
Canada Post proudly supports the small businesses
powering the Canadian economy
07-10-2026

Canada Post is proud to support Canadian
small businesses and the millions of people
behind these vital enterprises that help power
the national economy.

During Small Business Month, and
throughout the year, Canada Post invests in
the country’s entrepreneurs with programs,
solutions and expertise designed to help
them succeed.

Small businesses are the backbone of the
Canadian economy, employing millions and
driving job creation and economic growth in
communities of all sizes from coast to coast
to coast. As these companies face economic
pressures and uncertainty, Canada Post
remains committed to providing practical
solutions that help them reduce costs, reach
new customers and grow with confidence.

Helping small businesses save money and
grow

Canada Post’s Solutions for Small Business
program gives entrepreneurs access to
shipping discounts and marketing offers
designed specifically for small businesses.
Through December 31, 2026, all Solutions for

Small Business customers automatically
receive the program’s best shipping rates,
regardless of how much they ship. This
unified pricing initiative gives small
businesses access to rates generally available
to companies that ship large volumes, helping
level the playing field during the critical
holiday shipping season that seems to start
earlier each year. Small businesses can join
the program for free to access these savings,
marketing insights, online tools and other
resources.

Until January 3, 2027, Canada Post is also
providing a 15-per-cent discount on the
published fuel surcharge for eligible domestic
parcel shipping. This three-month relief will
help businesses manage shipping costs
during one of the busiest times of the year.

Small businesses can also promote, sell and
ship products directly to consumers across
the country through Canada Shops, an online
marketplace exclusively for Canadian retailers.
The platform provides an additional channel
to increase visibility, connect with shoppers
and showcase products alongside other
businesses based in Canada.

For micro-retailers, side hustlers and
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entrepreneurs who may not yet have an
online store, Canada Post’s eCommerce Store
Builder offers a simple way to establish an
ecommerce presence. The free, AI-enabled
platform allows businesses to create a
professional online storefront in minutes,
without technical expertise. The tool offers
website templates and includes payment
processing, inventory management
capabilities, social media integration and
access to Solutions for Small Business pricing
and benefits.

Small businesses can ship and save with ease
by using Canada Post Snap Ship™. This tool
lets entrepreneurs compare shipping services,
access discounted rates, create and print
shipping labels, and book package pickups in
one place.

Showcasing Canadian entrepreneurs

The Tales of Triumph program recognizes
entrepreneurs for their resilience, innovation,
community impact and valuable contributions
to Canada’s economic prosperity. Canada
Post proudly uses its channels to share the
winners’ inspiring stories – raising their
profile, helping them grow and driving
awareness of their brand. 

The latest Tales of Triumph winners are:

Shine Turbine (Dartmouth, N.S.) creates
lightweight, portable wind turbines that
charge personal electronics, all toward

helping people access reliable clean energy,
day or night.
The County Bounty (Napanee, Ont.) crafts a
vibrant lineup of sodas, iced teas and
sparkling waters using locally sourced
ingredients.
Silvering (Toronto, Ont.) celebrates the beauty
of silver, grey and white hair at every stage,
and creates products designed to enhance
evolving silvers with confidence.
RavenSong Soap & Candle (Campbell River,
B.C.) creates award-winning soaps and body
products rooted in traditional plant
knowledge and a deep respect for
sustainability.
Paintillio (Sechelt, B.C.) specializes in custom
paint-by-number murals, turning any image
into interactive kits for events of all sizes.
The only partner that reaches every address

Backed by a trusted, secure and truly national
network, Canada Post can connect businesses
with customers in every corner of the country.
The postal service delivers to every residential
and business address in Canada, has the
country’s largest retail network and more
than 25,000 returns locations from coast to
coast to coast.

Canada Post also helps retailers identify and
reach prospective customers through its
Smartmail Marketing™ solutions, such as
Neighbourhood Mail™ and Personalized
Mail™. Using geographic, demographic and
household targeting, these direct mail
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services help small businesses generate new
sales online and in store.

Source: Canada Post
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DHL Group plans more than EUR 400 million
investment to support growth and supply chain
resilience in Central and Eastern Europe
08-10-2026

The planned investments reflect DHL's confidence in the region's long-term growth potential
as global trade patterns evolve and companies reassess manufacturing, sourcing and
distribution strategies.

Multi-year investment program through 2030
will expand logistics infrastructure, transport
networks and technology-enabled supply
chain solutions
New DHL Globalization Tracker research
forecasts Poland's goods trade will grow 28%
faster than world trade from 2026 to 2029
DHL marks 35 years in Poland, where it
employs more than 10,000 people and
continues to invest in infrastructure,
technology and workforce skills
Warsaw, Poland - Bonn, Germany - DHL
Group plans to invest more than EUR 400
million across Central and Eastern Europe
through 2030, strengthening logistics
infrastructure, international connectivity and
technology-enabled supply chain solutions to
help customers build more resilient, flexible
supply chains.

The planned investments reflect DHL's
confidence in the region's long-term growth
potential as global trade patterns evolve and
companies reassess manufacturing, sourcing
and distribution strategies. Under DHL

Group's Strategy 2030, Poland, Czechia,
Hungary and Romania have been identified as
markets benefiting from powerful
"geographic tailwinds" driven by their
growing importance in European
manufacturing, trade and distribution
networks and longer-term shifts towards
nearshoring by overseas companies seeking
greater proximity to the European consumer
market.

The investment program will span DHL
Group's divisions and support the expansion
of contract logistics capacity, warehousing
infrastructure, B2B transportation networks,
supply chain control tower solutions,
international express services and freight
capabilities.

"Central and Eastern Europe is becoming
increasingly important to global trade flows
and supply chain networks, with Poland in
particular emerging as one of Europe's most
dynamic logistics and manufacturing hubs,"
said John Pearson, CEO of DHL Express. "As
customers seek greater resilience and
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flexibility, they need logistics partners that
can connect production, inventory and
markets seamlessly across borders. Through
these investments, we are expanding the
infrastructure and international connectivity
needed to support the growth ambitions of
the dynamic companies that are driving the
economic development of this region."

Poland's growth story highlights the region's
potential

DHL's announcement comes as the company
launches the latest edition of the DHL
Globalization Tracker in Poland while also
marking 35 years of operations in the country.

The findings underscore Poland's remarkable
economic transformation and growing
importance as a European trade and
manufacturing hub. Between 2016 and 2025,
Poland's goods trade grew 2.1 times faster
than global trade and 2.7 times faster than EU
trade. Looking ahead, Poland's goods trade is
forecast to grow 28% faster than world trade
and 91% faster than EU trade between 2026
and 2029.

The analysis also shows increasing
diversification in Poland's trade relationships.
While Germany remains a key trading partner
and the majority of Polish trade continues to
take place within the European Union, trade
with both the United States and China has
grown significantly over the past decade.

Hendrik Venter, CEO of DHL Supply Chain
said: "Central and Eastern Europe is
cementing its role as a strategic location for
manufacturing, distribution and regional
fulfillment operations, particularly for
companies that are looking for greater
proximity to the European market. It is also
home to a growing number of highly
entrepreneurial businesses that are scaling
their operations, building great resilience in
their supply chains and exploring overseas
expansion opportunities. DHL Supply Chain
recently entered the Romanian market
through an extended partnership with Polish
retailer, Pepco, for example, as they expand
within the region. Our investments in
warehousing, transportation and supply chain
control tower capabilities will help customers
respond faster to changing market
conditions, manage increased complexity,
build more resilient supply chains and unlock
new growth opportunities within Central and
Eastern Europe."

Building on a strong investment track record

Poland will continue to play a central role in
DHL Group's growth ambitions for the region.

DHL Group has invested significantly in the
Polish market in recent years. In 2024, DHL
opened its EUR 180 million International
Logistics Centre in Poznan, one of the largest
logistics investments in the company's history
in Poland. The facility supports multiple DHL
business units, including DHL eCommerce,

IPC International Post Corporation

CLASSIFICATION: CORPORATE  |  WWW.IPC.BE © 2026

5



DHL Freight and Post & Parcel Germany, while
serving as an important logistics gateway
connecting Poland with European and global
markets.

"DHL has played an active role in Poland's
emergence as a leading European economy
and we are proud of the positive contribution
our capabilities - and more importantly, our
colleagues in the Polish market - make every
day to the development of this important
market," said Pablo Ciano, CEO of DHL
eCommerce. "We have already made
significant investments in recent years in our
fulfilment centers, out-of-home locker
networks with the aim of providing greater
choice to Polish e-commerce marketplaces
and consumers. Looking ahead, DHL remains
committed to helping Poland strengthen its
human capital, deepen its position within
global value chains and provide even greater
access for its amazing businesses to new
growth opportunities in international
markets."

The broader investment program also
includes the planned construction of a new

DHL Express air express terminal in Katowice,
alongside continued investments by DHL
Supply Chain, DHL Freight, DHL eCommerce
and DHL Global Forwarding in their
warehousing and distribution networks, as
well as the deployment of advanced
technologies.

Poland is one of DHL Group's ten largest
markets worldwide by employment, with
more than 10,000 employees. Continued
investment in workforce skills and expertise
remains a priority as DHL supports Polish
businesses seeking to expand internationally
and move into higher-value manufacturing
and supply chain activities.

As global supply chains continue to evolve,
DHL expects Central and Eastern Europe to
play an increasingly important role in
connecting European production,
consumption and trade. Through continued
investments in infrastructure, technology and
people, DHL is strengthening its ability to
help customers build more resilient,
internationally connected supply chains.

Source: DHL Group
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DHL Supply Chain marks key construction milestone
at Jena-Apolda logistics center
09-10-2026

With this investment, the company is expanding its network in one of central Germany's
leading technology and business regions.

Bonn - DHL Supply Chain - DHL Group's
contract logistics specialist - celebrated the
key milestone ceremony for its new
Jena-Apolda logistics center together with
customers, partners, representatives of the
City of Apolda, and guests from the worlds of
business and politics. The ceremony marks a
key milestone in the project, with the site
scheduled for completion in March 2027.
With this investment, the company is
expanding its network in one of central
Germany's leading technology and business
regions.

The approximately 64,700-square-meter site
will feature a logistics facility comprising
nearly 27,000 square meters of warehouse
space and more than 2,300 square meters of
office and employee facilities. The site will
serve customers from technology-driven and
industrial sectors while providing capacity for
further growth in the region.

"With our new site in Apolda, we are making a
targeted investment in the fast-growing Jena
region, a leading center for technology and
innovation and a region with strong potential

for technological advancement and
sustainable economic development," says
Katrin Hoelter, CEO DHL Supply Chain
Germany & Alps. "This investment
strengthens our presence in a region that is
becoming increasingly important for future-
focused industries such as semiconductors,
high-tech manufacturing, the healthcare
sector and battery technologies. The close
proximity to our customers, strong
infrastructure and the region's economic
momentum create excellent conditions for
long-term success. The logistics center
strengthens our position as a leading logistics
partner for high-tech and industrial
companies while underlining our
commitment to Thuringia as a center of
business."

The site combines proximity to key
customers, including ZEISS in Jena, with a
strategic location between the major
economic and technology centers of Jena,
Erfurt and Weimar. With excellent transport
links, the new logistics center is ideally
positioned to support domestic and
international supply chains while ensuring fast
response times and a high delivery
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performance. The site also offers additional
space for future growth.

"With the new Jena-Apolda logistics center,
we are creating the capacity to support the
growth of existing customers while opening
up new opportunities with innovation-driven
companies," says Aiste Slabokaite Heid,
Business Unit Director DHL Supply Chain
Germany & Alps. "Today our customers
expect resilient, sustainable and
high-performance supply chains. Apolda will
provide exactly that. The site's strategic
location, in immediate proximity to the
innovation landscape around Jena and the
ZEISS ecosystem, positions us within one of
Germany's most dynamic technology clusters
and enables us to support our customers'
growth over the long term."

The logistics center supports DHL Supply
Chain's existing network in central Germany
and strengthens the company's presence in
an economically dynamic region. Upon
completion of the site in spring 2027, DHL
Supply Chain expects to create around 50 to
70 jobs initially. This number is set to grow to
around 100 to 120 employees by 2028. In
doing so, the company is not only investing in
modern infrastructure, but also in long-term
career and development opportunities in the
region while contributing to its economic
growth.

"DHL Supply Chain's investment is a strong
signal for Apolda as a business location. The
company is not only investing in modern
logistics infrastructure, but also creating new
jobs and long-term development
perspectives for our region. We are delighted
to welcome DHL Supply Chain to Apolda and
take another important step together for the
economic future of our city," says Olaf
Mueller, Mayor of Apolda.

In addition to creating jobs, the project places
a strong focus on long-term sustainability and
energy efficiency. The site is being
constructed in line with the Gold certification
criteria of the German Sustainable Building
Council (DGNB), and will feature a
photovoltaic system, modern air-source heat
pumps, energy storage technology and
charging infrastructure for electric vehicles.
The facility also offers extensive options for
automation and digitalization, and is
designed to meet future customer and
market requirements.

The ceremony marks an important milestone
in the completion of the project. The new site
strengthens the regional logistics and
technology landscape and lays the
foundation for DHL Supply Chain's further
growth in Thuringia and beyond. 

Source: DHL Group
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Hillebrand Gori â€“ a company of DHL, launches
GoGreen Plus Base and Premium to give beverage
shippers more choice in transport decarbonization
05-10-2026

The two solutions give beverage shippers greater choice in how they address transport-related
greenhouse gas (GHG) emissions, with options designed to support different decarbonization
ambitions, transport requirements and cost considerations.

A cargo ship at sea
Two transport decarbonization options offer a
tailored, scalable approach to reducing
allocated transport emissions for ocean and
air freight shipments
Bonn - Hillebrand Gori – a company of DHL
and a leading beverage logistics provider,
today launched GoGreen Plus 1) Base and
GoGreen Plus Premium. The two solutions
give beverage shippers greater choice in how
they address transport-related greenhouse
gas (GHG) emissions, with options designed
to support different decarbonization
ambitions, transport requirements and cost
considerations. Both solutions support
transport decarbonization through the use of
alternative fuels within Hillebrand Gori’s
logistics network and apply a verified
book-and-claim methodology to allocate the
associated emissions reductions to selected
customer shipments.

Dominique von Orelli, Chief Executive Officer
at Hillebrand Gori: “Beverage companies are
looking for practical ways to make progress

on transport decarbonization while
maintaining efficient and resilient supply
chains. With GoGreen Plus Base and Premium,
we are giving customers greater choice and
flexibility to support their decarbonization
goals in a way that fits their business.”

Decarbonization that fits customers’
businesses

GoGreen Plus Base provides a simple entry
point to transport decarbonization. It offers
regional flat-fee pricing and a 10% reduction
in main-haul well-to-wake GHG emissions for
shipments, helping customers plan their costs
while taking a consistent step toward lower-
emission transport.

GoGreen Plus Premium is designed for
customers seeking higher levels of emissions
reduction. It offers lane-level pricing and can
deliver up to an approximately 85% reduction
in main-haul well-to-wake GHG emissions on
shipments. For eligible ocean freight trade
lanes, the solution may also include the
waiver of EU-ETS maritime surcharges.
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Both solutions are available for Full-Container
Load and Less-than-Container Load – FCL, LCL
– as well as air freight shipments. Customers
can apply GoGreen Plus to individual
bookings, selected trade lanes or broader
transport volumes, depending on their
requirements.

“There is no one-size-fits-all approach to
transport decarbonization,” said Carolin Haas,
Global Head of the GoGreen Program at
Hillebrand Gori. “Different supply chains
require different solutions. GoGreen Plus Base
and Premium are designed to address varying
business and logistics requirements. Both
provide flexible pathways to reach emissions
reduction goals fitting our customers’ needs
while providing verified emissions reduction
allocation through our book-and-claim
approach.”

Verified emissions reductions through
book-and-claim

GoGreen Plus supports GHG emissions
reduction through the use of sustainable fuels
within Hillebrand Gori’s logistics network. For
ocean freight, this includes Sustainable
Marine Fuel, while Sustainable Aviation Fuel
can be used for air freight. Through the
book-and-claim methodology, the
sustainable fuel does not necessarily need to
be physically used for the specific shipment.

Instead, the associated emissions reduction is
allocated to customer transport activity within
the same transport mode through a verified
accounting process. This approach enables
the use of sustainable fuels where they are
available while making the associated
emissions reductions accessible across the
wider logistics network.

The launch also comes as book-and-claim
methodologies gain broader recognition
among standard setters and regulators. In
June 2026, the Science Based Targets initiative
(SBTi) included book-and-claim within its
updated Corporate Net-Zero Standard 2.0,
recognizing it as a valid decarbonization
approach, particularly where further direct
emissions reductions are not feasible and
robust safeguards are in place.

Helping the beverage industry move forward

As sustainability expectations, reporting
requirements and regulatory frameworks
continue to evolve, Hillebrand Gori remains
committed to providing practical solutions
that help customers manage transport
emissions without compromising supply
chain performance. The launch of GoGreen
Plus Base and Premium represents the latest
step in supporting beverage businesses in
addressing transport emissions while
maintaining supply chain performance.

Source: DHL Group
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CTT wins first place in the main international
sustainability ranking in the postal sector
12-10-2026

CTT has achieved, for the first time, 1st place in the Sustainability Measurement &
Management System (SMMS), the leading international sustainability assessment program in
the postal sector, promoted by the International Post Corporation (IPC). This result places CTT
at the forefront among 27 leading postal operators worldwide and reinforces external
recognition of the consistent path the company has been developing in integrating
sustainability into all dimensions of its business.

With an overall score of 93.0%, CTT clearly
surpassed the average of the operators
evaluated, set at 81.7%, also exceeding the
90% target set by the IPC for the sector by
2030. The performance achieved reflects an
integrated approach to sustainability,
incorporated into the company's corporate
strategy, operational management, and
decision-making.

According to CTT's Director of Sustainability,
Maria Rebelo, "achieving first place in this
international benchmark demonstrates CTT's
ability to transform its sustainability
commitments into concrete and measurable
results. This is a recognition that makes us
very proud and reflects the integration of
sustainability into our strategy and
operations, as well as the daily work of our
teams."

The SMMS assesses the performance of
postal operators in seven key areas: climate

change, air quality, circular economy,
sustainable procurement, resource efficiency,
health and safety, and learning and
development. The methodology combines a
qualitative assessment of the maturity of
sustainability management systems with the
analysis of quantitative performance
indicators, with the results subject to
validation and independent audit.

CTT achieved scores above 90% in six out of
seven areas, particularly excelling in Health
and Safety (97.0%), Climate Change (95.1%),
and Learning and Development (94.6%). The
results demonstrate the company's ability to
transform its ESG commitments into concrete,
measurable practices aligned with the
challenges of the sustainable transition.

Among the main indicators that contributed
to this ranking are the use of 100% renewable
electricity in buildings, the increasing
decarbonization of the fleet, as well as the
reduction of more than 75% in direct
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greenhouse gas emissions from areas 1 and 2
compared to 2008. CTT's performance was
also driven by the continuous improvement in
the carbon efficiency of its operations and the
incorporation of recycled and reused
materials in 90% of its mail, express and
parcel services.

The IPC also highlighted the high maturity of
CTT's ESG management practices and the
company's ability to translate its sustainability
strategy into tangible results, both from an

operational point of view and in terms of
value creation for different stakeholders.

This international recognition confirms CTT's
position among the most advanced
companies in the postal sector in terms of
sustainability and reinforces its ambition to
continue leading the sustainable
transformation of the sector, contributing to
an increasingly efficient, resilient operation
prepared for the challenges of the future.

Source: CTT Portugal Post
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Tech beats tariffs: global trade growth accelerates and
globalization sets new record
07-10-2026

This is one of the key findings of the latest edition of the DHL Globalization Tracker, released
today by DHL and New York University's Stern School of Business.

Bonn, New York - The global race to build
infrastructure for artificial intelligence is
giving world trade strong momentum at a
time of higher tariffs and geopolitical
conflicts. 

This is one of the key findings of the latest
edition of the DHL Globalization Tracker,
released today by DHL and New York
University's Stern School of Business. Based
on more than 30 million data points, the
report analyzes international flows of trade,
capital, information, and people. It offers the
most comprehensive view of globalization
available. This edition marks the report's first
publication under its new name. It was
previously known as the "DHL Global
Connectedness Tracker".

AI buildout boosts global trade

The report shows that global goods trade
grew faster in the first half of 2026 than in any
half-year in the past 15 years, apart from the
exceptional Covid rebound. A major driver
was strong demand for goods used to build
AI infrastructure, such as semiconductors and

data-transmission equipment. Trade in
AI-enabling goods drove 42% of goods trade
growth in 2025, and this share rose to 76%
during the first quarter of 2026, according to
WTO and OECD analysis.

Portrait of John Pearson
The biggest story in global trade right now is
AI - not tariffs. Every AI query ultimately
depends on logistics. Chips, networking
equipment and the many other goods behind
this technology must be in the right place at
the right time. DHL connects the businesses
and markets behind these complex supply
chains. Whenever innovation creates new
trade flows, our global network helps keep
them moving.

John Pearson
CEO DHL Express

Global effects of Iran war and tariffs remain
limited

At the same time, the Iran war and the closure
of the Strait of Hormuz disrupted important
trade routes. But the effects remained
concentrated. Economies dependent on the
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Strait were hit particularly hard. For example,
the value of trade fell 37% in Saudi Arabia and
7% in the United Arab Emirates in the first five
months of 2026 compared with the same
period in 2025.

Trade policy created a separate headwind.
U.S. tariffs reached their highest levels in
decades, but their global impact was limited.
One reason is that the U.S. accounted for only
13% of world imports in recent years, with
roughly half of those imports exempt from
the tariff increases as of August 2026. Another
is that most countries refrained from broad
retaliation. Many instead increased efforts to
secure access to alternative markets through
new trade agreements.

Trade outlook upgraded despite recent
shocks

Looking ahead, global goods trade is
projected to expand by an average of 3.4%
per year through 2029. That would be
substantially faster than the 2.7% rate
recorded over the previous decade.

Portrait of Steven Altman
The surprise is not only that global trade kept
growing through new tariffs and the Iran war.
The outlook is now stronger than it was
before either shock. This reminds us to look
beyond the most visible disruptions and
recognize the deeper reasons why trade
remains so resilient. The AI trade boom
highlights the demand for goods and services

that can only be provided efficiently when
specialized producers work together across
countries. It also shows how companies
continually adapt to keep trade moving
through disruptions and policy shifts.

Prof. Steven A. Altman
Director of the DHL Initiative on Globalization
at NYU Stern’s Center for the Future of
Management
East Asia and the Pacific records strongest
trade growth

Among all regions, East Asia and the Pacific
recorded the strongest trade growth. The
value of its trade rose 24% in the first five
months of 2026 compared with the same
period in 2025. Europe followed with 12% and
Sub-Saharan Africa with 11%. 

East Asia and the Pacific not only recorded the
strongest growth, but also saw a larger share
of its trade stay within the region. This share
increased from 57% in 2025 to 60% in the first
five months of 2026. Strong Asian supply
chains serving the AI boom contributed to
this increase.

Sharp U.S.-China decoupling, but no global
split

One of the most significant changes in
international flows is the weakening of
U.S.-China ties. Yet the global impact remains
surprisingly small. For example, trade
between the U.S. and China accounted for
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3.5% of world trade at its peak in 2015, before
falling to only 1.6% during the first five
months of 2026. The U.S.-China share of
international business investment is even
smaller - less than 1%. Meanwhile, close U.S.
allies have largely maintained their
relationships with China. These findings
challenge the idea that U.S.-China decoupling
is dividing the world economy into rival
blocs. 

A closer look also shows that direct trade
figures understate U.S. reliance on China.
Goods imported into the U.S. from other
countries contain growing amounts of
Chinese materials and components. When
these indirect imports are also taken into
account, U.S. reliance on China has declined
only slightly through 2024, the latest year for
which data are available.

Globalization reaches a new record

Beyond trade and investment patterns, the
report tracks the broader development of
globalization based on international flows of
trade, capital, information and people. It uses
a scale from 0% (no cross-border flows) to
100% (borders and distance have no impact).
In 2025, globalization reached a record level
of 25.8%, supported in part by AI-related
trade and investment. 

All four flow categories contributed to the
new record, reaching higher levels of
internationalization. Information flows remain
the most globalized, followed by capital and
trade flows. People flows remain the least
globalized. 

The DHL Globalization Tracker

The DHL Globalization Tracker is a concise
report and interactive website that provides
regular updates on globalization and global
trade. It complements the renowned DHL
Globalization Report, published regularly
since 2011. Drawn from over 25 public,
private, and academic sources, the Tracker
analyzes more than 30 million data points on
international flows of trade, capital,
information, and people. 

It includes interactive online charts that make
it easy for users to explore trends by region,
geopolitical alignment, and for individual
countries. It also supports easy data and chart
downloads for offline use. 

The DHL Globalization Tracker is
commissioned by DHL and authored by Prof.
Steven A. Altman and Caroline R. Bastian of
New York University Stern School of Business.
It is available, together with further resources,
at dhl.com/globalization. 

Source: DHL Group
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From pilot to daily operations: DHL Freight deploys
first Europe-built SuperPanther eTopas 600 in its
Dutch network
14-10-2026

The battery-electric heavy-duty truck handles domestic transport within the Netherlands as
well as cross-border services to Belgium.

Bonn - DHL Freight is deploying the first
SuperPanther eTopas 600 produced in Europe
in its Dutch network. Following extensive
real-world trials, the battery-electric
heavy-duty truck has been in regular
commercial operation since September 2026.
It handles domestic transport within the
Netherlands as well as cross-border services
to Belgium. This marks the eTopas 600's
transition from testing to regular transport
operations at DHL Freight.

The electric truck offers a range of up to 500
kilometers per battery charge, making it
particularly suitable for medium-haul
transport. It is deployed flexibly on different
routes and is not tied to a fixed shuttle service
or a single terminal. The vehicle covers
around 2,000 kilometers per week. Its
deployment is providing DHL Freight with
practical insights into how battery-electric
heavy-duty vehicles can be integrated into
existing network structures and cross-border
transport operations.

Electric truck in day-to-day operations

"Our experience from daily operations has
been positive so far. The vehicle meets the
requirements of the planned deployment
profiles and achieves high productivity within
the network. Feedback from drivers has also
been very positive, and we are seeing clear
interest from customers in transport solutions
that reduce greenhouse gas emissions", says
Arjan van Weelden, Carrier & Sustainability
Manager at DHL Freight. "What matters to us
is that the vehicle can be integrated reliably
and flexibly into day-to-day operations. We
also share the insights gained with the
manufacturer, helping to support the practical
development of future vehicle generations."

"Our customers are looking for practical ways
to reduce greenhouse gas emissions from
their transport operations", says Heidi van
Eldik, CEO DHL Freight Netherlands &
Belgium. "That is why it is not enough for the
technology simply to be available; it must also
prove itself in day-to-day commercial
operations. With the SuperPanther eTopas
600, we are demonstrating how a battery-
electric heavy-duty truck can be deployed
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flexibly across a transport network. The
experience gained from regular operations
will provide an important basis for integrating
solutions of this kind more broadly into our
transport networks in the future. Building on
this experience, we plan to add around 40
electric trucks to our fleet over the coming
months."

From real-world trial to daily customer
operations

The commercial deployment is the result of a
collaboration between DHL Freight and
SuperPanther that has been expanded step by
step. Following an initial memorandum of
understanding in September 2024, the eTopas
600 was tested by DHL Freight in Austria
under real-world operating conditions.
During a two-week trial in spring 2026, the
vehicle covered around 1,900 kilometers. In
July 2026, the first eTopas 600 produced in
Europe by the Chinese manufac turer rolled
off the production line for DHL Freight; the
vehicle has been in regular operation in the
Dutch network since September. At IAA
Transportation in Hanover, DHL Group and
SuperPanther also signed an MoU on
autonomous driving. The aim is to test under

real-world operating conditions how
autonomous driving can be advanced more
quickly and put into practice.

Decarbonization in day-to-day operations

The collaboration therefore brings together
vehicle development and operational
deployment. Data and experience gathered
during day-to-day network operations are
intended to support the further development
of deployment profiles for battery-electric
heavy-duty vehicles and help assess their
operational and economic viability under
real-world conditions. For DHL Freight, this is
another step towards systematically
expanding the commercial use of battery-
electric vehicles in road freight transport.

DHL Freight currently operates around 1,700
emissions-reduced vehicles and is testing a
range of vehicle types and powertrain
technologies. The deployment of the
SuperPanther eTopas 600 is part of this
approach and supports DHL Group's goal of
achieving net-zero emissions in logistics by
2050.

Source: DHL Group
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Bpost and Ads & Data partner to help brands reach
their audiences more effectively
07-10-2026

The partnership combines Bpostâ€™s audience insights with Ads & Dataâ€™s media activation
capabilities. It enables advertisers to build more relevant campaigns and better connect their
different touchpoints.

Effective advertising starts with a good
understanding of the people it aims to reach.
This is the starting point of the new
partnership between Bpost and Ads & Data:
enabling advertisers to benefit from audience
segments enriched with Bpost data and
activate them within Ads & Data’s
high-quality media ecosystem.

Interests, stated intentions, lifestyles… A
deeper understanding of audiences should
enable brands to target their campaigns more
effectively and, above all, make them more
relevant.

The collaboration also opens up opportunities
beyond media activation. Where relevant to
an advertiser’s strategy, the same audiences
can be activated separately through Bpost’s
Direct Mail solutions. This provides an
additional physical touchpoint and helps
build a more consistent approach across
channels.

“Consumers are exposed to around 4,000
messages every day. To be useful and

effective, communication must first and
foremost be relevant. By making our audience
insights available to advertisers within Ads &
Data’s local ecosystem, we want to help them
better tailor their campaigns to consumers’
expectations and interests,” says Bart Van den
Notelaer, Senior Business Intelligence
Manager at Bpost.
One audience, multiple touchpoints
For Bpost, this collaboration is part of a firmly
omnichannel approach to communication.
The aim is not to choose between digital
media and addressed mail, but to enable
advertisers to use different touchpoints
depending on their audience and objectives.

An audience activated within Ads & Data’s
media ecosystem can therefore also be
activated separately through Bpost’s Direct
Mail solutions. Advertisers remain free to
choose the channels that are most relevant to
their campaign.

“Digital media and Direct Mail serve different
purposes and can complement each other.
Through this partnership, we are giving
advertisers more options to build consistent
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campaigns around the same audience, while
leaving them free to choose which channels
they want to activate,” says Virginie Van de
Velde, Commercial Mail & Data Product
Manager at Bpost.

Valérie Morfitis, CEO of Ads & Data: “The
challenges advertisers face are becoming
increasingly complex. That is why we believe
in an ecosystem where strong local players
combine their expertise and every
collaboration creates tangible added value for

advertisers. This partnership fits perfectly
within our Ads & Data Beyond Media
strategy: gaining a better understanding of
consumers, activating them more relevantly
and making the commercial impact of local
media demonstrable. With Bpost, we are
adding a new building block that will help
advertisers make even smarter use of their
media budgets.”

Source: Bnode
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DHL expands Cold Chain Network with six new
dedicated healthcare corridors connecting Europe
and North America to Asia
12-10-2026

Together, they strengthen connectivity between major pharmaceutical manufacturing, research
and distribution hubs through DHL's growing temperature-controlled healthcare logistics
network.

Bonn - DHL Global Forwarding  today
announced the expansion of its DHL Health
Logistics Cold Chain Network with six new
dedicated Life Sciences & Healthcare (LSH) air
corridors connecting Europe and North
America with key healthcare and
pharmaceutical hubs across Asia.

The newly established corridors include
Liège-Shanghai, Brussels-Shanghai, Brussels-
Singapore, Cincinnati-Singapore,
Cincinnati-Tokyo Narita, and Cincinnati-Seoul
Incheon. Together, they strengthen
connectivity between major pharmaceutical
manufacturing, research and distribution
hubs through DHL's growing temperature-
controlled healthcare logistics network. The
new corridors provide pharmaceutical
customers with greater routing flexibility,
access to temperature-controlled capacity
and more consistent transit performance
across key markets, helping reduce supply
chain risk and protect product integrity.

Henk Venema, Global Head of Air Freight,

DHL Global Forwarding: "These new corridors
further expand our Cold Chain Network into
strategically important healthcare markets
across Asia. They respond to customer
demand for reliable connectivity between
major healthcare markets while giving us
greater control over critical quality
parameters throughout the transportation
process. This enables our customers to move
critical healthcare products with greater
confidence and reliability."

The newly launched corridors are supported
primarily through DHL's expansive dedicated
network with the majority of flights operating
on DHL's distinctive yellow branded aircraft.
Keeping shipments within the DHL network
reduces handovers and gives DHL greater
control over the cargo throughout its journey,
supporting consistent and reliable handling of
temperature-sensitive healthcare products.
DHL deploys Boeing 777 freighter aircraft on
its routes, offering three different
compartments with dedicated temperature
settings to optimally support the cargo's
temperature requirements.
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Cold Chain Network expansion

The new routes represent the expansion of
DHL's Cold Chain Network, following the
launch of the Brussels-Cincinnati air corridor
earlier this year. The Cold Chain Network
combines dedicated healthcare corridors,
specialized operational processes, validated
handling procedures and temperature-
controlled infrastructure. The corridors
support temperature-controlled shipments
using specialized thermal-blanket solutions
and validated operational processes designed
to limit exposure to temperatures outside the
required range during handling and transfer. 

Growth of DHL's global Health Logistics
footprint

The new routes build on DHL Health Logistics'
vision of creating an integrated Cold Chain
Network designed to support the safe
transportation of pharmaceuticals, biologics,
vaccines, clinical trial materials and other
healthcare products across critical global
trade lanes, using a combination of thermal
blanket solutions and phase change materials
to offer a controlled, cost-competitive
logistics solution.

The new Brussels-Singapore and Cincinnati-

Singapore corridors further strengthen
Singapore's role as a key gateway within
DHL's global healthcare logistics network. The
launch builds on DHL Global Forwarding's
recent announcement of expanded
healthcare logistics investments in Singapore,
including the future DHL Singapore Cold
Chain Hub, which will further enhance
healthcare connectivity across Asia-Pacific
through dedicated 2-8° Celsius and 15-25°
Celsius storage and handling areas combined
with direct airside access.

At the same time, the new corridors expand
connectivity from DHL's established
healthcare gateways in North America.
Cincinnati serves as a strategic gateway
connecting U.S. customers with key
pharmaceutical markets across Asia while
complementing DHL's broader healthcare
logistics capabilities, further strengthened
through airside and off-airport investments to
increase DHL's temperature-controlled
handling and storage footprint. Additionally,
at only 2.5 hours' drive from its Cincinnati air
gateway, DHL Global Forwarding is further
expanding its dedicated life sciences and
healthcare facility in Indianapolis with
increased 2-8° Celsius floorspace for
operational activities and pallet storage.

Source: DHL Group
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Production and delivery of Belgian licence plates and
registration certificates to remain with Bpost for
another five years
13-10-2026

The Belgian Federal Public Service (FPS) Mobility and Transport has awarded a new public
contract for the production of Belgian vehicle licence plates and registration certificates to
Speos. The Bpost entity, which specializes in administrative and financial document
management, will therefore continue producing Belgian license plates until at least 2032. Bpost
will also remain responsible for their distribution.

Since 2010, Bpost has been responsible for
the production – through its entity Speos –
and delivery of all official Belgian license
plates & and registration certificates– around
1.5 million/year -, providing an essential
public service to citizens across the country.
The current public concession, which was
extended in 2019, expires at the end of
January 2027.

Earlier this year, the FPS Mobility and
Transport launched a new public procurement
procedure with updated service requirements,
resulting in an adapted customer journey,
service level and contractual arrangements.

The new contract, which starts on 1 February
2027, has an initial term of five years with the
option of a one-year extension. It has now
been awarded to Speos on the basis of
objective award criteria. Speos’s parent
company Bpost will remain responsible for
the delivery of license plates and vehicle
registration certificates.

Over the coming months, preparations will be
made to ensure a seamless transition to the
new modalities and an uninterrupted service
from 1 February 2027 onwards.

Source: Bnode
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Clyde North welcomes next generation Parcels Post
Office
12-10-2026

Australia Post has today opened its sixth next-generation Parcels Post Office in Victoria,
expanding access to convenient parcel services for local residents and communities across
Melbourneâ€™s southeast as online shopping continues to grow.

Located at 52A Titan Drive, the new Clyde
North Parcels Post Office offers customers a
more convenient way to send, collect and
return parcels, combining in-person support
with self-service options. The site features
secure 24/7 Parcel Lockers, postage
assessment and label printing services, and a
vending machine stocked with stamps and
packaging.

Australia Post General Manager, Retail
Operations South, Kate Foley, said the new
Clyde North Parcels reflects Australia Post's
ongoing investment in making it easier for
customers to access postal services when and
how it suits them.

“Australians are buying, selling, and
transacting online more than ever before,
spending $21.9 billion online in Q4 FY26. As
customer needs continue to evolve, we’re

transforming our network to provide greater
flexibility, more choice and easier access to
parcel services when and where people need
them.

“Our Parcels Post Offices are designed around
convenience, whether customers are sending
a return after work or collecting a parcel
outside business hours. By combining
in-person support with 24/7 self-service
options, we’re making it easier for customers
to access the services they rely on,” Ms. Foley
said.

Customers can also continue to access postal
services at nearby Post Offices, including
Clyde LPO, Narre Warren South LPO,
Cranbourne North LPO, Cranbourne Park Post
Shop and Berwick Post Shop.

Source: Australia Post
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Canada Post proudly supports the small businesses
powering the Canadian economy
06-10-2026

This Small Business Month, Canada Post is highlighting its services and solutions that help
entrepreneurs compete, grow and succeed

OTTAWA – Canada Post is proud to support
Canadian small businesses and the millions of
people behind these vital enterprises that
help power the national economy.

During Small Business Month, and
throughout the year, Canada Post invests in
the country’s entrepreneurs with programs,
solutions and expertise designed to help
them succeed.

Small businesses are the backbone of the
Canadian economy, employing millions and
driving job creation and economic growth in
communities of all sizes from coast to coast
to coast. As these companies face economic
pressures and uncertainty, Canada Post
remains committed to providing practical
solutions that help them reduce costs, reach
new customers and grow with confidence.

Helping small businesses save money and
grow

Canada Post’s Solutions for Small Business
program gives entrepreneurs access to
shipping discounts and marketing offers

designed specifically for small businesses.
Through December 31, 2026, all Solutions for
Small Business customers automatically
receive the program’s best shipping rates,
regardless of how much they ship. This
unified pricing initiative gives small
businesses access to rates generally available
to companies that ship large volumes, helping
level the playing field during the critical
holiday shipping season that seems to start
earlier each year. Small businesses can join
the program for free to access these savings,
marketing insights, online tools and other
resources.

Until January 3, 2027, Canada Post is also
providing a 15-per-cent discount on the
published fuel surcharge for eligible domestic
parcel shipping. This three-month relief will
help businesses manage shipping costs
during one of the busiest times of the year.

Small businesses can also promote, sell and
ship products directly to consumers across
the country through Canada Shops, an online
marketplace exclusively for Canadian retailers.
The platform provides an additional channel
to increase visibility, connect with shoppers

IPC International Post Corporation

CLASSIFICATION: CORPORATE  |  WWW.IPC.BE © 2026

24



and showcase products alongside other
businesses based in Canada.

For micro-retailers, side hustlers and
entrepreneurs who may not yet have an
online store, Canada Post’s eCommerce Store
Builder offers a simple way to establish an
ecommerce presence. The free, AI-enabled
platform allows businesses to create a
professional online storefront in minutes,
without technical expertise. The tool offers
website templates and includes payment
processing, inventory management
capabilities, social media integration and
access to Solutions for Small Business pricing
and benefits.

Small businesses can ship and save with ease
by using Canada Post Snap Ship™. This tool
lets entrepreneurs compare shipping services,
access discounted rates, create and print
shipping labels, and book package pickups in
one place.

Showcasing Canadian entrepreneurs

The Tales of Triumph program recognizes
entrepreneurs for their resilience, innovation,
community impact and valuable contributions
to Canada’s economic prosperity. Canada
Post proudly uses its channels to share the
winners’ inspiring stories – raising their
profile, helping them grow and driving
awareness of their brand. 

The latest Tales of Triumph winners are:

Shine Turbine (Dartmouth, N.S.) creates
lightweight, portable wind turbines that
charge personal electronics, all toward
helping people access reliable clean energy,
day or night.
The County Bounty (Napanee, Ont.) crafts a
vibrant lineup of sodas, iced teas and
sparkling waters using locally sourced
ingredients.
Silvering (Toronto, Ont.) celebrates the beauty
of silver, grey and white hair at every stage,
and creates products designed to enhance
evolving silvers with confidence.
RavenSong Soap & Candle (Campbell River,
B.C.) creates award-winning soaps and body
products rooted in traditional plant
knowledge and a deep respect for
sustainability.
Paintillio (Sechelt, B.C.) specializes in custom
paint-by-number murals, turning any image
into interactive kits for events of all sizes.
The only partner that reaches every address

Backed by a trusted, secure and truly national
network, Canada Post can connect businesses
with customers in every corner of the country.
The postal service delivers to every residential
and business address in Canada, has the
country’s largest retail network and more
than 25,000 returns locations from coast to
coast to coast.

Canada Post also helps retailers identify and
reach prospective customers through its
Smartmail Marketing™ solutions, such as
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Neighbourhood Mail™ and Personalized
Mail™. Using geographic, demographic and
household targeting, these direct mail

services help small businesses generate new
sales online and in store.

Source: Canada Post
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Bpost and Luminus join forces to offer gas and
electricity plans in Post Offices
06-10-2026

Following a tender process, Bpost has selected Luminus as the exclusive energy partner for its
network of Post Offices. Belgian consumers will benefit from easy, local access to Luminus
energy products and services at the counters of Bpostâ€™s 655 Post Offices across the country.

Switching energy supplier or checking
whether your current contract still meets your
needs will soon be possible at the Post Office.
Starting this autumn, Bpost and Luminus will
gradually roll out a new energy offering
across the network.

Customers will be able to visit their Post
Office during opening hours, without an
appointment. A trained advisor will be
available to answer their questions, help them
choose the most suitable offer and assist
them in signing up for an electricity and/or
gas contract with Luminus. Customers
switching energy supplier will also receive
support with the necessary steps.

The offering will be specifically designed for
the Post Office network and will also include
advice on how to better manage energy
consumption and bills.

Post Offices expand their range of services

Post Offices are evolving to meet the
changing needs of citizens. Alongside

traditional postal services, Bpost is gradually
introducing new services that are easily
accessible close to home, with support from
trained professionals.

Following financial services,
telecommunications and home security
solutions, energy will now become part of the
range of services available across the network.

Buying or renovating a home, managing
energy consumption or reducing energy bills:
energy-related questions are part of everyday
life for households. Through this partnership,
Bpost wants to give citizens access to
information and energy services in a place
they already know and regularly visit.

The rollout will begin this autumn and
gradually extend to all 655 Post Offices by the
second quarter of 2027. Initially, the offering
will focus on electricity and gas contracts. It
may later be expanded to include other
energy services.

Tina Hernalsteen, Director Retail & Banking at
Bpost: “The Post Office plays an important
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role in the daily lives of millions of Belgians.
As citizens’ needs evolve, we are gradually
transforming our Post Offices by introducing
new services alongside established partners
such as Luminus. Through this partnership,
customers will find an energy offering
specifically developed for our network,
together with personalised guidance on a
topic that has a direct impact on their daily
lives and household budgets. It gives them
another reason to visit their local Post Office.
In doing so, we are strengthening the value of
our network and continuing its

transformation into a genuine local multi-
service hub.”

Henri Buenen, Chief Commercial Officer at
Luminus: “This partnership fits perfectly with
our ambition to stay close to our customers.
For many Belgians, Post Offices are a familiar
presence in their neighbourhood. We are
delighted to make Luminus products easily
accessible through a trusted, locally anchored
network such as Bpost’s Post Offices.”

Source: Bnode
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Correos celebrates World Post Day by reinforcing its
public service role
09-10-2026

Once again, Correos joins the celebration of October 9th, commemorating the founding of the
Universal Postal Union (UPU) more than 150 years ago. With this year's motto, "One postal
network, infinite possibilities," the UPU highlights the strength of a constantly evolving global
infrastructure, comprising more than 660,000 post offices and 4.6 million postal professionals.
Correos continues its transformation process, reinforcing its role as a public service, facilitating
access to essential services that benefit society as a whole.

Madrid, October 9, 2026 - Correos joins the
celebration of World Post Day, which
commemorates every October 9 the date of
creation of the Universal Postal Union (UPU),
the United Nations agency specializing in
postal services, which was founded in Bern in
1874 and constitutes one of the first examples
of multilateralism.

On this day, the 192 member countries of the
UPU recognize the essential role played by
postal operators around the world, not only
as those responsible for providing the
Universal Postal Service, but also as a global
network that facilitates citizens' access to
services of general interest.

According to UPU Director General Masahiko
Metoki, this year's theme , "One Postal
Network, Infinite Possibilities," highlights the
role of postal infrastructure as "much more
than a system for the circulation of letters and
correspondence." He adds, "It is one of the

most enduring examples of international
cooperation, built on a network of trust that
connects people, communities, and nations
through a shared commitment to universal
service, confidence, and reliability."

Once again, the Director General of the UPU
has expressed his gratitude to the millions of
postal professionals whose dedication and
expertise make the daily operation of this
global network possible. He also encourages
the entire sector to continue working
together to build a postal infrastructure
capable of generating new opportunities for
governments, businesses, and, above all, for
the people and communities it serves.

A constantly evolving global network.
The world postal network is consolidating its
role as one of the largest networks of global
cooperation and connection, serving
individuals, businesses, public
administrations, and governments. This year,
World Post Day highlights the strength of an
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infrastructure built over generations, capable
of evolving and adapting to the changing
needs of society.

Today, more than 660,000 post offices and 4.6
million professionals in the sector , supported
by digital technologies and international
partnerships, make up one of the world's
largest service ecosystems. This extensive
network has become a gateway to essential
services for citizens, businesses, and public
administrations.

Human connection is one of the core values
of the postal network worldwide. Every day,
postal professionals act as trusted links
between governments, businesses, and the
people they serve. Their work helps
businesses reach new markets, supports
entrepreneurs, and enables rural communities
with limited access to essential services and
new opportunities.

In this process of renewal, postal operators
continue to generate value for society. From
providing public services to driving business
growth through e-commerce, the postal
network expands access to financial and
healthcare services, fosters secure digital
transformation, and continues to adapt to
remain relevant for future generations.

Essential Services for Citizens.
Once again, Correos joins in the celebration
of this day as it continues to advance in its

transformation process aimed at
strengthening its public mission . With the
implementation of the 2024-2028 Strategic
Plan and the amendment to the Postal Law ,
which recognizes its value as a strategic asset
for social, territorial, and economic cohesion,
Correos has become the ideal instrument of
the State to offer essential services to all
citizens, considered Services of General
Economic Interest (SIEG). 

Thanks to its extensive network, comprised of
more than 2,300 offices and nearly 6,000 rural
mail carriers and postmen across the country,
the company facilitates access to postal
services in rural areas and basic financial
services , such as cash withdrawals and
deposits, in municipalities with fewer than 500
inhabitants. Furthermore, it helps to make
administrative procedures more accessible to
all citizens and makes its human and material
resources available to the State to strengthen
its capacity to respond to emergencies or
security needs .

In its aim to expand its role as a government
service window , the Correos network allows
citizens to carry out a growing number of
procedures, from submitting and registering
applications to the relevant authorities to
paying fees and taxes, receiving subsidies,
and handling certain transactions related to
public debt. In this way, the company
reinforces its public service mission and
contributes to territorial cohesion,
sustainability, and the well-being of society.
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Currently, it is also collaborating with the
government on the regularization process for
migrants.

This transformation reinforces Correos'
position as a company with an essential
public mission that extends beyond its activity
as a postal operator. The company is thus
advancing its role as a state instrument for
bringing public services of general economic
interest closer to citizens and responding to
their evolving needs in a context marked by
technological and social changes.

To celebrate World Post Day in 2026, a variety
of activities have been organized for
employees and the public, this year focusing

on telegraphy, which is closely linked to the
history of the postal service. From October
5th, the exhibition “From Optical Telegraph to
Teleprinter: Evolution of Different Telegraphic
Communication Systems” can be visited in the
lobby of the Clara Campoamor Post Office
building in Madrid, with guided tours
available on Wednesdays. Furthermore, on
October 14th , Vicente Rubio, president of the
Association of Friends of Telegraphs, will give
a lecture entitled “ Electric Telegraphy: Origin,
International Context, and the International
Telecommunication Union , ” which will be
held in the auditorium of the company's
corporate headquarters in Madrid.

Source: Correos
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Correos and the ONCE Social Group collaborate on
accessibility, sustainability and social inclusion of
people with disabilities
13-10-2026

Through an agreement signed by the presidents of both entities that commits to actions for
inclusion, and that reinforces the collaboration that both entities have been developing in
recent years

Madrid, October 13, 2026 – Correos and the
ONCE Social Group are collaborating on
accessibility, sustainability, and social
inclusion for people with disabilities, through
an agreement signed by Pedro Saura,
President of Correos, and Miguel Carballeda,
President of the ONCE Social Group. This
agreement continues and strengthens the
collaboration that both entities have been
developing in recent years.

By signing this protocol, the ONCE Social
Group will collaborate with Correos in
advising on universal accessibility and the
design of accessible products and services
that the company may develop.

Furthermore, it will develop and promote
actions to disseminate and raise social
awareness of the work carried out jointly with
Correos in its usual communication channels
in support of the inclusion of people with
disabilities.

The ONCE Social Group will be able to
conduct training sessions with Correos (the
Spanish postal service) on universal
accessibility and design for all people, in
different areas such as physical accessibility,

customer service for people with disabilities,
mobility, sustainability, Paralympic sport,
training, etc.

It will promote the incorporation of standards
and good practices in social responsibility and
inclusive hiring, promoting actions aimed at
fostering the inclusion of people with
disabilities and the integration of social
clauses in hiring processes, according to the
possibilities and priorities of each
organization.

For its part, Correos will continue to include
disability in its sustainability, diversity and
inclusion plans; it will develop and promote
actions to disseminate and raise social
awareness of the work carried out jointly with
the ONCE Social Group in its usual
communication channels in support of the
inclusion of people with disabilities.

It will also develop initiatives to improve the
employability of people with disabilities,
promoting their training, professional
development, and integration into the labor
market.
Correos will collaborate to support activities
aimed at achieving universal accessibility and
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the design of products and services for the
beneficiaries of the ONCE Social Group's
initiatives. At the request of the ONCE Social
Group, it may participate in conferences,
workshops, and/or activities organized by the
Group to publicize the initiatives developed
regarding universal accessibility in its
products and services.

Furthermore, Correos will include in its
roadmap the accessibility improvements
identified by the ONCE Social Group in its
products, environments, or services, with the
aim of implementing them as soon as
possible. In this way, it can serve as a
benchmark for other organizations or
companies, thus reinforcing its public
commitment to inclusion, equality, and
accessibility for all.

Both the ONCE Social Group and Correos
consider it necessary that people with
disabilities can access environments, products
and services, valuing universal accessibility
and their design as an example of inclusion of
these people in society and promoting their
participation in it.

Both organizations affirm the need to take
action in areas such as accessibility,
employment, education, sustainability, and
sports for people with disabilities. They agree
to combine their efforts within their
respective areas of expertise to contribute to
the social inclusion of people with disabilities.
 

Source: Correos
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Postiâ€™s logistics centre in JÃ¤rvenpÃ¤Ã¤ achieves
BREEAM Excellent environmental certification
13-10-2026

Postiâ€™s logistics center in Järvenpää has been awarded the internationally recognized
BREEAM New Construction environmental certification. The certification demonstrates that the
property meets high standards for environmental sustainability, energy efficiency and
occupational safety.

The building achieved 73.7% of the available
points in the assessment, qualifying it for an
Excellent rating. The Järvenpää logistics
center performed particularly well in the
assessment of energy efficiency, indoor
environmental quality, responsible materials
and sustainable construction practices.

“The BREEAM Excellent certification
demonstrates that we have successfully
combined the needs of modern logistics with
ambitious sustainability targets. Energy
efficiency, a safe working environment and
the building’s long-term durability were key
objectives from the very beginning of the
project,” says Antti Wikström, Vice President,
Contract Logistics, Posti Finland.

Particular attention was paid to energy
efficiency, the use of renewable energy,
reducing water consumption and
sustainability sourcing of construction

materials in the design of the Järvenpää
logistics center. The site also includes
solutions that support bicycle parking and
electric vehicle charging facilities.

BREEAM, the Building Research Establishment
Environmental Assessment Method, is one of
the world’s leading environmental assessment
systems for buildings. It assesses a building’s
sustainability throughout its lifecycle,
including energy consumption, materials,
water use, indoor environmental quality and
biodiversity.

The certification also supports Posti’s climate
targets. Posti aims to achieve fossil-free road
transport and fossil-free energy for its
facilities by 2030, and net zero emissions by
2040. Read more about our plan for achieving
these targets in the Annual Report 2025.
 

Source: Posti

IPC International Post Corporation

CLASSIFICATION: CORPORATE  |  WWW.IPC.BE © 2026

34

https://www.posti.com/en/news-3800493


International recognition for the smart development
of PostNL's Out-of-Home network
09-10-2026

PostNL won the PostEurop Innovation Award yesterday for the innovative way in which AI, data
and location insights are combined to further develop the Out-of-Home network. The project
was selected from innovative entries by postal and parcel companies from various European
countries.

How do you ensure that a parcel locker is
exactly located where consumers need it
most? That is the question that PostNL can
increasingly answer with the help of AI, data
and location insights. The approach, which
develops the Out-of-Home network based on
consumer behaviour and preferences, has
been recognised with the PostEurop
Innovation Award.

Out-of-Home delivery is becoming
increasingly popular. Consumers appreciate
the flexibility of parcel lockers, which are
often accessible 24/7 and make it possible to
collect a parcel whenever it suits them.

To make Out-of-Home delivery as easy as
possible, PostNL looks not only at where
locations are available, but above all at where
consumers need a parcel locker. By
combining data on locations, consumer
behaviour and parcel volumes, PostNL

predicts where expanding the network will
add the most value.

In this way, PostNL is building step by step
towards an Out-of-Home network that better
matches the way consumers want to receive
their parcels today and in the future. The
approach contributes to high customer
satisfaction (NPS) and helps PostNL respond
better to changing consumer behaviour and
the growing demand for out-of-home
delivery.

PostNL's ambition is to further expand the
Out-of-Home network in the coming years.
With this award, the international jury of
PostEurop recognises PostNL's innovative
approach and the way technology is being
used to develop the network in a future-proof
manner.

Source: PostNL
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PoÅ¡ta Slovenije on World Post Day: with
digitalization and innovations into the mail of the
future
09-10-2026

On today's World Post Day, which is celebrated every year on October 9, PoÅ¡ta Slovenije is
joining the global campaign of the Universal Postal Union under the slogan " One postal
network, endless possibilities" ( World Post Day ).

On today's World Post Day, Pošta Slovenije is
also highlighting a new international success.
At the PostEurop business forum in Baku, it
received the Rising Star award as part of the
PostEurop Innovation Award 2026 for its
Delivery Point Optimization project (a digital
delivery route optimization system) . It was
also among the finalists of the PostEurop
Awards for Social Responsibility in the
Employees category.

This year's theme highlights the power of a
single global postal network that connects
people, businesses and communities,
providing access to a wide range of services
and opportunities around the world. As
Masahiko Metoki , Director General of the
International Bureau of the Universal Postal
Union, emphasizes , the postal network
remains one of the most successful examples
of global cooperation, based on universal
service, trust and reliability, and every day
creates new opportunities for people,
businesses and communities. Today, more
than 660,000 postal units and 4.6 million

employees around the world form one of the
largest networks connecting people and
services.  

In an era of digitalization, rapid technological
development and changing user expectations,
the post office continues to play a key role in
connecting people, ensuring accessibility of
services and supporting economic and social
development. In doing so, Pošta Slovenije
remains committed to its core mission –
providing a universal postal service
throughout the country. While the volume of
classic letter shipments is decreasing, the
growth of online commerce is stimulating an
increase in parcel volumes and the
development of new logistics solutions. Pošta
Slovenije is therefore rapidly strengthening its
logistics and parcel activities and continuing
to invest in digitalization, automation and the
development of modern services for users .

" Postal services have been connecting
people, communities and the economy for
centuries. Today, Pošta Slovenije is not only a
provider of postal services, but also an
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important partner in the development of
online commerce and logistics flows in
Slovenia and the wider region. At Pošta
Slovenije, we are aware that we must justify
the trust of users every day, which is why we
constantly invest in development,
digitalization and the introduction of new
solutions that simplify the use of our services.
Numerous awards received at home and
internationally confirm that we are
successfully following changes in the industry
and building a modern post office that
remains close to people and at the same time
follows changes in the industry ," emphasizes
Marko Cegnar, General Director of Pošta
Slovenije, on World Post Day .

Pošta Slovenije ensures the accessibility of
services in all parts of the country through an
extensive network of post offices, contracted
post offices, parcel machines and other
pick-up and drop-off points. Today, users
have access to more than 1,500 contact
points throughout Slovenia , with the use of
parcel machines and other pick-up and
drop-off points increasing year by year due to
their accessibility, simplicity and adaptability.
An important part of the development is
represented by investments in the
digitalization and automation of processes .  

Among the most important projects are the
further upgrade of the contact center with
artificial intelligence and the development of
the MojaPošta platform , with which Pošta
Slovenije strengthens the modern user

experience and digital services for users. At
the same time, it is also continuing the
automation of logistics processes and the
modernization of both postal logistics
centers, where it automatically routes almost
all types of letter and parcel shipments. These
activities are part of a broader transformation
of the company, within the framework of
which Pošta Slovenije is implementing several
strategic projects in the field of logistics,
digitalization, automation and the
development of new services.  

At the same time, Pošta Slovenije is
strengthening sustainable delivery methods ,
electrifying its fleet , and testing innovative
urban logistics solutions to reduce traffic
congestion and environmental impacts. These
include new concepts of robotic delivery and
smart last-mile logistics, designed to provide
more efficient and environmentally friendly
delivery to city centers.

The international involvement of Pošta
Slovenije also plays an important role . As a
member of the Universal Postal Union, which
connects 192 countries, Slovenia participates
in the coordination and development of
global postal services. The Republic of
Slovenia is a member of the Council of
Administration (CA) and the Postal Operations
Council (POC) of the Universal Postal Union,
and Pošta Slovenije contributes to the
development of innovative solutions, the
exchange of good practices and the shaping
of the future of the global postal sector
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through its activities.

The success of Pošta Slovenije's development
policies is confirmed by numerous domestic
and international awards. The latest success in
the PostEurop association is complemented
by the Parcel&Postal Technology International
Awards for Innovation of the Year in the field
of delivery (Delivery Point Optimization
project), being among the finalists of the ELA
Award for European Logistics Project of the
Year , three awards from the PRIME network
for the quality of query resolution , and for
the third year in a row, the award for the
highest quality of parcel delivery in the DHL
Parcel Connect network . The company also
received two awards for the best innovations
of the Podravska region 2026 , and being
shortlisted for the Supply Chain Excellence

Awards 2026 further confirms the success of
its digital and operational transformation.

The charity campaign "Postman Pavli Fills
School Bags" also ends on October 9. This
year, a record 96,081 pieces of school
supplies were collected , which Pošta
Slovenije has already handed over to the
Association of Friends of Youth of Slovenia for
distribution to children and adolescents from
socially less encouraging environments. To
date, EUR 12,867 in financial contributions has
also been collected , intended for the
purchase of workbooks and other school
supplies.

Source: Pošta Slovenije
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Open doors and steps in the field: Romanian Post,
closer to the people
11-10-2026

On October 9, World Post Day, the Romanian Post opened its doors to a world that few see
beyond the counter. At the headquarters in Calea GiuleÈ™ti no. 6â€“8, Bucharest, curiosity was
at its best: visitors discovered what happens to letters and parcels before they reach their
destination and took part in interactive experiences, full of energy and good cheer. All this, as
part of the â€œOpen Doors Dayâ€� event and the â€œPostman for a Dayâ€� project, where the
world of the post came to life in a fresh and unexpected way.

A day with smiles, discoveries and lots of
curiosity

Between 2:00 PM and 6:00 PM, students had
the opportunity to discover the postal
universe behind the scenes, through tours
and interactive activities. They followed the
route of letters and parcels, from pick-up to
sorting and shipping, and learned more about
the people and processes that make each
delivery possible.

The joy of the children was one of the most
beautiful parts of the event. Curious and
excited, the little ones explored the
company's premises, discovered new things
and enjoyed the surprises prepared especially
for this day. They received balloons, took
photos and had the opportunity to send a
unique postcard, dedicated to World Post Day
– a special memory and an invitation to
rediscover the charm of written messages.

Starting at 6:00 PM and ending at 9:00 PM,
the gates opened to the general public, who
were able to participate in tours and had
access to spaces that are not normally open
to visitors.

From HUB to fleet: Romanian Post, seen from
the inside

One of the attractions was the Logistics and
Courier HUB of the Romanian Post in
Bucharest, where participants discovered how
parcels and correspondence are sorted and
how shipments are prepared to reach their
recipients.

The tour continued at the Post Office Printing
House, where visitors learned how books are
printed, and included access to the
company's fleet, giving participants the
opportunity to see another important
component of postal activity up close.

From sorting shipments to the means of
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transport that carry them onward, visitors
discovered part of the entire mechanism that
makes it possible to connect people, every
day.

New colleagues, a new perspective: "Postman
for a day"

Also on October 9, colleagues from the
Central Administration left their office routine
and took on the role of postman, as part of
the "Postman for a Day" project.

On a day of special significance for the entire
postal community, they delivered parcels to
Romanian Post customers and experienced
field work firsthand. They saw firsthand what
postmanship entails, discovered the
challenges of deliveries, and interacted
directly with the beneficiaries of the
company's services.

The experience gave them a concrete
perspective on the responsibilities of
colleagues in the postal network and
highlighted the importance of direct contact
with people. Because, behind every delivered

parcel, lies a fulfilled promise and a
connection between people.

Over 164 years of tradition, with an eye on the
future

Through "Open Doors Day" and "Postman for
a Day", Romanian Post marked World Post
Day through initiatives that brought together
the public, children and company employees,
highlighting both the infrastructure and
operational processes, as well as the people
who give life to postal services.

With a history of over 164 years, Romanian
Post demonstrated that tradition can go hand
in hand with technology, new experiences
and community outreach. The event was
about discovery, involvement and the joy of
seeing what happens behind the counter.

On World Post Day, we opened the doors,
brought smiles, and showed that behind
every letter and every parcel, there are people
connecting people.

Source: Posta Romana
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Amazon awarded our climate work for the second
time
14-10-2026

We are proud to share that Posti has received Amazonâ€™s â€œLowest Carbon Intensityâ€�
award at Amazonâ€™s Sustainability Summit on October 8, 2026.

Posti is among Amazon’s top three carriers
with the lowest carbon intensity in 2026. The
award recognizes the progress we are making
towards our climate targets to have fossil-free
road transportation by 2030 and net-zero
emissions by 2040. In our Annual Report 2025
we outline our transition plan on how we are
planning to achieve our targets.

Sustainability is an integral part of Posti
Group’s strategy and the way we develop our
operations for the future. Reducing emissions
helps us respond to the expectations of our
customers and society while building more
sustainable logistics. 

As a recoignition of our concrete
environmental actions, our ecommerce
deliveries were just certified with the Nordic

Swan Ecolabel. Ecolabel is only granted to
services and products that meet strict
environmental criteria and whose
environmental work are verified through an
independent assessment. Posti is now only
logistics company in Finland, whose
ecommerce deliveries are ecolabelled. 

The award by Amazon provides important
external recognition that our long-term
direction and everyday actions are producing
results. It also reflects the determined work
taking place across Posti. Together, we are
turning our climate ambitions into practical
action, one delivery at a time.

We want to thank Amazon for the
co-operation and for this award. 

Source: Posti
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62 new parcel machines: Rae Municipality and
Omniva pilot a dense close-to-home parcel network
08-10-2026

Omniva, in cooperation with Rae Municipality, is installing 62 close-to-home parcel machines
in the area. Together with the eight existing machines, this will bring the number of Omniva
parcel machines in the municipality to 70. The aim of the pilot project is to test how a
significantly denser parcel machine network works in practice.

The parcel machines will be installed in
residential areas with private houses, terraced
houses and apartment buildings in Peetri,
Järveküla, Uuesalu and Jüri. Installation will
begin this week and continue until December.

“Currently, parcel machines are generally
located in places where many people come
together, such as near shops. In Rae
Municipality, we are testing a new approach:
what happens when we develop, across an
entire area at once, a network of smaller
parcel machines located much closer to
people’s homes,” explained Tanel Raun,
Product Manager for Omniva’s parcel
machine network.

Omniva will monitor the use of the parcel
machines and collect feedback from Rae
residents. Based on this, modules can be
added to the machines or the machines can
be relocated.

“The close-to-home parcel machine pilot
project will bring parcel services closer to

residents and help them save time. It is also
important to us that the solution develops in
line with users’ needs and that, based on
feedback, the network can be adjusted to
serve the locations where it is needed most,”
said Gerli Lehe, Mayor of Rae Municipality.

the locations where it is needed most,” said
Gerli Lehe, Mayor of Rae Municipality.

The Rae project is Omniva’s second regional
pilot project. The first was launched in Lääne-
Nigula Municipality in September.

“These areas are very different, and that is
precisely what makes them valuable to us. In
Lääne-Nigula, we are testing how to bring
parcel services closer to people in rural areas.
In Rae Municipality, we are testing a dense
network in highly populated residential areas.
The experience gained from these pilots will
inform our next expansion decisions,” said
Raun.

According to customer surveys, proximity to
home is the most important factor when
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people choose a parcel machine. In
2026–2027, Omniva is investing in several
types of smaller parcel machines suitable for
installation within communities. They can
easily be expanded with additional modules,
reduced in size or relocated. In total, Omniva’s
network will expand by approximately 600
parcel machines.

Parcel machine locations in Rae Municipality

Using the parcel machines

The new parcel machines can be used both to
receive and send parcels. Parcels can be
registered for sending in the Omniva app or
at minu.omniva.ee. At present, private
customers can use the machines for sending
parcels, while this functionality is still being
developed for business customers. If a parcel
machine is full or a parcel does not fit, the
parcel will be redirected to a nearby larger
parcel machine.

Source: Omniva
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Royal Mail Organisational Review
07-10-2026

Royal Mail is undergoing a significant transformation, as the business implements Universal
Service reform and adapts to a rapidly-changing market. Letter volumes have declined by more
than 70% since their peak, whilst customer demand for faster and more convenient parcel
delivery services continues to grow.

As part of its transformation programme,
Royal Mail is simplifying processes and
functions across the business and today
announced proposals for an organisational
review of head office and support functions.
Royal Mail anticipates that the review would
reduce the number of head office and
support function roles by up to 2,500 by the
end of 2027, representing less than 2% of the
company’s workforce of over 131,000 people.
This is subject to consultation and we
anticipate the changes would be achieved
through natural attrition and a voluntary
redundancy programme, with no compulsory
redundancies. There would be no reductions
in operational frontline roles in delivery and
processing, including posties and drivers.

The organisational review is designed to
improve efficiency, speed up decision-
making, and focus resources on activities that
have the biggest impact on the company’s
transformation and service to customers.

Royal Mail has briefed its unions, the
Communication Workers Union (CWU) and
Unite CMA, on the proposals and formal
consultation with both unions is now
underway.

Alistair Cochrane, Chief Executive Officer of
Royal Mail, said: "We have been working hard
to reduce costs and simplify processes across
all areas of the business as we transform to
win in a very competitive market. These
proposed changes remove duplication and
allow us to invest further in the service we
deliver for our customers. 

“We are committed to treating everyone fairly
and respectfully throughout this process,
working closely with our trade unions. The
proposed changes will not be easy, but they
are an important part of building a stronger,
simpler and future-ready Royal Mail for our
customers and colleagues.”

Source: International Distribution Services
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Sint-Niklaas becomes a â€˜Bbox Cityâ€™, offering
additional opportunities for local businesses
14-10-2026

Bpost and the city of Sint-Niklaas are joining forces to develop a dense network of Bbox parcel
lockers under the name â€˜Bbox Cityâ€™. By installing new Bbox lockers, the parcel delivery
company and the city administration aim to ease traffic congestion and create additional
opportunities for local retailers. Following Ostend, Sint-Niklaas is the second city to enter into
this partnership with Bpost.

Lieven Dehandschutter, Mayor of Sint-Niklaas
and Kris Stevens, Partner Network OOH at
Bpost
The explosive growth of online shopping is
profoundly transforming our cities. In
Sint-Niklaas, Bpost delivers around 2,500
parcels every day, a figure that could rise to
3,750 per day during the upcoming year-end
holiday season. Delivering all these parcels
door to door exacerbates problems such as
emissions and traffic congestion. That is why
Bpost wants to work with cities and
municipalities to make urban logistics in
Belgium more efficient.

Through the ‘Bbox City’ initiative, Bpost is
committing to working with local authorities
to expand its Bbox network in cities.
Sint-Niklaas is now opting for this type of
partnership too. Residents of Sint-Niklaas
already receive 500 parcels a day through
Bbox lockers, accounting for 20% of all
parcels. The higher this share, the fewer
kilometres Bpost delivery vans need to travel.

In addition, consumers can collect their
parcels on foot or by bicycle, reducing COâ‚‚
emissions per delivery by 30% on average.

Lieven Dehandschutter, Mayor of
Sint-Niklaas: “This partnership with Bpost not
only makes Sint-Niklaas more sustainable, but
also more business-friendly. We are reducing
the impact of parcel deliveries on our city
whilst, at the same time, giving our local
retailers an extra tool to serve their
customers.”
Bpost will therefore install new Bbox lockers
in Sint-Niklaas, bringing the total number of
parcel locker machines in the city to 33. Six
new installations have already been planned,
the first of which will soon be installed at the
De Ster provincial recreation domain. In
addition, 12 existing Bbox lockers will be
replaced with new models featuring
touchscreens and solar panels.

Convenient for local retailers
Bbox lockers also offer a range of
opportunities for local businesses. Having a

IPC International Post Corporation

CLASSIFICATION: CORPORATE  |  WWW.IPC.BE © 2026

45



Bbox nearby not only increases footfall and
potential revenue, but retailers can also use
the lockers to make customer orders available
for collection. If a customer wants to collect a
product outside normal opening hours, the
retailer can place the item in a Bbox locker.
The customer then receives a QR code by
email, which can be used to open the locker
24/7. In this way, the Bbox becomes an
extension of the retail business.

Laurens Himpe, Chief Automated Parcel
Officer at Bpost: “For retailers, this means they
can expand their services without having to
change their opening hours. They retain their
local presence and customer relationships
while combining them with the 24/7
convenience that consumers expect today.”

Source: Bnode
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Australia Post breaks ground on multimillion-dollar
regional hub in Gippsland
16-10-2026

Australia Post today broke ground on a multimillion-dollar parcel facility in Gippsland, marking
a significant investment in regional Victoria that will strengthen its network and support the
continued growth of eCommerce across the Latrobe City.

The new Gippsland Parcel Facility will bring
together Australia Post and StarTrack
operations from Moe, Morwell and Traralgon
into one modern, purpose-built hub,
improving efficiency, safety and service for
customers, team members and local
businesses across the region. 

Expected to open in late 2027, the 10,000m²
facility will feature advanced automation
capable of processing up to 5,000 parcels per
hour. The facility will help parcels move
through the network faster, improving
tracking visibility and create a safer working
environment by reducing manual handling for
team members. 

During the unveiling of the new site, Australia
Post General Manager Planning &
Infrastructure, Darren Mackenzie said the
investment reflects Australia Post’s
commitment to ensuring regional
communities continue to have access to
reliable parcel services as customer needs
evolve.  

“Regional areas like the Latrobe City are
continuing to experience strong growth in
online shopping, and this investment gives us
the capacity to keep pace with that demand
while supporting the communities and
businesses that rely on us every day. 

“By bringing operations together into one
purpose-built site, we’re creating a safer,
more modern working environment for our
team members, reducing manual handling
and helping parcels move through the
network faster and more reliably. 

“Australia Post plays an essential role in
connecting regional communities and
powering the growth of eCommerce for local
businesses. This new facility is part of how
we’re upgrading our network to deliver faster,
more convenient and more reliable services
for customers now and into the future,” said
Mr Mackenzie. 

The new facility will be the first constructed
within the 69-hectare Gippsland Logistics and
Manufacturing Precinct (GLaMP).  

IPC International Post Corporation

CLASSIFICATION: CORPORATE  |  WWW.IPC.BE © 2026

47



Minister for Rural and Regional Development
Michaela Settle said she was pleased to see
construction underway in the precinct,
marking another step forward in unlocking
investment-ready industrial land across
Victoria.  

“I’m thrilled to welcome Australia Post as the
anchor tenant for the Gippsland Logistics and
Manufacturing Precinct, which is a strong vote
of confidence in the region. 

“This is exactly the type of outcome we
wanted to achieve when we invested in the
infrastructure needed to prepare this site for
development. 

“Morwell is a fantastic place to do business,
and this precinct is ready to welcome more
businesses looking to set up or expand into
Gippsland,” said Minister Settle. 

Latrobe City Council Mayor, Councillor Sharon
Gibson said Council was delighted Australia
Post had chosen the GLaMP in Morwell for
this significant investment. 

“I want to thank Australia Post for having the
vision to consolidate their operations at
GLaMP and for the belief they have in the
future of Latrobe City. 

“This is great news for our community. It
supports jobs, helps us diversify our economy
and shows that Latrobe City is a place where
major businesses can invest with confidence. 

“Having Australia Post as an anchor in the
precinct will help open the door for further
investment and new opportunities,” said Cr
Gibson. 

The site will incorporate a sustainable design
and is planned to feature a rooftop solar
system, a battery energy storage system and
electric vehicle charging.    

Customers will continue to be supported by
multiple Australia Post retail outlets across
Gippsland, with the new site also set to
include parcel locker access points and
dedicated customer pick-up and drop-off
facilities for StarTrack customers. 

This investment is part of Australia Post’s
broader transformation to modernise its
network and deliver faster, more reliable
services for communities and businesses
across regional Victoria, with new facilities
opening in Castlemaine, Benalla, Cobden,
Beechworth, Myrtleford, Stawell and
Robinvale in the past year.

Source: Australia Post
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Preliminary results: DHL Group raises full-year 2026
earnings guidance
16-10-2026

Reported Group EBIT is now expected to exceed EUR 7.0 billion (previously: more than EUR 6.5
billion).

Bonn - Today the management of DHL Group
assessed the business outlook of its divisions
for the remainder of the current year. In light
of the ongoing earnings momentum, in
particular within the Express division and
indications of a robust seasonal peak in Q4,
management has decided to raise its outlook
for the full year 2026 as follows:

Reported Group EBIT is now expected to
exceed EUR 7.0 billion (previously: more than
EUR 6.5 billion). 

Expected EBIT for the DHL divisions has been
increased to more than EUR 6.4 billion
(previously: more than EUR 5.9 billion). The
outlook remains unchanged for Post & Parcel
Germany (EBIT more than EUR 900 million)
and for Group Functions (around EUR -400
million).

Also, the outlook for full-year 2026 free cash
flow (excluding Net M&A) has been revised
upwards to more than EUR 3.2 billion
(previously: around EUR 3.0 billion). The
strong operating cash flow performance
despite some growth-driven working capital

build-up allows for investment in further
growth. In order to take advantage of
selected opportunities amid ongoing
business dynamics, capex outlook for full-year
2026 is increased to now around EUR 3.6
billion (previously: EUR 3.0-3.3 billion). 

Furthermore, the current mid-term guidance
(EBIT of more than EUR 7 billion in a
normalized macro environment) will be
reviewed in March next year.

For better context, these are the preliminary
financials for Q3 2026:

Business development in the third quarter
showed a broad-based growth in demand
and, overall, positive earnings momentum for
the Group, particularly in the DHL Express
division. Group revenue increased by more
than 12 percent in Q3 2026 year-over-year to
around EUR 22.6 billion.

Group EBIT reached around EUR 1,710 million
(prior year: EUR 1,477 million), corresponding
to a year-over-year increase of around 16
percent.
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DHL Express reported EBIT of around EUR
1,035 million in Q3, significantly above the
prior-year figure (EUR 692 million, which
included EUR -54 million negative
non-recurring effects). This is driven by
continued benefits from yield and cost
measures as well as operating leverage from
weight growth. This result had a limited
support of around EUR 100 million from
capacity constraints in the air freight market.

DHL Global Forwarding generated EBIT of
around EUR 260 million compared to prior
year's result of EUR 195 million, which
included EUR -14 million Cost of Change in
Q3 2025.

DHL Supply Chain recorded earnings of
around EUR 300 million. The prior-year result
of EUR 278 million included negative
non-recurring effects of EUR -7 million.

DHL eCommerce reported EBIT of around
EUR 50 million. The prior year result of EUR

176 million included positive non-recurring
effects of EUR 123 million.

Post & Parcel Germany achieved EBIT of
around EUR 150 million (prior year: EUR 218
million).

Free cash flow (excluding Net M&A) for Q3
was around EUR 900 million. This number
includes net IEEPA outflows of around EUR
255 million in the quarter, without which the
free cash flow would have been accordingly
higher in the quarter.

Capex (owned assets) booked in the third
quarter was around EUR 900 million, leading
to a EUR 0.5 billion increase year-over-year in
the first nine months to around EUR 2.2
billion.

The full Q3 2026 report will be published as
scheduled on November 5, 2026.

Source: DHL Group
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DHL Group's Martin Ziegenbalg to retire in 2027;
Robert Schneider to succeed as EVP Investor
Relations
15-10-2026

Martin Ziegenbalg has led Investor Relations since joining the company in 2002.

Bonn - DHL Group today announced that
Martin Ziegenbalg, EVP Investor Relations, will
retire in May 2027, after 25 years with the
Group. Robert Schneider will succeed him as
Executive Vice President Investor Relations
effective April 1, 2027.

Martin Ziegenbalg has led Investor Relations
since joining the company in 2002. During his
more than 25 years with DHL Group, he
played a central role in shaping the
company's investor engagement and
supporting its positioning in international

capital markets.

Robert Schneider, currently Senior Vice
President, Institutional Investors, joined DHL
Group in 2011 and has held his current role
since 2015. He will report to Chief Financial
Officer Melanie Kreis.

Over the past decade, Robert Schneider has
played a key role in maintaining the
company's dialogue with institutional
investors and analysts worldwide.

Source: DHL Group
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Qantas Freight and Australia Post expand capacity
with arrival of Airbus A321 Freighter at Western
Sydney
19-10-2026

Qantas Freight and Australia Post have marked the next phase of growth in their long-standing
partnership with the arrival of the first of three additional Airbus A321 Passenger-to-Freighter
(A321P2F) aircraft, helping meet growing demand for fast and reliable parcel deliveries across
Australia.

The delivery of the three aircraft will add up to
20% capacity to the Qantas operated
dedicated freighter network, increasing the
capability to reliably uplift up to 20,000
Australia Post and StarTrack parcels on each
and every flight, helping keep customers,
businesses and communities connected.

Arriving just weeks before Black Friday sales
and the peak Christmas delivery season, the
first aircraft will help Australia Post and
Qantas Freight keep pace with increased
demand as millions of Australians shop
online. The new freighters will support
overnight and next-day deliveries across the
country and will service all Qantas Freight
domestic terminals including the new 24-hour
terminal at Western Sydney International
(WSI) Airport, which commenced operations
in July. The additional two A321P2F freighters
are scheduled to join the Qantas Freight fleet
by March 2027.

The larger A321P2F aircraft can carry more

freight per flight than the smaller BAE
146-300 freighters they replace, helping
support growing parcel volumes, reduce
emissions and improving network efficiency
across Australia.

The delivery comes just months after Qantas
Freight and Australia Post extended their
partnership for another 10 years, continuing a
relationship that began in 1922 when Qantas
carried 106 letters on its inaugural
commercial flight. The renewed agreement
will support the movement of more than 75
million parcels and other freight items
annually across Australia and overseas.

Qantas Freight Executive Manager Igor
Kwiatkowski said:

“Australia’s freight network plays a critical role
in connecting businesses and communities
across the country. This investment will help
us support Australia Post and respond more
effectively as demand for fast overnight
deliveries continues to grow.”
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Australia Post General Manager Linehaul Fleet
and Special Services Mark Davies said:

"Whether it's a customer making a purchase
from a Black Friday sale or a small business
sending orders across the country, Australians
expect fast and reliable delivery.

"These new aircraft will help us move more
parcels across our network and provide
additional capacity at a time when online

shopping continues to grow and major retail
events are driving record parcel volumes.

"Together with Qantas, we're investing in the
infrastructure that keeps Australia connected.
The addition of these aircraft, alongside the
opening of Western Sydney International
Airport's 24-hour freight terminal, will help
strengthen the resilience and capacity of our
network for years to come."

Source: Australia Post
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Correos, in the â€œtop tenâ€� of the â€œInfoJobs
Awardsâ€� for the fourth year in a row
16-10-2026

Correos is among the ten companies in Spain best valued by its current and former employees,
in the period from 2023 to 2025

Madrid, October 16, 2026. – Correos has been
awarded in the fifth edition of the “InfoJobs
Awards” , organized by the employment
platform “InfoJobs”, which gives a voice to the
professional teams of the companies and
whose jury is the employees and former
employees of the organizations.

For the fourth consecutive year, Correos is
among the ten companies in Spain best
valued by its current and former employees,
in a ranking of 50 companies that also
includes companies such as Carrefour, Inditex,
El Corte Inglés, Mercadona, Amazon, Alsea,
Grupo Eulen, Red Cross and Primark.

This ranking was compiled taking into
account the assessments made by current
professionals and former employees from
2023 to 2025.

Correos particularly values being included in
this ranking, which recognizes the work and
commitment of companies through the
opinion of their own teams, and considers
that it highlights the company's relevance in
the workplace, as well as its contribution to
economic development, social and territorial
cohesion, and the provision of essential public
services in Spain.

Source: Correos
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