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BPOST AND DYNAGROUP JOIN FORCES AND COMBINE THEIR
LOGISTICAL EXPERTISE
bpost and repair company DynaGroup signed an agreement on 12 December
2016 on bpost’s acquisition of 100% of the shares of DynaGroup. The
goal of the acquisition is to strengthen the bpost parcel division with
new complementary logistical knowhow and accelerate the international
development of DynaGroup’s growth platform.
After the successful acquisition of the Belgian activities of Lagardère
Travel Retail, bpost now takes another step in its growth and diversification
strategy with regard to proximity and convenience. The acquisition of the
whole DynaGroup and its business units (Dynafix, Dynalogic, Dynasure and
Dynalinq) will enable bpost to add further logistical solutions to its services for
e-commerce customers.
The acquired businesses generated a consolidated turnover of €88.5m and a
normalised EBITDA of €6.8m for the period ending 31 December 2015.
Source: bpost
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UPS STUDY GIVES INSIGHTS ON HIGH-TECH ONLINE SHOPPERS
With high-tech purchases expected to account for a major portion of consumer
holiday spending this year, UPS has launched a 2016 UPS “How to Click with
High-Tech Online Shoppers” study to help retailers gain insights into how to win
with high-tech shoppers. According to the Consumer Technology Association
(CTA), 68% of consumers – roughly 170m people – plan to purchase technology
gifts this holiday season.
High-tech purchasers have made significantly more purchases on their smartphones
in 2016 (42%) versus purchasers of non-high-tech items (27%). High-tech
purchasers are also heavy users of social media, with 42% following retailers’
social channels. Thirty-seven percent of high-tech purchasers say that social media
influences their purchasing decisions and 25% are making purchases on social
media sites. While high-tech purchasers do a lot of shopping online, 46% of their
purchases are made in store and 58% of these shoppers prefer to make returns
to the store.

AMAZON WEB SERVICES CLOUD NOW AVAILABLE TO CUSTOMERS
FROM DATA CENTERS IN CANADA
Amazon Web Services, Inc. (AWS), an Amazon.com company, has announced the
launch of of the AWS Canada (Central) Region. For over a decade, Amazon Web
Services is a comprehensive and broadly adopted cloud platform. AWS offers over
90 fully featured services for compute, storage, databases, analytics, mobile and
Internet of Things (IoT). The AWS data centers in Canada will draw from a regional
electricity grid that is 99% powered by hydropower.
Source: Amazon

Source: UPS
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WOOLWORTHS AND AUSTRALIA POST
PARTNER FOR EASY PARCEL PICK-UPS
Australia Post has announced a landmark partnership
with retailer Woolworths to install at at least 500
24/7 Parcel Lockers in supermarkets across the
country, providing shoppers with convenient parcel
collection and returns.
Ahmed Fahour, Australia Post Managing Director
and Group CEO, said as the e-commerce market
continues to show encouraging growth, it is essential
that Australia’s largest e-commerce parcel company
continues to innovate new customer services. Fahour
also noted that Australian shoppers spent AU$20m in
2015. Australia Post expects that this Christmas will
be the busiest period for online shopping, with 60%
of the country’s residents expected to buy online.

AUSTRALIA’S BIGGEST EVER PARCEL DELIVERY NEW ZEALAND POST OFFERS FREE
DAY
REDIRECTION SERVICE TO KAIKOURA
Australia Post is anticipating the biggest delivery day RESIDENTS
in the nation’s history on 13 December 2016 with
over 2m parcels moving through the Australian postal
network as Christmas Day draws closer.
Since October, Australia Post has experienced
unprecedented early volumes, and has already
processed over 1m parcels every day, as consumers
take advantage of pre-Christmas sales and a surge
in parcels from China, the UK and US. The record
breaking day will see more posties and delivery drivers
out on the road, supported by an additional 1,500
people assisting across processing facilities.
Source: Australia Post

Kaikoura residents will be able to have their mail
redirected to another postal address free of charge for
two months from when they apply for the service. Mail
and parcels are being taken into Kaikoura by plane
and by the inland road if weather permits. Mail will be
delivered in Kaikoura and to the majority of customers,
while limited deliveries are also being made to
customers in more rural areas. Some areas north and
south of Kaikoura remain inaccessible, however plans
have been put in place to begin limited deliveries.
Source: New Zealand Post

Source: Australia Post
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New Zealand Post is offering residents in the town
of Kaikoura a free two-month redirection service
following the recent earthquake.
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DHL AND MUBADALA DEVELOPMENT COMPANY FORM A STRATEGIC
PARTNERSHIP
DHL Global Forwarding, the air and ocean freight specialist of Deutsche Post DHL
Group, and Mubadala Development Company, an Abu Dhabi-based investment
and development company, have initiated a strategic partnership for the next five
years. Deutsche Post DHL will support globalisation and growth as well as deliver
value across Mubadala Aerospace’s assets, customers and Abu Dhabi, by aligning
all logistics related processes efficiently.

HACTL HANDLES NEW SW ITALIA FREIGHTER FOR STO EXPRESS
Hong Kong Air Cargo Terminals Ltd has been appointed to handle a new weekly
service for cargo service, SW Italia. The new flight – which routes from Hong
Kong to Prague – is for the exclusive use of Sto Express, a major Chinese express
operator. The aircraft is operating in Sto Express livery, and is thought to be the
first regular freighter operation to Europe for any Chinese express carrier.
Source: Hactl

Mubadala is looking to transform their inbound to aerospace manufacturing logistics
(I2M) as well as their maintenance, repair and overhaul (MRO) material flows.
This strategic partnership is designed to bring optimised logistics, speed of change
and cost reduction to all assets and customers of Mubadala across the globe in a
multi-modal manner. Approximately 66% of the cargo volume transported in the
course of Mudabala’s partnership with DHL will be air freight.
Source: Deutsche Post DHL
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DHL PARCEL AND BPOST PLAN B2C
PARTNERSHIP
DHL Parcel and bpost are in talks over a bilateral
cooperation covering B2C deliveries in Belgium that
could go into operation in 2017.
Both companies have confirmed the main details to
several Belgian media corporations. Stijn Goetschalckx,
Head of DHL Parcel Belgium, reportedly told Belgian
broadcaster, VTM that bpost would take over last-mile
B2C deliveries to private customers of DHL Parcel
shipments. DHL Parcel would retain the customer
contracts, handle pick-ups and will bring B2C parcels
to bpost sorting centres for last-mile deliveries.
Some 39 DHL Parcel staff in Belgium would
be affected, but B2B deliveries would continue
unchanged. The bpost partnership would mark a
U-turn for DHL Parcel which has been trying to build
up its own network in Belgium following its launch two
years ago.
The strategic move comes as bpost embarks on a major
expansion of its last-mile delivery network as part of its
overall strategy to increase domestic parcel volumes
by 75% by 2020 and to double international parcel
revenues. The now completed takeover of Lagardère
Travel Retail’s Belgian activities will enable bpost
to expand its ‘proximity and convenience’ network,

© 2016 - IPC.be

including the addition of over 1,900 parcel points
through the Kariboo network. In addition, the group has
broadened its portfolio through several acquisitions,
partnerships and innovative new ventures, including
Dutch locker company De Buren, Belgian delivery
start-up Parcify and the crowdsourced delivery
operation, Bringr.
Source: CEP-Research

SANOFI CONSOLIDATES DISTRIBUTION IN
BRAZIL TOGETHER WITH DEUTSCHE POST DHL
DHL Supply Chain, the contract logistics specialist
within Deutsche Post DHL Group, has consolidated
the logistics operations of three of the pharmaceutical
company, Sanofi divisions in Brazil by establishing a
new distribution center in Guarulhos, near São Paulo.
The project, initiated by Sanofi in 2014, covers all
portfolios of Sanofi, Sanofi Pasteur and Medley Brazil.
In addition to the operation of the newly installed
logistics center, Sanofi redesigned its distribution
networks for the complete Brazilian market and the
corresponding export processes. The development of
the new site means investments of €200m between
2015 and 2020.

AN POST’S ADDRESSPAL PROVES TO BE A
SUCCESS IN UK MARKET
An Post’s AddressPal service has registered more
than 100,000 new users in need of a UK delivery
address for shopping on UK websites which won’t ship
to the Republic of Ireland, or who charge heavy fees
for doing so.
After seven months in operation and its first Cyber
Monday frenzy, AddressPal is already delivering more
than 20,000 items a week from its UK hub to “click
and collect” points in Post Offices throughout the
the Republic of Ireland – and An Post expects this to
increase further over the coming weeks and New Year
sales season. With simple, free, online registration,
AddressPal allows An Post customers to make a
purchase and have the item shipped to a Post Office
of their choice in Ireland, for as little as €3.50.
Source: An Post

Source: Deutsche Post DHL
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POSTE ITALIANE GAINS HIGHER STAKE IN
ANIMA HOLDING
Poste Italiane has finalised a plan to strengthen
its partnership with Anima Holding. Following
this transaction, Poste Italiane will increase
its stake in Anima from 10.3% to 24.9%,
thus becoming the relevant shareholder with
approximately €145bn of assets under management.
Anima is Italy’s largest independent investment
management company (SGR) listed on the Stock
Exchange since 2014, with approximately €71bn of
assets under management as of 30 September 2016
and a net profit of almost €127m as of the end of 2015.
Source: Poste Italiane

UPS EXPANDS EXPRESS SERVICES IN POLAND RUSSIAN POST HAS LAUNCHED A LONG-HAUL
UPS has announced the introduction of earlier express AIRCRAFT
delivery times to more than 25,000 postal codes in
Poland. UPS Express shipments will now be delivered
before 10:30 am in 18,282 Polish postal codes,
which is 90 minutes earlier than before. A further
10,142 postal codes will benefit from UPS Express
Saver service, which offers delivery before noon, up
to four hours earlier than before. An additional 11,805
Polish postal codes will receive their UPS Express
Saver packages before 2:00 pm, an improvement on
the previous end of day delivery commitment. Both
UPS Express and UPS Express Saver are covered by
a money back guarantee for shippers.

Russian Post has embarked on a process to modernise
Russian e-commerce and logistics, and has launched
a number of international cargo routes from Vnukovo
International Airport. The postal operator has bought
two TU-204C aircrafts, which is able to carry 30
tonnes of mail. Planned routes include the Asia-Pacific
region and Siberia.
Source: Russian Post

UPS plans to invest US$2bn in its European
infrastructure through 2019. In 2014, UPS opened
a US$25m package distribution hub in Stryków
and a service center in Łódz. UPS first entered the
Polish market in 1992 through a service partner, PPS
Polkurier, which UPS acquired in March 2001. In
2005, UPS acquired Messenger Service Stolica S.A.
to further strengthen its capabilities, and in 2015 it
acquired Poltraf to strengthen its healthcare service
offering.
Source: UPS
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DELIVERY OF PACKETS FROM FOREIGN ONLINE SHOPS TO BECOME
FASTER AND MORE CONVENIENT
As of 01 January 2017, Russian Post will amend the procedure for receiving and
processing unregistered international mail coming into the Russian Federation,
in an attempt to encourage foreign postal administrations to use registered mail
delivery. This will increase the level of customer service, increase transit time
control, the safety of items and will counteract with unclear flow of mail coming to
Russia from South-East Asia, but through a series of European and CIS countries.
The gradual transition to the registered items delivery as of 01 January 2017
will allow consumers to track and trace their orders from foreign online stores at
all stages throughout the entire delivery process. Russian Post will organise the
inbound flow of items in the Russian Federation, and to ensure compliance with the
transit times within the country.
An important element is that, according to the new rules, registered small packages
should be pre-sorted according to their final region of destination in the Russian
Federation still in the country of origin. The information about the recipient and the
product should automatically be transmitted through postal systems. By doing so,
the process of receiving , sorting and dispatching mail will be will fully automated
and accelerated. The new procedure for the admission of international deliveries
of Russian Post were communicated to all postal operators that are members of
the Universal Postal Union. National postal administrations of 35 countries have
already supported the initiative of the Russian Post at the World Postal Congress
in Istanbul.
Source: Russian Post
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Postal operators from around the world have had their sustainability efforts
rewarded by the Carbon Disclosure Project (CDP), with a number improving
their scores and achieving a top rating compared to previous years. The CDP
(which was called the Carbon Disclosure Project until the end of 2012) is
a not-for-profit organisation which aims to study the implications of climate
change for companies and organisations across the world. The CDP conducts
an annual survey to collect information on greenhouse gas (GHG) emissions
by companies, building one of the most comprehensive collections of selfreported environmental data in the world.
In the Climate Change 2016 category, posts submitted data to be analysed by
CDP which is then scored and given a rating. This year, Deutsche Post DHL
Group was recognised as the ‘Sector Leader Transportation, DACH Region’
and the Group received an overall score of “A-“. CTT Correios de Portugal
improved their score and achieved an “A-“ rating after participating in the
project for the third time.
PostNL and Australia Post also improved their scores in the Climate Change
category, and received the top “A-“ rating. Royal Mail retained their score of
“B” in 2016.
Sources: CDP; Deutsche Post DHL; CTT Correios de Portugal
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FIRST UPS US DELIVERY EBIKE DEBUTS IN PORTLAND
UPS has announced its first eBike in the US. This new electrically assisted tricycle
began delivering packages in the city of Portland on 21 November. The deployment
of the eBike is part of UPS’s ongoing commitment to reduce carbon emissions as
city populations and e-commerce grow, and traffic, noise and air quality challenges
continue to rise.
The success of the UPS programme was first demonstrated in 2012 in collaboration
with the city of Hamburg, Germany. It focused on developing a new and sustainable
method of delivering goods to urban areas. UPS placed four containers at central
locations in the city for interim storage of packages for UPS service providers.
From these points, deliveries were made on foot or with specialised bicycles called
“Cargo Cruisers,” UPS’s electronically assisted tricycles. These alternate delivery
solutions helped ease traffic congestion and reduce emissions each working
day. Following the success of the pilot, the Hamburg programme was extended
in February 2015 for another two years. That model serves as a guidepost for
the company’s new programme in Portland. The eBike is equipped with batterypowered electric motors that makes it possible to cover further distances, carry
substantial loads, and navigate hills and other terrain. Maximum energy efficiency
is achieved when combining battery power and human power simultaneously. The
eBike can be operated solely on battery power or pedal power. During the testing
phase, UPS will evaluate the reliability, design, integration to the city’s infrastructure
and acceptance of the vehicle. If successful, UPS envisions additional eBike
deployment and testing in 2017.

BRAZILIAN POST APPLIES SUSTAINABILITY PRINCIPLES TO THE 2016
OLYMPIC AND PARALYMPIC GAMES
Brazilian postal service, Correios served as one of the designated operators to
oversee the logistics for the Olympic and Paralympic Games which were hosted
in Rio de Janerio. Correios directed the world’s biggest logistics operation, with
30m items of cargo being handled.
Correios implemented their Green Waste Collection Principles at the Games,
with almost 184 tonnes of waste recycled between July 2015 through June 2016.
The amount that was recycled ensured that Correios was able to conserve 3,680
trees, 15m liters of water and prevent 589 m² of waste being sent to landfills.
Source: Brazilian Post

Source: UPS
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NESPRESSO JOINS FORCES WITH NEW ZEALAND POST TO MAKE
RECYCLING MORE ACCESSIBLE
Coffee machine manufacturer Nespresso has announced a collaboration with New
Zealand Post that will significantly extend the reach of the manufacturer’s recycling
programme to include customers in rural areas.
By using a specially designed recycling bag, consumers can now drop their used
recyclable aluminium capsules into any New Zealand Post PostShop, in more than
270 locations across the country. The capsules are sent to a specialist recycling
plant where dedicated equipment separates the aluminium from the used coffee
grounds. The coffee grounds are then transformed into compost and the aluminium
is bailed and sent back into the aluminium industry to manufacture new products.

NEW ZEALAND POST RELEASES ITS FOURTH INTEGRATED REPORT
It is New Zealand Post’s fourth year of reporting using the International Integrated
Reporting Council’s (IIRC) integrated reporting framework. New Zealand Post
was a participant in the IIRC pilot programme and produced New Zealand’s first
integrated report in 2013.
The “six capitals” used in the report provide a holistic view of the range of
resources New Zealand Post relies on to run the business and to deliver value for
their stakeholders. Performance is measured against three strategic performance
measures: Grow; Innovate & Serve; and Lower Cost. The report is available here.
Source: New Zealand Post

The recycling bag holds up to 130 used aluminium capsules and costs NZ$1.50.
The return postage is paid by Nespresso regardless of where the consumer is in
New Zealand.
Source: Scoop.nz
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ENVIRONMENTAL MANAGEMENT SYSTEM
IMPLEMENTED AT AUSTRIAN POST
Austrian Post has recently implemented its first
environmental management system, ISO 14001:2015,
in its largest operational unit, the Vienna Letter Centre.
The management system was brought in to focus on
waste optimisation and energy reduction and will be
analysed annually by an external auditor, to ensure
consistently low emissions.
Austrian Post has been taking major steps to assess
their sustainability approach, and now own one of
the largest e-mobility fleets in Austria, two large
photovoltaic plants and offers CO2-neutral deliveries.
Source: Austrian Post

UN REPORT SETS OUT ROADMAP TO A
SUSTAINABLE FUTURE FOR LOGISTICS
INDUSTRY
The United Nations High Level Advisory Group on
Sustainable Transport has released their first ever Global
Sustainable Transport Outlook Report, Mobilizing
Sustainable Transport for Development. The Advisory
Group, in which Frank Appel, CEO of Deutsche Post
DHL Group had a seat, provided a focused set of
recommendations on how the transportation sector can
advance sustainable development with the eradication
of poverty whilst promoting economic growth, and
climate change. The report provides an analytical
overview of global trends, including lives of citizens,
the economy, the population well-being and sustainable
transport systems.
The report includes ten specific recommendations,
a number of which have clear implications for the
logistics sector. At Deutsche Post DHL Group,
sustainability has been an integral part of the corporate
strategy for years. In 2008, the Group set itself the
ambitious climate protection target to improve its
carbon efficiency by 30% over a 2007 baseline by the
year 2020. The Group had already achieved a 25%
increase by 2015. Using the experience gained from
its GoGreen programme, the Group developed DHL
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GoGreen Solutions to help its customers achieve their
own sustainability targets.
Source: Deutsche Post DHL

POSTNL REPLACES 400 DIESEL DELIVERY VANS
WITH CLEANER GREEN GAS DELIVERY VANS
In the coming months, PostNL will replace 400 diesel
vehicles with delivery vans running on green gas,
ensuring that one in three PostNL delivery vans will be
powered by clean energy by the end of 2017. The green
gas vehicles will have almost no CO2 emissions and
extremely other low emissions. PostNL will be one of
the first logistics companies to invest in delivery vans in
this scale, with 140 green delivery vans already on use,
bringing their total number of green delivery vehicles to
around 550.
The purchase of the delivery vans fits in with PostNL’s
approach of making greener deliveries and the step
towards a more sustainable company. Under the
Natural PostNL initiative, the company is replacing its
vehicles and placing solar panels on the roofs of parcel
sorting centres. Delivery vans also use the smartest
delivery routes and vehicles are loaded using a method
that ensures that a minimal amount of air is transported.
Source: PostNL
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CTT CORREIOS DE PORTUGAL PROMOTES SOFT MOBILITY FOR
EMPLOYEES
As part of its Sustainable Mobility Programme, CTT Correios de Portugal has
rejoined the European Mobility Week under the theme “Intelligent Mobility. Strong
Economy”. CTT Portugal called for the adoption of smarter options, aiming at
improving the lives of citizens, the economy, the population well-being and public
health.
The programme included a number of initiatives for employees, such as the
participation in the “Bike To Work Day”, test drives with passenger electric vehicles,
organisation of vehicles exhibits, attendance to conferences and improvements in
the bicycle parking lots. In total, more than 200 of CTT Portugal’s staff joined the
various events.
In this regard, MUBi – Portugal’s most representative national association of urban
cycling – awarded the recognition “Bicycle Friendly Company 2016” to CTT. This
award recognises and distinguishes companies that promote cycling conditions in
their facilities among workers and customers.
Source: CTT Correios de Portugal
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ABOUT THIS PUBLICATION
IPC MARKET FLASH is a fortnightly newsletter providing a comprehensive look at
new developments emerging in the international postal marketplace. It is published by
the Marketing department of International Post Corporation.

If you would like to contribute to this publication or require further information,
please contact: publications@ipc.be.

GREEN SPECIAL

ABOUT IPC
International Post Corporation (IPC) is the leading service provider of the global
postal industry that provides leadership by driving service quality, interoperability
and business-critical intelligence to support posts in defending existing business
and expanding into new growth areas. It is a cooperative association of 24 member
postal operators in Asia Pacific, Europe and North America. IPC’s solutions and
services are used by over 180 posts worldwide. Since 1989 IPC has set standards
for upgrading quality and service performance and developed technological
solutions that help members enhance service for international letters, packets and
parcels. IPC engages in industry research, creates business-critical intelligence,
provides a range of platforms and programmes for member post CEOs and senior
management to exchange best practices and discuss strategy. IPC also manages
the system for incentive-based payments between postal operators.
For more information please visit our website www.ipc.be or contact us
at info@ipc.be.
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