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Austrian Ceiling Fresco
The stamp shows a detail from
the Adoration of the Magi, the
middle painting of the ceiling
fresco over the central nave of
the Collegiate Monastery and
Parish Church of St Michael
in the Three Lakes region of
the Flachgau. It is thanks to
the energetic Dean Johann
Sebastian Wieseinger, who was responsible for the parish from
1680 to 1713, that the high baroque stucco frame by Josef
Schmidt was created around 1700. It was also around 1700 that
the painting on the stamp was created by an unknown Salzburg
painter.
On the occasion of the renovation of most of the stucco-framed
ceiling paintings in 1851 and 1852, the Salzburg painter Josef
Rattensperger (1807 – 1866) probably also painted over this fresco
in the popular Nazarene style.
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To access breaking news on the
postal industry, visit our website
www.ipc.be and subscribe to the
RSS feeds. News archives and
reports can also be accessed from
our on-line media centre. Market
Flash readers who have not yet
requested a password, can do so by
contacting Britt Janssens at
britt.janssens@ipc.be
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The First Christmas Tree in Ried
The first Christmas tree in Ried
was in the house of the Rapolter
family at Hauptplatz No. 28.
It is via Alsace, where decorated
Christmas trees are known to have
existed as early as the beginning of
the 17th century, that knowledge
of this custom seems to have
reached Austria, through this
family.
The following is said about the first Christmas tree in Ried: One day,
in the days before Christmas, the Rapolter father said to his children:
“This year, the golden Heinßl is not coming to visit you, this year the
Christ Child himself is coming!” The children awaited Christmas Eve
with excitement. Everything was as usual, their father saying three
decades of the rosary and reading the story of the birth of Christ.
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(Austria continued)
Then came the moment that the children had been waiting for.
A simple silver bell gave the signal and there it was in front of the
children, the first Christmas tree in Ried! It was a small fir tree, with
lots of small lights, red apples and golden nuts, a few cakes and
pastries and a couple of tiny toys. To commemorate the occasion,
the father had a painting made by a painter showing the Rapolter
family standing around the tree.
The modest Christmas tree is decorated patriotically with small flags
in the red and white of Upper Austria and the Imperial Austrian
black and gold.
The painter Felix Ignaz Pollinger originated from Munich and later
worked in Vienna, and it was he who created, in the painting “The
First Christmas Tree in Ried,” a convincing depiction of the Biedermeier family idyll as well as a work of art-history importance.

Belgium
De Post-La Poste Supports Literacy
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For the first time, part of the proceeds from the sale of the
Christmas stamp will be used for a specific purpose. For every
item posted with the Christmas stamp between 1 December
and 2 January, two cents will be paid into the “De Post-La Poste
Literacy Fund”. If twenty million items are posted, De Post-La
Poste will double the amount raised. Together with its customers,
De Post-La Poste therefore hopes to contribute about 800,000
euros to the literacy campaign in Belgium.
Illiteracy remains a major social problem: in Belgium, it is estimated that about one person in ten does not know how to read
or write, or has limited ability. The fact of not being able to read
simple messages, whether at home or out in the street, results
in exclusion. Those citizens who are able to read and write can
communicate and fully integrate into society.
The letter is the base product at De Post-La Poste. This is why for
10 years now, the company has set out to eliminate illiteracy. The
De Post-La Poste Literacy Fund is managed by the King Baudouin
Foundation and every year supports several projects in the field.
Through the Christmas stamp campaign, De Post-La Poste will
contribute to real progress in literacy.
The stamp is on sale in all post offices, more than 500 Postpoints and more than 5,000 local shops selling stamps. It
is also available via eShop, De Post-La Poste’s online store
(www.laposte.be/eshop).
Johnny Thijs, CEO at De Post-La Poste, says,: “We are fortunate
to be able to read and write seasons’ greetings every year. With
the 2008 Christmas stamp, we are taking part in the fight against
illiteracy and ensuring that every fellow citizen, without exception,
can benefit from this fundamental right.”

De Post-La Poste has issued its traditional annual Christmas stamp,
the supporting efforts aimed at eliminating illiteracy.
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Cyprus
Classic Art Featured on Cyprus Stamps
This year’s Christmas issue consists of three stamps featuring
portable icons from the small three-naved church with a wooden
roof of Panagia Catholikis, in Pelendri village.
The € 0,68 stamp features the Virgin Mary and the Christ. The
Virgin is holding the Christ child on her left arm, whereas her right
arm is kept under the feet of the Christ child, who is raising his
right hand in a gesture of benediction and holding a parchment
roll in his left hand.
The other two € 0,22 and € € 0,51 stamps represent respectively
the archangels Gabriel and Michael. These icons of the two archangels complete at both extremities the “Great Prayer”, which is
composed of eleven icons on the epistyle of the iconostasis of the
church.
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Denmark
The Children’s Feast
By tradition, a Christmas Seal must be placed next to the stamp
when the Danes send Christmas greetings.
For more than 100 years, Christmas
Seals have been sold at Danish post
offices. The motifs on this year’s
Christmas Seal are also used on gift
articles sold at post offices, such as
Christmas cards, cake tins and pins.
Revenue from the sale is paramount
to the Christmas Seal Fund’s ability to
run four Christmas Seal Homes where
children experiencing difficulties can
find some breathing space and individual attention that will help
them grow in self-confidence. About 700 children are helped
every year.
This year’s Christmas Seals are
placed on the Danish Christmas
cards together with four stamps
featuring beautiful winter berries
that light up the dark winter: holly,
snowberries, yew and Christmas
rose.

The three icons shown on the stamps of this issue, date back to
the beginning of the 16th century.
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Right before Christmas, volume doubles, this means that
Christmas is the busiest time of the year for the Danish postmen
and women. In recent years, online buying has increased and
more people buy Christmas presents online. Three out of four
parcels generated from online purchases are distributed by Post
Danmark. For the past few months, Post Danmark has placed
new parcel stations (named Døgnposten) into service throughout
the country. Customers can send their parcels to a local parcel
station and from this location it is possible to pick up parcels 24
hours a day at a time convenient for the customer. It is a great
help for customers that they can now pick up their parcels outside
opening
hours of post offices.
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Finland
Stamps with a Touch of Magic
The Finnish Christmas stamps show two bears fetching their
Christmas tree and forest animals dancing in a round game. On
the same date, the transparent frosty night stamp was issued.
The designer of the stamps is Julia Vuori, who has charmed
children and grown-ups alike with her adult uniqueness and
childlike merriness in her illustrations for children’s picture books
and art books, as well as her humorous animal cartoons. Perhaps
her most famous cartoon character is Pig. For the Christmas
stamps, Julia Vuori drew bears and other forest animals.
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The designer has created the mystical atmosphere of a winter’s
night on the stamp using a large snowflake, twinkling stars in the
distance, and a flickering aurora borealis. The card or envelope
the stamp is affixed to will tint the result with its own colours.

Germany
The Touch of Angels
During the advent period, marketing to children and young
people takes on a whole new twist at Deutsche Post. Building
on the emotional concept of the new campaign, an unusual
approach has been developed; in the centers of Germany’s major
cities angels are giving out free “hugs” to passers-by, with the
motto “Ich umarme dich” (“I hug you”).
The aim of the pre-Christmas campaign is to get children and
young people enthused again about using letters and postcards as

In the fir tree forest and around the Christmas tree
There are two Christmas stamps. The €0.60 stamp mainly for
Christmas cards shows a big and a small bear traipsing through a
snowy forest: they are choosing their Christmas tree. The red, First
Class Christmas stamp shows forest animals gathered together
around a Christmas tree for a game. Both stamps are self-adhesive.
T h e f ro s t y n i g h t s t a m p i s
believed to be the world’s first
transparent stamp. Printed on
a special film, the €0.80 stamp
was designed by Nina Rintala.

THE NATURAL PARTNER FOR THE POSTAL INDUSTRY

a relevant communication medium. A conscious decision has been
made to promote these as the most heartfelt way to communicate: Everyday media such as email or phonecall can’t express
the closeness between two people in the way that the letter, or
“Umarmung auf Distanz” (“A hug from afar”) can. Deutsche
Post’s website www.letternet.de will be the central platform that
brings together all the different elements of the youth campaigns.
Here you can register to link up with a pen pal and much more.
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Doing Good with Every Stamp

The emotional message is reinforced by a TV commercial and
a film on the internet – a novelty in the youth campaigns of
Deutsche Post – the key figures of which are the German girlband
“Fräulein Wunder” and the angels themselves. Here the “hugs”
and people’s emotional reactions to this special form of closeness
are shown. The same footage is being used for the band’s new
music video, which will be broadcast from January.

A short overview of the Angel Campaign’s :
Promotion – Teams of fifteen angels are out and about in four
cities (Frankfurt, Essen, Berlin and Stuttgart) and give out “hugs”,
leaflets explaining the campaign, an angel card and a reply card
for ordering the angel card set.
TV commercial – A shortened version of the music video for
Fräulein Wunder’s “Sternradio”, focussing on the angel campaign.
The music video is to be an advertisement for Deutsche Post and
is intended to be shown on music channels MTV, Viva etc.
Web film of the angel campaign and the band performing
“Sternradio” is to launch online at www.letternet.de and
www.youtube.com on December 2. Article in the international
Letternet Magazine including an interview with the band, background information and photos. Around 500,000 copies of the
magazine are printed, half of which are in English to be sent
abroad.
Competition at www.letternet.de
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This year, Deutsche Post’s special stamp series “Christmas”
features Albrecht Dürer’s “The Nativity” and Raffaello’s “The
Adoration of the Magi”. The stamp “The Nativity” depicts the
mid-panel of a winged altar that Dürer built on behalf of the
patrician family Paumgartner from Nuremberg around the year
1500. “The Adoration of the Magi” features a little fresco with
the adoration of the three Magi, created in Raffaello’s studio.
This fresco forms part of the elaborate furnishings in the loggia
located in front of Pope Leo X’s former chambers in the upper
floor of the Apostolic Palace.
The Christmas stamps are issued jointly together with the Vatican.
Werner Hans Schmidt from Frankfurt created the draft. The special
stamps are issued in support of the Free Welfare Work. For more
than fifty years the revenue from the surcharges on the welfare
stamps has gone to the Federal Association of Free Welfare Work.
The organizations make up the Federal Association and provide
help where public support is not enough. Nearly four billion
welfare and Christmas stamps generating surcharge revenues of
more than 590 million euros have been sold since 1949.
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(Germany continued)

A Child’s Christmas Dream
As early as summer each year, the letters start coming in for the
“Christkind” (Christ Child) – the traditional bringer of gifts on
Christmas Day. It’s a veritable flood of mail, which reaches its high
point during the weeks of Advent. The letters come from children
around the world, who share their Christmas wishes, needs and,
sometimes, their suffering too.
Over 60,000 letters a year arrive at the home of the “Christkind”
in the small town of Himmelstadt, located in Germany’s Franconia
region. Who is the person behind this “Christkind”? Her name
is Rosemarie Schotte, along with her team of thirty helpers, who
donate their time and energy to making sure each child receives a
personalized answer to his or her request. Deutsche Post sponsors
their efforts by providing the special Christmas post office with all
the necessary materials, printing and delivery services necessary to
get the letters produced and sent back out to the kids around the
world.
Each “Christkind” team member takes great care to tailor the
letters with a personal greeting and, of course, the signature
of “Christkind” himself. Answering the letters also requires a
fine touch, since they often put into words the problems of our
society today. “It ranges from the most modest requests to the
most exorbitant wish lists,” says Schotte. And then there are
the heartbreaking pleas from the children, such as: “Dear Christ
Child, please just make my mommy healthy again.” Or: “Please,
please give my daddy work again.” At times, the volunteers in
Himmelstadt act as a helpline for these troubled children.
The Christmas post office is a real, “bricks & mortar” office open
daily to the public. It is beautifully decorated, designed to get
visitors into the Christmas spirit. “Afterall, it’s supposed to be the
hearth and home of the Christ Child,” explains Schotte, who has
run the show since 1994 and continues to generate new ideas for
bringing the “Christkind” to life.
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Greece
ELTA in the Spirit of Offering
The best season of the
year is arriving and the
s w e e t f i g u re o f S a n t a
Claus is ready to fill our
lives with love and gifts.
Once again ELTA is responsible for delivering to our
favorite Santa, the letters
that will make our dreams
come true.
After the great success of
last year’s participation
of ELTA in the Christmas
Village at The Mall Athens,
they are waiting once
again the children and
all of us who experience
Christmas like children, to
send our letter to Santa
Claus with a visit to the
magical Santa’s Post Office
in the Christmas Village at
The Mall Athens.
The Christmas Village and Santa’s Post Office opened their
doors on 1st December and welcomed everyone throughout the
Christmas period. Children will have the chance to write their
letters and send them to Santa Claus through ELTA’s special red
letter box. ELTA, in turn, try their best to answer as many letters
as possible, with a card specially designed for the occasion.
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(Greece continued)
ELTA has organized a mechanism through the APSs (automatic bill
payment system) and have raised a significant amount of money
for several non-profit organizations. Always within the spirit of
offering, this year ELTA will add a percentage to the total raised
amount, so that the offer will be even greater.

On December 22, a special event will take place, during which the
raised money will be delivered to the relevant organizations.
The Greek Minister of Transport and Communications, Mr. Hatzidakis, will honor the event with his presence, while representatives of ELTA, the organizations and mass media will attend this
offer of love. The children chorus of ELTA will sing Christmas
carols and give a festive atmosphere at the event.

Hungary
The Christmas Post Office Opens Again

“However technology develops and the Internet or texting
spreads, the word of love can only be personally written by hand
and that means sending by post. There’s no better feeling than
receiving a letter or postcard like this,” said Ildikó Szüts, and then
she launched the Post Angel Campaign once again, which on this,
the third occasion, will help small children through the National
Ambulance Service. This year in the festive season, Magyar Posta
will donate HUF 30 from the price of every parcel posted to buy
life-saving equipment for children. Last year HUF five million were
collected in this way, which was used to buy special infusion
equipment for several ambulances.
Not only is the name Nagykarácsony special, but so is its postcode.
This year it is 35 years since Magyar Posta first used postcodes.
And, although it was by chance, this little village was then given
the postcode 2425.

The square in front of the post office bedecked with lights and
garlands of fir in the village of Nagykarácsony in Fejér county
(whose name means Christmas in Hungarian) was packed. The
host of the event, Sándor Bor, the regional director, welcomed
visitors. Then the CEO Ildikó Szűts addressed those present, saying
that this year was special for more than one reason as, besides
being the twentieth time the Christmas Post Office had opened,
this was exactly the centenary of the birth of the Kossuth Prize
winner and Merited Artist György Konecsni, whose designs were
used to make Magyar Posta’s Christmas stamps this year. These
tiny masterpieces also inspired the Advent postmarks used for
mail posted through Nagykarácsony.
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Hungarian Stamps Mark the Birth of György
Konecsni
Magyar Posta’s stamps Arts 2008 and
Christmas 2008 mark the centenary of
the birth of the painter, graphic artist
and stamp designer György Konecsni
(1908-70).
György Konecsni studied painting at the College of Fine Arts and
then worked as a graphic artist. As a stamp designer he first came
to prominence with his work set and block ‘Art’ in 1940. After
World War II he made posters, paintings and stamp designs.

THE NATURAL PARTNER FOR THE POSTAL INDUSTRY
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From the 1960s onwards he won commissions for murals and
mosaics. The stamps use previously unissued designs by György
Konecsni, the Annunciation
on the HUF 70 stamp and the
Adoration of the Magi on the
HUF 100 stamp. The special
cover shows the Adoration of
the Shepherds and the special
postmark features the Virgin
Mary and baby Jesus.
1,600,000 copies of the special stamp have been made, while
the number of copies of the regular stamp will be determined by
current demand.
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Iceland

Ireland

Postcards from Santa Claus

Seasonal Stamps

“Postcards from Santa Claus” is a new project for Iceland Post
this Christmas. They are using a new website offering personalised stamps and telegrams, to create postcards and send them
to your child/children, under the name of Santa Clause.

An Post once again celebrates the
festive season with promotional
booklets of self adhesive Christmas
stamps, including one free stamp.
This year’s three special Christmas
stamps depict various scenes from
the Nativity. The designs are by
James Hanley, RHA and are inspired
by traditional crib figures.

Children can now receive a postcard
from any of the thirteen Santa Clauses
that live in Iceland. You log onto www.
postur.is, choose which Santa is going
to send the postcard, write the text,
and send. Iceland Post handles printing
and delivery of the cards. It’s a fun
surprise for children, especially for
those that are starting to read.
This Santa Claus featured here is named Stúfur, on the front it
says postcard from Stúf, the back shows one of the Christmas
stamps.
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An Post Helps out Santa
During our busiest time when daily mail volumes will reach eight
million per day An Post will once again be helping Santa reply to
over 120,000 children in Ireland. This special project has become
a company tradition enjoyed by all staff for over 20 years. The
special reply from Santa rewards children for what is usually the
first letter they write.
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This year’s contemporary stamp
subject in a Christmas wreath
w i t h t h e w o rd “ N ATA L E ”
(Christmas). This stamp was
designed by Silvia Isola. This
very innovative stamp is printed
with a self-adhesive system.

Beautiful Stamps from Italy
The tradition to issue special stamps at Christmas started in
Canada in 1898 and, since then, has spread all over the world.
In Italy the first two stamps dedicated to the Christmas season
were issued on 12 December 1970, with two religious subjects:
“Virgin Mary Worshiping the Baby” by Filippo Lippi and “the
Adoration of the Magis” by Gentile da Fabriano for air mail
stamps.
More stamps depicting mostly religious subjects were issued in
the following years, until 1979, when the first 120 Lira stamp
was issued reproducing a winter landscape with the typical
Christmas illustrations of the Italian popular tradition. In 1991 a
second stamp with a secular subject was issued: it reproduced a
free interpretation of Giovanni Segantini’s painting “The Angel of
Life.“
Each year, since 1996, every year two or more of stamps has been
issued: one with a religious subject, the other with a secular one.
This year’s religious subject
features the painting “The
Madonna with the Baby
E n t h r o n e d B e t w e e n Tw o
Angels” by Lorenzo di Credi
(Florence, 1459–1537) which
hangs in the Banco di Brescia
Headquarters.

A Light in the Night
For Christmas 2008 Poste Italiane has partnered with the Bambin
Gesù Pediatric Hospital on a fund raising project for the treatment
of leukemia among poor children.
Bambin Gesù is sponsoring this solidarity initiative by lighting up
every house through the creation of fluorescent stickers accumulating sunlight during the daytime and lighting the sky at night.
Poste Italiane has contributed the stickers to be hung in children’s
rooms, offices or cars’ windows, wherever to display the message
of children in need.
This year’s gift is something really special; its double purpose will
be cheering kids up with a display of light and a message of solidarity to people far less fortunate than others. Although we can’t
make everyone’s dream come true surely we can give the poor
ones a hope, a light in the night.

Lorenzo di Credi is one of the
most important representatives
of the Italian Renaissance.
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Luxembourg

Netherlands

A Furry Christmas Stamp

Design Breaks with Tradition

A roe deer standing in a beautiful
winter scene is the subject of this year’s
Christmas stamp of P&T Luxembourg.
Among rime covered brushwood,
kept in grey and light blue, a deer
in a blurring of light is gazing at the
observer. This slightly mystical scene
fits perfectly well in the very particular
atmosphere which reigns during the end of the year celebrations.

Towards year’s end, people come together in order to celebrate
Christmas and the coming of the new year.

This stamp and special greeting cards also showing roe deers,
all painted by the famous Belgian wildlife artist André Buzin, as
well as four other stamps showing the most beautiful pipe organs
of the Grand-Duchy of Luxembourg are sold with a surcharge.
The amount of money collected will be donated to the GrandeDuchesse Charlotte Foundation, which supports numerous
projects in relation with socially disadvantaged children.

One of the most important aspects of
Christmas and New Year for Jet van
der Horst, the designer of TNT Post’s
December Stamps for 2008, is the
coming together of people to celebrate. She also chose ‘togetherness’
as the starting point for the design,
which then took on the form of one
large illustration. Her design breaks
with tradition, as rural scenes are to be
found on most illustrations connected
to Christmas and New Year, but Jet van der Horst was determined
in her choice of an urban environment.
The illustration shows a view of a city as seen from above.

Those who want to give their Christmas cards a very special touch
more and more often use personalized stamps. So it happens that
many innocent dogs and cats find themselves suddenly wearing
little Santa Claus bonnets or miniature reindeer antlers and being
dragged by their masters in front of a camera. And a few days
later the personalized stamps showing the beloved pets in these
special outfits will be deliverered by the postmen at the doorstep.
The fun factor, if not for the dogs and cats, is guaranteed for
those who will receive the greeting cards around Christmas or
New Years eve. P&T Luxembourg aired in the last weeks a radio
spot in which this situation was described and the success was
immediate. Never
before so many
personalized stamps
showing fancydressed pets have
been ordered then
this year.
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In her design for the December Stamps small groups of people can
be seen all over the city. They are talking to each other, wishing
each other a happy new year or standing together to warm themselves around a fire. Two parents have each taken hold of one of
their child’s hands and are happily swinging the child back and
forth. Everyone is sharing something with somebody else and this
all goes to create a heart-warming image of togetherness around
Christmas and New Year.
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Norway

Portugal

Norway’s Christmas Gnomes

Bringing People Together
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Christmas gnomes bring a
true touch of tradition to this
year’s Christmas stamps. Of
course, this is not their first
appearance in the Christmas
mail.

One of the most remarkable initiatives of CTT – Correios de
Portugal 2008’s Christmas, which will last until August 2009, is
the Project against Poverty and Social Exclusion. This programme
is part of the corporate social responsibility policy of CTT and
its main point is to democratize solidarity and to eliminate
geographical bounds.

They have been the most
popular motif on Norwegian Christmas cards for more than a
century. However, they did not appear on a Christmas stamp until
1992, and now they are back yet again.

Therefore, those who want to help one of the 25 Social Solidarity
Institutions which are associated to this programme (for example,
the Red Cross or the Portuguese League against AIDS), can go to
one of the almost 1000 Portugal’s Post Offices and deliver their
contribution (namely, clothes, books, food, etc.). CTT will take
care of the packages and its transportation, completely free of
charge.

In Norwegian folklore, the “nisse” or gnome was closely associated with the farm and with Christmas. He had to be well
looked after, and the farmer always took care to put out some
Christmas porridge for him. It was considered lucky to have a
gnome on the farm and he was usually friendly, helpful and kind
to the animals. Originally he was called “tomt” or “toftekall”, but
in time he became known as Nikuls, a variant of the popular St.
Nicholas, then Nils and finally “Nisse”.
The gnome lived in the barn.
He was small (“no bigger than
a horse’s head”) and had a
long beard. He liked to wear
grey, preferably breeches, and
a red stocking cap. If he was
given good food and drink on
Christmas Eve, he behaved
perfectly. If he was not pleased, he could be moody and unpredictable and was not above playing tricks on the farmer. There
are several tales about the farmer who tries to escape from a
mischievous gnome. He packs his belongings ready to go, but
to no avail. On the top of the load sits a gleeful gnome. Some
problems follow you wherever you go.
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Answering to the letters that thousands of children send to the
CTT’s Santa Claus every year is one of the usual activities of
Correios at Christmas. There are almost 250 000 letters per year
and CTT always tries to assure that every child receives a reply.
Good advices and a small gift are included.
In what has become a tradition, Correios de Portugal and
UNICEF joined again to create a collection of Christmas cards and
merchandising products. Some part of the revenues achieved by
marketing these products will revert for world-wide programmes
designed to generate better life conditions for children living in
poor conditions, namely in the areas of health care, nutrition,
education, potable water and basic sanitation.
Christmas is one of the great
seasons for the postal business
throughout the world and CTT
always makes sure that it is celebrated in a special way.
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Spain
Christmas at the Spanish Postal Service
Each year, Correos participates in
different initiatives for Christmas. The
initiatives are focused on keeping
postal items quality and on bringing
the social commitment of the postal
company and Christmas spirit closer
to people.

España
0,60 €

Correos issues two stamps each
holiday season, one for Christmas and
navidad
one for Three-Kings (The Three Wise
Men). Special mailboxes are placed in
more than seventy post offices throughout Spain where children
can leave
their letters to the “Kings from the East”. As the letters
España
€
60
0,
are received,
the Royal Postman confirms to children that their
letters have been delivered to the addressees and a small present
is sent to each child.
RCM-FNMT 2008

MATERNIDAD. DISEÑO: J. CARRERO

Support for Children
navidad

MATERNIDAD. DISEÑO: J. CARRERO

RCM-FNMT 2008

Correos set up an unprecedented worldwide cooperation
agreement entitled, UNICEF & Correos, United for the Children
with UNICEF, an agency of the United Nations. It marks the 20th
anniversary of the passing and the approval of the Convention on
the Rights of the Children.

For the past nine years, Correos has taken advantage of its more
than 2,200 multi-service post office facilities to collaborate on the
A Toy, A Hope campaign together with the Spanish Foundation
“Crecer Jugando” (Growing up by Playing) and with the stateowned Radio Broadcast Corporation, Radio Nacional de España.
Correos sells more than 200,000 “solidarity or charity ball pen” at
the post offices and some toys are bought for needy children.

D 2008

Among the commitments of this important Agreement with
UNICEF, Correos has delivered twelve million brochures across
o
1
Spain, explaining the main
rights of children.
Solidarity and
BOCETO..........................
LLO TREPADO: 28,8 x 40,9 mm
0
MODIFICACION.............
sympathy
with
thousands
of
children
needing
protection
and
ANCHA: 24,8 x 36,9 mm
COPIA..............................
support
in the world is also encouraged. In short, this corporate
DE IMPRESION:
Offset - Autoadhesivo
09-07-08
made ...................
by Correos
and UNICEF intends
Cuatricromía social responsibility action FECHA
to raise society awareness of the rights of the children and to
promote the active implication for its defense. Correos has
worked with UNICEF for thirty years and also markets the UNICEF
Christmas cards through the post office network.

DAD. DISEÑO: J. CARRERO.
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Sweden

“Real” Postcards

Santa’s Own Mailboxes

On the Swedish Post website, www.posten.se, visitors can send
digital postcards that are then printed and sent as real postcards.
Users upload their own pictures or choose from a variety of
designed post cards and write their own messages, these are then
sent on, printed and delivered the next day.

E v e r y y e a r c h i l d re n
send about 100 000
Christmas cards and
wish lists to Santa
Claus in Sweden. To
make things easier for
Swedish children who
want to make sure that
Santa receives their wish
list the Swedish Post
distributes small red mailboxes across the country made especially
for children. This mailbox is marked “To Santa” and is smaller and
at a lower height to make it easy for children to use. Small press
events in eighteen towns build awareness for the campaign.

Big Red Boxes
Every year, big red mail boxes are placed throughout the country.
These are meant for the almost forty million Christmas cards that
are sent in Sweden over the holiday season. They simplify have
information about when the last day is to send your postcard. It
is a new tradition to have celebrities design their own red box. In
2008, they were designed by the Swedish national football team,
two artists and a well-known writer.

A Holiday Greeting from Barack Obama
Over the last few years the Swedish King has been the person
people in Sweden would most like to receive a Christmas card
from. However, this year it is “time for change”. The person the
Swedish people would most like to receive a Christmas card from
is Barack Obama.

THE NATURAL PARTNER FOR THE POSTAL INDUSTRY

The Rise of E-Commerce
Over the last couple of years more and more people in Sweden
order their Christmas presents over the internet. According to
a survey published in November, eighty percent of the Swedish
population said that they plan to use the internet to purchase
goods within six months. That is a seven percent increase from
the year before.
The main reasons for using the internet for Christmas shopping
are lower prices, greater choice and avoiding the hustle and bustle
of the shops. In December 2007, more than 1,3 million packages
where delivered through the Swedish Post. During the busiest
week nearly a half million parcels were handled. A new record for
the Swedish Post.
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Switzerland

Stamps on Concrete Art

New Stamps for Christmas

Swiss Post is continuing its open-ended
stamp series devoted to different
styles of art. This year, it’s the turn of
Concrete Art. One motif features the
work of Max Bill, one of the pioneers
of this style of art over the last century.
The Zurich-born artist, who would have
been celebrating his 100th birthday this
year, gained worldwide recognition for
his artwork over many decades. The
motif adorning the second stamp was
designed by Hans Finsler, a pioneer of “New Photography” – also
a component of Concrete Art.

This year, Swiss Post is once again
bringing out a range of seasonal stamps
for Christmas mailings. It is launching
a new stamp series complete with
Christmas motifs in time for Advent,
giving letters and parcels a festive feel.

In the run-up to Christmas, millions of
letters, cards and parcels containing
best wishes and gifts are dispatched all
over Switzerland. Three special stamps
have been designed to mark the start
of a new series. The creator of this
series, which will continue over the
next few years, is Jenny Leibundgut, a
graphic designer from Berne.
The motifs for this year’s stamps are
a bauble, a star and a bell. For special
effect, each stamp has been printed
with a small, silver star which sparkles
in the light. Behind the motif, the
stamp also includes “Merry Christmas”
greetings in Switzerland’s four national
languages.
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The current stamp series will be concluded with the traditional
youth stamps. As in previous years, three school children from
Switzerland’s three language regions have each designed a
stamp. The fourth motif has been designed by artist Ted Scapa
who supported the children with their designs on the theme of
“Friendship”. In addition, a miniature sheet has been designed to
mark “Stamp Day 2008”. Along with the venue of Bellinzona, the
miniature also includes culinary delicacies from Ticino.
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United Kingdom
Royal Mail Recruits “Address Detectives”
Royal Mail has taken on more than 3,800 Address Detectives as it
prepares to handle more than 300 million poorly addressed handwritten Christmas card and letters during the busy festive period.
Royal Mail expects to deliver more
than two billion items over the
festive period, but estimates more
than 300 million cards and letters
will not be able to be read by its
automated sorting machinery either
because the postcode has not been
included, the item has been poorly
addressed or the handwriting style
is difficult to read.
But more than 3,800 Address Detectives have been recruited for
the holiday season to support the 1,100-strong team who will
decipher the addresses of items that cannot be read automatically, allowing them to stilll be processed by the sorting machinery
rather than by hand.

next

He added: “Many millions of items
handled by Royal Mail every year
are incorrectly or poorly addressed,
but are still delivered to the right
recipients thanks to the hard work,
local knowledge and dedication of
postmen and women across the
UK. “But people who take care
with their addressing, and use the
postcode, will help Royal Mail at its
busiest time of the year.”
To help people fully address their Christmas cards and letters,
Royal Mail is encouraging people to find or check postcodes
online, free of charge, by visiting www.royalmail.com .
To e n s u r e p e o p l e e n j o y t h e i r
Christmas cards for longer, Royal Mail
is reminding customers to post their
festive greetings early.

Roy Allen, general manager of the Address Detectives, said:
“Mail volumes almost double on peak days in December and it
is important that people properly address their Christmas cards
and use the postcode. Letters and cards that have clearly written
addresses and a postcode can be read by our machines and
handled twenty times faster than by hand.”
“Photographs of items that do not go through our sorting
machinery, either because they do not have a postcode, or are
poorly addressed, are called up on computer screens by our
Address Detectives who use their skills to decipher the intended
location and code the envelope so that it can still be sorted automatically rather than by hand.”
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Royal Mail Unveils Delivery Plans for
Christmas
Royal Mail unveiled a package of Christmas initiatives, including
evening and Sunday deliveries, as it prepares to deliver an estimated 140 million items ordered online this Christmas.
With 28 million people across the UK expected to spend £13.16
billion online in the run up to Christmas, Royal Mail has responded
with a range of measures to make it easier for people to receive
items they have ordered even if they are not at home during the
day.
Across most parts of the UK, Royal Mail will undertake extra
delivery rounds on the morning of Sunday 21 December and
between 6pm and 9pm on Monday 22 and Tuesday 23 December
to give customers a second chance receive parcels unable to be
delivered during the standard deliveries.
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Royal Mail’s Christmas plans have been endorsed by e-retail
body IMRG (Interactive Media in Retail Group), which this week
predicted online sales in the final quarter of 2008 would rise
fifteen percent on the same period last year to £13.16 billion.
James Roper, Chief Executive of IMRG, said: “The online retail
industry has made great strides to give shoppers even greater
choice about when and where their items are delivered. Royal
Mail’s initiative provides even greater convenience for people at
the busiest online shopping time of year.”
Managing Director, Christian Robinson, said: “Christmas is the
most important period in the retail calendar and we are delighted
that Royal Mail will improve the online shopping experience for
our customers by introducing Sunday and evening deliveries.”

Mark Higson, Royal Mail Managing Director, said: “Royal Mail is
prepared for its biggest online Christmas ever and has taken steps
to help people get their items as quickly as possible - even if they
are not at home when we first try to deliver.”
“The majority of items ordered online are delivered on the
first attempt, but we have put in place a package of
measures to help people who are not home to receive
the item, in cases where it is too big to go through
the letterbox or requires a signature.”
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Canada
The Nativity Stamp
For centuries, artists over the world
have sought, through painting,
s c u l p t u re a n d o t h e r m e a n s , t o
capture the Nativity in all its mystery
and mysticism. Their renderings of
this hallowed event have kept the
Christmas Story alive and relevant for
more than 2,000 years. In November,
Canada Post issued one stamp to
carry on this sacred tradition. For
Toronto graphic designer Joe Gault,
it’s no secret why the Nativity (or “crèche”) has been so widely
revered by artists. “It tells the Christmas story from a whole range
of perspectives,” he explains.
Pleased with the way his sculptures were depicted on the stamp,
Caruso comments, “No details were lost in the design. The two
art forms (stamp and sculpture) were fused together in a way that
brought the best out of both.” Indeed, this beautiful reenactment
of the Christmas Story will make a striking addition to the rich
tradition of Nativity art, and keep the practice alive for many years
to come. )
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A young child swish-swashes his arms and legs snow angelstyle on one stamp, an awkward youngster on skis snowploughs
onto the second stamp,; and a rosy-cheeked tobogganer glides
on the international rate stamp. This whimsical stamp set can
be purchased as a souvenir sheet, marking Canada Post’s first
Christmas souvenir sheet. “In these stamps, children leave behind
competition and consumerism in favour of time-honoured family
values,” explains graphic designer Susan Scott.
“Christmas decorations and conventional greeting cards were the
inspiration behind the pastel colour scheme and the children’s
knitted hats and scarves.”
“To bring this traditional subject to life, we turned to traditional
methods,” Scott explains. “The illustration process began with
drawings that were later transferred onto lino blocks. The images
were then carved out of the blocks and printed onto textured
paper. Finally, the prints were filled in by hand with coloured
pencils.”
For Alain Leduc, Manager of Stamp Design and Production at
Canada Post, this festive subject and style playfully captures the
spirit of the holiday season. “With its energetic and carefree feel,
this stamp set really speaks to the snowy splendours of Christmas
in Canada.”

For more information on the Cathedral Church of St. James, visit
www.stjamescathedral.on.ca To learn more about Antonio Caruso
and his work, visit www.antoniocaruso.com

Winter Fun in Canada
Nothing conjures Christmas spirit quite
like Canada’s snowy landscape. Each
year, a winter wonderland springs from
the first snowfall, as eager youngsters
make snow angels in freshly fallen
snow, and rosy-cheeked children race
down snow-peaked slopes on skis or
toboggans. Canada has issued three
stamps showcasing popular winter
activities.
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(Canada continued)

Christmas Seal
A dash of Christmas spirit and a
rush of holiday mail were the inspiration behind the first Christmas
Seal campaign—a fundraiser that has
worked wonders in the battle against
the oncewidespread and fatal disease,
tuberculosis.
It all began on a snowy December
night in 1903 inspired by the many
gifts and greetings coming in from
all corners of the world, Danish postal employee Einar Holboell
was struck with an idea soon to spark waves of goodwill around
the world. All these gifts and greetings are signs of kindness, he
thought; surely the holiday spirit of their senders would extend to
one extra stamp, the revenue directed towards someone in need.
Holboell’s idea soon garnered royal endorsement, and the first
Christmas Seal fundraiser was a tremendous success.
Inspired by Denmark’s example, some seventy countries soon
followed suit. In 1908, Toronto (Muskoka) and Hamilton became
the first Canadian cities to launch Christmas Seal campaigns. In
the century since, the campaign has become the main source of
funding for groups under the umbrella of The Lung Association.
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“By presenting the ‘back’ as the ‘front,’ we were able to show
the seal as it would normally appear,” says Morisset. The reverse
features a reproduction of the 1908 Muskoka seal, one of the first
two editions issued in Canada.
For more information on The Lung Association, visit www.lung.ca

Santa Letter Writing Staffed by 11,000
Volunteers
The Santa Letter-Writing Program brings joy to children from
across Canada and around the world. In addition to giving many
children their first introduction to letter writing, this program is
also a very important part of the holiday season for thousands of
Canada Post employees and retirees.
Currently, more than one million children write to Santa at his
‘NORTH POLE H0H 0H0’ address. Each letter that includes a return
address receives a reply from Santa.
More than 11,000 current and retired Canada Post employees,
affectionately called Postal Elves, help Santa to ensure that every
child’s letter gets an answer in the language in which the letter
was written, including Braille (emails are answered in English or
French).

A blue spruce bough adorns the background of the commemorative envelope that pays tribute to this important fundraiser. “The
simplicity of the design allows us to spotlight the latest Christmas
Seal, issued to mark the campaign’s centenary in Canada,”
explains Céline Morisset, manager of graphic design at Canada
Post. To give extra prominence to the seal, the envelope was
reversed - a first for Canada Post.
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(Canada continued)

Are You Being Regifted this Year?
Many Canadians are already searching for the perfect gift for
friends and loved ones on their holiday season shopping list, but
a new survey reveals that for a substantial number of Canadians,
the revered tradition of holiday gift-giving may also include the
dubious practice of “regifting.”
That’s right, about a third of Canadians polled (32%) admit
that they have regifted a present they’ve received in the past by
passing it on to someone else because they did not need, want or
like the gift.
This holiday season, in the true spirit of giving – and regiving! Canada Post is inviting Canadians to participate in an entertaining
interactive online contest by answering the question “What kind
of regifter are you?”
After completing a survey, contest participants become eligible
to win a horrendous-looking holiday sweater that is sure to top
anyone’s “regifter list” this year.
Contest entrants can also re-gift their chance to win the sweater
by sending it to a friend, thus making themselves eligible to win
a fabulous $5,000 vacation. Visit www.canadapost.ca/regifter to
take the quiz and enter the contest.
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United States
Traditional Nutcrackers to Transform the
Holidays
What do Santa, a king, military
captain and drummer all have in
common? They’ll be home for the
holidays. The U.S. Postal Service
dedicated the Holiday Nutcrackers
commemorative stamps during the
Fall Postage Stamp Mega Event at
Madison Square Garden in New
York City.
“We’re pleased to add the
Nutcrackers to our stamp
program,” said Susan M. Brownell,
vice president, supply management, for the United States Postal
Service. “As these charming little treasures start to land in mailboxes around the country, they’re sure to add a glimmer of
sparkle to the holiday season.”
Nutcrackers have been around for centuries. During the winter
holiday season, nutcrackers of all shapes and sizes are familiar
sights in toy stores, under Christmas trees, on mantelpieces, on
book and magazine covers, and in performance venues. This year,
they will dazzle hearts while traveling on billions of cards, letters
and packages that will be delivered this holiday season.
Four eye-catching nutcracker designs are featured on the stamps.
Santa or “Father Christmas” has a lantern in one hand and a
snowflake-topped staff in the other. There is a gold and rubycrowned king, a yellow-jacketed military captain, and a greengarbed drummer with a red drum.
In addition to the Holiday Nutcrackers stamps, four additional
holiday stamps will be available nationwide as well: Virgin and
Child with the Young John the Baptist stamp; Eid, the Muslim
holiday stamp; Kwanzaa, the celebration of family, community
and culture; and Hanukkah, the Jewish Festival of Lights.
The Postal Service printed over 2 billion holiday stamps.
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U.S. Postal Service Urges Customers to Save
Time Online

print

next

Free Military Care Kits—the Postal Service has created a special
mailing and shipping kit designed specifically for military families
sending packages overseas. Each Care Kit contains two Priority
Mail boxes, six Priority Mail Flat Rate boxes, eight Priority Mail
labels, one roll of Priority Mail tape and eight customs forms with
envelopes.

Dreaming of a Green Christmas
The United States Postal Service is urging the public to recycle as
much as possible during the holiday season in a partnership with
Earth911.com.
Using the slogan; “Don’t take a holiday from recycling,” the
partners are presenting the Green Your Holidays channel on the
Earth911.com website, offering simple, practical tips.
This holiday season, the United States Postal Service will serve 130
million customers at its post offices and deliver 19 billion cards,
letters and packages.
To help its customers, the Postal Service is offering some free ways
to make holiday mailing easier this season:
Free package pickup is available from home or office, regardless
of the weather. Unlike other shipping companies, there is no fee
for the service.
Free eco-friendly Priority Mail and Express Mail boxes and envelopes send a very “green” holiday message across town or around
the world. These supplies are 100 percent recyclable. To make it
even easier, the same box can be used for domestic or international mail.
Free shipping supplies—tape, labels, international mailing
products, even customs forms are available online at usps.com at
no charge, as well as a variety of Priority Mail and Express Mail
envelopes and packages.
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Waste output can rise by as much as 25 percent during the
holidays. The Green Your Holidays channel aims to reduce this by
showing visitors how to reuse and recycle key products such as
Christmas trees, gift packaging, greeting cards and holiday lights.
The US Postal Service is contributing valuable content about
recycled packaging and greening mail and cards plus advice on
how to avoid delays at post offices during the busiest time of the
year.

U.S. Postal Service Rated n°1 for Next Day
Delivery
The United States Postal Service is the most cost-effective,
reliable way to get next day express gifts delivered across the
country during the holiday season, according to test results from
Consumer Reports.
The test sent identical packages from New York to sixteen recipients in twelve states via the Postal Service, FedEx and UPS. The
Postal Service was a staggering 281 percent less expensive and
equally reliable.
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Australia

New Zealand

Australian Christmas Stamps

New Zealand Christmas Stamps Celebrate
Diversity

This 2008 Christmas stamp
issue continues the tradition
of Australian Christmas stamps
featuring religious subjects.
Three of this year’s stamps
celebrate the birth of Jesus
t h ro u g h i m a g e s o f i c o n i c
figures from the Christmas
story and the Nativity. Resembling a three-part altarpiece
when shown together, the
stamps combine photographic
and design elements, and draw
upon a range of techniques
and artistic influences to offer a modern approach to a traditional
story.
A stand-alone alternative stamp recognises the centuries-old ritual
of decorating the home at Christmas, a tradition continued today
by the common practice of adorning our Christmas trees with
festive tinsel, lights and baubles.

New Zealanders celebrate Christmas in different ways. For many,
it’s a time for observing long-held family traditions over a roast
dinner and Christmas pudding at home; for others it’s a barbecue
at the beach.
New Zealand Post’s Christmas 2008 stamp issue reflects the
diversity of what Christmas means to different people, with
images appealing to traditional and contemporary tastes.
A richly-coloured and meticulously detailed
nativity scene, designed by Auckland illustrator, Martin Bailey, provides the traditional perspective; while the winning
entries from New Zealand Post’s Designa-Stamp Competition earlier this year
present a view of Christmas through the
eyes of children.
“The story of Christmas may be the same across the world, but
people’s experiences and perceptions of the day on which we
mark the birth of Christ vary immensely,” says Ivor Masters, New
Zealand Post’s, general manager stamps. “New Zealand is a
nation of contrast and diversity, and it is something we celebrate
with pride in the Christmas 2008 series – from the traditional
nativity scene, to the cheerfulness and colour of Christmas as it’s
imagined by 7-12 year olds.”
Each of the three children-designed stamps
highlights a popular New Zealand icon –
a sheep, the pohutukawa (New Zealand
Christmas tree), and the kiwi bird.
Mr Masters said the traditional and contemporary images
complement each other and, whether used alone or in combination on envelopes and parcels travelling across the country or
around the world, they make a strong statement about Christmas
in New Zealand.
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The entire staff at the International Post Corporation wish our readers very happy holidays
and a prosperous 2009! See you in January with the next edition of IPC Market Flash.
ABOUT THIS PUBLICATION
IPC Market Flash is a bi-weekly newsletter
providing a comprehensive look at new developments emerging in the international postal marketplace. It is
published by the Markets and Communication Department of the International Post Corporation.
IPC Market Flash is sent out exclusively to IPC member posts. If you would like to contribute an article or
photograph to this publication please contact us via email at publications@ipc.be or send your submissions to :
IPC
Head of Communication
Avenue du Bourget, 44
1130, Brussels
Belgium
While every care has been taken to ensure the accuracy of this report, the facts and estimates stated are based on information and sources which, while we believe them to be reliable, are
not guaranteed. No liability can be accepted by International Post Corporation, its directors or employees, for any loss occasioned to any person or entity acting or failing act as a result of
anything contained in or omitted from this report.
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