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IPC Cross-Border E-Commerce Shopper Survey: Temu
now accounts for a quarter of most recent cross-border

e-commerce sales

13-01-2026

Brussels, 13 January 2026 - The 2025 edition of the IPC Cross-Border E-Commerce Shopper

Survey has been released today, providing a comprehensive overview of online cross-border

consumers’ expectations and habits. The survey was conducted in September 2025 with

30,970 participants from 37 countries worldwide.

IPC's CEO, Holger Winklbauer said: “The
2025 Cross-Border E-commerce Shopper
Survey shows that consumer confidence in
cross-border e-commerce remains high.
Chinese e-commerce exports, especially from
Temu, have significantly increased in the past
three years, though the global e-commerce
supply chain is evolving due to customs
changes in 2025 and into 2026. At a time
when new customs and handling charges are
being added, consumers reiterated the
importance of having clarity on the fees prior
to their purchases”.

Clear information on delivery charges
pre-purchase is most important for online
shoppers

When buying online from another country,
clear information on delivery charges
pre-purchase is essential for 61% of
consumers. Approximately half of
respondents consider that low customs
duties are essential as well as reliable
customer reviews.

Temu has rapidly risen to match Amazon's
cross-border e-commerce market



penetration

Chinese general e-retailer Temu has
increased its cross-border e-commerce
penetration (% of most recent cross-border
order share) from less than 1% in 2022 to
24% in 2025, becoming the most used cross-
border e-retailer alongside Amazon (in
terms of number of most recent cross-
border orders, not in terms of ABV or GMV).
Shein, despite explosive growth in 2020-23,
has had a stable market penetration in the
past two years. Between 2018 and 2025,
Wish lost 95% of its penetration, eBay lost
68% and AliExpress lost 33%.

Delivery took 2-7 days for over half of all
cross-border orders
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Respondents were asked how long the
delivery took, from buying the product
online until the order was delivered. The
most common transit times were 4-5 days
(19%) and 10-14 days (20%). Delivery was
usually fastest for consumers in countries
who mainly buy from neighbouring
countries, while delivery was slowest for
those primarily buying from more distant
markets. The proportion of parcels taking
15+ days decreased sharply from 29% in
2020 to 7% in 2025.

Doorstep delivery is most common, though
Parcel Lockers are on the rise

2



Doorstep delivery was used by 44% of
respondents for cross-border delivery,
followed by Parcel Lockers (13%) and
delivery direct in the Mailbox (12%). Lockers
increased significantly in usage in 2025.

To download the key findings from the
research, go to https://www.ipc.be/shopper

Notes to editor:

Scope of the research: The fieldwork took
place in September 2025 in 37 countries:
Australia, Austria, Belgium, Canada, China,
Croatia, Cyprus, Denmark, Estonia, Finland,
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France, Germany, Greece, Hungary, Iceland,
Ireland, Israel, Italy, Latvia, Lithuania,
Luxembourg, Mexico, Netherlands, New
Zealand, Norway, Poland, Portugal, Romania,
Slovakia, Slovenia, South Korea, Spain,
Sweden, Switzerland, Turkey, the UK and the
USA.

Target group: Frequent cross-border online
shoppers, who have bought physical goods
online at least once in the last three months
and have made a cross-border online
purchase in the past year. The target group
was determined by quotas based on the age
and gender profile of the online population
per country.

Methodology: Quantitative research using
online access panels supplied by Dynata.
30,970 completed responses for all markets.
The sample size was between 100 and 1,000
respondents per country.

For further information, please contact:
Eva Wouters

Communications manager, PR and media
relations

International Post Corporation

[email protected]

il bl


https://www.ipc.be/shopper
file:///C:/Windows/Temp/ABCpdf/eva.wouters@ipc.be

