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Itella has launched a €10m online store warehousing and delivery project
which will enable consumers to receive the goods they have ordered during
the same day.
Itella has launched a unique automation and construction project in its logistics
center at Voutila, Vantaa. The project will soon provide online stores with
access to one of the most sophisticated warehousing and delivery systems in
the whole of Europe. The most integral part of the project is a warehouse that
will be completed next year.
For Itella, the change means expanding its operations from the delivery of parcels
to a complete service for e-Commerce, which will cover warehousing, picking,
delivery and returns. Growing online stores usually take care of warehouse
functions on their own. However, the functions are not flexible enough to cope
with the continued e-Commerce growth. Itella offers an alternative to online
stores having to make additional investments.
Source: Itella
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UPS expands healthcare network in Latin FedEx Express opens new distribution centre
America
in Mexico

UPS expands healthcare network in
Latin America
FedEx Express opens new distribution
centre in Mexico
UPS boosts capacity in  three North
American markets
UPS Foundation invests more than
US$9m

UPS today held a ribbon-cutting ceremony in the state
of Mexico, celebrating the addition of three healthcarededicated facilities to address high-growth medical device
and pharmaceutical consumption markets throughout
Latin America. Over the coming months, UPS will open
and expand new facilities near Mexico City, Mexico, Sao
Paulo, Brazil and Santiago, Chile, highlighting its continued
investment in the region.
With these expansions, UPS's network in the region reaches
nearly 70% of the total healthcare consumption and
manufacturing markets in Latin America. The region includes
two of the top 15 healthcare consumer markets worldwide
and the UPS facilities are located in the largest consumption
cities in these countries enabling efficient market access.
The growing middle class is driving increased healthcare
demand across emerging markets worldwide, including
Latin America. Reaching new markets was identified by
nearly 80 percent of healthcare executives in UPS's most
recent annual "Pain in the (Supply) Chain" study which
measures decision makers' concerns in healthcare logistics.
Source: UPS

With an investment of US$48m, FedEx Express has opened
the FedEx Hub Nacional México in the State of Mexico. This
distribution centre officially began operations today after
being inaugurated in a special ceremony.
The new hub will become the centrepiece of domestic
operations and will enable reductions in transit times,
improved pick-ups, and more efficient deliveries throughout
the country. The growth strategy for FedEx Express in
Mexico expands the range of domestic and international
solutions offered to all companies at competitive prices.
FedEx developed every aspect of the facility with the idea of
making shipments to any part of Mexico easier. Thanks to its
location, the 70,000 square feet of space, its 53 platforms
for loading and unloading, the implementation of the latest
technology and the support of nearly 800 employees,
the FedEx Hub Nacional México will enable operations
to improve transit times and extend pick-up schedules
throughout the country.
Source: FedEx

UPS boosts capacity in three North American
markets
UPS – driven by strong demand from customers in the
retail, manufacturing and healthcare industries – announced
facility enhancements in three key North American markets.
The expanded locations include Calgary, Canada; Hebron,

© 2014 - ipc.be

THE NATURAL PARTNER FOR THE POSTAL INDUSTRY

Market Flash | Issue 484 | AMERICAS | PAGE 3

OVERVIEW

TOP STORY

AMERICAS

AMERICAS
•
•
•
•

ASIA PACIFIC

EUROPE

GREEN SPECIAL

US, and Mira Loma, US.

UPS expands healthcare network in
Latin America
FedEx Express opens new distribution
centre in Mexico
UPS boosts capacity in  three North
American markets
UPS Foundation invests more than
US$9m

The investment adds nearly 478,000 square feet to UPS’s global supply
chain solutions network. Services and capabilities offered at UPS supply chain
facilities include: warehousing and fulfilment; inventory, transportation and
returns management; custom kitting and packaging, and store-ready displays.
Source: UPS

UPS Foundation invests more than US$9m
The UPS Foundation, the philanthropic arm of UPS, announced it will donate more
than US$9m toward community safety initiatives focused on enhancing disaster
response, recovery and emergency preparedness through enhanced technology
infrastructure and road safety initiatives. To underscore the importance of
humanitarian supply chain capabilities, UPS will deploy UPS Relief LinkTM,
humanitarian supply chain solutions that strengthen the tracking of critical
relief supplies. UPS is working with the United Nations High Commissioner for
Refugees (UNHCR) to provide better visibility of the journey of urgently needed
items through the last mile of delivery to refugees.
Source: UPS
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FedEx opens North Pacific regional hub

FedEx opens North Pacific regional
hub

FedEx Express commenced operations at its new North Pacific Regional Hub,
located at Kansai International Airport in Osaka, Japan, on 1 April 2014.
The new facility has the capacity to sort up to 9,000 packages per hour. It
serves as a consolidation and transshipment point for shipments between Asia
and the United States, giving customers greater access to and from markets in
Asia Pacific, the Americas and Europe. Covering 39,500m², the North Pacific
Regional Hub incorporates connected offices and cargo sheds, an in-house
customs unit, ramp operation, and cargo-sorting and transshipment capability.
Around 25,800m² of the facility’s roof area is fixed with solar panels. FedEx
is cooperating with the New Kansai International Airport Company, Ltd. in its
efforts to be seen as an eco-friendly airport by utilising the roof space to provide
a source of clean energy.
Source: FedEx
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DHL Express has recently expanded its successful
partnership with IDEXX Laboratories, a global leader in
diagnostics and information technology solutions for animal
health. In 2011, IDEXX selected DHL as its primary carrier in
Europe, the Middle East and Africa (EMEA) for the express
shipping of veterinary customer's time-critical deliveries to
its reference laboratories.
The partnership mainly focuses on samples sent from
veterinary practices to the IDEXX Leipzig laboratory, where
reference laboratory specialists work on the diagnostic test
results.
Source: Deutsche Post DHL

DHL shapes up its ocean freight technology
DHL Global Forwarding, the air and ocean freight specialist
within Deutsche Post DHL, has enhanced its tracking
capabilities by launching a new global ocean freight service
called Ocean Secure. The service is designed for customers
shipping sensitive or high-value cargo. By means of Ocean
Secure, DHL and customers can access real-time tracking
and temperature data at any given point and take remedial
action if necessary.
An integral part of the DHL Ocean Secure services are
in-transit visibility and in-transit control. Customers have
access to real-time information on the location and condition
of their shipment at any given time via an online platform.
In case of irregularities, a DHL team will intervene. The
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service is globally available and can be individualised by
customers, depending on their needs.
Source: Deutsche Post DHL

Royal Mail earns place in the Times’ Top 50
Employers for Women
Royal Mail Group has been recognised for its commitment
to gender equality in the workplace as it has been named
in The Times’ Top 50 Employers for Women. The list was
compiled in conjunction with Opportunity Now by Business
in the Community.
This recognition is the result of a greater focus across the
company and with Royal Mail’s unions to support the career
progression and development of women, from front line
workers to senior managers. The company has undertaken
a range of schemes to aid greater gender equality and to
ensure women across the workforce have the opportunity to
achieve their career potential.
Last year, Royal Mail was recognised for its commitment
to gender diversity, winning three prestigious awards. The
company achieved the ‘Gold’ standard after being named
in Business in the Community’s Top 10 Private Sector
Organisations for Gender. This took into account factors
such as gender equality, learning and development, equal
pay and career progression.
Source: Royal Mail Group
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Francesco Caio has been named as the new CEO of Poste
Italiane as part of a large-scale wave of top appointments
at major state-owned Italian companies by new Premier
Matteo Renzi this week.
Caio, a telecommunications specialist, will replace longserving Massimo Sarmi while Luisa Todini has been
proposed as the new head of the company’s supervisory
board in place of Giovanni Ialongo. Both candidates need to
be approved at a shareholder meeting in May.
Source: CEP-Research

DPD to double Austrian parcel shop network
DPD Austria plans to double the number of its parcel shops
from the current 400 to 800 by the end of this year as
it increasingly focuses on private recipients and shippers
offering them even more flexibility in terms of delivery time
and place as well as online services.
In case the recipient is not at home to receive a parcel, the
item can be easily redirected online via the DPD private
customer platform meinpackerl.at to an alternative delivery
address or to one of the DPD parcel shops. In addition to
picking up their parcels at DPD parcel shops, customers can
now also ship their parcels from the shops, with an average
transit time of 24 hours, which the company pointed out as
its competitive advantage in Austria.
At present, the company ships around 39m parcels a year,
of which around 10% are destined for private recipients.
The company now wants to increase this share and thus the
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shipping volumes in total.
Source: CEP-Research

DPD invests in construction of new parcel
depot in southern Germany
DPD Germany has started the construction of a new €11m
parcel sorting centre in Dinkelsbühl, southern Germany. The
new facility is due to open in the beginning of next year.
It will be constructed on a total area of 23,100m², with a
built-up area of 18,000m². The heart of the new facility
will be a new package sorting system with the capacity to
sort up to 16,500 parcels daily in the initial stage. In hourly
terms, 5,500 parcels will be handled per hour in the first
construction stage, with the number to increase to 7,500 in
the second stage.
Environmental protection has played an important role
when planning the facility, DPD Germany explained.
Solar energy will be used for heating the administration
building. In addition, traffic-related CO2 emissions will be
reduced thanks to shorter deliver journeys to customers and
recipients.
Source: CEP-Research

DPD expands UK regional capacity
DPD UK has announced another major expansion plan with
£75m to be invested this year into the construction of 15
new depots, including three new 'super-depots' which will
have the capacity to handle 25,000 parcels a day.
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This new expansion move follows the ongoing £100m
investment in the construction of the company’s largest
European parcel hub at Hinckley in central England that
was announced last year and which is due to open in 2015.
The two investments make up DPD UK’s £175m (€200m)
expansion programme in response to unprecedented parcel
volume growth of 20% year-on-year. This is due to the
launch of its Predict service, which offers customers a onehour delivery time window for their parcels.
DPD UK said that most of the new depots will either replace
or increase the capacity of its existing facilities, with nine
new purpose-built, state-of-the-art depots being built. The
so-called ‘super-depots’ will be constructed in Edinburgh,
Cardiff and Exeter, and will double the size of DPD's current
new-build depot sites.
Source: CEP-Research

DPD to buy Polish courier company Siodemka
DPD plans to buy major Polish courier firm Siodemka to
create the country’s second-largest parcel operator in the
latest round of consolidation in the largest market in Central
and Eastern Europe.
The combination of DPD Polska and Siodemka would
create a parcels firm with revenues of more than PLN1bn
(€238.5m) and a market share of about 24%. The value of
the deal, which is subject to approval by the Polish Office for
Competition and Consumer Protection (UOKiK), was not
disclosed.
DPD Polska (formerly Masterlink Express) was founded in
1991, acquired by GeoPost, the express division of France’s
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La Poste group, in 2004 and re-branded to DPD in 2006.
DPD Polska claims to be the third-largest operator in Poland
with a 16% market share.
Source: CEP-Research

Correos re-brands express business
Spanish postal operator Correos has dropped the name
Chronoexprés for its express business in favour of Correos
Express as part of plans to develop and expand its parcel
delivery services.
Correos offers a single range of parcel products that will
work through two separate transport networks, the urgent
Correos Express one and the normal Correos transport one.
The Spanish postal group said the new brand will improve
the express company’s recognition and stressed that Correos
Express will remain a “distinct and independent company”
within the group.
Source: CEP-Research

TNT bosses present new strategy AGM
TNT Express top executives today presented the company’s
new ‘Outlook’ strategy to shareholders, highlighting the
strong focus on core business in Europe and the need to
invest in the network.
Under the ‘Outlook’ strategy announced in February, TNT
Express plans to concentrate on its competitive strengths,
including the European Road Network (ERN), its large base
of SME customers and the key vertical markets of automotive,
industrial, healthcare and high-tech. TNT Express’s CEO Ted
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Gunning also emphasised the importance of improving the
results of the large domestic businesses in Europe, which
will be brought into a new unit to improve the visibility of
their financial results.
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TNT Express also announced that the AGM adopted the
2013 financial statements and determined the 2013
dividend at €0.046 per ordinary share of €0.08 nominal
value.
Source: CEP-Research; TNT Express

Russian Post ups revenues in 2013
Russian Post increased revenues slightly last year but
underlying operating profits dropped due to higher costs
while CEO Dmitry Strashnov is poised for a five-year
contract extension.
The Russian postal operator announced that it closed
the 2013 financial year with a 3.2% revenue increase to
RUB133.1bn (€2.7bn) but operating profits (EBITDA)
dropped by 13.6% to RUB5.1bn (€103.7m). In 2013,
revenues from postal services increased by 7% to
RUB51.8billion (€1.05bn) compared to 2012 while parcel
and express delivery revenues grew strongly by 10%
to RUB17bn (€345m). Incoming international shipping
volumes recorded remarkable growth of 94% to 171m items
for the whole year, boosted by the e-Commerce boom in
Russia. At the same time, the high-margin segment of
financial services, which generate the bulk of the remaining
revenues, showed a slight decline of 1.3%, or RUB0.6bn.

RUB5.1bn (€103.7m) on a reported basis. This was because
the postal operator increased salaries in 17 large cities and
the government reduced subsidies for media distribution.
Source: CEP-Research

Same-day delivery gains in popularity
among German e-retailers
Same-day delivery services are becoming increasingly
popular among German e-retailers as they hope to generate
additional revenues and gain competitive advantages even
though standard parcel delivery still remains by far the
most-offered shipping option, according to a new survey by
the special speed logistics provider time:matters and the
E-Commerce Centre Cologne (ECC Köln).
About a third of the 280 online retailers surveyed are
interested in offering a same-day delivery service to their
customers as shipping and delivery options contribute
directly to the satisfaction of consumers with their online
shopping experience, the study “Same Day Delivery: use
und value from retailers’ point of view” revealed.
However, this last mile of the purchasing process requires
high investments on the part of the e-retailers. Therefore, it
is not surprising that over 90% of them currently still rely
on standard parcel shipping with delivery times of two to
three days while 25% also feature next-day express delivery
among their service options.
Source: CEP-Research

Operating profits (EBITDA) improved by 20% to RUB7.1bn
(€144m) on a like-for-like basis but dropped by 13.6% to
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UPS is looking for good growth again in Germany this year
as it builds up B2C services and invests in the market,
country manager Frank Sportolari told CEP-Research in an
exclusive interview.
The integrator also plans to introduce new technologies and
claims to be winning market share in Germany, which is its
largest single market outside the USA.
Sportolari explained: “Our strategy was not to be the big
domestic ‘do it all’ player. Our strategy was to have a certain
level of infrastructure to be able to offer our services but we
did not want to be number one domestically. Our goal is to
be the only company to have equal capabilities through all
the different markets in the EU. Historically our intention has
been to focus on B2B customers who want value. We need
to differentiate ourselves from others.”
Source: CEP-Research

business continued to deliver a good performance, with
volumes for the quarter increasing by around 15% compared
to the same period last year. The Mail business achieved
revenue growth due to a further good increase in mail
volumes driven by strong customer retention and business
wins. The Courier business saw a good increase in revenues,
reflecting a number of new contract gains.
Source: CEP-Research

CitySprint looks ahead with optical
deliveries
British courier companies CitySprint has expanded its
healthcare business with a new optical distribution and
delivery service.
The new service will offer optical manufacturers, wholesalers,
laboratories and opticians a credible and flexible alternative
delivery option to what is currently available, according to
the same-day specialist.

UK Mail offers one-hour delivery window

Source: CEP-Research

British carrier UK Mail is introducing a one-hour parcel
delivery timeslot as its B2C business continues to grow due
to the rise of online shopping.

Hermes delivers 8% revenue growth to
record €2.1bn in 2013

The company said that it had seen “a good performance” in
the January–March fourth quarter of its financial year ended
31 March 2014. “Overall performance for the fourth quarter
and the full year is expected to be in line with our previous
expectations,” it stated.

German-based parcel and logistics group Hermes increased
revenues by 8% to €2.1bn in 2013, topping the €2bn mark
for the first time, thanks to rapid international growth. The
group’s European parcel operators largely contributed to
the positive growth, increasing volumes by 10% to 496m
shipments last year. The group, with 12 subsidiaries, also
created 700 new jobs, bringing the total workforce to 11,814

Outlining business trends, the company said the Parcels
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Overall, Hermes wants to continue expanding its European
parcel business considerably especially in smaller EU states
by optimising cross-border shipping through cooperation
agreements with national delivery partners in 2014. Large
retailers in particular expect a customer-oriented one-stop
solution. By the end of 2014, Hermes wants to make a total
of 36,000 parcel shops available to retailers across Europe
as an alternative delivery solution.
The company is also expanding its presence on the
global level, including a laboratory for quality testing and
certification in Shanghai and a joint-venture in India.
Source: CEP-Research

Posts face e-Commerce parcel security
challenge, UPU members warned
Growing international mail parcel volumes, driven by
e-Commerce, are set to create major challenges for incoming
air cargo security regulations that require advance filing of
shipment data, postal organisations have been warned.
Douglas Brittin, secretary general of The International Air
Cargo Association (TIACA) and a former US government
manager responsible for the development of the US Certified
Cargo Screening Programme (CCSP), told the Universal
Postal Union (UPU)’s Postal Security Group last week that
air cargo industry and postal operators needed to work
closely with customs and civil aviation security regulators
to ensure new data submission regulations and screening
protocols were standardised and workable.
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He said the new regulations would require individual
shipment information to be submitted to destination
regulatory agencies in advance of transport, rather than the
current customs requirement for information prior to arrival
at the port of entry, potentially creating major challenges for
the growing volumes of e-Commerce mail parcels shipped
by air.
Source: CEP-Research

FedEx Express adds more branches in Spain
FedEx is continuing its network expansion in Spain with the
opening of several new branches over the last few weeks to
take advantage of the country’s nascent economic recovery,
especially in exports.
The company now has 12 stations in Spain where it offers
international express and economy services to European
and intercontinental destinations for packages and freight
shipments over 68 kg. Services include next-day delivery to
the rest of Europe and 48-hour delivery to the USA and Asia
via the European air hub in Paris.
Ian Silverton, senior manager, Operations, FedEx Express
Spain, pointed out that with the Spanish economy recovering
slowly, local businesses are relying on export markets for
growth. In the Basque region, for example, exports increased
by 5.4% to €13.8bn in the first eight months of last year.
Source: CEP-Research
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IPC and South African Post Office organise
sustainability workshop in South Africa
IPC, in collaboration with the South African Post Office (SAPO),
organised a workshop at the SAPO headquarters in Centurion,
South Africa. The workshop is part of IPC’s commitment to
share knowledge and foster collaboration between posts.
Over 30 managers from both the SAPO headquarters as well as regional managers
attended the event in which information was given about the IPC sustainability
programme. The goal of the session was to give managers insight into carbon reduction
and to further increase the understanding, acceptance and support for the programme
throughout the organisation.
As the first sector-wide sustainability programme in the services sector, the IPC
Environmental Measurement and Monitoring System (EMMS) is founded on
collaboration between participating posts. Since its launch in 2008, the EMMS
programme has welcomed many new members, with South African Post Office in
2011 and, most recently, Correios Brazil and the Nigerian Postal Service in 2012.
This expansion is a clear sign that the programme is reaching out to the emerging
economies and bridging the gap between industrialised and emerging markets.

Annual EMMS Workshop to be held on 6 and 7 May in Brussels
On 6 and 7 May, IPC will hold its annual EMMS Workshop in Brussels, gathering
sustainability experts from a large number of EMMS participants. The first day of
the workshop will focus on the preliminary results for 2013 as well as sustainable
procurement and waste management. The second day will focus on target setting for
Scope 3 emissions, with the emphasis on organising effective stakeholder dialogue.
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DHL delivers greater carbon emissions
transparency

Deutsche Post DHL fleet of alternative
vehicles continues to grow

DHL Global Forwarding, Freight has further expanded its
portfolio of carbon-reporting services for transports. The
company adopted the Greenhouse Gas Protocol "Product
Lifecycle Accounting and Reporting Standard" for Carbon
Reports, launched a new web platform called "DHL Carbon
Dashboard 2.0" and unveiled "Quick Scan", which measures
enterprises’ carbon efficiency and compares it with industry
benchmarks. Besides the new standard options of the
Carbon Report and the Dashboard, there is now also an
advanced version for both available, including new reporting
items and better visualisation of CO2 transport data.

Deutsche Post DHL has extended its fleet of alternative
vehicles by over 4,000 cars throughout the past year,
increasing the number to 10,500. The investment into new
technologies and fuel concepts is part of the Group’s climate
protection program GoGreen. Worldwide DHL currently
operates over 300 electric vehicles, more than 300
hybrids and almost 2,500 on bio-fuel, gas, ethanol or dual
fuel. In addition, the company makes use of aerodynamic
modifications in order to reduce CO2 emissions significantly.

The implementation of the Greenhouse Gas Protocol
"Product Lifecycle Accounting and Reporting Standard"
allows DHL for including data on other greenhouse gases
into the calculations, such as methane, nitrous oxide and
other pollutants. Additionally, upstream emissions generated
by the production and transport of energy and fuel are also
considered now.
At the core of DHL Global Forwarding, Freight's green
service portfolio is the Carbon Dashboard 2.0, an IT
application that provides customers substantial information
on emission sources from their supply chain in an effective
visual format. The tool's transparency allows conducting
analysis on country, regional and trade lane level. The
new 2.0 version helps logistics decision makers to identify
carbon emission pain points and cost improvement areas
regarding decisions on transport modes and freight density.
Source: Deutsche Post DHL
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As one of the most recent activities Deutsche Post
DHL signed a letter of intent for a possible future global
framework agreement with car manufacturer Renault. The
intended global agreement shall contain the options for a
future purchase of Renault Kangoo ZE. The Kangoo ZE is
an electrified vehicle that is used to transport DHL Express
shipments at the moment in France as well as in Aruba,
Belgium, Denmark and Germany. Overall DHL currently
uses 304 electric vehicles including the Kangoo ZE, the
Renault ZOE as well as the Renault Twizy. As part of its
global efforts, Deutsche Post DHL works with all major car
manufacturers worldwide.
Deutsche Post DHL has set a CO2 efficiency target that
aims to improve its company-wide CO2 efficiency by 30%
by 2020 on the basis of 2007. In addition to its fleet, the
company invests in its network optimisation, operations, and
a sustainable use of energy in its buildings and business
operations.
Source: Deutsche Post DHL
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La Poste awarded for procurement of fairtrade textiles

includes specialised programming on TV screens in its retail
offices, as well as quizzes, games, exhibitions and other
intitiaves.

Le Groupe La Poste was awarded the first European
Trophies for the public purchase of fair-trade textiles. The
winners received their awards during the final conference of
the European project on public procurement on 27 March.

La Poste also participated in the Produrable conference on 1
and 2 April, which gathered around 3,500 professionals in
the field of sustainable development and CSR. The post was
present with a stand highlighting its sustainable services and
also participated in several roundtables and seminars.

The awards were set up by European fair-trade associations
that wanted to highlight the value of the most ambitious
socially responsible public procurement initiatives across
Europe.
La Poste won the first prize in the category of ‘Public
institutions and Ministries’. In 2005, the post adopted a
socially responsible procurement policy for its 100% cotton
in its catalogue and has since produced over 2m fair-trade
items. Over 90,000 La Poste employees are currently
equipped with shirts made from fair-trade cotton.
Source: Le Groupe La Poste

La Poste mobilises for national sustainable
development week
Le Groupe La Poste supported the 2014 twelfth national
Sustainable Development Week, which took place from 1 to
7 April and was themed “consuming differently”. The post
highlighted its socially and environmentally sustainable services
like Recy’Go or La Banque Postale’s ISR financial services.
The post launched a campaign to its activities regarding
sustainable development, eco-friendly products, post
office accessibility, waste management, etc. The campaign
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Source : Le Groupe La Poste

Chronopost and Muses continue
partnership with vehicle order
Muses, urban electric delivery vehicle manufacturer, and
Chronopost, Le Groupe La Poste’s express subsidiary,
signed a memorandum of understanding for a five-year
blanket order of vehicles manufactured by Muses for
Chronopost running from 2014 to 2018.
Muses and Chronopost began working together over four
years ago. With an exchange-based partnership, Chronopost
assisted and advised the start-up company throughout the
various phases of designing and developing the Mooville,
a specially designed electric delivery vehicle for urban
areas. Several Moovilles have joined the Chronopost fleet
since it went into production. The Sustainable Development
trophy awarded by IE-Club's Big Business + Innovative
SME Observatory also celebrated this fruitful partnership
by rewarding both entities for launching the Mooville in
September 2013.
Source: GeoPost
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Swiss Post has continued to implement its 2011-2013
sustainability strategy in the past year and was able to reduce
its yearly CO2 emissions by 18,500 tonnes, above its target
of 15,000 tonnes – an amount equivalent to about 4.7m
litres of diesel, or the annual greenhouse gas emissions of a
Swiss municipality of 2,500 inhabitants.
Swiss Post combines its climate protection activities under
the label “pro clima – we’re acting now”. Since 2011, it has
focused on six strategic thrusts: Swiss Post has exploited
potential economic and ecological efficiencies, invested in
the best available technologies and boosted the share of
renewable energy sources wherever possible. It has also
developed environmentally sound products, improved its
own expertise in sustainability and championed the cause of
climate protection in general.
With its sustainability strategy for 2014-16, Swiss Post is
aiming to achieve an increase in CO2 efficiency of at least
10% by the end of 2016. The target is no longer defined in
terms of emissions per year in tonnes but instead in relation
to the core services provided by each of the units: Swiss
Post is looking to reduce greenhouse gas emissions for
every consignment transported, every passenger carried,
every transaction made and every heated square metre
in its buildings. Education, health and procurement have
been also integrated into the strategy and actions are being
developed.

Swiss bike-sharing network expands
The Swiss bike-sharing provider PubliBike is extending its
product range. The company is a subsidiary of Swiss Post
Group’s PostBus and is represented throughout Switzerland
with 115 stations and over 1,100 bikes and e-bikes.
Customers can now use QuickPass to rent a PubliBike
on the spur of the moment – a subscription is no longer
needed. PubliBike now also provides a new subscription
service for companies, schools, hotels, cities and other
institutions. They can provide their employees, visitors, and
customers with the transferable BusinessPass. This annual
ticket, which can be custom designed to suit the company,
can also be used by hotels. In a new pilot project, PubliBike
and its founding partner SBB (Swiss Federal Railways) are
expanding the range of day passes to four new train stations
in French-speaking Switzerland. Customers can collect their
bike-share day passes at SBB counters after pre-ordering
them online. The day pass costs CHF10 and is valid for 24
hours. With the day pass, public transport users can get off
the train and straight onto a bike to get to their meeting or
destination.
Lastly, PubliBike Ltd and Swiss bicycle manufacturer
TdS have teamed up to develop a bike that is specifically
designed for bike sharing. It is robust yet weighs 5 kg less
than the models currently used by PubliBike.
Source: Swiss Post

Source: Swiss Post
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As part of its sustainable development programme, POST
Luxembourg has awarded its staff over 1,000 M-Passes,
the annual subscription to the Luxembourg national public
transport services. The passes are provided to Luxembourg
companies by the Verkéiersverbond.
The passes were handed out to employees at several
locations. The M-Pass has also been made available to
some staff members who work at POST Luxembourg
subsidiaries. POST Luxembourg has therefore become the
first Luxembourg company to distribute such a large number
of M-Pass to its staff.
Claude Strasser, CEO of POST Luxembourg: "With this
initiative, which is merely a first step, we wish to motivate our
staff to use public transport, thereby promoting soft mobility.
In the future, as part of our CSR measures, we will actively
participate in any Verkéiersverbond initiative supporting our
approach."
Source: POST Luxembourg

Hermes and GLS clear the air in Germany
with new eco Lorries
Hermes and GLS are increasingly deploying electric vehicles
in their fleets in Germany with recent tests of alternative
drives in their daily operations.

7.5-tonne heavy lorry in its fleet as part of its environmental
‘WE DO!’ programme with the aim to at least halve its CO2
emissions by 2020. While Hermes’ fleet already comprises
standard electric prototypes from Mercedez-Benz, Renault
and Fiat as well as natural gas and fuel-cell drives, the
company is now adding heavy-load alternatives with the
7.5-tonne Range Extender from the British manufacturer
Smith Newton. This combines a fuel-cell drive based on
hydrogen with a battery-electric drive. The main advantage
of the model is that it makes hardly any noise and helps
to avoid harmful emissions which make the vehicle very
suitable for urban areas.
Meanwhile, GLS Germany has successfully piloted a new
hybrid lorry with swap trailers from the transport vehicle
manufacturer KAMAG at its European hub in Neuenstein. As
the four-week test has shown, the KAMAG prototype with a
diesel-electric drive consumes 18% less fuel and generates
significantly lower noise emissions. In addition to the diesel
engine with 110kW power, the tested prototype is also fitted
with a generator and an electric motor. During the driving
operation, the diesel engine produces only traction current
running at low speed. The movement is generated through
highly efficient electric drive. Especially during frequent
start-stop operations, as it is typical for swap trailers, the
electric motor is much more efficient than a combustion
engine.
Source: CEP-Research

Hermes Germany is expanding the share of alternative
drives for all vehicles types ranging from a delivery bike to a
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ABOUT IPC

IPC MARKET FLASH is a fortnightly newsletter providing a comprehensive look at
new developments emerging in the international postal marketplace. It is published by
the Marketing department of International Post Corporation.

International Post Corporation is a cooperative association of 24 member postal
operators in Asia Pacific, Europe and North America. Over the past two decades
IPC has provided industry leadership by driving service quality and interoperability,
supporting its members to ensure the high performance of international mail services
and developing the IT infrastructure required to achieve this. IPC engages in industry
research, creates business-critical intelligence, provides a range of platforms
for member post CEOs and senior management to exchange best practices and
discuss strategy, and gives its members an authoritative, independent and collective
voice. IPC also manages the system for incentive-based payments between postal
operators. With members delivering some 80% of global postal mail, IPC represents
the majority of the world’s mail volume.

If you would like to contribute to this publication or require further information,
please contact: publications@ipc.be.

For more information please visit our website www.ipc.be or contact us
at info@ipc.be.

© IPC
Avenue du Bourget, 44
1130 Brussels - Belgium
Tel.: +32 (0)2 724 72 71
www.ipc.be
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