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La Poste Group has had its RFAR certification

renewed for three years.

09-09-2026

La Poste Group has been awarded the Responsible Supplier Relations and Purchasing (RFAR)
label for three years. This certification attests to the quality of its responsible purchasing policy
and the integration of environmental, social, and ethical considerations into its practices. It
demonstrates the maturity and long-term commitment of responsible purchasing to La Poste

Group's strategy.

In summary

The La Poste Group has had its Responsible
Supplier Relations and Purchasing (RFAR)
label renewed for three years.

This certification applies to La Poste SA, La
Poste Immobilier, La Banque Postale and CNP
Assurances. Three subsidiaries of La Banque
Postale also obtain the label for the first time:
Domiserve, Louvre Banque Privée Immobilier
Conseil and La Banque Postale Leasing and
Factoring.

Purchases represent nearly 18 billion euros of
spending each year for the La Poste Group.

The renewal of the label is accompanied by
the publication of the Group's first SPASER
(Scheme for the promotion of socially and
environmentally responsible purchases) for
the period 2026-2030.

A certification that recognizes the quality of

La Poste Group's responsible purchasing
policy

Awarded by the Business Mediator, attached
to the Ministry of the Economy and Finance,
the Responsible Supplier Relations and
Purchasing (RFAR) label is the only French
public certification dedicated to responsible
purchasing. It distinguishes organizations that
demonstrate the quality of their relationships
with their suppliers and the integration of
responsible principles into their purchasing
practices.

The renewal of the RFAR label for three more
years demonstrates the enduring importance
of responsible purchasing in the La Poste
Group's strategy . This certification recognizes
the strength of an approach implemented
across the Group and involving all
stakeholders.

A structured approach to sustainable

performance
The evaluation that led to the renewal of the
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label highlighted several strengths: a
structured and coordinated approach across
the Group, strong integration of the
purchasing function into the company's
corporate social responsibility policy, and the
deployment of roadmaps dedicated to key
environmental, social and ethical issues.

The evaluators also commended the
mobilization of the various stakeholders
around common and measurable objectives.
These elements reflect the Group's
commitment to making responsible
procurement a cornerstone of its sustainable
development strategy.

Purchasing: A lever for transformation in the
economy and territories

With nearly €18 billion in annual spending,
procurement is a major strategic lever for La
Poste Group. Through its procurement policy,
the Group promotes local economic
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development, social inclusion, the circular
economy, and the reduction of the
environmental footprint of its supplies.

The Group is also mobilizing its entire value
chain to encourage its suppliers and partners
to strengthen their social, ethical, and
environmental practices. This dynamic helps
to spread more responsible standards within
its ecosystem.

The renewal of the RFAR label is finally part of
a broader approach, marked by the
publication of the first Scheme for the
Promotion of Socially and Environmentally
Responsible Purchasing (SPASER) of the La
Poste Group for the period 2026-2030. This
document formalizes the Group's priorities
and commitments in terms of responsible
purchasing for the coming years.
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