiary Editus, which publishes tele-

phone directories. It will be equipped with 

a rainwater collection system and will 

obtain its heating from a neighbouring 

data centre which is also being constructed 

by P&T.

 

Magyar Posta Implements Eco-Projects
In 2009, Magyar Posta implemented 103 
environmental development initiatives at an 
investment of HUF 153 million. It is moder-
nising its buildings, upgrading heating and 
insulation and replacing doors and windows. 
To help protect soil and water, 70 percent of 
postal buildings are now connected to the 

main sewage system.

Freight Optimisation Brings Benefits
Dutch-based logistics company Roberts 
Europe has achieved a relative reduction of 
5.1 percent in the CO

2
 emissions from total 

driven kilometres generated by its premium 
freight service thanks to freight optimisation.

>>In Brief - Europe
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DHL Global Mail Offers 
US Offset Option

DHL Global  Mai l  has introduced i ts 

GoGreen carbon-neutral shipping and 

mailing service to domestic services in the 

United States.

The service offers customers the option to 

offset emissions generated by transporting 

their mail. The surcharge paid for the offset 

is allocated by DHL Global Mail to Gold 

Standard carbon reduction projects.

The US GoGreen service will be reviewed 

and verified by Swiss inspection and verifi-

cation company SGS according to the prin-

ciples of ISO 14064. SGS will also verify the 

certificates that GoGreen customers receive 

each year recognising their participation.

DHL Global Mail promotes sustainability 

in a number of ways, including its partici-

pation in the EPA’s SmartWay Transport 

Partnership programme. It is a Workshare 

partner to the United States Postal Service, 

which delivers its customers’ mail pieces via 

the normal postal delivery network.

Americas
Lobby Recycling Helps 
Cut Down Waste

The United States Postal Service recycled 

200,000 tons of paper, plastics and other 

waste in 2009.

An integral part of the effort was the Post 

Office Box Lobby Recycling programme 

which is now expanding to an additional 

2,435 post offices to bring the total 

number involved to more than 8,000.

The scheme includes placing secure 

recycling bins in post office lobbies and 

encourage PO Box customers to “read, 

respond, recycle” by opening their mail 

and taking what action is necessary and 

placing material they do not need to keep 

in the bin.

“Lobby recycling helps divert paper waste 

from landfills, eliminating greenhouse gas 

emissions from solid waste disposal,” said 

Deborah Giannoni-Jackson, vice-president, 

employee resource management.

ZAP to Develop an 
Electric Mail Vehicle

An electric version of the United States 

Postal Services Long Life Vehicle (LLV) 

is to be designed and developed by car 

manufacturer ZAP. Under an engineering 

contract awarded following field trials 

in Washington, DC, ZAP will convert the 

gasoline LLV mail truck to run on electricity.

The electric LLV is to be deployed at US 

Postal Service facilities in Santa Rosa, Cali-

fornia. 

US Congressman, Jose E. Serrano has intro-

duced legislation calling for at least 20,000 

electric vehicles to be put into service at the 

Postal Service to reduce fuel consumption. 

He has also called on for USD 1.86 billion 

of government funds to be allocated to 

converting mail trucks or to manufacturing 

new ones.
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FedEx Funds City 
Wildlife Projects

FedEx is providing funding for grassroots 

environmental projects in twelve United 

States cities in the next two years.

Qualifying projects will be helping urban 

ecosystems, and a key aspect will be the 

involvement of FedEx employees as volun-

teers.

The funding initiative is running in coop-

eration with the National Fish and Wildlife 

Foundation (NFWF). Programmes admin-

istered by the NFWF will be eligible for 

finance from FedEx on a competitive basis.
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UPS Deploys 245 
CNG Delivery Trucks

UPS has deployed 245 new natural gas 

delivery trucks in cities in Colorado and 

California in order to reduce its CO
2
 emis-

sions.

The trucks are powered by compressed 

natural gas (CNG), a fuel first adopted by 

UPS in the 1980s. They are built as CNG 

vehicles rather than converted from tradi-

tional gas or diesel and will join more than 

900 CNG vehicles already in the UPS fleet 

worldwide.

The company said natural gas was “cost-

effective, clean-burning and abundant”. 

The new vehicles are expected to achieve 

a fifteen percent emissions reduction over 

the cleanest diesel engines available on the 

market.
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   Message from the Editor

We hope you enjoy this special issue of IPC 
Market Flash.  This is the seventh edition of 
Green Flash and the first of 2010. 

The purpose of the special issue is to share the 
many successful environmental sustainability 
initiatives being undertaken by IPC member 
posts and participants.  Please highlight your 
post’s programs by submitting your articles and 
photographs to: publications@ipc.be.   

Valoree Vargo
Head of Communication, IPC

IPC Market Flash is a bi-weekly newsletter 
providing a comprehensive look at new 
developments emerging in the international 
postal marketplace.  It is published by the 
Markets and Communication Department of the 
International Post Corporation.

IPC Market Flash is sent out exclusively to IPC 
member posts.  If you would like to contribute an 
article or photograph to this publication please 
contact us via email at publications@ipc.be or 
send your submissions to :
 
IPC 
Head of Communication
Avenue du Bourget, 44
1130, Brussels 
Belgium 

 
While every care has been taken to ensure the accuracy of this report, the facts and 
estimates stated are based on information and sources which, while we believe them 
to be reliable, are not guaranteed. No liability can be accepted by International Post 
Corporation, its directors or employees, for any loss occasioned to any person or entity 
acting or failing act as a result of anything contained in or omitted from this report.
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