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Top story
Royal Mail shares admitted to London Stock Exchange
On 15 October, Royal Mail Group announced the admission of its
ordinary share capital consisting of 1,000,000,000 ordinary shares
was admitted to premium listing segment of the Official List
of the UK Listing Authority and to trading on the London Stock
Exchange's main market for listed securities under the ticker ‘RMG’.
Eligible employees were guaranteed 10% of shares in Royal Mail. It
is the largest free allocation of shares of any major UK privatisation.
Just over 100 million shares were reserved for the Free Shares Offer.
According to CEO Moya Greene, the listing “marks the exciting
next phase in our company's long and proud history. With the
support of our new shareholders, we are in a strong position to
move forward, to compete effectively across our markets and to
grow our business.”
Source: Royal Mail Group
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FedEx launches programme to repurchase more stock

Americas
UPS offers ground service from the US to Mexico
UPS has launched standard and economical ground services
from the United States to Mexico, which was the second
largest US export market in 2012.
The small-package services offer money-back guarantees and
customs clearance. Delivery time for the standard service is
four to eight business days.
Source: UPS

FedEx launches programme to repurchase more
stock
FedEx Corp has authorised a new share repurchase programme
for up to 32m of its outstanding shares of common stock,
augmenting the remaining 7.4m shares authorised for
purchase under the existing programme.
The company said its strong balance
sheet provided the flexibility to initiate
the stock repurchase programme while
continuing to execute its strategic
growth initiatives. In the first quarter
of fiscal year 2014, FedEx repurchased
2.8m shares.
Source: FedEx
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Asia Pacific
SingPost aims to be pan-Asian e-Commerce
logistics provider
Singapore Post has plans to transform itself into an
e-Commerce logistics operator serving customers looking for
pan-Asian coverage.
The company launched its SP eCommerce unit
last year, offering warehousing, transport, delivery
and returns services. It acquired freight forwarder
Famous Holdings in order to offer air and ocean
transport for palletised goods. For delivery, it
operates the Speedpost international service and
works through partner companies, in which it
holds stakes, in Malaysia, China and Vietnam.

DHL invests as Indonesia develops its infrastructure
DHL plans to invest almost €50m (US$68m) in
its network, services and new and upgraded
gateway facilities in Indonesia.
The investment follows the government’s
announcement of its Vision 2025 plan for
the introduction a new, integrated logistics
infrastructure
across
the
Indonesian
archipelago with international connections
and free-trade agreements.
Source: CEP Research

Chief executive Wolfgang Baier said the group was creating a
network of regional logistics warehouses in Asia through SP
eCommerce. It had 12 in the region already, plus distribution
centres in the United Kingdom and United States.
For consumers in Singapore, SingPost’s vPost service for crossborder e-Commerce now claims 600,000 users. The company
also owns Clout Shoppe which sells luxury goods online.
Source: CEP Research
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Europe
POST Luxembourg is unveiled as the new P&T brand
P&T Luxembourg and telecommunications company
LUXGSM have come together under a new POST Luxembourg
brand which was launched on 30 September. The new brand
identity will be rolled out gradually with some post offices
and vehicles already displaying the new POST logo.
Source: POST Luxembourg

B2C parcels forecast to grow in UK by 5%-6%
Business-to-consumer parcel volumes will grow by 5-6% a
year for the next three years in the United Kingdom, according
to a forecast by Royal Mail in its Share Prospectus.
The growth would be driven by e-Commerce but would be
partially offset by the migration of some products such as books,
films and video games to electronic delivery Royal Mail said.
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The company forecast that letter volumes would decline by 4-6% a year for the next three
years following an 8% decline in the 12 months to the end of March 2013.
Source: CEP Research

DPD Germany offers e-retailers a returns solution
DPD Germany has launched an online returns portal which e-retailers can integrate into their
e-Commerce sites.
The portal allows parcel receivers to add any missing address data and generate a return label
prior to dropping off their returned parcel at a DPD ParcelShop. DPD said the portal provided
e-retailers with a returns status overview that could be linked to their own site via an IT
interface.
In an enhancement to the service, DPD plans to enable barcode printing and processing by other
service providers so that receivers can choose which company’s drop-off point to use.
Source: GeoPost
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DPD Netherlands offers one-stop collection for parcels and food
DPD is collaborating in the Netherlands with Superdirect.com which offers consumers nextday collection of grocery orders from automated pick-up points.

The group agreed that consumer confidence was crucial
to e-Commerce growth and that returns were a significant
component of online shopping.
Source: GeoPost

DPD said its collaboration with Superdirect.com fell within its strategy to provide flexibility for
consumers in choosing their delivery point; they would be able to collect their e-Commerce
parcels at the same time as their groceries.
DPD’s parent company, GeoPost, said an IPSOS study of Dutch consumer buying behaviour
had identified greatest growth in online sales of food and beverages.
Source: GeoPost

Quality logistics crucial for food e-retailers
SEUR held an e-Commerce forum at the Madrid eShow to generate dialogue with e-retailers
including Petra Mora (food and drink), Vino Premier (wine), Audiotronics (consumer electronics)
and BBVA (bank).
Óscar Herranz, marketing and communications director of Petra Mora, said the added value
from logistics lay for food e-retailers in providing quality at all shipment temperatures in order
to guarantee fast delivery of fresh food.
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GLS expands its parcel shops with Mondial Relay
GLS said it now operates 4,300 parcel shops
in France through its strategic partnership
with
business-to-consumer
delivery
company Mondial Relay, a subsidiary of
Otto Group’s 3 Suisses.
The parcels operator has collection and
drop-off shops in 11 countries including
1,000 in Denmark where it said it had added
250 outlets to its network in the past 18
months.
Source: CEP Research
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Chronopost wins award for its interactive delivery
service
A project to offer e-Commerce consumers
flexibility to reschedule delivery before the first
delivery attempt won the e-Commerce logistics
award for Chronopost at the Paris e-Commerce
show.
Interactive Delivery was trialled with six pilot customers to
produce what Chronopost claims to be and optimal solution.
Consumers shopping at participating e-retailers receive an
email or SMS message the day before delivery offering an
opportunity to nominate an alternative delivery address or
delivery day.
Source: Chronopost

La Poste raises letter prices by 3%
La Poste, France will increase its prices by 3% on average from
January in order to maintain its service quality.
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The price will rise by three euro cents to €0.61 for a ‘green’ two-day letter and to €0.66 for a
priority letter. The cost of the hybrid online letter service will remain the same at €0.99 for
printing, enveloping and delivering a single page.
Business mailers sending bulk mail will see prices increase by 1.8% but the price of the Destino
esprit libre service used by small and medium-sized businesses will not change.
Source: Le Groupe La Poste

La Banque Postale tests voice recognition for online payment
Le Groupe La Poste’s La Banque Postale has been trialling an innovative online payment system
using voice recognition.
Talk to Pay is a biometric system which, said La Banque Postale, was a secure way to purchase from
e-retailers. Individuals register their voice on the Talk to Pay website which creates a biometric
model and requests their bank details. When a user wishes to pay for an item, the Talk to Pay
application calls their mobile phone and automatically fills in payment details after authenticating
their voice. The system generates a unique code in place of the cv code on the back of the card for
added security.
Source: Le Groupe La Poste
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PosteID secure payment system offered for
mobile devices

POST Luxembourg offers mobile app for Digicash
payments

Poste Italiane is offering its PosteID e-Commerce payment
verification system on smartphones and tablets.

POST Luxembourg is offering its Digicash mobile payment
tool on smartphones.

The secure system, which is integrated with e-government and
affiliated e-Commerce websites, requires users to pre-register
on the Poste Italiane website and certify their mobile phone
number. Users can then download the PosteID application.
Poste Italiane said its PosteID service integrated customer
address and email information with payment instructions
without making it visible to others.

The tool is available to users of POST Luxembourg’s CCP
Connect internet banking. The mobile Digicash app allows
customers to make payments to e-retailers affiliated to the
Digicash network and to pay bills.

The service is already built into the new version of Poste
Italiane’s e-Commerce portal Posteshop.it for authorising
mobile phone refills via the Postpay application.

POST Luxembourg said all data exchanges are encrypted and
each transaction is confirmed by the payer through their own
PIN code.
Source: POST Luxembourg

SuisseID verifies online stock trading

Source: Poste Italiane
Swiss Post’s SuisseID is being used by online financial services
provider, Swissquote Bank for secure customer login and to
confirm transactions.
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Swissquote Bank provides more than 200,000 customers with
access to online trading on stock exchanges internationally.

Postal CEOs endorse the importance of
e-Commerce fulfilment

Source: Swiss Post

Three postal chief executives gave their long-term visions for
the postal sector at the Universal Postal Union’s annual forum
at Post-Expo in Vienna.

InPost moves parcel terminals into Romania
Poland’s InPost has installed 200 automated parcel terminals
in Romania announcing plans to establish a
network of 500 machines by the end of
2014.

Herna Verhagen, chief executive of PostNL, Georg Polzl, chief
executive of Austria Post and Wolfgang Baier, chief executive
of Singapore Post, agreed that managing e-Commerce
fulfilment business would be an important source of future
revenue.

The

expansion into Romania is part of the parent
company, Interger.pl group’s €300m (US$410m)
investment programme in Europe for the
installation of 16,000 terminals by 2016. Currently,
InPost has 2,400 terminals in 14 countries and says it is on
track to deploy 2,000 more by the end of 2013.

Herna Verhagen advised posts to prepare for the future,
have a clear long-term view on mail and use existing
competencies. “You can manage the decline (in mail
volume) by reorganising your business, reducing costs
and where possible increasing prices”, she said.

Source: CEP Research

Source: UPU
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TNT Express extends next-morning services
TNT Express has extended its international morning
delivery services to cities and business districts in
900 more locations in 16 European countries.
TNT Express offers two different solutions based on the
timeframe of delivery; 12:00 Express guarantees nextday delivery before noon in 63 counties worldwide,
while 12:00 Economy is a time-guaranteed service for
less urgent packages and freight.
An online and direct marketing campaign will highlight the
reliability of TNT’s international services in Europe using the
theme ‘Connect Us’.
Source: TNT Express

Amazon builds logistics centres in Poland
Amazon is building three logistics centres in Poland for
operation by mid-2014 and mid-2015 to benefit from what
it described as good geographic position and infrastructure
and its pool of suitable employees. It said it was not planning
to relocate or close any of its eight centres in Germany.
Source: DW

DPD Germany will increase prices in 2014
DPD will increase its prices by 3.5% on average in Germany
from the beginning of 2014. The company said wages and
freight cost rises had forced its price increase and warned that
further increases would be necessary if Germany extended its
road tolls for heavy lorries.
Source: CEP Research
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Norway Post seeks banking supplier for rural areas

DPD completes rollout of mobile terminals for
Czech couriers

Norway Post is inviting tenders for
the exclusive provision of banking
services in post offices located in the
postal district distribution network
which covers the sparsely populated
areas of the country. The deadline
for responses is 1 November.

DPD has completed the rollout of mobile terminals
to its couriers in the Czech Republic. It invested
€500,000 (US$684,000) in the Czech project and
now plans to issue terminals to couriers in Slovakia,
Lithuania, Latvia, Romania, Slovenia, Estonia,
Croatia and Hungary.

Source: Norway Post

Source: GeoPost

FedEx Express expands in central Germany

Poland to see 20% growth in e-Commerce

FedEx Express is expanding in central Germany with three new
stations in Dresden, Leipzig and Sohnstedt where packages
will be sorted and bundled for onward despatch.

Poland’s e-Commerce market is forecast to continue growing
at 20% a year for the foreseeable future following growth
of 23% to €5.1bn (US$6.98bn) last year, according to parcel
terminal operator InPost.

Source: FedEx
Source: CEP Research
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In brief
About IPC’s Environmental
Measurement and
Monitoring Programme
(EMMS)
IPC’s EMMS programme,
the first sector-wide carbon
reduction initiative for a
services industry started
in 2008 with a target of
reducing postal sector CO2
emissions by 20% by 2020,
based on 2008 baseline
figures. The programme
gathers 25 posts from
Africa, the Americas, Asia
Pacific and Europe. Last
year, IPC reported a total
carbon emission reduction
of 1,187,000 among EMMS
participants.

Postal fleets adapting to environmental
sustainability
Posts across the globe have set out to transform their vehicle
fleets to address the challenges posed by global climate
change and decreasing mail volumes. Transport accounts
for 40% of total direct CO2 emissions by postal operators.
Through a combination of measures, including eco-driving,
route optimisation and an increased use of alternative fuels
and vehicles, posts participating in the IPC sustainability
programme have been able to save more than 200m litres of
fuel over three years. This represents a reduction of almost
500,000 tonnes of CO2 and important budgetary savings of
more than €180m.
Through its sustainability programme, IPC has provided a
platform for member posts to share their knowledge on
alternative vehicle and fuel use, while also actively promoting
ecological driving through the IPC Drivers’ Challenge. This
international competition aims at encouraging employee
engagement and incentivising ecological driving behaviour
among the postal staff.

IPC Best Practice Seminar on Alternative Vehicles
and Fuels in the Postal Fleet
On 25 and 26 September, IPC organised a Best Practice Seminar
on Sustainability Alternative Vehicles and Fuels in the Postal
Fleet, which gathered sustainability and fleet management
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executives from nine IPC member posts, as well
as representatives from the car manufacturing
industry and the fuel sector.
The event provided an opportunity for postal
executives responsible for sustainable transport
to exchange their experiences of alternativevehicle trials and the development of their
business cases for alternative-fuel vehicles.
One of the major take-aways from the seminar was, however,
that there is an urgent need for in-depth discussions on bigger
vehicles, which account for a substantial proportion of total
carbon emissions. Over the past few years, little progress has
been made in finding an alternative-fuel solution for heavy
transport vehicles.
One of the issues discussed during the seminar was the
use of electric vehicles. Recent growth in the number of
electric vehicles in postal fleets presented a background
for discussions about final-mile solutions to which electric
power is adapted. There were notable differences between
the outcomes of individual posts in building their financial
and operational business case for specific electric-vehicle
solutions. According to some participants, this difference
was partly caused by different financial environments and
availability of subsidies, but they also felt other factors –
including regulations – influenced the different outcomes of
the projects.
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Many posts reported a lack of adequate infrastructure for
refuelling or recharging their alternative-fuel vehicles, which
presented a major barrier to a large-scale implementation of
alternative-vehicle business cases.

In brief
IPC Postal Sector
Sustainability Report
Every year, IPC publishes its
Postal Sector Sustainability
Report, which reports on
the results achieved by
the EMMS participants,
their efforts to reduce
CO2 emissions and their
best practice or case
studies, while also giving
an overview on the
year highlights of the
programme. This year’s
report – communicating
on the results achieved in
2012 – will be published
on 15 November and will
be available on the IPC
website.

However, due to the limited potential of alternative fuels and
vehicles at the moment, it was suggested that incentivising
ecological driving is also a credible and reliable solution to
reduce fuel consumption and related carbon emissions.

IPC Drivers’ Challenge 2013 shows the benefits of
eco-driving and employee engagement
Now in its second year, the IPC Drivers’ Challenge 2013
gathered teams from seven IPC member posts to compete
with each other in tests focusing on eco-driving, safety and
customer service excellence. The event, generously hosted by
An Post, took place at the Mondello Park International race
track near Dublin, Ireland, on 30 September and 1 October.
Teams from An Post (Ireland), bpost (Belgium), Correos
(Spain), Itella (Finland), Posten Norge (Norway), PostNL (the
Netherlands) and PostNord (Sweden-Denmark) participated
in the two-day international challenge, where they competed
with each other in a series of tests, which also included open
road simulation driving exercises at average speed; operational
postal duties such as delivering parcels; safety checks, and a
number of agility tests. The teams consisted of a professional
delivery driver and a postal manager, and were either the
winners of domestic eco-driving challenges organised by their
respective posts or had otherwise shown particular excellence
in sustainability, ecological driving, safety and customer service.
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The winning teams were: Posten Norge in first place, PostNL in second place and An Post in
third. The winning team from Norway stated that their strong teamwork, by constantly helping
and motivating each other, played an important role in their victory.
The role of employees in reducing fuel consumption and carbon emissions is at the heart of
the Drivers’ Challenge. As stated by Liam O'Sullivan, Mails Operations Director of An Post: “Ecodriving is not only about reducing carbon emissions but also about enhancing efficiency and
saving costs, which is of a key importance in today’s challenging times for posts. This event is
also showing that all employees have a key role to play and can make a difference.”
By providing the competing drivers
with feedback on their driving
behaviour and fuel consumption,
they were able to reduce their fuel
use by 20% from the first day to the
second day of the event. In a sector
with over half a million delivery
vehicles and one of the largest
vehicle fleets in the world, such
savings offer huge benefits for both
cost effectiveness and environmental
sustainability.
Speaking at the closing ceremony, Herbert Götz, Director of Marketing at IPC, underlined:
“Environmental sustainability within a company depends largely on the behaviour of its
employees. It is therefore hugely important for postal operators to stimulate sustainable
thinking among their two million employees.” Götz continued to say that it is IPC’s aim “to
encourage more and more IPC members to participate in this international drivers’ event as a
way of engaging employees and making them aware of the positive impact they can have by
adopting eco-driving habits”.
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USPS achieves a 9.9% cut in GHG emissions
By 2012, the United States Postal Service had decreased its
greenhouse gas emissions by 9.9% since 2008, according to
its 2012 Sustainability Report published in June. The emission
reduction, the Postal Service said, amounted to 1.3m tonnes;
the agency’s goal is to cut its emissions by 20% (based on
2008 levels) by 2020.
The sustainability report stated that energy consumed by Postal
Service buildings had last year decreased by 34% since 2003,
exceeding the goal to cut usage by 30% by 2015. A facilities
energy programme completed 3,000 projects, investing in
energy audits and analysis to reduce energy usage and costs.
The Postal Service also released its 2013 Office of Management
and Budget Sustainability and Energy Scorecard showing
that it is on track to meet four out of five Federal Government
objectives: 20% reduction in Scope 1 and 2 greenhouse gas
emissions by financial year 2020; 20% reduction in Scope
3 greenhouse gas emissions by financial year 2020; 30%
reduction in facility energy intensity by financial year 2015 and
26% reduction in potable water intensity by financial year 2020.

UPS builds LNG fuelling stations to service tractor
fleet
UPS has announced plans to invest about US$560m
(€409m) in building nine additional liquefied natural
gas (LNG) fuelling stations bringing the total number
to 13. All are planned to be operational by the end of
2014.
The fuelling stations are needed for about 1,000
LNG tractors joining the UPS fleet to eliminate
consumption of more than 24m gallons of diesel fuel
a year. The company has been operating LNG vehicles for
more than ten years saying it has benefitted from lower fuel
prices as a result.
Source: UPS

Canada Post reduces its emissions from a growing
fleet
Canada Post has reduced its greenhouse gas emissions and
fuel consumption by 37% since 2009 from a vehicle fleet that
has grown in size.

Source: USPS
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The corporation’s 2012 Social Responsibility report, published
in June, stated that more than 4,500 Ford Transit Connect
vehicles were now in operation representing more than half
the fleet.
Other advances noted in the report included six LEED certified
building projects during 2012 and almost 70% of waste
diverted from landfill.
Canada Post reduced its employee injury frequency by
12% achieving the best safety performance in almost 30
years. The Canada Post Community Foundation for Children
raised CA$1.5m (€1.1m, US$1.5m) and employee-volunteers
devoted their own time replying to letters written by children
to Santa Claus.
Source: Canada Post

FedEx raises its 2020 fuel efficiency goal to 30%
In March this year FedEx Corp achieved 22% cumulative
improvement in vehicle fuel economy, surpassing its goal to
improve by 20% (based on 2005) by 2020.
The company has set a new goal to improve its fleet fuel
efficiency by 30% by 2020. It said the biggest single impact
on fuel economy had been matching the right vehicle to
each route. It has recently purchased 1,900 new lightweight,
composite-body Reach vehicles to join 400 already in service.
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The company said the Reach van achieved 35% fuel efficiency
over traditional vehicles in its fleet.

Correios Brazil recycles bags to aid social cohesion
project

Ten conventionally powered panel vans are being converted
into electric hybrids and FedEx Express is working with
the Advanced Vehicle Testing group at Argonne National
Laboratory to test and compare different models of electric
vehicle, collecting performance data under different
operating conditions.

Correios Brazil is operating EcoPostal, a social and
environmental programme which diverts waste from landfill
and contributes to social cohesion.

Source: FedEx

UPS reduces emissions
The UPS sustainability report for 2012 stated that the company
achieved a 2.1% reduction in greenhouse gas emissions
globally despite shipping more parcels. Re-engineered routes
had cut 12.1m miles from ground deliveries.

It donates used postal bags, pouches and uniforms to
charitable organisations which reuse them as raw materials
for the production of handmade gifts and decorative items.
The products are made by women trained by the charities in
cutting, sewing and craft production.
The programme is in line with Brazil’s National Policy on Solid
Waste, adopted in 2010 to divert waste from landfill.
Source: Correios Brazil

A new goal, announced when the report was published in
July, is to reach 1bn miles driven by alternative fuel/advanced
technology vehicles by 2017, more than double the previous
goal of 400m miles.
The company said that telematics data fed though vehicle
sensors had helped it cut more than 206m minutes of engine
idling time in 2012, saving more than 1.5m gallons of fuel.
Source: UPS
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Asia Pacific
New Zealand Post gains sustainability awards
New Zealand Post received two of the eight Sustainable 60
awards announced in September.
It won the Community and Overall Large Business awards and
was runner-up in the Environment and Strategy & Governance
award categories.

The CO2 efficiency figure relates to Greenhouse Gas Protocol
Scope 1 & 2 emissions in ground operations, including emissions
from sub-contractors, but excludes aviation CO2 emissions. It is
based on a comparison with 2007 emission levels.
The company said its fleet modernisation, replacing more
than 500 vehicles in the region, had contributed significantly
to the improvement. New vehicles are fitted with GPS and
telematics to monitor measure and analyse drivers’ carbon
efficiency. DHL also works to optimise vehicle routes and
utilisation.
Source: CEP Research

The company has reduced its fuel usage over the past six
years by 10% and its CO2 emissions by 16%. Its community
support programmes include partnering with charities and
social entrepreneurs to help tackle social and environmental
problems.
Source: New Zealand Post

DHL improves CO2 efficiency by 7.4%
DHL has reported that it made a year-on-year improvement
of 7.4% in its CO2 efficiency in the Asia-Pacific region in 2012.
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TNT Express tests B5 bio-diesel in the UAE
TNT Express is testing the use of B5 bio-diesel for local
deliveries in the United Arab Emirates.
The company is working with Lootah Biofuels to test fuel
made from a blend of diesel and used cooking oil which has
been chemically treated. It said it expected to reduce carbon
emissions by about 32 tonnes a year through use of the B5
fuel, while avoiding waste by recycling the oil.
Source: CEP Research
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Europe
DHL Parcel waives its GoGreen premium on
MeinPaket deliveries
All shipments despatched by DHL Parcel Germany
via its e-commerce portal, MeinPaket, have now
been upgraded to the GoGreen carbon-neutral
service at no additional cost to online shoppers.
The MeinPaket portal contains 2,500 e-retailers
selling 10m products to 1.5m registered customers.
In Germany as a whole, more than 25% of e-retailers
shipping with Deutsche Post or DHL Parcel are
already using the GoGreen service.
In 2012, Deutsche Post DHL delivered some 2.4bn letter,
parcel and express shipments via its CO2 neutral services, a
30% increase on 2011.

DHL calculates emissions for each freight shipment
DHL Global Forwarding’s freight division has included
automatic carbon footprint reporting in its track and trace
system since 1 October.
The company said that customers entering their shipment
ID into the internet-based DHLi Public Tracking and Active
Tracing services could click on the CO2 footprint button to
access a carbon emissions notification for their shipment,
compliant with European Standard EN 16258.
DHL said more customers were demanding precise
calculations of their individual emissions. Also, the European
Standard and a new regulation from the French Government
were adding to the trend.
Source: Deutsche Post DHL

Source: CEP Research; Deutsche Post DHL
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Electric StreetScooter joins postal fleets around
Germany
The electric StreetScooter developed
jointly by Deutsche Post DHL and
RWTH Aachen University passed its
vehicle testing and certification in July.
The first StreetScooter went into
operation in Bonn at the end of
August as part of the pilot project for
carbon-neutral delivery in the city.
By the end of this year, Deutsche Post DHL plans to have 20
StreetScooters operating in Bonn and 30 more operating
from delivery depots across Germany.
The StreetScooter was designed specifically for postal delivery
operations to handle 200 stops and starts on a joint mail and
parcels delivery route 300 days a year. Deutsche Post DHL said
the vehicle’s 4.6m long body provided enough load space for
combined letter and parcel operations. Its range is claimed to
be 120km, or 80km on stop/go delivery routes.

Deutsche Post DHL orders Daily Electric vans
Deutsche Post DHL ordered 28 Daily Electric vans from Iveco
in August for parcel deliveries in Germany.
The vans, with a range of up to 100km, join about 8,500 vehicles
in the Deutsche Post DHL fleet using either alternative drive
systems or modified electrical motors and aerodynamics.
Source: CEP Research; Deutsche Post DHL

DHL rebrands its logistics projects globally as
GreenLink
DHL Freight has consolidated its Lead Logistics Provider
(LLP) contracts around the globe under a new product name,
GreenLink.
LLP contracts provide the operation and management of
customers’ logistics processes and transport. DHL said that
LLP would often achieve double-digit savings for customers
over the course of a contract and an improvement in carbon
footprint arising from optimised routes.

Source: Deutsche Post DHL
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By bringing together all 60 contracts, DHL aimed to marry
global know-how with local teams who understood their own
markets and customers’ requirements.

PostNL drivers compete in electric driving challenge
PostNL’s most fuel-efficient drivers formed one of 12 Dutch teams to undertake the first electric
Drivers’ Challenge in the Netherlands this year.

Source: Deutsche Post DHL

PostNL tests Iveco’s Stralis LNG truck
PostNL is testing an Iveco Stralis
truck fuelled by liquid natural gas
(LNG) with a view to determining by
the end of next year whether it meets
all its requirements.
The LNG is made from waste and,
said PostNL, contained 90% less
particulate matter and nitrogen. It
said the truck’s emissions were up to 80% carbon-neutral and
that the vehicle required less maintenance.

The aim of the event was to underline the participating organisations’ confidence in the future
of electric vehicles and draw attention to safe and economical driving.
The teams were judged on driving safely and economically on a preset route on public roads.
Their energy consumption and time to complete the course were measured; the difference in
consumption between the best and worst driver was 50.8%.
The challenge was won by two drivers from the ANWB roadside assistance team.
Source: PostNL

TNT Express holds its 7th annual driver challenge
TNT Express held its seventh annual Drive Me Challenge on 11 October, bringing together
teams of its drivers from 13 countries.

Source: CEP Research
The challenge is designed to encourage safe and fuel-efficient driving, measuring the teams against
colleagues from other countries and creating ambassadors for good driving across the company.
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In brief
Belgian public service
organisation opts for CO2
neutral mail
Belgium’s FPS Finance will
be the first federal public
service in the country to
opt for bpost’s carbon
neutral mail for its letters
(excluding tax letters and
parcels). The move will
involve offsetting 400
tonnes of CO2 a year.

On the Duiven track, the teams simulated a day’s delivery work
collecting and delivering parcels. They were evaluated for
road safety and health, customer experience, fuel efficiency
and speed.

La Poste launches car-sharing website for the journey to work

For the first time, forklift truck drivers undertook their own
challenge after first loading a pallet with a bucket of water
into each vehicle; driving teams scored points for the amount
of water remaining at the end of the challenge.

Mobility week highlights the relationship between clean air and passenger transport choices
and this year was dedicated to the journey to work. La Poste’s website was trialled for a year at
a closed group of locations and was improved based on results before national launch.

Le Groupe La Poste participated in European Mobility Week in September with the national
launch of a car-sharing website for its 270,000 employees.

Source: Le Groupe La Poste
Source: TNT Express

Electric vehicles deliver Renault spare parts
DHL has restructured its spare part distribution service for
Renault using a network of local distribution centres and
electric vehicles for deliveries in cities.
DHL Supply Chain handles warehousing, waste management
and order management while DHL Express undertakes
transportation.

Infini Drive project aims for an electric recharging network
Le Groupe La Poste is participating in the Infini Drive project to develop a network of recharging
stations in France for fleets of electric vehicles operated by companies.
The project is supported by the French Government and is being conducted jointly with
energy company ERDF.
Source: Le Groupe La Poste

Source: Deutsche Post DHL
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Chronopost and Muses win sustainable development award
Chronopost is joint winner of the Sustainable Development category of the IE-Club’s Big
Business + Innovative SME Observatory awards.
The international express subsidiary of Le Groupe La Poste won the award jointly with Muses,
maker of the MooVille vehicle range.
The two companies formed a partnership to develop an electric parcel delivery vehicle. The
resulting electric Mooville is on the market and operating in the Chronopost fleet.
The observatory’s awards assess and recognise successful partnerships between large,
established companies and innovative small or medium-sized enterprises.
Source: GeoPost

DPD extends its carbon-neutral message across Europe
DPD’s Total Zero programme to offer carbon-neutral delivery has spread to 16 European
countries.
Its subsidiary in Lithuania has introduced Segway personal electric balancing transporters
for delivery in Vilnius and Palanga. The company said couriers could ride up to 30km a day
on Segways, delivering small packages and parcels weighing up to 3kg. During July and
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August, couriers delivered about 3,000 shipments using the
transporters.
In Russia, DPD has replaced wooden pallets and stretch
wrapping with more environmentally friendly and reusable
metal cage pallets. The Russian subsidiary has also installed
gel batteries in its loading equipment to replace alkaline
batteries.
Source: CEP Research

DPD renews its electric vehicles in Nuremberg

In brief
Eco-packaging from SEUR
Parcels operator SEUR has
designed a new range of
packaging made from 100
recycled materials.

DPD Germany is deploying two new electric vehicles on urban
delivery in Nuremberg after completing 1.5m CO2 emissionfree parcel deliveries since 2000.
The company participated in Nuremberg’s ISOLDE project
which was launched in 1997 with the aim of reducing exhaust
emissions in the city centre from delivery vehicles. DPD said it
was the only company to continue operating electric vehicles
once the ISOLDE pilot project ended, saving a total of 68
tonnes of CO2.
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Elsewhere in Germany, DPD operates seven battery-driven
vehicles on urban parcel deliveries in Stuttgart and Hamburg
and is experimenting with using bicycles in Hamburg.
Source: GeoPost

La Poste’s Greenovia advises the Prime Minister
on electric vehicles
Le Groupe La Poste’s consultancy for sustainable transport
and mobility, Greenovia, is advising on the integration of
electric and hybrid vehicles into the French Government’s
ministerial fleets.
The ministries have a total of almost 70,000 vehicles. The
Prime Minister has set an objective for 25% of the 3,000 to
4,000 vehicles replaced each year to be electric or hybrid.
Greenovia will provide the project with its experience of collective
orders for electric vehicles, drawing up a road map for meeting the
requirements of the different parties involved and presenting a
report of ministers’ action plans to the Prime Minister.

GLS continues its Think Green initiative
Royal Mail’s European parcels subsidiary, GLS, is advancing its Think Green initiative to reduce
its CO2 footprint.
Three 25.25m long trucks are being deployed in Denmark following the deployment of one
long truck in Norway earlier this year. The company said two long trucks could transport the
same cargo as three conventional trucks, reducing fuel consumption and emissions by up to
30%.
In Steinabrückl, Austria, GLS is investing €3.6m (US$4.9m) in a new, 1,600m2 depot fitted
with an air heat pump as its primary heating source and an energy efficient lighting system
designed to reduce both operating costs and CO2 emissions. The depot is built from recyclable
steel and sandwich panels.
In Belgium, GLS is investing €8.2m (US$11.2m) in a new Nivelles depot which will operate
separate handling for parcels and freight. Construction will involve a heat pump, rainwater use
and the installation of solar panels, all of which the company said had produced good results
in use. A depot at Habay is also under construction aiming to reduce CO2 emissions and halve
water consumption.
Source: CEP Research

Source: Le Groupe La Poste
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PostNord cuts emissions on land and in the air
PostNord is progressing towards its target
to reduce carbon emissions by 40% by 2020.
In the 12 months to July 2013, the company
said it cut its carbon emissions from air
transport by 10% by training pilots in ecoflying and ‘soft’ landing and using new radio
equipment allowing aircraft to fly at higher
altitudes.
On the ground, PostNord is testing a mixture of methane and
diesel for heavy, long-distance operations on which vehicles
consume only a minor proportion of diesel. The gas is cooled
to liquid form, taking up less space. Road transport accounts
for 83% of the PostNord group’s CO2 emissions. It is testing a
range of new vehicles, alternative fuels and new technologies
as well as training drivers in eco-driving.
Source: PostNord

An Post gains ISO energy management standard
An Post’s systematic approach to making continual
improvement in its energy performance has gained
accreditation under the ISO 50001 Energy Management
standard.
The company said its centralised energy management
system allowed it to measure and monitor energy
consumption, tracking usage at each building and
taking account of weather conditions.
An Post’s target, set by the government’s National Energy Efficiency Plan, is to reduce its energy
usage by 33% by 2020.
Source: An Post

Swiss Post’s electricity is clean, green and made in Switzerland
In July this year Swiss Post switched its entire demand for electricity to ‘naturemade basic’
which comes from renewable sources in Switzerland.
The company said it had been consuming electricity exclusively from renewable sources since
2008. In 2012 it switched to domestic sources and in 2013 to the certified naturemade basic green
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electricity, 5% of which carries the ‘naturemade star’ ecolabel.
Swiss Post said that a WWF energy report had recognised its
contribution to a sustainable future through its sourcing of
energy.
The company is fitting its buildings with new photovoltaic
systems and said it planned to feed 7,500MWh of clean power
into the Swiss grid over the next few years.

Austrian Post said the two roof systems would cover the total energy demand of its ‘e-mobility
Post’ electric fleet with green electricity. The fleet is due to be expanded to more than 1,000
vehicles.
Source: Austrian Post

Hermes UK survey reveals dissatisfaction on packaging
British consumers are dissatisfied about the environmental impact of excessive packaging for
parcels, according to Hermes UK.

Source: Swiss Post

Austrian Post generates roof-top solar power
Austrian Post reports that all the electricity it has
consumed since January 2012 has been produced
from renewable sources.
This month, the company’s roof-top photovoltaic
system went into operation at its logistics centre in
Vienna to produce 880kWh at its peak. A second rooftop system is under construction in Allhaming and
will produce about 400kWh at its peak.

THE NATURAL PARTNER FOR THE POSTAL INDUSTRY

The results of a survey of 2,000 consumers indicated that 67% considered packaging of
e-Commerce orders to be wasteful and excessive; 70% said they would like retailers to
minimise the environmental impact of home delivery.
Hermes UK sales director Gary Winter said some e-retailers were proficient in despatching lean,
robust and appealing parcels while many others achieved low fill rates, using inappropriate
packaging that was either oversized or unfit for purpose.
He said badly packaged parcels could affect trailer volume by up to 300%, increasing costs and
carbon footprint.
Source: CEP Research
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