
Omniva Reports 10% Revenue Growth in the First
Half, International Business Up 39%
31-08-2026

Growth was driven primarily by the expansion
of  the  Group’s  international  middle-mile
operations outside the Baltics, where revenue
increased by 39% to EUR 16.6 million during
the first six months of the year.

In the second quarter, Omniva generated EUR
38.9 million in revenue, up 9% year-on-year.
Of  this,  EUR  8.1  million  came  from
international  middle-mile  services,  whose
revenue increased by 20% compared with the
same period last year.

The Group’s total parcel volumes increased by
14%  year-on-year  in  the  second  quarter,
reaching 13.4 million parcels, and by 17% in
the  first  half  of  the  year  to  26.9  million
parcels.  Parcel  volumes  grew  steadily  both
across the Baltic markets and in the Group’s
international  operations.  However,  while
volumes continued to increase in the Baltics,
revenue  growth  was  constrained  by
intensifying  competition  and  continued
pricing  pressure  in  the  regional  parcel
delivery market.

“Over the past few years, we have deliberately
transformed  Omniva  into  an  international
logistics  group  built  on  flexible,  customer-
centric  technology  solutions.  Today’s  results
confirm that the strategic direction we have

chosen has laid a strong foundation for the
company’s  long-term  growth,”  said  Martti
Kuldma, Chairman of the Management Board
of Omniva.

Performance  Improves  Despite  Structural
Losses in Postal Services

The Group’s  adjusted net  loss  amounted to
EUR 0.3 million in the second quarter and EUR
1.3 million in the first half of the year. Driven
by  higher  revenue  and  ongoing  efficiency
improvements,  the  adjusted  net  result
improved by EUR 0.3 million compared with
the first six months of 2025.

Profitability  continued  to  be  negatively
affected  by  the  loss-making  provision  of
postal  services  in  Estonia.  Volumes  of  the
universal  postal  service  –  traditional  letters
and parcels sent through the postal network –
declined by 14% year-on-year in the second
quarter  and  by  11% in  the  first  half  of  the
year.  Periodicals  delivery volumes decreased
by 9% both in the second quarter and during
the first six months of the year.

“Postal  services  in  Estonia  have  been
structurally loss-making for years.  The world
has changed – people no longer send paper
letters or read newspapers the way they used
to. As volumes decline, the cost of delivering
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each  individual  item  increases  because  the
fixed  costs  of  maintaining  a  nationwide
delivery  network  remain  largely  unchanged.
At the same time, input costs continue to rise.
In the second quarter alone, higher fuel prices
added  approximately  EUR  0.4  million  to
Omniva’s  operating  costs.  Until  now,  the
current regulatory framework has not allowed
us to recover the actual costs of providing the
service,” said Kuldma.

Amendments  to the Postal  Act,  which enter
into  force  in  August  this  year,  will  enable
cost-based pricing of universal postal services
from 2027 onwards.  From the end of  2028,
periodicals delivery will  also become part of
the  universal  postal  service.  “These  changes
will help us gradually improve the long-term
financial  sustainability  of  postal  services,”
Kuldma added.

During the second quarter, Omniva paid EUR
0.4 million in dividends to the Estonian state.
No dividends were paid in 2025.

Investing  in  Network  Expansion  and  Digital
Services

During the second quarter, Omniva continued
investing in the expansion of its parcel locker

network  and  the  development  of  digital
services.  The  public  parcel  locker  network
expanded  by  37  new  parcel  lockers,
increasing from 1,321 public parcel lockers at
the end of June 2025 to 1,374 by the end of
the  second  quarter  of  2026.  The  Picapac
private parcel locker network also expanded,
with twice as many new installations as in the
second quarter of last year.

The Omniva mobile app was enhanced with a
new  cash-on-delivery  payment  feature,
allowing  customers  to  pay  for  goods  and
delivery  when  collecting  their  parcels.  The
Group also launched a pilot of a new flexible
delivery  option,  enabling  customers  to
choose  a  lower-cost  service  with  a  shorter
parcel  locker  storage  period.  In  Tallinn,
environmentally  friendly  electric  cargo bikes
were introduced for parcel deliveries.

In June, Omniva was named Postal Operator
of the Year at the World Post & Parcel Awards,
recognising  the  company’s  successful
transformation  from  a  traditional  postal
operator  into  a  technology-driven
international logistics company.

Source: Omniva
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Etsy becomes first marketplace to offer Royal Mail's
new EU delivery services
24-08-2026

  marketplace  to  offer  Royal  Mail’s  postal
delivery  duties  paid  (PDDP)  services  for  the
EU
Royal  Mail  has  launched the  new service  in
response to EU customs changes
PDDP services  will  help  UK  sellers  continue
trading with EU customers smoothly
Etsy has become the first online marketplace
to  offer  Royal  Mail’s  new  postal  delivery
duties  paid  (PDDP)  service  to  send  to  the
European  Union,  following  new  customs
requirements that came into effect on 1 July.

Royal  Mail  has  launched  the  solution  in
response  to  the  new  EU  customs  regime,
which on 1 July introduced a flat €3 customs
duty  on  most  business-to-consumer  parcels
valued  under  €150  entering  the  EU  from
outside the bloc.

The  service  enables  duties  to  be  calculated
and  paid  when  postage  is  purchased,
providing  a  smoother  experience  for
customers  receiving  parcels  in  Europe  and
helping them to avoid unexpected charges.

PDDP services are now available  directly  on
the  Etsy  platform  for  all  sellers.  Royal  Mail
now offers  the services  to  the  following EU
destinations:

Austria
Belgium
Cyprus
Denmark
Estonia
Finland
France
Germany
Ireland
Italy
Luxembourg
Malta
The Netherlands
Portugal
Slovakia
Spain
Sweden
For consumers and small businesses, such as
Etsy Sellers:

Postage  can  be  purchased  directly  through
the Etsy platform.
Duties  are  calculated  and  collected  at  the
point of buying postage.
There is a £1 handling fee per parcel (50p for
Ireland)  to  cover  the  additional  costs
associated with  providing clearance  services
into the EU.
Iain  Johnson,  Managing  Director  for
International  at  Royal  Mail,  said:  “We're
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committed to helping UK businesses continue
trading  with  customers  across  Europe.  Our
new  service  makes  it  easier  for  sellers  to
navigate  the  latest  customs  changes  by
collecting  duties  upfront  and  helping  avoid
delays or unexpected charges for customers.
Exporting  to  the  EU  remains  a  significant
opportunity  for  UK  businesses,  and  we're
pleased to be working with partners like Etsy
to help sellers reach European customers with
confidence."

Roman Sobieri,  Head  of  Global  Shipping  at

Etsy, said: “Cross-border selling is one of the
biggest  opportunities  for  Etsy's  creative
entrepreneurs,  and  navigating  customs
changes  shouldn't  be  a  barrier.  Our
partnership with Royal Mail makes that easier.
With  duties  calculated  and  paid  directly  on
the Etsy platform at the point of postage, UK
sellers  can  keep  reaching  buyers  across
Europe  with  confidence,  and  buyers  get  a
seamless  experience  without  unexpected
charges at the door.”

Source: Royal Mail
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Pos Malaysia Wins Four Honours at the National
Energy Awards 2026, Strengthening Its Sustainability
Journey
23-08-2026

Pos Malaysia has been recognised with four honours at the National Energy Awards (NEA)
2026, reaffirming its commitment to energy efficiency, sustainability and operational
decarbonisation across its nationwide network. The awards recognise the organisation's
ongoing efforts to reduce energy consumption, expand renewable energy adoption and
embed sustainable practices throughout its operations.

Organised by Malaysia's Ministry of Energy
Transition and Water Transformation (PETRA),
the National Energy Awards celebrate
organisations that demonstrate excellence in
energy management, energy efficiency and
renewable energy implementation. This year's
recognition highlights how Pos Malaysia is
transforming its operations to support
Malaysia's transition towards a lower-carbon
future. 

Four National Energy Awards for Pos Malaysia

Under the Energy Management category, four
Pos Malaysia facilities received recognition:

  1. Winner (Large Building): Pos Malaysia
Headquarters / General Post Office Kuala
Lumpur

 2. Winner (Small & Medium Building): Pusat
Pos Laju Pekan Nenas

 3. Runner-up (Small & Medium Building):
Pusat Pos Laju Pasir Gudang

 4. Merit (Small & Medium Building): Pusat

Pos Laju Petaling Jaya

These achievements reflect sustained efforts
to improve energy performance through solar
photovoltaic installations, energy-efficient
lighting and air-conditioning upgrades,
enhanced energy monitoring systems and
employee-led conservation initiatives. 

Sustainability Through Everyday
Improvements

For Pos Malaysia, sustainability is driven by
practical actions implemented consistently
across its network.

According to Charles Brewer, Group Chief
Executive Officer of Pos Malaysia, meaningful
sustainability progress is achieved when
employees are empowered to take ownership
of improvements within their own workplaces.
The recognition demonstrates how simple,
scalable initiatives can create significant
impact when applied consistently across
thousands of operational touchpoints
nationwide. 
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As one of Malaysia's largest logistics
networks, Pos Malaysia continues to
strengthen energy efficiency across its
buildings, facilities and transportation
operations. The company views sustainability
not as a standalone initiative, but as an
integrated approach to operating more
efficiently while reducing its environmental
footprint. 

Three Facilities to Represent Malaysia at
ASEAN Energy Awards

The achievement extends beyond national
recognition. As category winners, Pos
Malaysia Headquarters / General Post Office
Kuala Lumpur, Pusat Pos Laju Pekan Nenas,
and Pusat Pos Laju Pasir Gudang will have the
opportunity to represent Malaysia at the
ASEAN Energy Awards in the Philippines.

This regional platform will showcase
Malaysian energy management best practices
and highlight how local organisations are
advancing sustainable operations through
innovation, technology and continuous
improvement. 

How Pos Malaysia Is Reducing Carbon
Emissions

The awards form part of Pos Malaysia's
broader sustainability transformation
programme, which includes renewable energy
adoption, energy efficiency initiatives and
green mobility investments. Key milestones
include:

Malaysia's Largest Logistics Electric Vehicle
Fleet

Pos Malaysia currently operates the country's
largest logistics electric vehicle fleet,
comprising:

   a. 1,252 electric bikes

   b. 279 electric vans

Together, these vehicles have travelled more
than 7.2 million kilometres emission-free,
helping reduce operational carbon emissions
while supporting greener last-mile delivery. 

Growing Renewable Energy Infrastructure

The company has expanded its solar-powered
network to 17 facilities nationwide, increasing
renewable energy's contribution to nearly
10% of its overall energy mix.

These installations help prevent more than
2,900 tonnes of carbon dioxide emissions
annually, while supporting the organisation's
long-term decarbonisation goals.

 Smarter Energy Management

Across its operations, Pos Malaysia continues
to implement:

   a. LED lighting upgrades

   b. Advanced energy management systems

   c. Digitalisation initiatives

   d. Building efficiency improvements

These measures help optimise energy
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consumption while improving operational
efficiency across the network.

Helping Customers Make More Sustainable
Logistics Choices

Sustainability efforts extend beyond Pos
Malaysia's own operations. Through the Pos
Hijau Carbon Emissions Tool, customers can
track and better understand the carbon
impact of their shipments.

The tool enables businesses and individuals
to make more informed logistics decisions
while promoting greater transparency around
environmental performance. By combining
operational improvements with customer-
facing sustainability solutions, Pos Malaysia
continues to support businesses seeking
more responsible logistics options. 

Building a More Sustainable Future

The National Energy Awards 2026 recognition
reflects more than operational excellence. It
demonstrates how long-term investments in
renewable energy, energy efficiency and
employee engagement can deliver
measurable environmental impact at scale.

As Pos Malaysia continues to expand its
sustainability initiatives, the focus remains on
reducing environmental impact, improving
operational resilience and creating value for
customers, communities and the country. By
embedding sustainability into its everyday
operations, Pos Malaysia is helping shape a
more efficient, responsible and future-ready
logistics industry for Malaysia.

Source: Pos Malaysia 
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Australia Post delivers underlying loss as property
sales fund strategic business investments
28-08-2026

Performance for the full year to 30 June 2026: Group revenue $9.83 billion, up 4.0% from FY25
Group profit before tax of $31.8 million, improved from last year (FY25: $18.8 million)
Underlying loss of $107.6 million, excludes profit from property divestments of $139.4 million
Parcels and Services revenue of $8.01 billion, up 4.8% on last year (FY25: $7.64 billion) Letter
volumes declined 14.7% YoY, with Letters loss of $63.2 million Business efficiencies of $188.3
million realised in FY26 Invested $413.3 million to transform the business, up 11.1% on year
prior Community Service Obligations cost of $346.7 million

Australia Post today announced a modest
pre-tax profit of $31.8 million for the 2026
financial year, bolstered by $139.4 million in
profit from targeted property sales that
supported continued investment in the
business. Excluding the one-off gains from
property sales, Australia Post recorded a loss
before tax of $107.6 million, reflecting the
ongoing decline of the Letters service, rising
delivery costs and ongoing competitive
pressures in the parcels market.

Prudent cost management and productivity
reforms, including the New Delivery Model,
generated year-on-year cost savings of
$188.3 million. Operating costs were up 3.9%,
driven by wages growth, increased Licensee
commissions and contractor rates, and higher
parcel volume-related costs. At the same
time, $413.3 million was invested across fleet,
technology, facilities and regional network
expansion, partially funded by $173.2 million

in cash proceeds from property sales.

Parcels business

Australia Post achieved strong parcel volume
growth of 5.3% in FY26, reflecting the
sustained eCommerce growth, with 9.3
million Australian households choosing to
shop online in the last quarter alone.

Competition in the parcels market remains
intense, with global marketplaces, private
equity and international delivery providers
continuing to expand their Australian
operations. While volume growth remains
stable, pricing pressures and the need to keep
investing in network capacity, technology and
customer experience have contributed to
higher operating costs, driving lower margins
to remain competitive.

Investment across the Parcels business
included growing Australia Post’s regional
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footprint. The announcement of several new
facilities in regional Australia helped support
local jobs, building a more modern network,
improving efficiency and enhancing services
for Australian businesses and customers.

As more Australians buy, sell and transact
online, Australia Post invested in data and
technology upgrades to its network to
provide faster delivery, improved tracking and
more convenient collection options. This
included expanding the parcel locker network
by 64.3% in FY26 to 1,510 locker banks
nationally and more parcel-focused locations
in areas where customers want and use them.

Australia Post accelerated innovation in its
Parcels business during the year through the
acquisition of delivery technology platform
Rendr, helping to expand delivery options for
customers, and also secured a partnership
with Vinted when it entered the Australia
market, to support the growing re-commerce
market.

A one-off $40.5 million investment from the
Federal Government announced in FY26 will
help accelerate fleet electrification and reduce
reliance on diesel.

Letters service

The Letters service recorded a loss of $63.2
million, which was partially offset by the $0.20
Basic Postage Rate (BPR) increase that came
into effect on 17 July 2025. Letter volumes

declined in FY26, falling a further 14.7% to
1.42 billion as Australians increasingly
communicate and transact via digital
channels.

The Letters service continues to weigh heavily
on Australia Post’s financial performance. The
cost of maintaining a nationwide delivery
network increases every year even as usage
declines. Without the BPR increases over the
past four years, the Letters loss would have
been over $500 million worse, and last month
the ACCC did not oppose a further $0.15
increase in the BPR, effective 1 September,
which will take the BPR to $1.85.

Australia Post remains focused on driving
efficiencies across the Letters service.
However, given the ongoing decline in
volumes and increasing delivery costs, further
price increases and efficiencies will be
required to ensure essential services can be
provided sustainably, particularly for regional,
remote and vulnerable communities.

Retail outlets

Australia Post evolved its retail network
throughout FY26, to ensure changing
customer patterns are catered to, particularly
as the majority of visits are now parcel
related. Importantly, Australia Post remains
committed to maintaining 4,000 retail outlets
with 2,500 of those in regional, rural and
remote locations.

IPC International Post Corporation

CLASSIFICATION: CORPORATE  |  WWW.IPC.BE © 2026

9



New Post Parcels outlets continue to be rolled
out across the network, providing customers
with more convenient options to send, collect
and return parcels. Australia Post is expanding
access to its 24/7 postal services and parcel
lockers, giving customers more choice,
convenience and flexibility.

Australia Post supported the sustainability of
its Licensed Post Office (LPO) network during
FY26, including through increased
commissions to licensees of $635.1 million
and exploring opportunities to provide
additional services where there is customer
demand.

In regional and remote Australia, the local
post office remains an essential connection
point for communities, particularly for
maintaining access to banking services
through Bank@Post. Recent agreements with
all four major banks are now driving 30%
higher payments to LPOs for providing these
services.

Outlook

Group Chief Executive Officer and Managing
Director Paul Graham said Australia Post is
delivering on its strategy and taking actions
within its control to address its challenges,
but further work is needed to protect the
long-term sustainability of the business.

“Australia Post has never stood still. For more
than 200 years, we have adapted to serve the

changing needs of Australians; from
horseback to rail, telegraph to air, and now
from letters to a digital-first parcels network.

“We have a long history of supporting social
impact through partnerships and investment
in local initiatives, and in FY26 provided
funding for 88 not-for-profit organisations
through the Community Grants program.

“We are upgrading what we do and how we
do it because the way Australians work, shop
and connect has changed. Australians are
sending fewer letters than ever before, while
buying, selling and transacting online at
record levels.

“I want to thank our team members, Licensees
and delivery partners who have all worked
incredibly hard to deliver on Post26 and lay
the foundations for our new Post30 strategy.
We continue to do everything in our power to
create a sustainable business, including
simplifying operations, improving
productivity, driving business efficiencies and
investing in the services customers need and
expect now and in the future. We have taken
decisive action to transform and strengthen
Australia Post, while continuing to serve
communities right across the country.

“Australia Post is essential national
infrastructure. We connect communities,
support businesses and help Australia’s
economy grow. This is particularly critical in
regional and remote Australia, where local
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post offices remain a vital connection point
and where communities rely on us for access
to important services. We also play a critical
role in supporting small to medium online
businesses who compete against global
platform players in an extremely competitive
market.

“Australia Post is taking a different path. We
want to keep building a modern Australia
Post for a modern Australia, one that provides
even faster delivery, more convenient parcel

collection and continued access to essential
services for all Australians. However, we
cannot do it alone and we will require all of
our stakeholders, customers, communities,
licensees and shareholders to work together.

“As Australia changes, Australia Post is
evolving, but what will not change is our
commitment to connecting Australians,
supporting communities and helping
businesses grow,” Mr Graham said.

Source: Australia Post
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Interim results on a par with previous years â€“ future
remains challenging
20-08-2026

In the first six months of 2026, Swiss Post generated operating profit (EBIT) of 173 million
francs, which is on a par with the result from previous years. Operating revenue totalled 3,670
million francs, with Group profit amounting to 139 million francs. This is mainly due to a
stronger core business, a higher volume of parcels sent, price adjustments and improved
investment performance at PostFinance. Swiss Post relies on profits â€“ which it uses to finance
the nationwide universal service, steadily invest in its infrastructure and adapt its digital and
physical products and services to changing customer needs. Customer behaviour is also a
focus of the modernized postal legislation proposed by the Federal Council, which Swiss Post
supports.

Interim results on a par with previous years –
future remains challenging
At 173 million francs (previous year: 118
million francs), Swiss Post’s operating profit is
at a level comparable to the results for 2023
and 2024. Group profit stands at 139 million
francs, while operating revenue amounts to
3,670 million francs. The result was partly due
to a 5.6 percent increase in the volume of
parcels sent by customers. However,
improved investment performance and lower
personnel expenses at PostFinance, as well as
simplified processes and price adjustments at
Swiss Post, also played a part. Despite this
positive performance, there is still a need for
action: “Every franc of revenue ultimately
comes down to less than 5 centimes in EBIT,”
explains Alex Glanzmann, Head of Finance at
Swiss Post. “We finance the universal service
with this income, which costs us around 365

million francs each year. And we use it to
expand the digital services our customers
want and to develop our infrastructure. With
declining volumes of letters and over-the-
counter transactions, a range of measures is
needed to maintain the results at this level.
We’re continuing to pursue this path
consistently.”

Swiss Post develops modern services that
meet specific needs
In the first half of 2026, letter volumes fell by
a further 5 percent, while over-the-counter
inpayments declined by 11 percent. These are
not outliers, they are part of an irreversible
trend: over the last ten years, the volume of
letters sent by customers is down 38 percent.
Cash inpayments declined by 68 percent. At
the same time, more and more customers are
turning to digital services: around 630,000
users have now enabled receipt of digital
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letters in the Post-App – three times as many
as this time last year. The new “My digital
mail” service has over 1.4 million users, and
the Post-App was used 38.3 million times in
the first six months of the year. That is a 57.6
percent increase compared to the same
period in the previous year. This shows that
Swiss Post is developing new products and
services that meet the needs of its customers.

Strengthening the core business, focusing
growth, becoming faster
However, the new products and services and
the growth in parcel volumes cannot yet
offset the decline in letters and cash
inpayments. Swiss Post is therefore
strengthening its core business in logistics,
communication, mobility and financial

services, and focusing primarily on organic
growth. For example, Swiss Post is investing
around 200 million francs in a new regional
parcel center in Frauenfeld, allowing it to sort
up to 12,000 parcels per hour from the end of
2029. Swiss Post will also continue to simplify
its internal processes and reduce its costs, as
it has recently done with efficiency measures
in its IT unit. The price adjustments Swiss Post
has announced are another necessary
measure that it has taken in response to the
need for action. At the same time, it is
important to ensure Swiss Post continues to
evolve in line with customer needs, but also
that the universal service obligation is
modernized. The political processes needed
to achieve this are currently under way.

Source: Swiss Post
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Posti achieves EcoVadis Gold rating with its
highest-ever score
24-08-2026

Posti has once again been awarded Gold rating in the international EcoVadis sustainability
assessment. In the latest evaluation, Posti achieved its highest score ever: 86 out of 100 points.

This result places Posti among the top 2% of
companies worldwide assessed by EcoVadis,
which has evaluated approximately 150,000
companies globally. The ranking reinforces
Posti's position among sustainability leaders
and reflects the progress of its long-term
sustainability efforts across multiple areas.

EcoVadis assesses companies' sustainability
performance in four areas:

Environment
Labor & Human Rights
Ethics
Sustainable Procurement

"This is great recognition for us and an
important indication that our sustainability
work continues to develop. We are especially
pleased to have achieved the highest
EcoVadis score in our history and to be
ranked among the top 2% of companies
globally. The result reflects the long-term
commitment to advancing sustainability
throughout our organization. A warm thank
you to all Posti employees for this shared
achievement," says Anna Storm, Vice
President, Sustainability & Stakeholder

Relations at Posti.

Significant progress across key sustainability
areas

Posti improved its performance in three of the
four categories assessed by EcoVadis while
maintaining its already excellent level in
environmental performance. This year, the
most notable improvements were seen in
Labor & Human Rights, Ethics, and
Sustainable Procurement.

Labor & Human Rights: 87/100
Sustainable Procurement: 89/100
Ethics: 80/100
Environment: 86/100

The results demonstrate that sustainability is
an integral part of Posti's daily operations,
decision-making, and business development.
Strong performance across all assessed areas
reflects long-term efforts and the systematic
advancement of sustainability throughout the
organization.

"EcoVadis has raised its assessment criteria,
and the number of participating companies
continues to grow. It is positive to see the bar
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getting higher. At the same time, it
encourages us to continue working together
towards a more sustainable future," Anna
Storm continues.

Highest leader level maintained in Carbon
Scorecard

Posti has been working consistently to reduce
emissions for many years. In the separate
Carbon Scorecard assessment, Posti
maintained the highest possible Leader
rating.

In 2025, Posti's own emissions (Scope 1 and
Scope 2) decreased by 25% compared to the
previous year. Posti also achieved its Science
Based Targets initiative (SBTi) target of
reducing its own emissions by 50% by 2030
already in 2025, reaching the goal five years
ahead of schedule.

EcoVadis is a global sustainability ratings
provider. Its assessments are based on
company documentation, media sources, and
publicly available information.

Source: Posti
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Omniva to install letter slots in parcel lockers for
posting standard letters in Estonia
21-08-2026

Omniva, an international technology and logistics group owned by the Estonian state, will
begin installing letter slots for posting standard letters in parcel lockers in September. The aim
is to make sending letters more convenient and modern while offering customers a single
service point.

As part of the change, letter collection points
will be moved to the nearest parcel locker. At
larger parcel lockers, letters can be posted in
a letter slot integrated directly into the locker.
A standalone postbox will be installed next to
older or smaller parcel lockers.

“A large proportion of people in Estonia
regularly use parcel lockers located along
their daily routes, for example near shops. By
bringing letter posting to places people
already visit, we are making sending letters
easier and more visible. This gives the
traditional postal service a more modern and
convenient format,” said Martti Kuldma,
Chairman of the Management Board of
Omniva.

Letters will be collected from postboxes
relocated next to parcel lockers six days a
week instead of the current three, as parcel
lockers are serviced from Monday to Saturday
due to the high volume of parcels. This means
letters may reach their recipients faster.

Moving postboxes closer to parcel lockers will
also reduce the need for separate vehicle
journeys, along with the associated transport
costs and environmental impact.

Postboxes that do not currently have a parcel
locker nearby will remain in their present
locations as standalone postboxes. Postboxes
with consistently very low usage—fewer than
five letters posted per month—will be
removed on an ongoing basis.

The changes will be implemented gradually
over the course of this autumn. Postboxes
affected by the changes will display a notice
with relevant information at least 30 days in
advance. Up-to-date locations of Omniva
service points are always available at
https://www.omniva.ee/asukohad.

People in Estonia sent 780,000 standard
letters by post in 2025. Of these, 515,000 were
posted in postboxes, representing a decrease
of 26% compared with 2024. The number of
letters sent in Estonia has fallen by
approximately 80% over the past ten years.
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Source: Omniva
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Bpost invests in new double-deck trailers to transport
more parcels with fewer journeys
20-08-2026

Bpost is increasing its efficiency and sustainability by making significant investments in new
double-deck trailers. These extra-large trailers can transport 60% more parcels than a standard
truck. Bpost aims to put the new double-deck trailers into operation before the start of the
busy end-of-year period.

The regulator for the parcel market recently
confirmed that Bpost has the lowest CO2
emissions per delivered parcel of all operators
in Belgium. Nevertheless, the company is not
resting on its laurels and continues to invest
heavily in sustainability and efficiency. With a
new order of 19 double-deck trailers, Bpost is
taking another step forward to make
transport between its sorting and distribution
centres even more efficient. The new trailers
are expected to be operational by
mid-November, just in time for the busy
end-of-year period, when Bpost delivers up to
800,000 parcels per day.

More than 2,000 parcels per journey

Thanks to their extra-large loading space,
which consists of two levels, a double-deck
trailer can transport more than 2,000 parcels

per journey. That is 60% more than a standard
truck. This allows Bpost to reduce the number
of kilometres driven. A parcel transported by
a double-deck trailer is therefore delivered
with 30% less CO2 emissions.

The trailers are also equipped with numerous
advanced features that make transport easier
and smoother for Bpost employees. A
movable loading floor inside the trailer allows
parcels to be loaded and unloaded more
quickly, while 8 solar panels on the roof of
each trailer provide the necessary electricity.

From mid-November onwards, the new
double-deck trailers will be used for journeys
between all Bpost sorting centres and
distribution centres across Belgium.

Source: Bnode
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Truck drivers top Australia Post's wish list ahead of
Christmas period
24-08-2026

Australia Post and StarTrack are recruiting more than 3,500 seasonal team members across
metro and regional Australia as preparations ramp up for the busy holiday and online
shopping period, with truck drivers and forklift operators among the most in-demand roles.

Seasonal opportunities are also available for
parcel sorters, freight handlers and van
drivers, to help keep parcels moving through
the network and to customers across the
country during Australia Post’s busiest period
of the year.

Applications are open now, with truck driver
roles starting from early September and
parcel processing, freight handling, van
driving and forklift operator roles beginning
from mid-October.

Australia Post Executive General Manager,
People and Culture, Sue Davies said seasonal
team members play an important role in
helping the business deliver for customers
during its busiest time of the year.

"Last year we delivered a record 111 million
parcels in the lead up to Christmas and that
wouldn’t have been possible without the
incredible people working hard across our
network. As we prepare for another busy peak
period, we're looking for people with a valid
truck or forklift licence, as well as team

members for our parcel processing facilities,
where no previous experience is needed.

"Seasonal roles are a great way to earn extra
income ahead of Christmas while working
alongside a welcoming and supportive team.
Whether you're behind the wheel, operating a
forklift or helping sort parcels, every person
plays a part in helping us deliver for
customers and communities right across
Australia.

"Many of our team members first joined
Australia Post during this period and have
gone on to build rewarding long-term careers
with us. If you're looking for an opportunity to
learn new skills, gain valuable experience and
be part of a trusted Australian organisation,
we'd love to hear from you,” said Ms. Davies.

Australia Post is committed to creating career
opportunities for people at every stage of life,
including young Australians entering the
workforce. Through pathway programs,
on-the-job development and employee
networks such as #NOW (Network Operations
Women), Australia Post is helping more
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women and emerging talent build rewarding
careers in transport and logistics.

Source: Australia Post
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Royal Mail improves quality of service, with First Class
performance up 9% to 85.0%
21-08-2026

Royal Mail today publishes its Quality of Service results for the first quarter (Q1) of the 2026-27
financial year, covering 30 March to 28 June 2026.

Progress against the Improvement Plan

Today’s results build on the progress made
towards the end of the last financial year,
when First Class performance reached 81.1%
and Second Class reached 90.2%.

The results also put First Class performance
ahead of the Q1 range of 77-79% set out in
Royal Mail’s Improvement Plan published in
April, while Second Class performance is
within its Q1 range of 90.5-91.5%.

Across all letter products, 93% of letters are
currently delivered on time and more than
99% within a week.

The Improvement Plan is supported by the
rollout of a new delivery model designed to
improve reliability and quality of service.

Under the new model, First Class letters
continue to be delivered six days a week,

while Second Class and other non-First Class
letters are delivered every other weekday.

Royal Mail Chief Operating Officer Jamie
Stephenson said: “These results are
encouraging and show that the work we are
doing to improve the service is having an
impact. First Class performance is well ahead
of where we expected to be at this stage of
our Improvement Plan, while Second Class is
tracking in line with the plan.

“We know there is more to do. We are
investing £500 million over five years and
making significant changes across our
network, including rolling out the new
delivery model across all 1,200 of our delivery
offices. None of this progress would be
possible without the continued hard work of
our frontline colleagues, including through
the recent extreme heat.”

Source: International Distribution Services
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Canada Post records $277-million loss before tax in
second quarter
28-08-2026

Labour stability supports early-stage Parcels recovery

OTTAWA – Canada Post recorded a loss
before tax of $277 million in the second
quarter of 2026, as labour stability supported
customer confidence and an early-stage
recovery of the Parcels business. Operating
costs also declined, as the Corporation
focused on improving core productivity.

The second quarter loss before tax improved
by $130 million compared to a loss before tax
of $407 million in the same period of the prior
year, when the company was facing a
prolonged period of labour uncertainty in
negotiations with the Canadian Union of
Postal Workers (CUPW). In June 2026, the
parties ratified new collective agreements that
will remain in place until January 31, 2029.
Canada Post’s loss before tax in the first half
of 2026 was $482 million, compared to $448
million in the same period of the prior year.

Canada Post’s second quarter revenue grew
by $22 million, or 1.5 per cent,1 compared to
the same period of the prior year. While
Parcels revenue grew by 20.7 per cent in the
second quarter, results for the Transaction
Mail line of business declined compared to a
strong quarter in 2025 largely due to election
mailings. The Corporation’s revenue for the

first six months of the year fell by $159
million, or 7.0 per cent, compared to the same
period of 2025. Lower labour and non-labour
operating costs helped partially offset
revenue declines in both periods.

The company remains focused on rebuilding
customer trust, improving service reliability
and growing parcel volumes. Canada Post will
continue to strengthen its long-term financial
sustainability while providing service to
Canadians and businesses in all corners of the
country.

Modernizing the business

The Corporation is engaging with
communities across the country to convert
621,000 addresses from door delivery to
secure community mailboxes in late 2026 and
in 2027. In total, approximately four million
addresses will be converted to community
mailboxes over a multi-year period, with
different areas transitioning each year.
Canada Post’s Delivery Accommodation
Program will continue to be available,
ensuring access for residential customers with
functional limitations.
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Canada Post continues to work closely with its
bargaining agents and the Government of
Canada on its modernization and will
continue to engage with stakeholders. The
company remains committed to ensuring
access to affordable, reliable and high-quality
postal services for Canadians in all
communities – urban, rural and remote.

Enhancing core parcel delivery services and
rebuilding the business

Building on the recent labour stability, the
Corporation is working to improve core
services and strengthen its position in the
highly competitive parcel delivery market. As
part of these efforts, Canada Post is
expanding its home parcel pickup service;
offering box-free, label-free returns with
select online retailers; improving local
next-day delivery service; offering strategic
pricing discounts for businesses; and
preparing to launch weekend parcel delivery
in the Ottawa, Montréal and Toronto
metropolitan areas later this year.

Parcels revenue starts to recover following
labour resolution

The ratification of new collective agreements
with CUPW in June 2026 increased customer
confidence in the business, allowing the
company to start rebuilding after a prolonged
period of labour uncertainty. In the second
quarter of 2026, Parcels revenue rose by $99
million, or 20.7 per cent, as volumes increased

by 7 million pieces, or 15.6 per cent,
compared to the same period of 2025. For the
first six months of the year, Parcels revenue
increased by $20 million, or 0.7 per cent, as
volumes remained relatively flat, compared to
the same period of the prior year.

Transaction Mail declines after non-recurring
election mailings in prior year

In the second quarter, Transaction Mail
revenue fell by $67 million, or 9.1 per cent, as
volumes declined by 50 million pieces, or 9.2
per cent, compared to the same period a year
earlier. For the first half of 2026, Transaction
Mail revenue fell by $149 million, or 11.5 per
cent, as volumes declined by 126 million
pieces, or 12.6 per cent, compared to the
same period of 2025. The results were
affected by year-over-year comparisons to
the first half of 2025, when volumes surged
due to election mailings and a mail backlog
following the labour disruption in late 2024.
The line of business continues to be in secular
decline as Canadians and businesses shift to
digital channels.

Direct Marketing remains under pressure as
recovery continues

In the second quarter, Direct Marketing
revenue increased by $1 million, or 0.3 per
cent, as volumes fell by 3 million pieces, or 0.2
per cent, compared to the same period of the
previous year. For the first half of the year,
revenue fell by $23 million, or 6.9 per cent, as
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volumes decreased by 149 million pieces, or
9.1 per cent, compared to the same period of
2025. The results were affected by business
and economic uncertainty, as well as
competition from digital marketing channels.

Operating costs declined on labour
efficiencies and lower operating expenses

In the second quarter and the first six months
of 2026, total operating costs declined by
$119 million, or 6.3 per cent, and $138 million,
or 6.6 per cent, respectively, compared to the
same periods of the prior year. Labour costs
declined while employee benefit costs fell due
to higher discount rates.

Canada Post continues to work to improve
core productivity and increase efficiencies in
operations while focusing on service. In the
second quarter, the Corporation started
realizing some cost efficiencies through
increased staffing flexibility and more efficient
workforce deployment; new vehicle sharing

practices; the streamlining of letter mail
operations; and other measures.

Canada Post Group of Companies

In the second quarter of 2026, the Canada
Post Group of Companies recorded a loss
before tax of $188 million, compared to a loss
before tax of $325 million in the same period
a year earlier. Purolator recorded a profit
before tax of $88 million in the second
quarter, compared to a profit before tax of
$82 million in the same period of 2025.

In the first half of the year, the Group of
Companies recorded a loss before tax of $439
million compared to a loss before tax of $427
million in the same period of the prior year.
Purolator recorded a profit before tax of $111
million in the first half of 2026, compared to a
profit before tax of $101 million in the
prior-year period.

Source: Canada Post
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NZ Post confirms Executive team appointments
31-08-2026

NZ Post has confirmed internal Executive team appointments, continuing to strengthen
operational efficiency and customer experience.

These changes support a focus on NZ Post’s
parcels and mail business, focussed on
creating long-term value for customers,
communities and the shareholder.

Effective from 1 September:

Bryan Dobson, currently Chief Customer
Officer, will move into the role of Chief
Commercial Officer – Parcels
Brendon Main, currently Chief Operating
Officer, will take up the role of Chief
Commercial Officer – Mail
Peter Kennedy, currently Chief Data &
Technology Officer, will step into the role of
Chief Operating Officer, with responsibility for
both network operations and data &
technology. 

NZ Post Chief Executive David Walsh said the
appointments will help ensure NZ Post is well
positioned for the future.

“I am pleased to confirm these internal
appointments to our Executive team and look
forward to continuing to work with Bryan,
Brendon and Peter,” says Walsh.

“These roles strengthen our focus on the
parts of the business that are central to our
future success. Their collective leadership will
help our teams build on the strong
foundations already in place, while continuing
to evolve our mail and parcels businesses and
deliver great outcomes for our customers.”

Course: NZ Post
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Bring buys Nord-Norsk Spedisjon
31-08-2026

Bring Cargo acquires Nord-Norsk Spedisjon and strengthens its position in the Narvik region,
one of Norway's most important strategic logistics points.

– Nord-Norsk Spedisjon is a well-run
company with a strong foothold in the Narvik
region. The company is good at project
logistics and has a strong position within
defense logistics. They also have solid
expertise and experience with project logistics
in other industries, such as wind projects, says
Anne Stenseth Kristoffersen, CEO of Bring
Cargo.

– The acquisition of Nord-Norsk Spedisjon
strengthens our position in the Narvik region.
We will gain increased capacity and expertise
within defense logistics for both the
Norwegian Armed Forces and our allies in
NATO, says Stenseth Kristoffersen.

Narvik has a very strategic location with a
port, railway, E6, proximity to the airport in
Evenes and the army forces in Troms.

The Norwegian Armed Forces and NATO
Narvik's combination of ice-free harbor and
rail connection to Sweden has long made the
city an important logistics hub for the

Norwegian Armed Forces and NATO.

The city will become even more important in
the future after Sweden and Finland have now
joined the defense alliance. Narvik is pointed
out as the natural gateway for allied forces,
both during exercises and in the event of a
possible conflict.

Project logistics – Bring Cargo is the partner
we wanted. We had several interested parties
to buy the company and were in dialogue
with Bring early on. The process has been
going on since February, and we are
incredibly pleased to have reached an
agreement. The chemistry is very good and
we look forward to developing the company
and our services further, says Terje Dypvik,
owner of Nord-Norsk Spedisjon.

Nord-Norsk Spedisjon was established in
1988, has four employees and is experts in
forwarding and freight transport.

Source: Posten Bring
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Australia Post delivers underlying loss as property
sales fund strategic business investments
28-08-2026

Performance for the full year to 30 June 2026:

Group  revenue  $9.83  billion,  up  4.0%
from FY25
Group profit before tax of $31.8 million,
improved  from  last  year  (FY25:  $18.8
million)
Underlying  loss  of  $107.6  million,
excludes  profit  from  property
divestments of $139.4 million
Parcels  and  Services  revenue  of  $8.01
billion, up 4.8% on last year (FY25: $7.64
billion)
Letter volumes declined 14.7% YoY, with
Letters loss of $63.2 million
Business  efficiencies  of  $188.3  million
realised in FY26
Invested $413.3 million to transform the
business, up 11.1% on year prior
Community Service Obligations cost of
$346.7 million

Australia  Post  today  announced  a  modest
pre-tax  profit  of  $31.8  million  for  the  2026
financial year, bolstered by $139.4 million in
profit  from  targeted  property  sales  that
supported  continued  investment  in  the
business.  Excluding  the  one-off  gains  from
property sales, Australia Post recorded a loss
before  tax  of  $107.6  million,  reflecting  the
ongoing decline of the Letters service, rising
delivery  costs  and  ongoing  competitive

pressures in the parcels market.

Prudent  cost  management  and  productivity
reforms,  including  the  New Delivery  Model,
generated  year-on-year  cost  savings  of
$188.3 million. Operating costs were up 3.9%,
driven by wages growth,  increased Licensee
commissions and contractor rates, and higher
parcel  volume-related  costs.  At  the  same
time, $413.3 million was invested across fleet,
technology,  facilities  and  regional  network
expansion, partially funded by $173.2 million
in cash proceeds from property sales.

Parcels business

Australia Post achieved strong parcel volume
growth  of  5.3%  in  FY26,  reflecting  the
sustained  eCommerce  growth,  with  9.3
million  Australian  households  choosing  to
shop online in the last quarter alone.

Competition  in  the  parcels  market  remains
intense,  with  global  marketplaces,  private
equity  and  international  delivery  providers
continuing  to  expand  their  Australian
operations.  While  volume  growth  remains
stable, pricing pressures and the need to keep
investing in network capacity, technology and
customer  experience  have  contributed  to
higher operating costs, driving lower margins
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to remain competitive.

Investment  across  the  Parcels  business
included  growing  Australia  Post’s  regional
footprint. The announcement of several new
facilities in regional Australia helped support
local jobs, building a more modern network,
improving efficiency  and enhancing services
for Australian businesses and customers.

As  more  Australians  buy,  sell  and  transact
online,  Australia  Post  invested  in  data  and
technology  upgrades  to  its  network  to
provide faster delivery, improved tracking and
more  convenient  collection  options.  This
included expanding the parcel locker network
by  64.3%  in  FY26  to  1,510  locker  banks
nationally and more parcel-focused locations
in areas where customers want and use them.

Australia  Post  accelerated  innovation  in  its
Parcels business during the year through the
acquisition  of  delivery  technology  platform
Rendr, helping to expand delivery options for
customers,  and  also  secured  a  partnership
with  Vinted  when  it  entered  the  Australia
market, to support the growing re-commerce
market.

A one-off $40.5 million investment from the
Federal  Government announced in FY26 will
help accelerate fleet electrification and reduce
reliance on diesel.

Letters service

The Letters  service recorded a loss of  $63.2
million, which was partially offset by the $0.20
Basic Postage Rate (BPR) increase that came
into  effect  on  17  July  2025.  Letter  volumes
declined  in  FY26,  falling  a  further  14.7% to
1.42  billion  as  Australians  increasingly
communicate  and  transact  via  digital
channels.

The Letters service continues to weigh heavily
on Australia Post’s financial performance. The
cost  of  maintaining  a  nationwide  delivery
network increases every year  even as usage
declines. Without the BPR increases over the
past  four years,  the Letters loss would have
been over $500 million worse, and last month
the  ACCC  did  not  oppose  a  further  $0.15
increase  in  the  BPR,  effective  1  September,
which will take the BPR to $1.85.

Australia  Post  remains  focused  on  driving
efficiencies  across  the  Letters  service.
However,  given  the  ongoing  decline  in
volumes and increasing delivery costs, further
price  increases  and  efficiencies  will  be
required to ensure essential  services can be
provided sustainably, particularly for regional,
remote and vulnerable communities.

Retail outlets

Australia  Post  evolved  its  retail  network
throughout  FY26,  to  ensure  changing
customer patterns are catered to, particularly
as  the  majority  of  visits  are  now  parcel
related.  Importantly,  Australia  Post  remains

IPC International Post Corporation

CLASSIFICATION: CORPORATE  |  WWW.IPC.BE © 2026

28



committed to maintaining 4,000 retail outlets
with  2,500  of  those  in  regional,  rural  and
remote locations.

New Post Parcels outlets continue to be rolled
out across the network, providing customers
with more convenient options to send, collect
and return parcels. Australia Post is expanding
access to its 24/7 postal services and parcel
lockers,  giving  customers  more  choice,
convenience and flexibility.

Australia Post supported the sustainability of
its Licensed Post Office (LPO) network during
FY26,  including  through  increased
commissions  to  licensees  of  $635.1  million
and  exploring  opportunities  to  provide
additional  services  where  there  is  customer
demand.

In  regional  and  remote  Australia,  the  local
post  office  remains  an  essential  connection
point  for  communities,  particularly  for
maintaining  access  to  banking  services
through Bank@Post. Recent agreements with
all  four  major  banks  are  now  driving  30%
higher payments to LPOs for providing these
services.

Outlook

Group Chief Executive Officer and Managing
Director  Paul  Graham  said  Australia  Post  is
delivering on its strategy and taking actions
within  its  control  to  address  its  challenges,
but  further  work  is  needed  to  protect  the

long-term sustainability of the business.

“Australia Post has never stood still. For more
than 200 years, we have adapted to serve the
changing  needs  of  Australians;  from
horseback to rail,  telegraph to air,  and now
from letters to a digital-first parcels network.

“We have a long history of supporting social
impact through partnerships and investment
in  local  initiatives,  and  in  FY26  provided
funding  for  88  not-for-profit  organisations
through the Community Grants program.

“We are upgrading what we do and how we
do it because the way Australians work, shop
and  connect  has  changed.  Australians  are
sending fewer letters than ever before, while
buying,  selling  and  transacting  online  at
record levels.

“I want to thank our team members, Licensees
and  delivery  partners  who  have  all  worked
incredibly hard to deliver on Post26 and lay
the foundations for our new Post30 strategy.
We continue to do everything in our power to
create  a  sustainable  business,  including
simplifying  operations,  improving
productivity, driving business efficiencies and
investing in the services customers need and
expect now and in the future. We have taken
decisive  action to  transform and strengthen
Australia  Post,  while  continuing  to  serve
communities right across the country.

“Australia  Post  is  essential  national
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infrastructure.  We  connect  communities,
support  businesses  and  help  Australia’s
economy grow. This  is  particularly  critical  in
regional  and  remote  Australia,  where  local
post  offices  remain a  vital  connection point
and where communities rely on us for access
to important services. We also play a critical
role  in  supporting  small  to  medium  online
businesses  who  compete  against  global
platform players in an extremely competitive
market.

“Australia Post is taking a different path. We
want  to  keep  building  a  modern  Australia

Post for a modern Australia, one that provides
even faster delivery,  more convenient parcel
collection and continued access  to essential
services  for  all  Australians.  However,  we
cannot do it alone and we will require all of
our  stakeholders,  customers,  communities,
licensees and shareholders to work together.

“As  Australia  changes,  Australia  Post  is
evolving,  but  what  will  not  change  is  our
commitment  to  connecting  Australians,
supporting  communities  and  helping
businesses grow,” Mr Graham said.

Source: Australia Post
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Canada Post records $277-million loss before tax in
second quarter
28-08-2026

Canada  Post  recorded  a  loss  before  tax  of
$277 million in the second quarter of 2026, as
labour  stability  supported  customer
confidence and an early-stage recovery of the
Parcels  business.  Operating  costs  also
declined,  as  the  Corporation  focused  on
improving core productivity.

The second quarter loss before tax improved
by $130 million compared to a loss before tax
of $407 million in the same period of the prior
year,  when  the  company  was  facing  a
prolonged  period  of  labour  uncertainty  in
negotiations  with  the  Canadian  Union  of
Postal  Workers  (CUPW).  In  June  2026,  the
parties ratified new collective agreements that
will  remain  in  place  until  January  31,  2029.
Canada Post’s loss before tax in the first half
of 2026 was $482 million, compared to $448
million in the same period of the prior year.

Canada Post’s  second quarter  revenue grew
by $22 million, or 1.5 per cent,1 compared to
the  same  period  of  the  prior  year.  While
Parcels revenue grew by 20.7 per cent in the
second  quarter,  results  for  the  Transaction
Mail line of business declined compared to a
strong quarter in 2025 largely due to election
mailings.  The  Corporation’s  revenue  for  the
first  six  months  of  the  year  fell  by  $159

million, or 7.0 per cent, compared to the same
period of 2025. Lower labour and non-labour
operating  costs  helped  partially  offset
revenue declines in both periods.

The company remains focused on rebuilding
customer  trust,  improving  service  reliability
and growing parcel volumes. Canada Post will
continue to strengthen its long-term financial
sustainability  while  providing  service  to
Canadians and businesses in all corners of the
country.

Modernizing the business

The  Corporation  is  engaging  with
communities  across  the  country  to  convert
621,000  addresses  from  door  delivery  to
secure community mailboxes in late 2026 and
in  2027.  In  total,  approximately  four  million
addresses  will  be  converted  to  community
mailboxes  over  a  multi-year  period,  with
different  areas  transitioning  each  year.
Canada  Post’s  Delivery  Accommodation
Program  will  continue  to  be  available,
ensuring access for residential customers with
functional limitations.

Canada Post continues to work closely with its
bargaining  agents  and  the  Government  of
Canada  on  its  modernization  and  will
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continue  to  engage  with  stakeholders.  The
company  remains  committed  to  ensuring
access to affordable, reliable and high-quality
postal  services  for  Canadians  in  all
communities – urban, rural and remote.

Enhancing  core  parcel  delivery  services  and
rebuilding the business

Building  on  the  recent  labour  stability,  the
Corporation  is  working  to  improve  core
services  and  strengthen  its  position  in  the
highly competitive parcel delivery market. As
part  of  these  efforts,  Canada  Post  is
expanding  its  home  parcel  pickup  service;
offering  box-free,  label-free  returns  with
select  online  retailers;  improving  local
next-day  delivery  service;  offering  strategic
pricing  discounts  for  businesses;  and
preparing to launch weekend parcel delivery
in  the  Ottawa,  Montréal  and  Toronto
metropolitan areas later this year.

Parcels  revenue  starts  to  recover  following
labour resolution

The ratification of new collective agreements
with CUPW in June 2026 increased customer
confidence  in  the  business,  allowing  the
company to start rebuilding after a prolonged
period  of  labour  uncertainty.  In  the  second
quarter of 2026, Parcels revenue rose by $99
million, or 20.7 per cent, as volumes increased
by  7  million  pieces,  or  15.6  per  cent,
compared to the same period of 2025. For the
first  six months of the year,  Parcels revenue

increased by $20 million, or 0.7 per cent, as
volumes remained relatively flat, compared to
the same period of the prior year.

Transaction Mail declines after non-recurring
election mailings in prior year

In  the  second  quarter,  Transaction  Mail
revenue fell by $67 million, or 9.1 per cent, as
volumes declined by 50 million pieces, or 9.2
per cent, compared to the same period a year
earlier. For the first half of 2026, Transaction
Mail revenue fell by $149 million, or 11.5 per
cent,  as  volumes  declined  by  126  million
pieces,  or  12.6  per  cent,  compared  to  the
same  period  of  2025.  The  results  were
affected  by  year-over-year  comparisons  to
the first  half  of  2025,  when volumes surged
due to election mailings and a mail backlog
following the labour disruption in late 2024.
The line of business continues to be in secular
decline as Canadians and businesses shift to
digital channels.

Direct  Marketing remains  under  pressure as
recovery continues

In  the  second  quarter,  Direct  Marketing
revenue  increased  by  $1  million,  or  0.3  per
cent, as volumes fell by 3 million pieces, or 0.2
per cent, compared to the same period of the
previous  year.  For  the  first  half  of  the  year,
revenue fell by $23 million, or 6.9 per cent, as
volumes decreased by 149 million pieces, or
9.1 per cent, compared to the same period of
2025.  The results  were  affected by business
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and  economic  uncertainty,  as  well  as
competition from digital marketing channels.

Operating  costs  declined  on  labour
efficiencies and lower operating expenses

In the second quarter and the first six months
of  2026,  total  operating  costs  declined  by
$119 million, or 6.3 per cent, and $138 million,
or 6.6 per cent, respectively, compared to the
same periods of the prior year. Labour costs
declined while employee benefit costs fell due
to higher discount rates.

Canada  Post  continues  to  work  to  improve
core productivity and increase efficiencies in
operations while  focusing on service.  In  the
second  quarter,  the  Corporation  started
realizing  some  cost  efficiencies  through
increased staffing flexibility and more efficient
workforce  deployment;  new  vehicle  sharing
practices;  the  streamlining  of  letter  mail
operations; and other measures.

Canada Post Group of Companies

In  the  second  quarter  of  2026,  the  Canada
Post  Group  of  Companies  recorded  a  loss
before tax of $188 million, compared to a loss
before tax of $325 million in the same period
a  year  earlier.  Purolator  recorded  a  profit
before  tax  of  $88  million  in  the  second
quarter,  compared to  a  profit  before  tax  of
$82 million in the same period of 2025.

In  the  first  half  of  the  year,  the  Group  of

Companies recorded a loss before tax of $439
million compared to a loss before tax of $427
million in the same period of the prior year.
Purolator recorded a profit before tax of $111
million in the first half of 2026, compared to a
profit  before  tax  of  $101  million  in  the
prior-year period.

Background

The  Canada  Post  Group  of  Companies’
operations are historically funded by revenue
generated  by  the  sale  of  its  products  and
services.  In  2025,  due  to  its  deteriorating
financial situation and to prevent insolvency,
the  Canada  Post  segment  started  receiving
repayable federal government cash injections.
As required, additional funding amounts will
continue  to  be  requested  to  ensure  the
Corporation remains solvent.

All  percentages  in  this  news  release  are
calculated on values rounded to the nearest
thousand;  they  are  also  adjusted  for
differences  in  business  and  paid  days
between  the  comparison  periods.  In  the
second  quarter  of  2026,  there  was  no
difference in paid days or business days for
Canada  Post  and  the  Group  of  Companies,
compared to the same period of 2025. For the
first half of 2026, there were three additional
business days and four additional paid days
compared  to  the  same  period  of  2025.
Additional business days result in an increase
in revenue and volume, while additional paid
days result in higher costs.

IPC International Post Corporation

CLASSIFICATION: CORPORATE  |  WWW.IPC.BE © 2026

33



The  Canada  Post  Group  of  Companies
consists of the core Canada Post segment and
its  non-wholly  owned  subsidiary  Purolator

Holdings Ltd.

Source: Canada Post
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Royal Mail improves quality of service, with First Class
performance up 9% to 85.0%
21-08-2026

Q1 performance

Service Measure
Q1
2026

Q1
2025

Change

First
Class

Next
working
day
delivery

85.0% 76.0%
+9.0
pp

Reliability
– within 3
working
days

98.1% 97.0%
+1.1
pp

Second
Class

Within 3
working
days

91.4% 89.3%
+2.1
pp

Reliability
– within 5
working
days

98.4% 98.2%
+0.2
pp

 

Progress against the Improvement Plan

Today’s results build on the progress made
towards the end of the last financial year,

when First Class performance reached 81.1%
and Second Class reached 90.2%.

The results also put First Class performance
ahead of the Q1 range of 77-79% set out in
Royal Mail’s Improvement Plan published in
April, while Second Class performance is
within its Q1 range of 90.5-91.5%.

Across all letter products, 93% of letters are
currently delivered on time and more than
99% within a week.

The Improvement Plan is supported by the
rollout of a new delivery model designed to
improve reliability and quality of service.

Under the new model, First Class letters
continue to be delivered six days a week,
while Second Class and other non-First Class
letters are delivered every other weekday.

Royal Mail Chief Operating Officer Jamie
Stephenson said: “These results are
encouraging and show that the work we are
doing to improve the service is having an
impact. First Class performance is well ahead
of where we expected to be at this stage of our
Improvement Plan, while Second Class is
tracking in line with the plan.
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“We know there is more to do. We are
investing £500 million over five years and
making significant changes across our
network, including rolling out the new delivery
model across all 1,200 of our delivery offices.
None of this progress would be possible

without the continued hard work of our
frontline colleagues, including through the
recent extreme heat.”

 

Source: Royal Mail
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Posti is preparing to bring letters from the authorities
to OmaPosti
01-09-2026

Finnish  letters  from  the  authorities  take  a
significant  step  towards  a  more  functional
everyday life  when the legislation on letters
from  the  authorities  delivered  to  private
digital post services enters into force today on
September 1, 2026. The reform also makes it
possible to receive letters from the authorities
in  private  digital  post  services  such  as
OmaPosti.

Posti  is  currently  negotiating  an  agreement
with the Digital and Population Data Services
Agency to make letters from the authorities
available in OmaPosti. Posti’s goal is to offer
Finns  the  opportunity  to  receive  important
letters from the authorities in a service that
they already use extensively in their everyday
life as soon as possible.

"The  everyday  life  of  Finns  is  increasingly
more digital, and people expect to be able to
manage their important matters easily in one
single  place.  OmaPosti  is  already  a  familiar
service  to  many  for  managing  parcels,
invoices,  letters  and  other  important
messages.  We  want  to  offer  citizens  the
opportunity  to  also  receive  letters  from the
authorities in the same service," says Kimmo
Salakka,  Strategy  and Development  Director
at Postal Services.

The  legislative  reform  complements  the
model  for  primarily  digital  official  mail
introduced in  spring 2026,  with which adult
citizens  who  are  able  to  use  electronic
services  will  primarily  receive  official  mail
digitally.

Posti  sees  the  reform  as  a  significant
opportunity  to  improve  the  customer
experience  of  citizens  and  promote  the
digitalization of Finland.

"The strength of OmaPosti is that it combines
messages  from  different  senders  into  one
secure service. We want to be part of building
a  smooth  digital  society  where  citizens  can
receive  important  messages  easily  and
securely in the channel of their choice," says
Elizabeth Kerppola, Posti’s Director of Digital
Growth.

Posti  will  provide more detailed information
on  the  deployment  and  schedule  of  the
service  after  the  agreements  related  to  the
cooperation  and  the  technical
implementations have been finalized.

OmaPosti:

OmaPosti  is  a  Finnish  digital  post  service
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provided  by  Posti  where  consumers  can
receive digital mail and track the delivery of
parcels.
OmaPosti has 2.8 million registered users and

it  reaches  80  per  cent  of  the  working-age
population.

Source: Posti
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