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Deutsche Post has sold a 29.75 percent stake in Postbank to
Deutsche Bank and has granted Deutsche Bank options to buy
two further tranches of shares when the time is right.
The initial sale is subject to approval by regulatory and anti-trust
authorities and the German Government. Deutsche Bank is paying
EUR 2.79 billion in cash, equal to EUR 57.25 a share. It will fund
the acquisition through a rights issue of up to EUR 2.0 billion.
Deutsche Post will use the funds generated by the sale to return
cash to shareholders. Frank Appel, chief executive officer of
Deutsche Post World Net, said the sale would allow the company
to focus on its core logistics businesses worldwide.
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In addition to selling the 29.75 percent stake, Deutsche Post
has granted Deutsche Bank an option to acquire an additional
eighteen percent of Postbank for EUR 55.00 a share. It has also
granted Deutsche Bank a right of first refusal on its remaining
Postbank shares.
Deutsche Bank and Postbank have agreed in principle to cooperate in several areas, including the distribution of home finance
products. They expect to find substantial potential to generate
revenue. They see their services as complementary and envisage
cross-selling opportunities for financial products.
Deutsche Post said that Deutsche Bank’s minority stake acquisition
would have no impact on branches, jobs or the Postbank brand. It
would extend its existing retail outlet cooperation with Postbank
beyond 2012.
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Norway Post Introduces its Bring Brand

Itella Consolidates in Eastern Markets

Norway Post has embarked on a major rebranding process to
underpin its strategy for growth.

Itella is building up its logistics and information services in Russia,
Eastern Europe and the Baltic states.
The company is expanding its logistics services in Russia with
the acquisition of warehousing operator NLC (National Logistic
Company) now approved by the Russian anti-monopoly authority.
It is integrating with NLC to create an Itella-NLC brand in the
Russian market and consolidate Itella’s position in the international market.
In a separate move, Itella has reached a further cooperation
agreement with retailer Kesko, which has 2,000 stores in Russia,
Belarus, and Nordic and Baltic countries.

A new brand name, Bring, is being introduced for services to
business customers across Norway and all other Nordic countries.
Consumers, the post office network and postal delivery in Norway
will retain the Post name, but a new logo will link it closely to the
Bring brand. The IT entity, ErgoGroup, is not part of the brand
transformation.
Through organic growth and acquisition, Norway Post has
increased its turnover by NOK 10 billion in three years with around
25 percent of its income being generated outside Norway.

Itella will facilitate the launch of online offers by Kesko divisions
using its e-commerce service package which covers both information and materials flow.
Itella Information is also expanding to Russia and central Europe
with new operations in Moscow and Bratislava where the
company sees opportunities in outsourced information flow
processes.
At the end of 2008, Itella Information will also start up in Hungary,
the Czech Republic and Austria. It has already expanded to
Poland this year and has operations in Finland, Sweden, Denmark,
Norway, Germany, Estonia, Latvia and Lithuania.

The company’s strategy is to be the leading postal, logistics and
information technology service provider in the Nordic region. It
says its new pair of logos for Norway Post and Bring will demonstrate that both entities are part of the same group and are
mutually dependent.
The logo is an updated treatment of the post horn with
Norway Post depicted in red and Bring in green. The total cost
of rebranding will be NOK 300 million of which half is allocated
to development and launch. Vehicles and other assets will be
rebranded over three years.
The business services that will come under the Bring brand include
Nor-Cargo, Frigoscandia, Transflex, Box, CityMail, Talk2Me and
Customer:view.
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Posten Gains B2C Operation in Finland
Sweden’s Posten Logistik is establishing a business-to-consumer
parcels network in Finland through a partnership with Finnish
travel and transport company Matkahuolto. The move is described
by Posten as one more step towards realising its Nordic strategy.
Under the partnership, the MyPack service already launched in
Norway will be introduced to the Finnish market.
Henrik Höjsgaard, chief executive officer of Posten Logistik,
commented: “In Finland, we are already one of the leading
players when it comes to complex logistics solutions. Together
with Matkahuolto we will take a stronger grip on parcels from
companies to private individuals.”
Under the agreement, 1,200 Matkahuolto pick-up points will
convert to the MyPack brand.
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Posten Logistik sees the expansion of the MyPack concept to
Finland as an important step in its strategy to become a strong
Nordic logistics company. In September 2007 it acquired Finnish
third-party logistics and inventory management company Suomen
Logistiikkatalo Oy and established a network of over 600 pick-up
points in Norway. In 2008, it acquired Tollpost Globe, which had
its own infrastructure and national distribution in Norway.

More Cuts Possible for DHL in the US
Deutsche Post World Net (DPWN) has acknowledged that further
restructuring measures might be necessary for its United States
operations if the US economy continues to worsen. It has,
however, denied reports in the German media that it might pull
out of the US market altogether.
DHL Express USA has been hit by a switch by customers from air
to ground delivery products. Its volumes are dropping owing to a
customer reaction to its downsizing plans, announced in May this
year (Market Flash No 374).
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Pay-as-You-Go Home Delivery for Retailers

La Poste Considers Bigger Stake in Seur

United Kingdom overnight operator Nightfreight is to launch a
‘pay-as-you-go home’ delivery service that will claim to reduce
retailers’ current transport costs by up to fifty percent.

Groupe La Poste is deciding whether it wishes to purchase an
additional 52 percent stake in Spanish parcels operator Seur by
exercising its right to counter a bid from United Kingdom financial
investor Doughty Hanson.

The two-man service is targeted at medium and large retailers
who are currently using fixed resources such as dedicated vehicles
and warehousing. Nightfreight claims it will eliminate fixed costs
and replace them with a variable charging structure calculated
according to the number of deliveries required.
The new service will be managed through Nightfreight’s
Deliver2Home team.

Trans-o-flex Presents an International Brand

A group of small franchisee shareholders have been offered
EUR 520 million for their combined 52 percent of Seur. La Poste
already owns a 19.6 percent stake through its holding company,
GeoPost. It has authorised GeoPost to exercise its right to preempt Doughty Hanson and is conducting “deeper investigations”.
Seur earned revenues of EUR 665 million in 2007. It has a decentralised ownership structure comprising regional franchisees who
also own small stakes in the parent company, Seur SA. A total of
85 franchises are controlled by 54 companies.

DHL Scales Back Night Flights from Leipzig
DHL Express is to scale back from 60 to 51 the number of nightly
flights from its new European air hub at Leipzig following objections to night-time noise levels.
Flights between Leipzig and Frankfurt will be replaced by a rail
express shuttle between the two airports; a new motorway to
Prague will open up a road route to the Czech Republic. “We
will not operate any air routes in a radius of 400 kilometres from
Leipzig,” said Michael Reinboth, director of the Leipzig hub.
The German express company owned by Österreichische Post,
Trans-o-flex, is rebranding as Trans-o-flex Logistics Group to
provide a uniform identity across Europe as it expands.
Companies acquired and set up in European countries have now
been integrated; the next step, according to Trans-o-flex, is a
uniform identity that emphasises its international presence.

Residents near Leipzig airport are attempting to gain restrictions
on night flights and plan to take their case to the German constitutional court. The airport has a 24-hour operating licence and
wants to conduct full operations for cargo flights, most of which
are by DHL Express.

The new company name and logo will be phased in gradually.
All slogans and service descriptions will be expressed in English
to underline the international identity of Trans-o-flex Logistics
Group.
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DX Buys In-Night Network and PX Concept

La Poste Expands its Unaddressed Mail

United Kingdom mail and express company DX Group has
acquired the In-Night parcels network and PX Worldwide
Licensing from the Business Direct Group.

La Poste subsidiary Mediapost has acquired Portuguese direct mail
company Baam for an undisclosed sum.

The In-Night network uses Parcel Exchange (PX) a nationwide
network of more than 4,000 automated, intelligent, drop boxes
plus collection and delivery directly to field engineers’ vehicles.
It also operates Pick Up, Drop Off (PUDO) for the collection and
return of spare parts via manned third party locations.
PX Worldwide Licensing licences PX technology to third parties.
DX Group said the acquisition of the two operations was an
opportunity to integrate its own operations with those of In-Night
and to use the secure PX network to extend services to its existing
customers.
In addition, DX has plans to market the PX concept internationally
via licensing arrangements, and to develop the potential for
extending the PX to the business-to-consumer market.

Baam distributes about 200 million advertising leaflets a year,
generating revenues of EUR 3.6 million. Mailpost has annual
revenues of EUR 400 million and distributes about ten million
items of advertising material a year. Baam will operate under the
Mediapost brand.
Unaddressed mail is one of three areas earmarked by La Poste for
European expansion of mail operations. Mediapost plans to follow
its customers to new European markets.

An Post Improves its Quality of Service
An Post increased its quality of service by two percentage points
in the April to June Quarter to achieve an overall result of eighty
percent for monitored domestic products.
Chief executive, Donal Connell said a major change programme
was redesigning mail collection and delivery while new technology
was verifying collection times to enable better planning.
An Post pointed out that mail monitored by regulator ComReg
accounts for 33 percent of all mail handled and does not include
bulk mail from business customers. The company is working
directly with businesses to help them improve their address quality
and mail presentation.
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Matter is Royal Mail’s Latest DM Idea
Royal Mail’s latest initiative for direct marketers is Matter, a letter
box sized package containing a selection of brand items that
enable advertisers to get their products and services into the
homes of target customers.
An initial Matter test mailing went to just under 1,000 males in
the ABC1 socio-economic groups. Items in the box included a
sweatband from Nintendo Wii and soap crayons from Nissan.
Royal Mail claims that consumer engagement was highly
successful—Virgin Atlantic’s Clubhouse Lounge offer and a Vodka
Party invitation from Stolichnaya were oversubscribed and withdrawn.

A regular survey of satisfaction levels among Swiss Post employees
and customers has revealed that the overall employee satisfaction
level has dropped one point this year to 66. Employee motivation
has stabilised at seventy points.
Satisfaction among employees in post offices dropped below the
group average to 64 points from 66 points last year.
Customer satisfaction remained at 79 points overall. Private
customers at post offices returned the highest score at 86, which
was nonetheless two points below the 2007 level.

New Chief Appointed to Meiller Direct
Österreichische Post has appointed Dieter Simon as chief executive
officer of its German-based direct marketing subsidiary, Meiller
Direct, which has 1,200 employees at seven sites in Europe.
Mr Simon intends to grow Meiller internationally, focusing on
innovation and customer satisfaction. His primary objectives
will be to enhance services for long-standing customers while
expanding into new markets and product areas and winning new
customers.
He joins Meiller from Prinovis Ltd where he was managing director
for sales. He achieved increased production volumes for print
company against a general industry trend.

THE NATURAL PARTNER FOR THE POSTAL INDUSTRY

The next Matter mailing is scheduled for October; Royal Mail is
talking to advertisers about taking part.

GeoPost and Yurtiçi Kargo Go on Investing
GeoPost and its Turkish partner Yurtiçi Kargo, have celebrated
their five-year partnership by announcing continued investment
and growth in Russia, CIS states and the Balken region.
In the past five years, the partners have jointly acquired companies
in markets neighbouring Turkey. These include Russian parcels and
logistics company Armadillo (now trading as DPD Russia), UVK in
the Ukraine and Pegasus in Romania. They have also set up operations in Kazakhstan and Bulgaria.

APC Delivers Urgent Shipping Documents
United Kingdom independent parcels carrier APC Overnight has
won a contract with container shipping company Mediterranean
Shipping Company (MSC) for time-definite next day delivery of
shipping documents (bills of lading) sent by MSC to companies
around the UK.
MSC has an APC Overnight implant system allowing orders to
be entered and labels produced in-house ready for collection.
Delivery is guaranteed by noon the next day.
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GLS Launches Returns Service in Germany
European parcels
group GLS has
launched a service
named ShopReturn
in Germany for
the management
of retur ns in the
business-to-consumer
mail order market.
ShopReturn allows mail order companies to include a return label
with their parcels; the customer can hand in the return parcel at
a GLS parcel shop for shipment back to the company within 24
hours.
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Overnight Service for Life Science Industry
DHL Global Forwarding has established an intra-European
overnight transport service for the life sciences industry called
Airfreight Plus for the Life Sciences Industry.
This combines day-definite, door-to-door delivery of heavyweight
goods across 32 European countries and offers temperaturecontrolled facilities, minimal tarmac time and dedicated handling
by trained staff.

New Uniform for Royal Mail Employees
Royal Mail employees are to have a new uniform as the company
moves into the next stage of its modernisation.

French Postal Workers Oppose Status
Change

The trousers have specially designed pockets to hold new handheld computers currently being rolled out to 33,000 postmen
and women. The full range of uniform items includes polo shirts,
fleece tops, summer hats and cycle helmets.

About a quarter of French postal workers took strike action on
Tuesday September 23 in protest against plans to change La
Poste’s legal status and open it to private investment (Market
Flash No 378).

A trial is taking place in two towns and the uniforms will be rolled
out more widely during 2009.

La Poste would like to restructure into a limited company in 2010
and to float a minority holding on the stock exchange in 2011
in order to raise EUR 2.5 to EUR 3.5 billion for growth, including
acquisitions.
A government appointed commission of twenty representatives is
investigating the future development of La Poste and is working
on the proposed change of status.
A survey published by French left-wing newspaper l’Humanité,
indicated that 61 percent of French people were opposed to the
change of status, while about 29 percent were in favour. The
unions, supported by left-wing political parties, see the change as
the first step towards privatisation which they claim would affect
jobs and the quality of public services.
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TNT Highlights its Global ‘Can Do’ Attitude
TNT has launched a new global strapline: “sure we can” for
rollout over the next several months, and new group and express
websites where the strapline is appearing for the first time.
TNT says “sure we can” is designed to reflect the companies “can
do” attitude and to embrace its approach to business, corporate
social responsibility and its Planet Me environmental sustainability
programme.
Chief executive officer Peter Bakker said: “We have shrugged off
our shyness and now feel that we need to tell our true differentiating mentality…It’s the attitude we all bring to solving problems,
carrying out our daily tasks and responding to our stakeholders
and the world outside TNT.”
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DHL to Partner UK Grain Transporters
DHL Exel Supply Chain has been appointed supply chain partner
to Openfield, the planned merged business of Grainfarmers and
Centaur Grain.
In a five year contract worth around GBP 125 million, DHL will
use its logistics expertise to work with existing grain carriers to
establish a more efficient supply chain.
This appointment comes after three years of collaboration
between the companies, looking into ways that the existing
supply chain could be streamlined to counter increasing operating
costs and growing food costs.

>>In Brief - Europe
Finns Prefer Hard Copy
Invoices
Adoption of e-invoicing by
consumers is below average in
Finland according to a survey by
Itella Information. At present,
86 percent of Finns receive hard
copy invoices while 75 percent
is the norm for other European
countries surveyed.
Time:matters Moves into
Belgium
G e r m a n s a m e - d a y e x p re s s
provider time:matters announced
the opening of a branch office
in Mechelen, Belgium, as part
of its international expansion
strategy. Time:matters is now
represented in six European
countries including the new site
in Belgium and its headquarters
in Germany.

Jetpak Expands its Air
Network
Nordic express delivery company
Jetpak is to take over the cargo
capacity of Norwegian low fare
airline Norwegian Air Shuttle
to expand its inter national
network.
Cooperation Continues for
Trans-o-Flex
German express company Transo-flex and logistics specialist
BI-LOG have extended their
cooperation until 2011. BILOG controls all processes from
warehousing to distribution
throughout Europe, while Transo-flex delivers televisions, DVD
recorders and hi-fi systems in
Germany.
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DPD Expands in Estonia
DPD is expanding capacity for
its fast-growing business in the
Baltic region with a new 1,500sq
metre parcel sorting facility in
Tartu, southern Estonia, capable
of handling more than 3,000
parcels an hour.
Marseille Airport Attracts
Express Operators
Express cargo volumes at
Marseille airport grew strongly
by 14.3 percent to 18,000
tonnes in the first six months
of the year owing to extended
operations by express carriers.
TNT, Chronopost, DHL, TAT
Express, Europe Airpost, FedEx
and Ciblex operate there.
DHL Ukraine Opens Cargo
Terminal
DHL Ukraine has opened a EUR
12 million cargo terminal in Kiev
for import and export goods
mainly on account of increasing
demand for transport services.
The company has re-equipped its
facilities in Odessa and Donetsk
and intends to do the same in
Kharkov and Dnepropetrovsk.
DHL Enhances Air Service to
Finland
DHL Express has enhanced its
services in Finland with the
launch of daily flights between
its new gateway at Turku and
the European air hub at Leipzig.
Existing flights between Helsinki
and Leipzig continue to serve
customers in Southern, Eastern
and Northern Finland.

DHL Romania Expects Further
Growth
D H L R o m a n i a i n creased its
turnover by forty percent yearon-year in the first half of 2008,
mainly on the growth of the
express market. The company
expects further growth after
approval for its acquisition of
Cargus.
Post Office Extends its
Savings Range
The United Kingdom Post Office
has extended its savings range
by launching a tax-free cash ISA
paying 6.25 percent and guaranteeing to track changes in the
Bank of England base rate.
TNT Flies into Västerås
TNT Express has switched flights
to Stockholm from its European
air hub at Liege to the smaller
Västerås airport in order to
improve its logistics operations.
TNT Scores Top on Sustainability
TNT reached the highest score
of all companies included in the
Dow Jones Sustainability Indexes
(DJSI) for the second year in
a row, according to a report
published in Zurich by SAM,
which assessed the sustainability
reporting and performance of
over 1,100 companies.
Itella Receives Top Score for
Security
Two Itella Logistics centres have
attained the Transported Asset
Protection Association’s highest
security certification (type A).
The certified facilities are Itella
Logistics’ logistics centres in
Vantaa and in Kotka, Finland.
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Americas
Potter Urges Mailers to Create Growth

FedEx Quarter Results Lower Year-on-Year
FedEx Corp has announced first quarter results better than
forecast but down on the same period last year.
While revenue rose eight percent to USD 9.97 billion, operating
income plummeted 23 percent to USD 630 million. Operating
margin dropped from 8.8 percent last year to 6.3 percent and net
income was 22 percent lower at USD 384 million.
Strong cost management action was more than offset, said FedEx,
by global economic weakness, higher fuel prices and the related
negative effects of higher fuel surcharges. The quarter had one
less operating day than last year.

United States Postmaster General John E. Potter has sounded a
note of caution about the severity of the current economic climate
in the United States and has urged mailers to create new growth
opportunities.
“We have to approach the business in a whole new way,” he
said. “We have to develop new ways for the American people
and American business to use the mail.”
The PMG’s comments came during the national Postal Customer
Council (PCC) Day broadcast, an annual event that brings mailers,
industry partners and customers together to recognise their
contributions to the Postal Service and to outline future plans and
goals.

While fuel prices began to decrease late in the quarter, the
average price of jet fuel was nonetheless 77 percent higher than
the same period last year.
“Global economic conditions are challenging, but FedEx is taking
strong, proactive actions to manage through this difficult cycle,”
said Frederick W. Smith, FedEx Corp chairman, president and
chief executive officer. “We are committed to implementing strategies that will enhance the customer experience, gain market
share, reduce expenses, improve profits and ensure the long-term
success of the company.”
During the quarter, operating income for the express business
dropped by 34 percent year-on-year to USD 345 million; the
freight business saw operating income fall by fifteen percent
to USD 89 million. But the operating income from the ground
business rose by three percent to USD 196 million.

The Postal Service has developed new service standards for each
class of mail and will begin measuring its performance this year.
PMG Potter called on the mailing industry to adapt to the
changing marketplace and to invest in the future. The new intelligent mail barcode helps mailers to manage their mail flow by
providing a unique identity to every piece of mail. The technology allows mailers to sort and track mail and receive address
correction from a single barcode.
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UPS Capital Cargo Finance is designed for US companies with
annual revenues up to USD 50 million that import up to ten ocean
or air freight containers of goods per month.
“Because UPS manages the shipment of the goods and provides
visibility, UPS Capital is able to do something banks and other
financial services companies may not be willing to do - provide
financing earlier in the transaction,” said Robert J. Bernabucci,
president of UPS Capital.

Canada Post has made a submission to the strategic review panel
set up to ensure that Canada Post has the right tools and means
to fulfil its mandate in the future.
“Canada Post remains committed to continuing to meet the
evolving needs of our customers,” said Moya Greene, Canada
Post’s president and chief executive officer. “But the competitive
landscape that we deal with requires innovation to respond to
higher customer expectations. Canada Post requires timely capital
renewal if we are to remain relevant and to be the service provider
of choice in what is increasingly a technology-driven business.”
Canada Post has embarked on a major revitalisation project which
will see it investing about CAD 2.5 billion in modernising its infrastructure and technology.

“Not only are payments to suppliers accelerated, but transit times
for the receipt of goods may also be improved. The true value of
an efficient supply chain can only be realised when the physical
movement of goods is married with the efficient funding of those
goods.”

Clean New Website for the US Postal Service
The United States Postal Service has unveiled its simpler, easier
to navigate website featuring sections for consumers and businesses.
The Postal Service said that customers visiting usps.com would
notice less clutter and easy-to-find links to products and services
they use most. A cleaner design uses graphics to highlight the
most popular product and service offers.
A new online service, PO Boxes Online, lets customers find, apply
for and rent an available post office box online instead of going
to the local post office.

UPS Offers Small Importers a Finance Deal
UPS Capital, the financial services arm of United Parcel Service
(UPS) is offering a new way for small companies to finance their
trade transactions with international suppliers.
The new service, UPS Capital Cargo FinanceSM, enables small
United States importers to use their in-transit UPS shipments as
collateral for loans, reducing the need to rely on paper-intensive
letters of credit to finance international trade transactions.
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DHL Puts its Case to HoR Committees
Senior executives at DHL Express and United Parcel Service (UPS)
have defended their planned USD 10 billion cooperation deal for
North American airlift before Congressional Committees.
John Mullen, DHL Express Global chief executive officer, told the
House of Representatives judiciary committee that DHL would
retain complete control over all customer related business activities. Ground operations would remain “an independent and
viable competitor in the US air express delivery sector.”
The Air Line Pilots Association, representing pilots at Astar Air
Cargo which is due to lose DHL airlift urged the House of Representatives transportation and infrastructure committee to scrutinise the planned cooperation between DHL and UPS.
Mr Mullen echoed his comments to the judiciary committee
saying that DHL had analysed all realistic options.
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>>In Brief - Americas
DHL Transports Aid to Haiti
In the wake of four hurricanes
that struck Haiti, DHL flew more
than 22 tonnes of donated food,
clothing and non-perishable
items to Port-au-Prince. Its officials also travelled to Haiti to
ensure the timely delivery of
supplies.
UPS Opens Hub in Louisville
United Parcel Service has opened
a 24,000sq metre sorting and
distribution facility, known as the
Louisville Centennial Hub, after
deciding to expand its Worldport
global air hub at Louisville International Airport.
Vote Early Says US Postal
Service
The United States Postal Service
is urging American voters to
mail early to cast their absentee
b a l l o t s i n t h e P re s i d e n t i a l
election.

DHL Express to Invest
Substantially in Brazil
DHL Express will invest substantially in Brazil this year with
a near 25 percent rise in
employees, more vehicles
and new ground facilities to
expand in the strongly growing
domestic express market,
according to local media reports.
It is targeting twenty percent
revenue growth in 2008.
FedEx Increases Air Capacity
to Mexico
FedEx Express has followed
United Parcel Service by
increasing air capacity to and
from Mexico shortly after
it announced the launch of
domestic services in the country.
An MD10 freighter is now operating daily flights to and from
Monterrey in northern Mexico.
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Australia Post Trains 100 Indigenous People

Asia Hub Prepares DHL for More Growth

Australia Post will offer 100 school-to-work traineeships to indigenous Australians over the next thirteen months.

DHL Express has completed its expansion of its Central Asia Hub
at Hong Kong International Airport.

The new traineeships across the country are building on a
successful trial last year involving thirty students.

Speaking at the opening, DHL Express chief executive officer John
Mullen said the region continued to be a key growth driver for
the company. The new hub serves as one of the region’s main
gateways to China and as a catchment for the Pearl River Delta.

The programme provides an opportunity to work with Australia
Post one day a week during the final two years of school. Trainees
can develop their skills. They have an opportunity to join Australia
Post permanently or to continue studying while working parttime

Dan McHugh, chief executive officer of DHL Express Asia Pacific,
told journalists that the company is keen to form joint ventures
in order to double its domestic express business in Asia to sixteen
percent in the next three to four years. “Our strategy is to become
a much bigger domestic player across Asia,” he said.

Postal Counters Open in Japanese Stores
Japan Post Group intends
to increase the volume of
its Yu-Pack parcel service
by setting up postal
service counters at stores
operated by Bic Camera
Inc.
The counters will focus
on postal services rather
than financial services
and will therefore operate
at a lower cost than post
offices.

Australia Post has hired 4,000 indigenous employees since 1990.

Auckland Mail Centre Opens in New Zealand
New Zealand’s largest mail processing facility has been officially opened in Auckland in the final part of an NZD 80 million
modernisation programme.
The centre is named Te Riu o Tamaki Makau Rau following consultation with the Iwi people to embrace wider cultural networks
and reflect growth in the region.
It incorporates sustainable building design principles that include
water and waste water recycling, indigenous planting, permeable
paving, solar heating and low energy lighting and electrical appliances.

Japan Post is believed also to be negotiating with other companies
to set up similar parcel counters on their premises.
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FedEx to Boost its Flights to Vietnam
FedEx Express has announced a new Airbus A310 service to
Vietnam to meet the country’s increasing demand for timedefinite express services.
The flight increases FedEx capacity into and out of the country to
more than 30,000 kg a day and strengthens the FedEx AsiaOne
Network, which connects nineteen key Asian cities with more
than 400 intra-Asia flights each week, and interconnects with the
FedEx global air network.

DHL and Post Malaysia Form Partnership

A start-up Indian express cargo company, Deccan Express Logistics,
has unveiled ambitious plans to operate a fleet of freighters and
use its own cargo terminals at major airports. It plans to raise
USD 200 million and launch operations on January 1, 2009.
The company is the latest venture of entrepreneur Capt GR
Gopinath who founded one of India’s first low-cost passenger
airlines, Air Deccan, in 2003.
The strategy of Deccan Express, according to several Indian newspaper reports, is to set up a central hub at Nagpur and operate
flights to Delhi and Hyderabad. It would control its ground
infrastructure at the airports and is considering creating a road
transport network based on a franchise model.

DHL Express has formed a partnership with Pos Malaysia to offer
a new international express service, PosPriority Express, through
PosLaju, Post Malaysia’s express operation.
DHL will provide international express delivery and customer
service while PosLaju will be responsible for sales.

Sri Lanka Unions Oppose Status Change
Postal unions in Sri Lanka have accused the government of
attempting to politicise the postal department by converting
it into an authority with a board of directors appointed by the
minister of posts and telecommunication.
A government spokesman said: “We only want the postal
department to be more efficient.”

The company last month signed agreements to develop express
terminals at Delhi and Hyderabad airports, and will move into the
two new facilities once they have been constructed.
“Hyderabad and Delhi are the modern corporate capitals of India
and also strategic gateways to other parts in south and north
India. The setting up of infrastructure at these strategic locations
will enable Deccan Express Logistics to establish an extensive
state of the art multi-modal (surface and air) storage, transportation and delivery network reaching out to every corner of the
country,” Mr Gopinath said.
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Money Orders Generate Postal Income
Money orders are now the major source of income for the Philippine Postal Corporation, according to Postmaster General
Hector Villanueva.
He said PhilPost had entered the remittance business crediting
international money orders to the postal bank ATM accounts of
recipients. The service covers twelve countries.

Vietnam Post and HSBC in Cooperation Deal
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>>In Brief - Asia-Pacific
More TNT Express Branches
in China
TNT has announced it will set
up eight new inter national
express branches in China to
bring the total number to 34.
In addition, through its whollyowned subsidiary Tiandi-Hoau,
TNT operates China’s largest
private domestic road network
comprising 1,250 depots.
Korean Express Market
Consolidates
Consolidation has intensified in
the Korean express market with
the acquisition by Hanjin of rival
Shinsegae, making it into the
new domestic market leader
ahead of Korea Express and
Hyundai. Hanjin spent USD 28
million on the purchase of Shinsegae Dream Express, part of the
Shinsegae retail group.

Post Fiji Withdraws Franking
Machines
Post Fiji Limited has temporarily
frozen use of mail franking
machines in a bid to promote
Fiji through the use of stamps.
The company said in a paid
advertisement that removal of
machines was part of its initiative
to personalise letters and parcels
by placing stamps on them to
give it more value.
Japan Post Drops Certified
Mail
Japan Post has confirmed it will
abolish is certified mail service
in November. The company has
been losing money on special
mail services owning to labour
costs. It will ask customers to
switch to registered mail.

Vietnam Post Corporation (VNPOST) has signed a cooperation
deal with Hong Kong Shanghai Banking Corporation (HSBC)
that includes provision by VNPOST of Vietnamese collection and
payment services for HSBC account holders.
The two companies will also investigate cooperative opportunities
in foreign currency remittance services including cross-selling and
marketing partnerships.
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ABOUT THIS PUBLICATION
IPC Market Flash is a bi-weekly newsletter
providing a comprehensive look at new
developments emerging in the international
postal marketplace. It is published by the
Markets and Communication Department of the
International Post Corporation.
IPC Market Flash is sent out exclusively to IPC
member posts. If you would like to contribute an
article or photograph to this publication please
contact us via email at publications@ipc.be or
send your submissions to :
IPC
Head of Communication
Avenue du Bourget, 44
1130, Brussels
Belgium
While every care has been taken to ensure the accuracy of this report, the facts and
estimates stated are based on information and sources which, while we believe them
to be reliable, are not guaranteed. No liability can be accepted by International Post
Corporation, its directors or employees, for any loss occasioned to any person or entity
acting or failing act as a result of anything contained in or omitted from this report.
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