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Bpost and Verisure Launch Home Security Offering

Through Post Offices

01-07-2026

Bpost and Verisure are joining forces to make home security accessible to all. Starting on 1 July,

customers will be able to request Verisure security services at the post office. The partnership is

part of Bposta€™s ambition to transform its post offices into service hubs that are close to

every citizen.

Bpost's post offices remain, in many
municipalities, one of the last places where
people can still access services in person. By
expanding the range of services available
across its 655 locations, Bpost aims to provide
added value for all citizens. Making home
security accessible to everyone fits perfectly
within this vision.

Security services across the country

From 1 July onwards, Bpost will roll out a
Verisure offering across its post office
network. Post office staff at the counter will
be able to offer Verisure security services,
identifying potential improvements to the
security of the customer's home, as well as
discounts on installation fees. The initiative
will be launched in the first 50 Bpost post
offices on 1 July, with the rollout to all 655
post offices scheduled to be completed by
the end of September.

Tina Hernalsteen, Director Retail & Banking at
Bpost: “For Bpost, home security is a natural

extension of the services we already offer, such
as our moving service and our mail hold
service, which customers can request when
relocating or when they are away from home
for an extended period. In this way, Bpost aims
to remain a supportive partner for people
during key moments in their lives."”

By partnering with Verisure, Bpost has chosen
a trusted and widely established provider of
home security solutions. Verisure is the
Belgian market leader in monitored alarm
systems and serves 6.3 million customers
worldwide. With 13 branches strategically
located across Brussels, Flanders and
Wallonia, the company is well positioned to
provide its services throughout the country.

Vincent Rousseau, Managing Director at
Verisure: “In 2024, 45.421 burglaries were
recorded in Belgium, representing nearly one
burglary every 12 minutes. But protecting a
home is about more than preventing
intrusions. Fires, domestic accidents and other
emergency situations are also among the risks
families may face. Through Bpost's extensive
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local network, we want to make security more  from personalized advice to protect what
accessible and enable more Belgians to benefit  matters most to them.”
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Posten Bring rolls out more electric trucks

01-07-2026

14 new electric trucks from Mercedes-Benz have been delivered to Posten Bring. Most of them
will now be put into operation in the Oslo area, where they will be used for local distribution.

"This is an important step in the electrification
of our heavier vehicles. It is in daily operations
that we actually cut emissions", says Director
of Vehicle Operations at Posten Bring,
Margrethe Aamodt.

13 of the cars will enter service in Oslo, while
one will be used in Stavanger.

For the Oslo area, this means that 40 percent
of all truck transport runs on electricity or
biogas.

Director of Posten Bring Bildrift, Margrethe
Aamodt, believes the new delivery is an
important step towards further electrification
of the vehicle fleet.

"Oslo is an area where we drive a lot and
densely. When we get more fossil-free cars
here, it gives a real reduction in emissions.
That's how we have to work if we are to reach
our goals", says district manager Marta
Vegsund Andreassen at Posten Bring Bildrift
Oslo.

With the new delivery, approximately 20

percent of all owned trucks in Posten Bring
are fully electric. The replacement of diesel
trucks will continue next year as the group

IPC

plans to acquire 42 new electric trucks by the
first quarter of 2027.

"We will continue to invest in solutions that
actually work in operation. With today's
technology, we see that the vast majority of
our transport missions can be solved with
alternative drivelines", continues Aamodt.

DELIVERY: 14 new electric trucks delivered at
once to Posten Bring. Photo: Posten Bring

Signs of increased pressure

The trucks are supplied by Bertel O. Steen
Lastebil og Bus, which is experiencing
increasing demand for electric solutions in the
heavy-duty truck segment.

"We see that more people are now moving
from pilot to using this on a larger scale.
Posten Bring is a good example of electric
trucks working in demanding distribution”,
says CEO Jarle Viuls of Bertel O. Steen Lastebil
og Bus.

Facts:

® Posten Bring has received 14 new
electric trucks from Mercedes.

® 13 will be put into operation in Oslo, 1
in Stavanger, which means that 40
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percent of all trucks in the Oslo area will of approximately 20 percent of trucks.
run on electricity or gas. e A further rollout of more fossil-free

® The group currently has 140 self-owned trucks is planned towards 2027.
electric trucks.
e This represents an electric vehicle share ~ Source: Posten Bring
I PC International Post Corporation
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Royal Mail delivers 31% emissions cut via fleet
transformation and energy efficiency

02-07-2026

Royal Mail has reduced its carbon emissions by 31% since 2021, maintaining its position as the

UKa€™s greenest parcel operator* and making strong progress towards its Net-Zero target.

Data in its latest Sustainability Report,
published today, show average emissions per
parcel delivered fell to 164gC0O2e, down by
6% on last year. Royal Mail's total
market-based emissions were 1,085KtCO2e in
2025-26, a 31% reduction on its 2020-21
base year and a 7% decrease year-on-year.

The reduction has been driven by continued
investment in fleet electrification, the
increased use of fossil-free biofuel
Hydrotreated Vegetable Oil (HVO) in heavy
goods vehicles, and energy efficiency
improvements across Royal Mail's estate.

Fleet electrification is central to Royal Mail's
Net-Zero strategy. The company deployed
over 2,000 electric vans in the last year alone,
expanding what is already the UK’s largest
electric delivery fleet to over 8,500 vehicles.
Nearly a third of its delivery routes are now
zero-emission, with 44 delivery offices fully
electric. Compared to diesel equivalents,
electric vans also offer substantial savings on

IPC

running, servicing and maintenance costs.

The company is also starting to decarbonise
its national distribution network, introducing
its first electric heavy goods vehicles (eHGVs)
in December. In the same month, Royal Mail's
first 80 micro electric vehicles (MEVs) were
deployed across locations including London,
Bristol, Newcastle-under-Lyme, Solihull,
Brighton and the Scilly Isles, helping to cut
emissions while improving delivery efficiency.

Jenny Hall, Chief Corporate Affairs Officer at
Royal Mail, said: “We're making great
progress in cutting emissions and
transforming Royal Mail into a smarter,
greener and more resilient business. By
investing in electric vehicles and cleaner fuels,
we're reducing our environmental impact
while delivering a more reliable service for our
customers and supporting healthier
communities.”

Source: International Distribution Services
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Correos makes holidays easier with solutions for
traveling, managing money and protecting
correspondence this summer

08-07-2026

Correos offers its Luggage Delivery service, provided through its subsidiary Correos Express,

which allows you to send luggage weighing up to 25 kilos to more than 230 national

destinations in less than 48 hours. Correos also offers financial solutions, such as currency

exchange, access to cash and other basic financial transactions through Correos Cash, or the

option to purchase the Correos Prepaid Card. Through the Holiday Mailbox service, Correos

offers a service that allows customers to have their mail addressed to their home stored at the

post office during periods of absence, preventing lost mail and the accumulation of mail

indicating their absence.

Madrid, July 8, 2026. — During the summer
months, the more than 2,300 post offices
throughout Spain offer a wide range of
services and procedures that make daily life
easier for citizens during their holidays,
thanks to their extensive network and total
territorial coverage.

At this time of year, traveling light and not
carrying heavy suitcases is the best way to
start your vacation. For this reason, Correos
offers its Luggage Delivery service , provided
through its subsidiary Correos Express, which
allows you to send luggage weighing up to 25
kilos to more than 230 national destinations
in less than 48 hours.

For the more adventurous, there's the Paq

Bicicleta service , which allows bicycles to be
delivered to any post office on the Iberian

IPC

Peninsula and the Balearic and Canary Islands.
This option is especially appealing for those
undertaking the Camino de Santiago, as
Correos (the Spanish postal service) will send
the bike from the nearest post office to the
starting point of their adventure, or back
home from the town where they finish.
Correos also offers pilgrims the Pag Mochila
service , a daily luggage transport between
accommodations that allows them to travel
the Camino more comfortably and without
the burden of carrying heavy loads.

In addition, post offices also offer essential
financial services that contribute to financial
inclusion and are especially useful during the
summer months. Among these, currency
exchange stands out, a service in high
demand at this time of year. Post offices offer
the possibility of exchanging euros for more
than 70 currencies easily and conveniently, as
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customers can receive the requested currency
at their chosen post office or at any address
they specify. Furthermore, customers of major
banks participating in the Correos Cash
service can make cash withdrawals and
deposits at post offices .

Another option available to Correos
customers is the Correos Prepaid Card , which
allows for secure and easy shopping at any
store during the holidays. This physical or
virtual card can be used for basic financial
transactions, such as paying at physical and
online stores that accept Mastercard.

It also allows cash withdrawals at post offices
and ATMs, both in Spain and abroad.
Furthermore, you can obtain a Spanish IBAN
to make and receive transfers or set up direct
debits, without needing to open a bank
account with a traditional financial institution.
And because it's a prepaid system, it allows
for complete control of expenses and helps
you stay within your vacation budget,
avoiding surprises and limiting fraud.

The Correos Prepaid card offers a wide range
of features and can be purchased and topped
up online through the website or the "Mi
Correos Prepago” app , allowing you to start
using it instantly. This is in addition to the
option of purchasing and topping up the card
in person at any of Correos' more than 2,300
post offices, where you'll receive personalized

IPC

service. In this way, Correos Prepaid caters to
the basic needs of both digitally savvy and
traditionally minded customers.

Especially useful at this time of year is the
Holiday Mailbox , a service that allows
customers to have their mail delivered to their
home stored at the post office while they are
away. The Holiday Mailbox prevents loss and
damage to mail received by businesses and
individuals during vacation periods, thus
guaranteeing its confidentiality and security.
Furthermore, this service helps prevent the
home from appearing unoccupied due to
accumulated mail, while also preventing theft.
This contributes to increased home security
during vacations, providing greater peace of
mind and convenience for residents.

The Luggage Storage Service is a highly useful
solution for travelers who want to store their
suitcases or packages in a safe and reliable
place, such as post offices throughout Spain.
These offices also offer the eCommerce
Mailbox , a product linked to online shopping.
This parcel storage service allows recipients to
choose their preferred post office from the
network of over 2,300 post offices as the
delivery address, instead of their home
address, to receive their eCommerce
purchases, regardless of the logistics provider
handling the distribution.

Source: Correos
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LP EXPRESS delivered almost 10 million parcels in the
first half of the year a€" a third more than last year

09-07-2026

In the first half of 2026, 9.64 million parcels were delivered through the LP EXPRESS parcel
lockers and courier network a€" a third more than in the same period last year. About 96

percent of parcels reached their recipients the next business day.

The growth was significantly driven by
increasing international e-commerce flows,
especially from large trading platforms.
Shopping in small and medium-sized online
stores is also rapidly gaining popularity.

"We are working to ensure that parcel
machines are not only in major cities, but also
in smaller communities, and that residents of
towns and villages no longer have to travel
dozens of kilometers to the district center. It is
no coincidence that new parcel machines
have been installed in such areas as
Schweicarija, AV2eimiai, Smalininkai, Kudirkos
Naumiestis, MerkinA—, SkaudvilA—,
UA3¥ventis, Vabalninkas, SubaAOius, RamuADiai
as well as in the Kretinga district. There are
already over half a thousand parcel machines
operating in the country, and this number will
grow significantly in the near future. Attention
to the regions remains one of the most
important priorities,” says Acting Minister of
Transport and Communications Juras
Taminskas.

According to Kastytis Valantinas, Director
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General of Lithuanian Post, the growing flow
of parcels shows that residents are
increasingly choosing convenient and fast
parcel delivery solutions.

"We strive to be the first choice for parcel
delivery for residents and businesses in the
Baltic States, therefore we consistently invest
in the convenience of services, fast delivery
and reliability. As e-commerce grows, we are
expanding the network of parcel lockers,
increasing its capacity and improving logistics
processes so that we can ensure high quality
of services and meet the growing needs of
customers,” says K. Valantinas.

During the first half of this year, 21 additional
LP EXPRESS parcel machines were installed in
Lithuania, and three more were expanded. For
the first time, LP EXPRESS parcel machines
appeared in ten new locations — in Suveitsari,
Azeimiai, Smalininkai, Kudirkos Naumiestis,
MerkinA—, SkaudvilA—, UA%aventi,
Vabalninkes, SubaAOius and RamuADiai

There are currently 528 LP EXPRESS parcel

lockers operating in Lithuania, and about 100
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more are planned to be built in the second
half of the year.

Rapid growth in the number of parcels was

also recorded in Latvia and Estonia. In the first
half of the year, 3.65 million parcels were

IPC

delivered in both countries through the
Unisend network parcel machines operating
there. This is 94 percent more than in the
same period last year.

Source: Lithuanian Post
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PostNL to deliver standard letterbox mail within two

days from 12 July

10-07-2026

Important intermediate step towards a future-proof postal service; further political decisions

necessary

The Hague, 10 July 2026 — From this weekend,
PostNL will deliver standard letterbox mail
within two days. For those who want to send
priority mail, next-day delivery will remain
available. This change better fits the declining
mail volume received in the Netherlands. It is
an important intermediate step, but not
sufficient to safeguard a future-proof postal
service. Additional political decisions are
therefore needed as soon as possible.

Maurice Unck, Director Mail NL at PostNL:
“Where people in the Netherlands used to
receive around three mail items per day, that
number has now dropped to just three per
week. From 12 July, the mail deliverer will pass
all streets in the Netherlands three days a
week as standard. This better fits today's mail
volumes. To allow for this change, we have
adjusted 20,000 schedules and spoken with
all our mail colleagues about what this means
for them. That we are able to implement this
step across the entire Netherlands in one go
is entirely thanks to the commitment and
flexibility of our employees. That is a major
achievement.”

IPC

Intermediate step, not the final destination

PostNL is responsible for carrying out the
Universal Service Obligation (USO). The USO
is the statutory obligation to ensure, among
other things, the timely delivery of letterbox
mail and to maintain a nationwide network of
postboxes and postal locations. Over the past
twenty years, mail volumes have declined by
70% and are continuing to decrease. As a
result, the statutory obligations are no longer
aligned with the reality of the postal market
for quite some time now. In 2025, PostNL
recorded a loss of €35 million on the
execution of the USO, whichis a a
disproportionate financial burden for the
company. Delivery within two delivery days,
with a quality standard of at least 90%, and
later within three days, is a necessary first
step. However, even with these legislative
adjustments, the costs for the USO remains
too high, meaning it continues to be
loss-making. The continued decline in mail
volumes therefore needs further political
decisions on the requirements of the USO and
new access conditions for postal operators
that fit today’s market developments.

International Post Corporation
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Next step for mail delivery

The next step is the introduction of delivery
within three delivery days. To enable this step,
it is necessary to abolish Saturday as a
statutory delivery day for standard UPD mail.
Saturday has the lowest mail volumes,
meaning that removing this delivery day has
the least impact on the service. Further
political decisions are also required, such as
reducing the number of postboxes.

Maurice Unck: “We cannot afford to stand still

while mail volumes continue to decline.
Statutory obligations and associated costs

IPC
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need to align again with the reality of
structurally declining mail volumes.
Alternatively, a solution must be found for the
costs PostNL incurs in carrying out this legally
mandated, loss-making public task. It is up to
policymakers to determine what safeguards
are needed for the postal service of the
future. If these decisions are not taken,
uncertainty for thousands of postal workers
will persist, and the postal service will remain
financially unsustainable and not viable in the
long term.”

Source: PostNL
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International award for highest quality parcel delivery
goes to PoAjta Slovenije again

09-07-2026

This year, PoAijta Slovenije has again received the award for the highest quality of parcel
delivery in the international DHL Parcel Connect network. It has won the award for the third
year in a row, confirming the high level of quality and reliability in the provision of parcel

services.

Posta Slovenije received the award at the
annual meeting of the DHL Parcel Connect
network, which took place this week in Bonn.
The network connects European postal and
logistics operators, which together provide
parcel delivery in 28 European countries and
achieve more than 95% delivery reliability.

Several awards were presented as part of the
annual quality assessment of the members of
the DHL Parcel Connect network. Posta
Slovenije once again received recognition for
the highest quality of parcel delivery and, with
a score of 98.6, achieved the highest
combined quality index among participating
operators. This is based on the timeliness of

IPC

delivery, measurability of shipments and care
for users.

The award represents confirmation of Posta
Slovenije's efforts to provide high-quality,
reliable and user-friendly services. At the
same time, it strengthens the position of
Posta Slovenije as a reliable and
development-oriented logistics operator in
the international environment and confirms
the importance of continuous investment in
the development of services, digitalization
and automation of processes, and
improvement of the user experience.

Source: Posta Slovenije
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Postal operators see modest revenue growth in 2025,
driven by parcels, as margins remain under pressure

16-07-2026

a€¢ Preliminary 2025 results show a modest revenue growth of 1.4% for posts worldwide a€¢
Complete 2025 results as well as results for the first half of 2026 to be unveiled in the IPC

Global Postal Industry Report, in November 2026

Brussels, 16 July 2026 - According to
preliminary results published today by
International Post Corporation (IPC), postal
operators worldwide saw modest revenue
growth in 2025, with average group revenue
rising by 1.4%(1), driven mainly by parcels.

Holger Winklbauer, IPC CEO, commented:
"E-commerce continues to drive demand, but
volume growth no longer guarantees profit,
given the high competition and low margins.
Posts are pursuing their transformation to
increase competitiveness in delivery markets.
Furthermore, global cooperation is more
essential than ever for posts to respond to
increasing requlatory pressure".

IPC

Letter mail has continued to decline in all
markets worldwide. Over the past three years,
postal operators’ revenue growth has come
almost entirely from parcels rather than mail.
Profitability remained under pressure as fuel
and labour costs squeezed margins, even
while e-commerce and cross-border delivery
lifted parcel revenue: despite higher parcel
traffic, sector margins remain narrow or
negative.

E-commerce remains the sector's main
growth driver, with online retail and cross-
border shopping increasing parcel flows. In
Asia-Pacific, parcel growth is further
supported by urbanisation and a growing
middle class. However, the introduction of
additional regulatory and customs obligations
may lead to a slow-down of cross-border
e-commerce and a reduction of overall
volumes. In this context, initiatives to allow for
an easy implementation of the new rules are
essential for posts to maintain flows and
remain a key player in delivery markets.

Digitalisation continues to reduce mail
demand, pushing postal operators to diversify
into government, financial and logistics
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services to offset lost mail revenue. At the
same time, labour and energy rising costs are
accelerating investment in automation and
network optimisation.

Regulatory changes, particularly for emissions
and electric vehicles, are also requiring
operators to modernise fleets and
infrastructure.

Regulators are easing long-standing
mail-delivery requirements and adjusting
service standards to help operators sustain a
profitable universal service, by reducing the
number of delivery days or for instance by
converting door-to-door addresses to
community mailboxes.

END NOTES

The complete 2025 results will be presented
in the IPC Global Postal Industry Report,
which will be published in November 2026.

IPC
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The report will include a comprehensive and
detailed review of the postal industry,
covering over 50 postal operators worldwide
and analysing key market trends. A publicly
available summary, the IPC GPIR Key Findings,
will also be published in November.

For more information on the IPC Global Postal
Industry Report, click here

(1) Averages for 2023 and 2024 are sourced from the
IPC Global Postal Industry Report 2025 and are based
on 48 posts. Averages for 2025 are based on an
unweighted mean of results of the following 33 posts:
An Post, bnode, Canada Post, China Post, Correios
Brasil, Correos, Correos de Chile, Croatian Post, CTT
Portugal Post, DHL Group, Iceland Post, IDS/Royal
Mail, Japan Post, Latvian Post, La Poste Groupe,
Lithuania Post, Magyar Posta, Omniva, Osterreichische
Post, Pos Malaysia, POST Luxembourg, Posta Romana,
Posta Slovenije, Poste Italiane, Posten Bring, Posti,
PostNL, PostNord, Slovenska Posta, Swiss Post,
Thailand Post, Ukrposhta, United States Postal Service.
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La Poste Groupe unveils its strategic plan
a€ceSucceed together a€" Ambitions 2031a€I

01-07-2026

Marie-Ange Debon, Chairwoman and Chief Executive Officer of La Poste Groupe, presented her
strategic plan a€ceSucceed Together a€” Ambitions 2031a€0 to the Board of Directors on June
30. With this strategic plan, La Poste Groupe aims to strengthen its growth, competitiveness

and societal value by leveraging its assets, its trusted brand and its responsible social model.

With revenue of a,—34 billion in 2025 and a robust international multi-business model, the

group intends to combine commercial growth, performance, and impact, while placing the

customer at the heart of its ambitions.

Over the next five years, the Group aims to
become a leading European multi-business
group with a strong commitment to society,
embedding its public service missions in a
sustainable business model. By 2031, it is
targeting revenue of €40 billion and intends
to:

ace"” Consolidate its position as the leader in
parcel delivery and sovereign logistics in
France and Europe, by becoming Europe’s No.
2 player in out-of-home delivery,

ace” Strengthen its bancassurance model by
combining digital capabilities with human
proximity, and by diversifying distribution
channels for insurance products across
Europe

ace"” Develop a trusted digital services

business focused on the public sector, the
financial sector, and healthcare.

IPC

The Group will continue to pursue its
decarbonization objectives, with a target of
reducing CO2 emissions by 24% by 2031".

The Group will continue to frame its actions
within an employee-focused social model.

'Budgeted carbon footprint (Scopes 1 and 2,
and Categories 3 and 4 of Scope 3, excluding
bancassurance assets)

La Poste Groupe has undergone significant
transformation in recent years,” says
Marie-Ange Debon, Chairwoman and Chief
Executive Officer of La Poste Groupe, “and we
can now rely on a solid and diversified
business model. Today, geopolitical and
economic tensions are rising, consumer
behaviours are changing at an unprecedented
pace, and competition is intensifying and
becoming increasingly global. With ‘Succeed
Together — Ambitions 2031, we want to take a
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new step forward: accelerate commercial
growth by leveraging the trust our customers
place in us, deliver meaningful performance,
and turn our civic commitment into a
competitive advantage. We will make service
quality a priority and streamline the customer
experience. We will succeed together, with
and for our employees, as a caring,
empowering and agile company. Together, we
will demonstrate that La Poste Groupe is both
a flagship of French industry, carrying out
public service missions, and a leading
European multi-business group with a strong
commitment to society.

La Poste Groupe already has a different
profile thanks to the dedication of its 227,000
employees. To keep pace with rapidly
changing consumer habits and major shifts
across its markets — mail, parcels, banking —
the group has developed a diversified
business model. At the end of 2025, the
parcel business accounts for 54% of its
revenue, bancassurance for 22%, and digital
and new services for 6%, while mail accounts
for only 15%.

La Poste, a brand familiar to the French public,

IPC
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has successfully adapted its economic model,
which is now predominantly “B2B": 74% of its
revenue is generated from businesses, serving
their own customers, whether companies or
individuals. The group’s transformation and
diversification have enabled it to build a
model based on the coexistence of its public
service missions and its competitive activities,
a resilient and high-performing multi-
business model despite an increasingly
volatile market environment and heightened
competition across all its markets.

4 priorities for the strategic plan

The “Succeed Together — Ambitions 2031
plan sets out four priorities for the company
over the next five years: accelerate
commercial growth by leveraging its trusted
brand, deliver meaningful performance to
increase efficiency and competitiveness, turn
its social and environmental commitment into
a sustainable competitive advantage, and
successfully transform the company with and
for its employees. The plan builds on the
strategic work carried out across all the
group's business lines.

Source: La Poste Groupe
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Decommissioning of EWSD technology: The end of
the analogue era and transition to a fully All-IP

network

03-07-2026

On Friday, 3 July 2026, POST Luxembourg permanently decommissioned its analogue fixed-line
network, in the presence of, among others, Lex Delles, Minister of the Economy, SME, Energy

and Tourism, marking the successful completion of the transition to a network based entirely
on Internet technologies (100% All-IP). This decommissioning also marks the end of a

technology that has supported Luxembourg's telecommunications sector for nearly four

decades.

EWSD (Elektronisches Wahlsystem Digital)
technology, introduced in the 1980s to
provide digital routing of telephone calls,
represented a major milestone in the
modernisation of the national fixed
telecommunications network. Its permanent
shutdown now symbolises the completion of
the transition to fully IP-based, future-proof
infrastructures.

In response to the continuous growth of
digital services and connectivity needs, POST
Luxembourg continues to modernise its
infrastructure. The widespread adoption of
All-IP technologies and the deployment of
fibre-optic networks are enabling the gradual
replacement of the historic copper network.
This modernisation of telecommunications
infrastructure helps to simplify network
architecture, reduce maintenance costs, lower
energy consumption and improve the quality
of communication services, which now offer a
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broader range of functionalities.

Gaston Bohnenberger, Director of POST
Technologies, stated: "The decommissioning
of EWSD brings an important chapter in
Luxembourg's telecommunications history to
a close. After nearly forty years of service, this
technology is making way for a network
based entirely on IP technologies. Thanks to
the deployment of fibre optics, which now
covers more than 92% of households across
the country, Luxembourg has a
high-performance fixed network capable of
meeting the growing connectivity needs of
both citizens and businesses."

A look back at technological developments

The transition from the analogue network to
All-IP is part of a long-term process of
modernising Luxembourg's
telecommunications infrastructure. In the
early days, telephone communications were
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established manually in telecommunications
centres by operators who connected
customers to one another.

As technology advanced, communications
gradually became automated. In the 1950s,
the introduction of EMD (Edelmetall-Motor-
Drehwahler) technology made it possible to

IPC
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progressively automate telephone call setup,
bringing manual operations to an end. From
the 1980s onwards, EWSD (Elektronisches
Wahlsystem Digital) technology enabled the
transition to digital switching by relying on
computer-based systems to route telephone
calls.

Source: POST Luxembourg
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An Post Welcomes New Measures to Protect Access

to Cash

03-07-2026

An Post has welcomed the launch by the Central Bank of Ireland of a new national cash access
map and notification process, designed to help ensure communities continue to have
reasonable access to cash services across the country.

Through its nationwide post office network,
An Post already provides one of Ireland's
largest and most accessible over-the-counter
cash and banking service networks,
supporting customers, businesses and
communities in both rural and urban Ireland.

The 870 strong post office network plays a
critical role in ensuring people can continue
to access and lodge cash, carry out everyday
financial services and receive face-to-face
service close to home. Cash remains an
important payment method for many
households, businesses, charities and
community organisations, An Post continues
to provide reliable and convenient access
through its nationwide network.

An Post's network is particularly important in
areas where traditional banking services have
reduced. Approximately 530 post offices
operate in locations with no bank branch
within 5 kilometres, while around 370 post
offices have no bank branch within 10
kilometres.

IPC

An Post's Director of Retail Brendan Moran
said "The Central Bank's new cash access
measures underline the continuing
importance of cash in communities across
Ireland. Through our nationwide network of
post offices, An Post is already providing
convenient, secure and trusted access to cash
services every day. For many communities,
particularly in rural areas, the local post office
is a vital financial service hub. We remain
committed to supporting customers and
businesses with accessible face-to-face
banking services."

Customers can access banking services
through post offices six days a week, with
queue times of under five minutes for more
than 90 per cent of transactions. Typical
opening hours are from 9.00am to 5.30pm
Monday to Friday and 9.00am to 1.00pm on
Saturdays, offering greater convenience than
many traditional bank branches.

For local businesses, clubs and charities, post
offices provide a convenient and secure
location to lodge cash and coin, often
reducing the need to travel long distances to
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reach a bank branch. In many parts of the nearest face-to-face cash service point.
country, the local post office is already the
Source: An Post
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CTT makes new IGCP Treasury Certificates available
throughout its network and reinforces its role as a

leading savings partner.

06-07-2026

The new government savings product, issued by the IGCP (Portuguese Treasury and Debt

Management Agency), Treasury Certificates Series 5, is now available in all CTT stores. This new

long-term financial investment is designed for household savings and CTT is the preferred

distribution channel.

As a key partner of the Portuguese State for
over 60 years in the distribution of public
savings solutions, CTT makes this product
available through its network of stores,
ensuring access for all citizens to IGCP savings
instruments throughout the country. With
broad geographical coverage and a close
presence among the population — including in
the autonomous regions and in locations with
less access to financial services — CTT puts the
in-depth knowledge and long experience of
its network in marketing these products at the
service of the Portuguese people.

In addition to in-person subscription at CTT
stores, Series 5 Treasury Certificates can also
be subscribed to through the CTT App,
provided the customer already holds a
Savings Account at IGCP. This digital option
allows for simple, convenient, and secure
transactions, complementing the in-person
offerings of CTT and providing greater
flexibility in managing your savings.

IPC

Series 5 Treasury Certificates have a term of
ten years and guarantee the full amount of
the invested capital. Each certificate
corresponds to one unit of 1 euro, with a
minimum subscription of 1,000 units,
equivalent to 1,000 euros. The maximum
investment amount is 1,000,000 units per
Treasury Account.

Compensation is guaranteed through fixed
interest rates for each of the ten years of the
investment. Interest accrues annually and is
credited directly to the bank account
associated with the account holder's Savings
Account, after the withholding of legally
applicable tax. There is no capitalization of
interest; interest is paid on each anniversary
of the subscription.

At the end of the term, the capital is
reimbursed at face value. After the first year
of subscription, savers can opt for early
redemption, with reimbursement of the
capital corresponding to the redeemed units.
In these situations, however, they lose the
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interest accrued from the last maturity date
until the time of redemption.

With the availability of Treasury Certificates
Series 5, CTT reinforces its role as a channel
for accessing government savings products.
In addition to this new series, Savings
Certificates (also managed by IGCP) remain
available, allowing citizens to choose from
different public savings solutions according to
their objectives and investment time horizon.

IPC
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Through the combination of a physical
network with strong reach — supported by six
decades of specialized experience — and its
digital channels, namely the CTT App, the
Portuguese have different ways to access and
manage their savings products, benefiting
from the proximity, trust, convenience and
accessibility that characterize CTT's offering in
this area.

Source: CTT Portugal Post

International Post Corporation
CLASSIFICATION: CORPORATE | WWW.IPC.BE © 2026


https://www.ctt.pt/grupo-ctt/media/noticias/ctt-disponibilizam-novos-certificados-do-tesouro-do-igcp-em-toda-a-rede-e-reforcam-papel-de-parceiro-de-referencia-na-poupanca

International Post
Corporation

23

Now 3,900 households and 300 businesses will

receive new postal codes

03-07-2026

Every year, Posten Bring makes changes to postal codes in Norway, this year areas in

Trondheim, Bergen, Hamar and As will receive new postal codes.

This autumn, several places in the country will
receive new postal codes. The goal is to ensure
that postal distribution is as correct, simple and
efficient as possible, while also making logistics
easier for all postal and logistics companies in
Norway, says Kenneth Tjgnndal Pettersen,
Communications Director at Posten Bring.

In total, approximately 3,900 households and
approximately 300 businesses are affected by
the change, which will apply from October 1.

The postal code system is regulated by the
Norwegian Communications Authority, but is
operated by Posten Bring as a common
infrastructure for the entire logistics industry
in Norway.

Everyone affected by the changes will be
notified. From October 1, new postal codes
will be available on Posten's address and

postal code search.

Posten Bring will continue to deliver to the
old postal code during a transition period.

We encourage those who receive a new postal

IPC

code to inform their contacts about the
change. We will still deliver packages and
letters with the old postal code, but over time,
the wrong address will delay the mail and
incorrectly addressed mail may be returned,
Pettersen concludes.

Here comes the new postcode:

® Postal code 1426 Solberg is created for
those who live in As municipality and
have postal codes 1406 Ski or 1423 Ski .

® In Bergen, postal code 5245 Fana is
created , while 5243 Fana remains.

® QOutside Hammerfest, 9653 Hellefjord is
being restored .

® In Trondheim, 7053 Ranheim will be
changed to 7053 Charlottenlund . In
addition, the area "Fairytale Town",
which is currently 7056 Ranheim, will
become part of this postal code.

® 2309 Hamar has previously been a
postal code for post offices. Now it will
be changed and will be used as the
postal code for addresses in Hamar
Business Park.

Source: Posten Bring

International Post Corporation
CLASSIFICATION: CORPORATE | WWW.IPC.BE © 2026


https://www.mynewsdesk.com/no/posten-bring/pressreleases/naa-faar-3-dot-900-husholdninger-og-300-bedrifter-nye-postnummer-3457132

International Post
Corporation

24

Home care: La Poste has already supported 50,000

seniors in 10 years

09-07-2026

To mark the 10th anniversary of its "Looking After My Parents" service, which combines home

visits by postal workers with remote assistance solutions, La Poste is reviewing its work

dedicated to supporting seniors to remain in their homes. Launched in 2016, this service allows

caregivers to regularly check on the well-being of an elderly relative. In ten years, nearly 50,000

people across France have received support. Currently, more than 300 visits are conducted

every day.

The desire to grow old at home is shared by a
large majority of seniors. However, for many
families, geographical distance, professional
constraints, or the difficulties of daily life
sometimes make it complicated to provide
regular support for an elderly relative.

This problem is set to intensify in the coming
years. Indeed, France will have nearly 6 million
people aged 75 to 84 by 2030, an increase of
approximately 47% compared to 2020.

In the coming decades, the number of people
over 85 will increase sharply: they are
expected to reach nearly 5 million by 2050,
compared to around 2 million in 2023."

To address these challenges, La Poste
developed "Veiller sur mes parents" (Looking
After My Parents) in 2016, a service that
leverages its extensive network and the local
presence of postal workers. The service
combines social visits, remote assistance

IPC

services, and coordination with emergency
services to help seniors remain in their homes
and provide greater peace of mind for their
families.

In ten years, nearly 50,000 people have
received support. Currently, 300 postal
workers make 300 visits daily, including
friendly checks, verifications, and
maintenance of telecare equipment. Each
month, nearly 22,000 alarms are processed,
and three emergency hospital transports are
dispatched daily following an alert.

Faced with the accelerating aging of the
population, "Veiller sur mes parents" (Looking
After My Parents) provides a concrete
solution for families who want to enable their
elderly loved ones to remain at home for as
long as possible. In ten years, the service has
supported nearly 50,000 beneficiaries
throughout France. Every day, it helps ensure
seniors can remain safely at home, notably
through three emergency transports to the
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hospital triggered by a telecare alert. Thanks
to the local presence of postal workers, we
can offer this service across the entire
country, including the most rural areas.

Vincent Deloche

Marketing Director for Consumer Services at
La Poste

IPC
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In Périgny, Charente-Maritime, Ms. Martin, a
service user, testifies: “ Three weeks ago, | fell
in my kitchen and couldn't move. | pressed
the button on my bracelet and was connected
to the telecare service. Emergency services
were immediately alerted, and the firefighters
arrived within minutes. They took me to the
emergency room where | received treatment.
| had broken my hip. The 'Looking After My
Parents' service truly saved my life. ”

Source: La Poste Groupe
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DHL expands dedicated Transpacific air network with
new three-times-weekly flights from Bangkok to

Cincinnati

09-07-2026

The service offers high-capacity widebody freighter operations with up to 100 tons per flight,

complemented by extensive road feeder connectivity across the U.S.

Bonn - DHL expands dedicated Transpacific
air network with new three-times-weekly
flights from Bangkok to Cincinnati

DHL Global Forwarding is further
strengthening its global air freight network
with the launch of a new dedicated
Transpacific service connecting Southeast Asia
with the United States, designed to provide
customers with greater resilience and
predictability in an increasingly volatile
market environment.

At the core of the newly introduced "TransPac
Connect" solution is a new dedicated cargo
service operating three times weekly between
Bangkok (BKK) and Cincinnati (CVG). The
service offers high-capacity widebody
freighter operations with up to 100 tons per
flight, complemented by extensive road
feeder connectivity across the U.S.

In addition to the new Bangkok-Cincinnati
connection, the solution provides customers
with broader access to DHL Global
Forwarding's Transpacific network through
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coverage in Vietnam (Hanoi) and Taiwan
(Taipei), connecting shipments to key U.S.
gateways including Cincinnati (CVG) and
Chicago (ORD).

Strengthening network resilience through
controlled capacity and global air freight
coverage

In a market environment often characterized
by disruption and fluctuating rates, the
dedicated service provides secure main deck
capacity, stable schedules, and improved cost
predictability, enabling customers to plan
their supply chains with greater confidence.
The solution is particularly suited for
oversized and high-value cargo, supported by
end-to-end operational control.

Henk Venema, Global Head of Air Freight at
DHL Global Forwarding: "Southeast Asia
continues to gain strategic importance as a
manufacturing and sourcing region. With our
new Bangkok-Cincinnati connection and
broader Transpacific network coverage, we
are offering customers not only speed and
capacity, but also the reliability and control
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they need to build more resilient supply
chains. Expanding our controlled air freight
capacity is a key lever to help customers
navigate volatility and respond to disruption
more effectively."

The "TransPac Connect" service is part of DHL
Global Forwarding's broader controlled
capacity strategy and is supported by a wider
dedicated air freight network spanning Asia,
Europe, and the Middle East. This includes
multiple weekly rotations across key hubs
such as Frankfurt, Liege, Amsterdam, and
Hong Kong. The new connections
complement DHL Global Forwarding's recent
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expansion of dedicated air freight capacity
between Asia and Europe, further
strengthening global trade lanes and
enhancing network reliability across key
corridors.

By continuously investing in its dedicated air
freight network and leveraging synergies
across DHL Group divisions and airline
partners, DHL Global Forwarding enables
customers across industries to build resilience
into their supply chains while maintaining
flexibility, cost efficiency, and operational
stability.

Source: DHL Group
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DHL Group exceeds Q2 expectations and raises
full-year 2026 earnings guidance

07-07-2026

Business development in the second quarter showed continued growth in demand and,

consequently, positive earnings momentum for the Group, particularly in the DHL Express

division.

Bonn - Management today assessed the
preliminary Group results for the month of
June and Q2 2026 and has adjusted the
earnings outlook for the full year 2026.

Business development in the second quarter
showed continued growth in demand and,
consequently, positive earnings momentum
for the Group, particularly in the DHL Express
division. Compared with the prior-year
quarter, which had been impacted by customs
and other trade policy conditions, the Group
recorded a return to significant revenue
growth. In addition, the reduced cost base
resulting from the Fit for Growth measures
continued to have a positive effect across the
Group, leading to Q2 earnings rising more
strongly than market expectation.

Preliminary results for Q2 2026 are as follows:

Group revenue increased by more than 10
percent in Q2 2026 year-over-year.

Group EBIT reached around EUR 1,850 million
(prior year: EUR 1,429 million), corresponding
to a year-over-year increase of around 29
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percent.

DHL Express reported EBIT of around EUR
1,195 million in Q2, significantly above the
prior-year figure (EUR 730 million, which
included EUR -30 million Cost of Change),
reflecting a very favorable operating leverage
effect of the return to weight growth. Results
are further supported by around EUR 150
million driven by capacity constraints in the
air freight market.

DHL Global Forwarding generated EBIT of
around EUR 240 million, including an
estimated positive effect of low-to-mid
double-digit million from successfully
managing market disruptions (prior year: EUR
196 million, including EUR -19 million Cost of
Change).

DHL Supply Chain recorded earnings of
around EUR 305 million. The prior-year result
of EUR 348 million included positive
non-recurring effects of EUR 54 million.

DHL eCommerce reported EBIT of around
EUR 50 million, slightly below the prior-year
level (EUR 56 million, including EUR -8 million
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Cost of Change). In the Q2 EBIT, a expected to exceed EUR 6.5 billion
non-recurring positive effect of around EUR (previously: above EUR 6.2 billion).
20 million related to M&A in Iberia was offset
by other negative non-recurring items. Expected EBIT for the DHL divisions has been
increased to more than EUR 5.9 billion
Post & Parcel Germany achieved EBIT of (previously: above EUR 5.6 billion). The
around EUR 135 million (prior year: EUR 166 outlook remains unchanged for Post & Parcel
million). Germany (EBIT above EUR 900 million) and for
Group Functions (around EUR -400 million).
In light of the recent earnings momentum
and assuming no further worsening of the The full Q2 2026 report will be published as
geopolitical situation, management has scheduled on August 5, 2026.
decided to raise its outlook for the full year
2026 as follows: Reported Group EBIT is now Source: DHL Group
I PC International Post Corporation
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Weak growth in a demanding market

15-07-2026

Posten Bring had revenue of NOK 12,498 million in the first half of the year, an increase of 0.9
percent compared to the same period last year. Adjusted operating profit in the first half of the
year was NOK 390 million, a reduction of NOK 92 million compared to the same period in 2025.
In the second quarter, the profit was NOK 264 million, an increase of NOK 58 million.

- We are delivering overall growth in parcel
volumes in the Nordic region, but geopolitical
unrest and intense competition with price
pressure combined with high costs are
weakening the result. In the second half of the
year, we are implementing measures that will
reduce costs, strengthen competitiveness and
give increased power to the strategic focus on
parcels, freight and warehouses, says
Petter-Bgrre Furberg, CEO of Posten Bring.

Today, around 80 percent of Posten Bring's
revenue comes from logistics operations and
20 percent from postal operations. At the turn
of the millennium, the situation was the
opposite. A new group structure has been
adopted that, together with cost measures,
will strengthen competitiveness and focus on
parcels, freight and warehousing in the
Nordic region. During 2027, the group will
reduce indirect costs by 25 percent,
compared to the 2025 level.

Solid parcel growth in Sweden

Revenue from the logistics business was NOK
10,163 million in the first half of the year, an
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increase of 1.7 percent compared to the same
period in 2025. Adjusted operating profit for
the logistics business was NOK 525 million in
the first half of the year, a reduction of NOK 8
million compared to the same period in 2025.
In the second quarter alone, profit increased
from NOK 262 million in 2025 to NOK 306
million in 2026.

Parcel volume from online shopping (B2C)
increased by 13.6 percent in the first half of
the year, compared to the same period last
year. Parcel growth is driven by volume
growth in all three Scandinavian countries,
with the highest growth in Sweden. Further
growth is planned in Sweden, and next
summer Bring will open a new terminal
outside Stockholm that will triple its current
capacity.

The decline in mail volumes continues

Revenue from the postal segment was NOK
2,570 million in the first half of the year, a
decrease of NOK 52 million compared to the
same period in 2025. Addressed mail volumes
continued to decline, with a decrease of 9.4
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percent for the first half of the year, measured
against the same period last year.
Unaddressed mail volumes fell by a
corresponding 15.3 percent. This was partially
offset by positive volume growth for the
Norwegian Package of 12.1 percent in the first
half of the year. Adjusted operating profit for
the postal segment was NOK 18 million in the
first half of the year, a decrease of NOK 61
million compared to the same period in 2025.
In the second quarter alone, the profit
increased from NOK 13 million in 2025 to
NOK 27 million in 2026.

In the first half of the year, 88 percent of
addressed mail was delivered within three
days, and for the second quarter, it was also
88 percent. This is above the licensing

IPC

31

requirement of 85 percent.

Sickness absence in the second quarter ended
at 7.0 percent, which is an improvement of 0.2
percentage points compared to the same
period last year. For the second quarter, the
injury frequency (H2) ended at 6.6, an
increase of 0.3 compared to last year.

Beate Hamre Deck took up the position of
Executive Vice President for People and
Organization on July 1, 2026 after Nina
Yttervik, after more than six years of service at
Posten Bring, announced that she wanted to
seek new challenges outside the group. -
Nina has been instrumental in the
development of our company in recent years
and we wish her all the best in the future, says
Petter-Bgrre Furberg.

Source: Posten Bring
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Correos facilitates the payment of fees and taxes to
nearly 300 public administrations and companies

throughout Spain

14-07-2026

Through the Correos Pay service, you can easily manage the payment of fees and taxes to a
total of 290 public administrations and companies through the network of more than 2,300
Correos offices and via the nearly 6,000 mail carriers and rural postmen. a€¢ During the first
half of 2026, more than 132,000 transactions were processed for the city councils, provincial
councils, municipal companies, and regional entities with which the postal and parcel delivery

company collaborates. The agreements with public entities are part of the diversification

strategy promoted by Correos' Strategic Plan and the provision of essential services to all

citizens thanks to its extensive territorial coverage.

Madrid, July 14, 2026 — Correos continues to
expand and diversify its range of services and
products in its offices, incorporating new
procedures and transactions for various state,
regional, and local administrations. These
include the payment of fees and taxes to
several public entities through Correos Pay .
The company currently has a total of 290
agreements with public administrations and
companies throughout Spain.

These collaboration agreements signed with
regional entities, provincial councils, city
councils and municipal companies allow
access to services that make life easier for
citizens and businesses through the more
than 2,300 post offices and the nearly 6,000
rural postmen and postwomen, thanks to
which it is possible to carry out a large part of
these procedures and transactions at home
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through their PDA devices, which allow
offering services that previously could only be
carried out in offices.

During the first six months of this year, the
logistics company processed over 132,000
payments of fees and taxes for various public
entities through this service. In 2025, Correos
Pay carried out 290,627 transactions with
various public administrations and
companies, representing a 5.3% increase over
the previous year and demonstrating the
positive reception the service is receiving
from citizens and businesses.

Correos has collaboration agreements and
contracts with various public bodies to
facilitate citizens' payment of taxes, fees, and
duties at post offices and through rural
services. It currently collaborates with the
Government of La Rioja and has signed
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framework agreements with the Autonomous
Communities of Aragon and Extremadura , as
well as with various tax agencies , including
those of Catalonia, Andalusia, Valencia,
Galicia, Aragon, La Rioja, and Castilla-La
Mancha.

To these must be added the agreements
signed with a total of 24 provincial councils ,
with the recent addition of Granada, as well as
those of Barcelona, Salamanca, A Coruia,
Zaragoza, Malaga, Cérdoba, and Leon, among
others. Correos also manages the payment of
fees and taxes for 169 municipalities ,
including Barcelona, Segovia, Huesca,
Valladolid, Lugo, Lloret de Mar, Ledn, A
Corufia, Palencia, Malaga, Avila, Zamora,
Cuenca, Sabadell, Vigo, Santa Cruz de
Tenerife, Altea, Lorca, Huelva, Majadahonda,
and Alcala de Henares.

The public company reinforces its
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commitment to citizens and continues to
offer its services to Public Administrations and
companies to facilitate the lives of citizens
within the diversification and transformation
strategy of the company that is included in
the Correos Strategic Plan 2024-2028, which
is committed to bringing new products and
services of general interest to citizens by
taking advantage of the capillarity and wide
territorial coverage of its network of offices
and its rural services throughout the country.

The new plan positions Correos as a key
player in social, territorial, and economic
cohesion by providing essential services such
as administrative procedures and basic
financial services. Its objective is to guarantee
access to this public service for everyone
while simultaneously contributing to
economic development in both urban and
rural areas throughout Spain.

Source: Correos
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Bpost launches personal locker rentals in Bboxes

14-07-2026

With nearly 3,000 Bboxes, Bpost operates the largest parcel locker network in Belgium. Thanks

to a growing range of services for businesses, public authorities and consumers, these lockers

are becoming increasingly versatile. Bpost is now taking the next step by allowing people to

rent a personal locker in a Bbox.

The new, user-friendly service, called Bbox
Rent & Store, lets users rent a locker directly
via the locker screen for a specific period of
time. They can safely store or hand over items
for anywhere between 4 hours and a
maximum of 2 days. The service is available
24/7 in nearly 400 Bboxes across the country,
mainly in urban areas and along the Belgian
coast.

Meeting changing consumer needs

With this new service, Bpost is responding to
changing consumer needs. Market research
conducted by the parcel company (n = 416,
May 2025) found that 6 out of 10 Bbox users
are interested in renting a locker for personal
use. The research points to several practical
uses. The most frequently mentioned are
storing shopping bags while shopping in the
city or safely keeping personal belongings
during a day trip. Bboxes can also serve as a
convenient handover point between
individuals, for example when lending
personal items. Users can either enter the
recipient's email address or simply share the
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QR code with them.

From €1.80

Renting a locker for personal use is done
directly on the Bbox screen. The user selects
the locker size and desired rental period,
enters their email address and pays the
applicable fee using their smartphone. They
then receive a QR code by email, which allows
them to open the locker. The rental price
starts at €1.80 for the initial 4-hour period and
varies depending on the locker size and total
rental duration.

Bpost already operates nearly 3,000 parcel
lockers across Belgium and continues to
expand in public spaces through flexible
logistics. The company is steadily increasing
the range of services available to consumers,
businesses and cities. Several B2B and B2C
services have already been introduced
through the Bboxes, including Night Delivery
for technicians and Click & Collect for
retailers. Bpost's ambition is to have a Bbox
within a five-minute reach of every Belgian.

Source: Bnode
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Payshop Online Payments (POP) integrates Apple Pay

and plugin for Magento

15-07-2026

Payshop, the payment brand of the CTT Group, has strengthened its online payment platform
for businesses by integrating Apple Pay and a new plugin for Magento, one of the world's

largest e-commerce platforms. These new features expand the payment and integration

options available to merchants, providing a simpler, more convenient, and efficient experience

for both businesses and consumers.

According to Payshop CEO Ricardo Luz,
“"these new features reinforce Payshop's
commitment to providing increasingly
complete, simple payment solutions adapted
to the needs of e-commerce. The launch of
these two new features allows companies to
offer more convenience to their customers
and accelerate their digital integration
processes."

POP was developed to meet the needs of
companies of different sizes and sectors,
providing an integrated solution that allows
accepting multiple payment methods through
a single connection. In this way, merchants
can simplify the management of online
payments and offer customers a shopping
experience tailored to their preferences.

With the integration of Apple Pay, businesses
using POP will be able to offer their
customers one of the most widely used digital
payment methods internationally, enabling
faster, more intuitive, and secure purchases

IPC

on Apple devices. This new feature joins the
payment methods already available through
the platform, namely MB WAY, Visa and
Mastercard cards, Google Pay, Multibanco
Reference, and Payshop Reference.

In parallel, Payshop is strengthening the
platform's technological integration options
with the launch of a new plugin for Magento,
one of the most widely used e-commerce
platforms by companies. This new solution
allows for quick and simplified
implementation, reducing the technical
complexity associated with integrating
payment systems.

In addition to the new Magento plugin, POP
offers REST API integrations for custom
developments and maintains plugins for
other e-commerce platforms, including
Create Online Stores, PrestaShop,
WooCommerce, and Shopkit.

With these new features, Payshop continues

to keep pace with the evolution of consumer
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habits and digital payment methods,
strengthening its offering for e-commerce
and providing companies with tools that
contribute to improving the online shopping
experience and boosting their sales.

Very recently, Payshop also launched POP by

Link , an innovative feature that allows
merchants to accept payments easily, quickly,

IPC
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and securely, eliminating the need for a
website or a physical terminal (POS). With
POP by Link, simply generate and send a
payment link via SMS, email, or social media
through the POP back office—and end
customers can pay conveniently, wherever
they are.

Source: CTT Portugal Post
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Australia Post goes beyond delivery to help small

businesses grow

15-07-2026

Australia Post is celebrating the Big Boss Energy driving Australiaa€™s growing eCommerce

sector, championing businesses of all sizes a€” from side hustles to established enterprises, and

the ambition driving their growth.

With Australians spending a record $82.6
billion online last year1, the campaign is
designed to help emerging businesses build
their profile, reach new customers and take
the next step in their growth journey.

Micro and small businesses make up 88% of
Australia Post’s customers, meaning the
campaign is a natural extension of the role
Australia Post already plays in helping
businesses start, sell and scale.

Through the campaign, select Post Offices
across the country will be activated as 'Side
Hustle Capitals of Australia’, celebrating the
Post Offices supporting local businesses and
bringing their stories to life through in-store
activations, content and community
engagement through visits from the
Peak-Me-Up Coffee Van.

Australia Post Executive General Manager,
Parcel, Post and eCommerce Services, Gary
Starr said the campaign reflects a broader
shift in how Australia Post is supporting the
success of Australian small businesses and
entrepreneurs.

“Small businesses are the backbone of
communities across Australia and make up

IPC

the vast majority of our customer base. Every
day, we help businesses of all sizes reach
customers across the country, whether they're
making their first online sale or growing into
an established eCommerce brand.

“As Australia’'s eCommerce sector continues
to grow, we're always looking at new ways to
support businesses beyond delivery. Big Boss
Energy is about celebrating the ambition of
Australian businesses while giving them
practical opportunities to build their profile,
connect with customers and scale with
confidence.

“We're proud to support businesses at every
stage of growth, and our Post Office network
plays an important role in that journey by
providing trusted local connections and
practical support in communities right across
Australia,” Mr Starr said.

The campaign blends local area marketing,
creator-led content, organic and paid social,
Post Office point-of-sale, eDM and website
content to amplify local business stories and
strengthen Australia Post's role as a trusted
growth partner for businesses.

The Australia Post Making Moves Market in
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Melbourne on 20 September will bring the
campaign to life, giving side hustlers and
small businesses a platform to showcase their
products, grow their brand and reach new
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customers.

Source: Australia Post
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