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Posten Bring now delivers all-electrically throughout A”stfold

01-03-2026

Posten Bring has now replaced all fossil-fueled vehicles in @stfold county. A total of 110 vans and 85 Paxsters have replaced petrol and

diesel vehicles in @stfold. This means that all mail and parcel deliveries in the area are now electric.

— This is an important milestone for us in @stfold. We have
worked purposefully over time to get both vehicles and charging
infrastructure in place, and now we deliver fully electric to all our
customers in the area, says Ingar Gundersen, district manager at
Posten Bring.

He says that it is especially fun that the electric mopeds, the
Paxsters, used in the local mail delivery, are produced in
Sarpsborg.

Ostfold is the first county to be fully electric for smaller vehicles.
The conversion is part of Posten Bring's national focus on
electrification of the vehicle fleet, and the company has made
several cities and regions fully electric in recent years, but @stfold
is the first entire county to reach the milestone.

The electrification in @stfold includes:

® 110 electric vans
e 85 Paxsters (electric moped vehicles used in postal
distribution)

Paxsters are particularly used in densely populated areas with
short distances and frequent stops, and are well suited to mail
delivery in residential areas.

“This is about both the climate and the local environment. Electric
vehicles produce less noise and better air, and we find that both
employees and residents appreciate the transition,” says
Gundersen.

67 percent electric in Norway

Nationally, 67 percent of Posten Bring's vehicle fleet — both vans
and trucks — is now electric. Previously, the company reached a
milestone where half of the country's residents had their mail and
parcels delivered by electric vehicles. Since then, the proportion
has continued to increase.

— We see that the systematic work we do locally contributes to
raising the national figures. When we electrify entire areas, we

gain both effect and experience that we take with us further, says
Gundersen.

Has developed its own charging network

An important prerequisite for success has been the development
of an extensive charging network at terminals and distribution
points. Posten Bring has invested significantly in its own charging
infrastructure to ensure stable operations and predictable
capacity.

Since the company has now come a long way in electrifying its
vans, the work to phase in electric trucks has also accelerated —
both in central areas and in more demanding areas.

— We have reached the point where electric vans are the standard.
Now it is about taking the same steps with heavier vehicles. It is
more complex, but development is happening quickly, and we
are well underway, says Gundersen.

With @stfold fully electrified, Posten Bring is taking another step
in the transformation of its transport operations — from last-mile
distribution on residential streets to heavier transport over longer
distances.

FACTS:

® Posten Bring has replaced all fossil fuel-powered smaller
vehicles with electric vans and mopeds in @stfold. At the
distribution units in Moss, Halden, Fredrikstad, Sarpsborg
and in Inner @stfold (Askim, Mysen, Spydeberg, Drje,
Rakkestad), all vehicles are now electric.

® The group is now in the process of replacing trucks with
electric or biogas-powered trucks. In @stfold, there are
currently seven electric trucks for distribution in @stfold and
four gas trucks that operate regular traffic in and out of
Ostfold.

® A total of 195 smaller vehicles, vans and Paxsters have been
replaced in @stfold, which is the first entire county to be
fully electric in Posten Bring's rig.

Source: Posten Bring


https://www.mynewsdesk.com/no/posten-bring/pressreleases/naa-leverer-posten-bring-helelektrisk-i-hele-oestfold-3434296
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Lithuanian Post temporarily suspends delivery of parcels to Middle Eastern

countries

02-03-2026

Lithuanian Post informs that from March 2, the sending of all
items — letters, postcards and postal parcels — to the countries of
the Middle East is temporarily suspended. Here is a list of the
countries:

» United Arab Emirates
« Israel

« Jordan

* Qatar

« Saudi Arabia
 Lebanon «
Iraq

Kuwait

« Bahrain
«Iran

* Oman

The delivery of postal items to these countries is being
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suspended due to military operations that have begun in the
region - air delivery of items has become impossible, and
logistics companies transporting items by air have informed
about the cancellation of flights.

Lithuanian Post will inform you separately about the exact date
when the delivery of postal items to the aforementioned
countries will be resumed.

Parcels that have been accepted from senders but not yet sent
abroad will be returned to senders. The latter should apply for a
refund of shipping costs by filling out the refund form available
at https://www.post.It/It/rasykite-mums

Shipments that have already left Lithuania will be delivered as
soon as possible, however, due to the changing situation, delays
or delivery disruptions may occur.

Source: Lithuanian Post
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https://www.post.lt/lt/apie-mus/naujienos/lietuvos-pastas-laikinai-stabdo-siuntu-pristatyma-i-artimuju-rytu-salis
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Deutsche Post is investing a mid-double-digit million euro sum in the nationwide
modernization of thousands of partner branches.

04-03-2026

Deutsche Post is strengthening its nationwide branch network
and investing a mid-double-digit million euro sum in
modernizing the hardware of all approximately 12,600 partner
branches in Germany. The new equipment — developed and
provided in cooperation with the IT service provider Diebold
Nixdorf — enables faster and more reliable processing of postal
services in the branches. This includes modernized PC equipment,
new label and receipt printers, and a wireless, mobile handheld
scanner. A pilot phase of approximately six months in around
1,000 branches has just been successfully completed. The
nationwide rollout, which is now beginning, is scheduled for
completion during 2026.

"Our partner branches are and will remain one of the most
important pillars of our network. That's why we are investing in
and modernizing equipment and IT. This makes the daily work of
our partner branch employees easier and improves service
quality for our customers,” says Holger Bartels, Head of Branches
and Automation in the Post & Parcel Germany division of the DHL
Group. “The feedback from the pilot operation was extremely
positive. The new radio scanner, in particular, is perceived as a
real time-saver and was a frequently expressed wish of our
partners,” adds Holger Bartels.

"The focus is now clearly on the smooth rollout of the new
technology solutions to the thousands of additional partner
stores,” said Leyla Feghhi, Head of Retail Sales in Germany,
Austria, and Switzerland at Diebold Nixdorf. “With our
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high-performance services and reliable hardware, we are also
ensuring that both employees and customers will benefit from
the new store processes for a long time to come.”

Partner branches: A successful model with a future

For over 30 years, Deutsche Post's partner model has ensured
reliable postal services — in cities as well as in rural areas. With
approximately 12,600 partner branches, operated by small
retailers, specialist shops, and large strategic partners such as
supermarket chains, Deutsche Post forms a dense network used
by around two million people daily.

What distinguishes partner branches:

e Comprehensive, local postal service

® High customer satisfaction: Approx. 95% according to
Customer Monitor Germany

® One in five partners has been online for ten years or more.

With over 40,000 service points, Deutsche Post offers
comprehensive service coverage for its customers. In addition to
partner branches, this includes thousands of parcel shops,
Packstations (automated parcel lockers), and post offices, as well
as digital services that simplify everyday life — such as the mobile
stamp and the mobile parcel stamp. Partner branches remain the
stable foundation of the network.

Source: Deutsche Post
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https://group.dhl.com/de/presse/pressemitteilungen/2026/deutsche-post-investiert-mittleren-zweistelligen-millionenbetrag-in-flaechendeckende-modernisierung-tausender-partnerfilialen.html

Swiss Post delivers on quality promises

04-03-2026

Swiss Post not only meets the quality requirements, it also
exceeds them. Swiss Post has a punctuality record of more than
97 percent for letters, and more than 95 percent for parcels and
newspapers. To ensure that customers can continue to rely on
Swiss Post in the future, the company is continuously investing in
modern and efficient infrastructure.

Swiss Post exceeds Confederation’s quality requirements

The figures from the Federal Postal Services Commission
(PostCom) attest to Swiss Post’s high quality standards. Swiss Post
has exceeded all the punctuality requirements set by the Federal
Postal Services Commission (PostCom). Last year, 1.49 billion
addressed letters were sent. In total, 97.3 percent of A Mail letters
and 98.7 percent of B Mail letters reached customers on time.
This is measured against the legal requirements of “posting day +
1 working day” and “posting day + 3 working days". This clearly
exceeds the postal legislation requirements of 97 percent. A
similar picture emerges for parcels: Swiss Post employees sorted
a total of 186.6 million parcels last year and delivered them to
customers’ homes. With 96.1 percent of Priority parcels delivered
on time and 99.6 percent of Economy parcels delivered
punctually, Swiss Post exceeded the target of 95 percent.
Subscription daily newspapers must reach customers by 12.30
p.m. The quality target is 95 percent. This was also exceeded by
Swiss Post employees at 97.8 percent. We particularly have our
employees to thank for this achievement, emphasizes Johannes
Cramer, Head of Logistics Services and Member of Executive
Management of Swiss Post: “In my on-site encounters with
employees, I'm always impressed by their motivation. They make
an essential contribution to our success and deserve our special
thanks.”

Real-time consignment tracking
Will a parcel
conveniently via the Post-App. Thanks to the “My consignments”
online service, customers can track the delivery of their parcels in

arrive on time? Customers can track this

real time. Customers are informed on the day before the planned
delivery, and the time of delivery is announced in a time slot of
two to four hours. On the day of delivery, a further notification is
sent with a more precise time slot of 40 to 90 minutes, and a
message is sent if delivery is significantly delayed. And shortly
before delivery, the recipient is sent a link that can be used to
track the parcel in real time.

New requirements from 2026: Swiss Post aims to maintain high
quality
In December last year, the Federal Council decided to amend the
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regulatory requirements on the punctuality of letters and parcels.
As of 1 April 2026, they will be standardized at 90 percent. This
will enable Swiss Post to organize delivery more flexibly and, in
turn, more efficiently on busy days. However, this flexibility does
not serve to reduce quality. On the contrary, it helps to keep
quality stable, even in the face of heavily fluctuating volumes. The
quality requirement is and will remain a minimum requirement.
As a company with a clearly defined statutory universal service
obligation, Swiss Post does not base its performance pledge on
minimum standards, but on the needs of the general public and
the economy. For this reason, Swiss Post wants to continue
offering a higher level of quality than is required by the new
directive. To ensure this, Swiss Post is continuously investing in
the development of its infrastructure and adapting it where
necessary. For example, Swiss Post plans to renovate and
modernize its national parcel centers in Harkingen (SO), Daillens
(VD) and Frauenfeld (TG) over the next 10 to 15 years. With effect
from 1 April, Swiss Post is also supplementing physical mail with
the digital letter service. With the digital letter, which will become
part of the universal postal service in Switzerland from 1 April
2026, Swiss Post will allow customers to choose whether they
want to send or receive their letters physically or digitally —
depending on their needs.

Measurements at a glance:

Consignment type Regulatory requirement 202
Letters P+1 97,0% 97,:
Letters P+3 97,0% 98,
Parcels P+1 95,0% 96,
Parcels P+3 95,0% 99,¢
Newspapers 95,0% 97,¢

In the abbreviation, “P+", P stands for “posting day”, and the
figure stands for the number of working days available for
processing as per legal requirements. Working days are Monday
to Friday

Delivery time measurement is carried out independently.

For the measurement of delivery times for letters, an independent
institute evaluates data from around 65,000 test consignments
across the whole year. For parcels, an inspection agency which is
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independent of Swiss Post evaluates the data for all individual measurement is based on random surveys carried out by delivery
parcel consignments for a period of 52 weeks. The inspection staff. The supervisory authority PostCom reviews and approves
agency independent of Swiss Post also measures compliance with  the results.

the delivery deadline of 12.30 p.m. for subscription daily

newspapers in areas without early-morning delivery. The Source: Swiss Post
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https://www.post.ch/en/about-us/media/press-releases/2026/punctual-and-reliable-swiss-post-delivers-on-quality-promises
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Poczta Polska: Suspension of postal shipments to the Middle East

02-03-2026

) o from March 2, 2026, the acceptance of postal items addressed to
Poczta Polska informs that due to the unstable situation in the the above-mentioned countries is suspended.
region covering Saudi Arabia, Bahrain, Iraq, Iran, Israel, Jordan,
Qatar, Kuwait, Lebanon, Oman and the United Arab Emirates , as Source: Poczta Polska

well as the resulting difficulties in the transport of postal items,
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https://www.poczta-polska.pl/news/zawieszenie-przyjmowania-przesylek-pocztowych-do-bahrajnu-iraku-iranu-izraela-jordanii-kataru-kuwejtu-libanu-omanu-oraz-zjednoczonych-emiratow-arabskich/
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Hrvastka Posta: Difficult postal traffic to Middle Eastern countries

02-03-2026

Due to the current situation in the Middle East, postal traffic to
Israel, the United Arab Emirates, Qatar, Kuwait, Saudi Arabia and
Iran is currently experiencing difficulties and occasional
interruptions. Source: Hrvastka Posta

We will inform users of any changes. Thank you for your
understanding.
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https://www.posta.hr/otezan-postanski-promet-prema-zemljama-bliskog-istoka
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Slovak Post: Current situation in the Middle East - transport restrictions
02-03-2026

Due to the current security situation in the Middle East, Slovak Post warns of possible delays in shipments to countries served by Qatar
Airways via the transit hub in Doha.

We will inform the public and media about further developments
without delay. Restrictions and adjustments to international mail
are available on the Slovak Post website.

This may affect shipments destined for the USA, Japan, United
Arab Emirates, Thailand, Hong Kong, India, Indonesia, Jordan,

South Korea, Nigeria, New Zealand, Philippines, Singapore and
Vietnam. Source: Slovak Post
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https://www.posta.sk/clanky/aktualna-situacia-na-blizkom-vychode
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Australia Post sets new 2030 targets to reduce carbon emissions and enhance

circularity

04-03-2026

Australia Post has launched its 2030 Sustainability Framework, setting new targets to reduce carbon emissions and keep resources in

use across its fleet, properties and operations over the next five years.

Having already achieved a 20% emissions reduction and a 39%
reduction in waste to landfill from FY19, Australia Post's new 2030
Framework sharpens its focus on reducing the more challenging
carbon emissions in its transport network, while accelerating its
approach to circularity, as it strives toward targeting Net Zero
emissions by 2050.

Sharper carbon emissions targets for 2030

Under the 2030 plan, Australia Post has committed to four key
targets:

Additional 8% reduction in Scope 1 emissions by 2030 (from a
2025 baseline), driven by further electrification of its fleet,
expanded rollout of electric delivery vehicles, electric trucks and
increased use of low-carbon liquid fuels.

Increasing installed on-site solar capacity from 14MW to 30MW
by 2030.

Maintaining 100% renewable-matched electricity, while reducing
the proportion of grid energy consumption at operational sites.
Maintain Scope 3 emissions at 2025 levels through to 2030. While
parcel volumes are expected to increase during this period, this
will be achieved by working with air freight partners, contractors
and suppliers to reduce their transport carbon emissions.

Recognising that transport is the largest contributor to its carbon
footprint, Australia Post will prioritise lower-emissions vehicles,
renewable energy integration and route optimisation across its
national network.

The Framework also marks a shift toward a more circular
approach to materials, moving beyond a traditional 'take-
make-waste’ model. Australia Post’s 2030 circularity targets
include:
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A further 30% reduction in waste sent to landfill (from a 2025
baseline).
An 80% waste diversion from landfill.

Beyond reducing its own impact, Australia Post is also exploring
how its national infrastructure can help play a role in supporting a
more circular economy for all Australians.

Australia Post Chief Sustainability Officer, Richard Pittard said the
Framework ensures Australia Post is well-positioned to meet its
long-term sustainability commitments.

“This is about upgrading Australia Post for the future. We're
moving beyond incremental improvements to focus on the
structural changes that will have the greatest impact, particularly
across transport, energy and resource use.

“Reducing emissions in a network as large and complex as ours is
not simple. It requires electrification, low-carbon fuels, renewable
energy and smarter logistics but just as importantly, it requires
partnership across our supply chain.

“We're also rethinking how we use materials. By embedding
circular principles into how we operate, using less, using longer
and using again we can reduce waste within our business and
explore how our national network can help Australians do the
same,” Mr Pittard said.

Australia Post will report transparently on its progress through
annual reporting, tracking key metrics including carbon
emissions, renewable energy use, installed solar capacity, landfill
waste and recycling rates.

Source: Australia Post


https://newsroom.auspost.com.au/australia-post-sets-new-2030-targets-to-reduce-carbon-emissions-and-enhance-circularity
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Omniva Turned to Profit in 2025 and Continued Strong Growth in International

Logistics

04-03-2026

Omniva, the Estonian state-owned logistics and technology group, increased both parcel volumes and revenue in 2025 and returned

to net profit after several years. The result was driven by rapidly growing international middle-mile operations and the Baltic parcel

business, while postal and periodical delivery services in Estonia remain loss-making.

The company earned a net profit of EUR 5.9 million in 2025, of
which EUR 4.6 million resulted from a one-off gain related to the
sale of the Pallasti 28 property. Excluding one-offs, the
normalized profit of 2025 amounted to EUR 1.4 million.

“These results confirm that the decisions we made last year were
the right ones. In addition to growing volumes and revenue, we
reduced our cost base, which was a challenging but necessary
task at times when wages and transport expenses are rising. After
three consecutive loss-making years, the company has returned
to profit, as expected by our owner,” said Martti Kuldma,
Chairman of the Management Board of Omniva.

Omniva's revenue reached EUR 154.7 million in 2025 (2024: EUR
141.4 million). The main growth driver was international transit,
with revenue increasing by 25% year-on-year to €25.2 million.
The Baltic parcel business continued its steady growth, with
revenue rising by 11% year-on-year to €84.1 million.

“Competition in the Baltic parcel market is extremely intense and
pricing pressure remains high. | am proud that we were able to
maintain our market position and remain the most trusted
logistics brand in the Baltics. Our strengths lie in smart
technologies, flexible self-service solutions, and an extensive
parcel locker network, which we will continue expanding into
smaller communities this year,” Kuldma added. “At the same time,
it is clear that growth opportunities in the increasingly fulfilled
Baltic markets are limited and long-term growth will come
primarily from international business.”

© 2026 - ipc.be

Postal services in Estonia continued to decline. The volume of
letters and postal parcels decreased by 13% year-on-year, and
the universal postal service recorded a loss of EUR 2.1 million.
Periodical delivery volumes fell by 11%, generating a loss of EUR
2.6 million.

“Mail has become a niche product rather than a daily
communication channel. To ensure the sustainability of universal
postal services, we must continue aligning the postal network
with actual demand,” Kuldma said.

In 2025, Omniva launched its crowd delivery platform and
introduced a community parcel locker network designed for
smaller towns and rural areas. The company tested autonomous
vehicles in last-mile delivery and launched a parcel storage time
extension service. Over the year, Omniva significantly further
developed its self-service environment — including its mobile
app and the web platform minu.omniva.ee — enabling customers
to manage their parcels independently. In addition, Omniva
signed a cooperation agreement with Zalando, becoming the
e-commerce platform’s exclusive delivery partner in the Baltics.

Omniva was named Service Provider of the Year at the
international Parcel and Postal Technology International Awards.
For the fourth consecutive year, the Universal Postal Union (UPU)
recognized Omniva as the most advanced postal company in its
region.

Source: Omniva
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https://www.omniva.ee/en/news/omniva-turned-to-profit-in-2025-and-continued-strong-growth-in-international-logistics/
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PostNL opens 6 parcel machines at Q-Park in the center of Maastricht

02-03-2026

Collaboration strengthens mobility hubs in the city

Maastricht, March 2, 2026 — PostNL, in collaboration with Q-Park
Nederland, has installed six new parcel lockers at parking garages
in Maastricht. This brings the number of PostNL parcel lockers in
the city to 17. The locations contribute to smarter and more
sustainable urban logistics and are often part of daily routes for
residents and visitors. The expansion helps reduce delivery
movements in residential areas in and around Maastricht's city
center.

The machines have been installed at Q-Park Frontenpark,
Stadspark llI, De Griend, Vrijthof, and Onze Lieve Vrouweplein in
the city center. A parcel machine has also been installed at Q-Park
De Heeg, on the edge of the city. "In a historic city center where
space is at a premium, centralized collection points help reduce
logistical pressure," says Harm Schokker, Deputy Director
Out-of-Home at PostNL. "By placing machines at locations where
people are already going, we make picking up and sending
parcels easier and support more efficient urban logistics." By
delivering bundled parcels to a single central location, fewer
deliveries are required.

© 2026 - ipc.be

Parcel machine as part of a mobility hub

"Q-Park locations are increasingly developing into mobility hubs,"
says Michiel Tenge, General Manager of Q-Park Netherlands. "At
existing locations, we combine parking, electric charging, shared
mobility, and logistics services. These complement each other
and are a logical fit. Parcel lockers, for example, fit seamlessly into
this concept, contributing to smarter urban logistics. By making
optimal use of the limited space in city centers, we keep cities
livable and accessible."

PostNL and Q-Park have been working together since 2022. There
are currently 17 PostNL parcel lockers at Q-Park nationwide, and
their usage has doubled in the past year. In addition, the parcel
lockers attract an additional 150 to 300 visitors per week at each
location. The recently installed lockers in Maastricht contain up to
90 lockers and are accessible 24/7. Users appreciate the
combination of parking and picking up or sending parcels thanks
to their central location and easy accessibility.

Source: PostNL
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https://newsroom.postnl.nl/nl-NL/262684-postnl-opent-6-pakketautomaten-bij-q-park-in-centrum-maastricht/
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DHL Group exceeds earnings guidance and increases dividend

05-03-2026

DHL Group successfully navigated continued trade tensions and exceeded its targets for the financial year 2025.

Bonn - The logistics company DHL Group successfully navigated
continued trade tensions and exceeded its targets for the
financial year 2025. Revenue declined 1.6 percent to EUR 82.9
billion, also due to currency effects and lower volumes on routes
to the United States. Thanks to active capacity management and
structural cost improvements, DHL Group increased its operating
profit (EBIT) 3.7 percent to EUR 6.1 billion, thereby exceeding its
earnings guidance of at least EUR 6 billion. Profitability also
improved: the EBIT margin rose to 7.4 percent, up 0.4 percentage
points versus the prior year.

Free cash flow (excluding M&A) exceeds guidance; earnings per
share improved

The Group aligned its investments in the financial year 2025 with
the volatile dynamics of global trade flows, while continuing to
invest in regions and sectors with strong growth potential. Capital
expenditures for owned assets amounted to EUR 3.0 billion in the
financial year 2025, 3.8 percent below the prior-year period.

Free cash flow (excluding M&A) in the financial year 2025 rose 8.3
percent to EUR 3.2 billion, exceeding the guidance of around EUR
3 billion. Over the same period, DHL Group generated
consolidated net profit attributable to Deutsche Post AG
shareholders of EUR 3.5 billion, an increase of 5.1 percent
year-over-year. Basic earnings per share improved 8.1 percent to
EUR 3.09 compared to EUR 2.86 in the financial year 2024.

Strategy 2030 implementation

The Group Strategy 2030 "Accelerating Sustainable Growth,"
introduced in September 2024, is based on four strategic
dimensions: Employer of Choice, Provider of Choice, Investment
of Choice, and Green Logistics of Choice. DHL Group continued
to drive implementation in 2025 and achieved progress across all
dimensions, including:

Employer of Choice:

® Employee satisfaction at 82 percent (target value of at least
80 percent)

® Occupational accident rate per one million working hours
reduced to 13.3 (FY 2024: 14.5)

Provider of Choice:

® Expansion of clinical trial and specialty pharma logistics
capabilities through targeted acquisitions (CRYOPDP, SDS
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Rx) and investments in network infrastructure

e Enhanced capabilities for handling hazardous goods and
batteries

® Expansion of the e commerce network through targeted
acquisitions (AJEX, IDS, Inmar)

Investment of Choice:

e Continued investments in countries with above-average
growth potential (e.g., India, China, and Colombia)

e Higher capital efficiency, supported in part by structural
cost improvements - Return on Invested Capital (ROIC)
improved by 20 basis points to 13.9 percent

® Attractive shareholder returns through dividend payments
and share buyback program; share buybacks with a volume
of EUR 1.4 billion in 2025

Green Logistics of Choice:

® Reduction in greenhouse gas emissions to 32.3 million
tonnes of CO2e (2025 target: maximum 34.7 million tonnes
CO2¢; Scopes 1, 2, and 3)

® Share of Sustainable Aviation Fuel in the company's own
aircraft fleet (Scope 1) increased to 10.0 percent (FY 2024:
3.5 percent)

® Expansion of the pick up and delivery electric vehicle fleet
to approximately 45,400 electric vehicles (FY 2024:
approximately 39,100)

Modernization of Group structure on track:

As part of Strategy 2030, DHL Group announced plans to
modernize its Group structure. The objective is to align the
Group's legal structure with its management structure. In
addition, the publicly listed parent company is planned to be
renamed DHL AG. The required carve-down agreement will be
presented to shareholders for approval at the Annual General
Meeting on May 5, 2026.

Dividend increase

The Board of Management and Supervisory Board intend to
propose a dividend increase to EUR 1.90 per share (2024: EUR
1.85 per share) at the upcoming Annual General Meeting. Subject
to shareholder approval, the total payout would amount to EUR
2.1 billion. Based on the proposed dividend, the payout ratio
would be 60.6 percent of net profit, slightly above the target
range of 40 to 60 percent. Based on the year-end share price, this
would yield 4.1 percent.

RN ™



In 2026, the Group expects geopolitical uncertainties to persist.
DHL Group will therefore continue to focus on efficiency
improvements, active capacity management, and further
implementation of the "Fit for Growth" cost program. For the
financial year 2026, the Group anticipates operating profit above
EUR 6.2 billion and free cash flow (excluding M&A) of around
EUR 3 billion. The Group expects operating profit over EUR 5.6
billion for DHL, over EUR 0.9 billion for Post & Parcel Germany,
and around EUR -0.4 billion for Group Functions.

Express: EBIT and margin increase

At DHL Express, shipment volumes to the United States declined
in the 2025 financial year due to higher tariffs and the elimination
of the deminimis rule. Nevertheless, the division achieved
earnings growth with a solid double-digit margin, supported by
cost discipline, productivity improvements, and flexible planning
of the air network.

Global Forwarding, Freight: challenging market environment
The global freight forwarding market in 2025 was shaped by
ongoing geopolitical conflicts and rising uncertainty surrounding
tariff developments. Capacity constraints from last year eased
over the course of 2025, which, together with a gradual
stabilization of the situation in the Red Sea, contributed to lower
air and ocean freight rates.

Supply Chain: revenue and earnings growth along with margin

© 2026 - ipc.be
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improvement

The structurally intact outsourcing trend supported the growth of
DHL Supply Chain in 2025. High levels of flexibility, standardized
processes, and targeted data analytics ensured the reliability of
customers' supply chains even in a complex environment. In
addition to productivity gains driven by digitalization,
automation, and standardization, new business wins also
contributed to the division's continued earnings improvement.

eCommerce: volume growth in almost all markets

Despite ongoing geopolitical conflicts and rising living costs, DHL
eCommerce recorded shipment volumes above prior-year levels
in almost all markets in 2025. The division continued to invest in
expanding its network. Excluding negative currency effects of
EUR 148 million, revenue exceeded the prior-year level by 1.0
percent. Operating profit includes a positive net one-off effect of
EUR 129 million.

Post & Parcel Germany: significant EBIT improvement

The structural decline in letter volumes and the growth in parcel
volumes shaped the 2025 financial year for the Post & Parcel
Germany division. Yield management, increased parcel volumes,
and strict cost management drove EBIT growth, offsetting
declines in mail volumes, higher inflation-related costs, and the
additional burden from collective bargaining agreements.

Source: DHL Group
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CTT's first 100% electric truck is now in operation.

03-03-2026

CTT - Correios de Portugal has started operating its first 100% electric heavy goods vehicle in the Northern region (Greater Porto),

reinforcing the company's commitment to decarbonizing its logistics activity and marking a new step forward in the company's energy

transition strategy.

With an approximate range of 200 km, the vehicle is currently
operating in the Porto city area, ensuring its own fuel supply. It
currently completes five weekly trips of 92 km, and is expected to
begin operating in the Ovar area soon.

“The integration of this 100% electric heavy goods vehicle into
the CTT fleet represents a step in the modernization of our
vehicles and a concrete contribution to reducing our carbon
footprint. We are aligning fleet renewal with criteria of efficiency
and long-term sustainability, while simultaneously ensuring high
safety standards and greater comfort for the teams in the field.
This vehicle allows us to test new operational models in a
real-world context, optimize routes, and progressively prepare for
the expansion of our fleet's electrification, guaranteeing
performance, reliability, and environmental responsibility,”
highlights CTT's Fleet Manager, José Coelho.

© 2026 - ipc.be

In addition to introducing this electric heavy vehicle — which
should allow for a reduction of approximately 7 tons of CO4,, by
the end of the year — CTT will integrate, over the next few months,
26 heavy goods vehicles powered by HVO (Hydrotreated
Vegetable QOil) — a 100% renewable and sustainable biofuel
produced from waste such as used cooking oils and animal fats.
This commitment reinforces the company's decarbonization
strategy, since HVO is a renewable fuel that allows for a
significant reduction in greenhouse gas emissions compared to
conventional diesel.

With this initiative, CTT takes another firm step in its
environmental commitment, promoting sustainable transport
solutions and consolidating the energy transition throughout the
logistics chain.

Source: CTT Portugal Post
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DHL Group extends contract of CEO Tobias Meyer

04-03-2026

The Supervisory Board of Deutsche Post AG today extended the contract until March 2031.

Bonn - The Supervisory Board of Deutsche Post AG today
extended the contract of CEO Tobias Meyer until March 2031.
Tobias Meyer has been a member of the DHL Group Board of
Management since 2019 and has led the company as CEO since
2023.

"Under the leadership of Tobias Meyer, the Group successfully
completed Strategy 2025 and sustainably increased DHL Group's
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profitability. Strategy 2030 crafted by him and his team now
enables the company to pursue targeted growth in a challenging
market environment,” said Dr. Katrin Suder, Chair of the
Supervisory Board of Deutsche Post AG. By extending his
contract, the Supervisory Board reaffirmed its confidence in
Meyer's strong leadership capabilities to consistently drive
forward the strategic transformation and growth of DHL Group.

Source: DHL Group
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Transformation in motion, bnode meets the high end of its 2025 guidance

06-03-2026

Bnode, a leading logistics group active in Europe, North America and Asia, today released its results for 2025. The group reported a
total operating income of 4,-4,482.3 million and an adjusted EBIT of &,-179.7 million for the full year, in line at the high end of its

guidance. These results were achieved in the context of ongoing transformation and complex operational conditions. The group
projects an adjusted EBIT of 4,-165-195 million' for the full year 2026.

Full year 2025

Bnode reported a total operating income of €4,482.3 million
(+3.2%) for the full year 2025, driven by the full-year
consolidation of Staci within Paxon. Group adjusted EBIT reached
€179.7 million, at the high end of the guidance, reflecting
efficiency gains and cost discipline across all three business units.

The group reported a net loss of €39.4 million for 2025. While the
adjusted EBIT of €179.7 million reflects solid operational
performance, the reported net result was impacted by €55.5
million of one-off costs related to real-estate portfolio
rationalization and technology simplification at Radial North
America, as well as a higher interest expense following the
financing raised for the acquisition of Staci. In line with this net
loss and the group's dividend policy, the Board of Directors will
propose to the General Shareholders' Meeting in May 2026 not
to pay a dividend this year.

Chris Peeters, CEO of Bnode: “We delivered on our promise in
2025, with group adjusted EBIT of 179.7 mEUR at the top end of
our initial financial guidance. During the year, the teams made
good progress in our transformation throughout the whole
organization. We start to see the first results of our efforts in the
three business units. In 2026, we accelerate execution and scale
the transformation initiatives we tested last year.”

Good momentum in transformation

2025 was a pivotal year where Bnode's transformation gathered
significant momentum. The shift from a local postal operator with
a portfolio of diverse subsidiaries to become a digital expert in
parcel-size logistics with 3 clear go to market brands is picking up
speed. On group level, in 2025, leadership was strengthened, with
new CEOs appointed for Paxon North America and Paxon Europe
to accelerate execution. The group also simplified its brand
architecture from 31 brands to a clear four-brand structure
(Bnode with BU's Bpost, Paxon, Landmark Global), bringing
consistency and focus, aligned with its strategic repositioning.
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At Paxon, the successful integration of Staci and the Fast Track
launch (onboarding 22 new clients and generating $38 million in
revenues) delivered €58.6 million (adjusted EBIT). Landmark
Global posted an adjusted EBIT of €85.3 million (adjusted EBIT),
up €5.5 million, driven by strong Asian and Canadian volumes.
Landmark Global's Transport Centre of Excellence generated €15
million in group-wide transport savings, benefiting all three
business units. At Bpost, mail volumes declined by 10%, reflecting
the continued structural erosion of letter traffic. Parcel volumes
grew by 2%. The strikes weighed also on the result, especially the
one from early 2025. On the other hand, the team reorganized
138 distribution offices, expanded the locker network to 2,500
installations, and launched Night Delivery for SME's, opening a
new B2B segment, delivering an adjusted EBIT of €67.0 million.

Bnode successfully executed the year-end peak in all
geographies, with Bpost recording above-run-rate peak efficiency
in the fourth quarter.

Outlook for 2026

In 2026, Bnode shifts from piloting to scaling: accelerating what
works, executing with discipline, and embedding proven
initiatives structurally. The group projects an adjusted EBIT of
€165-195 million” for the full year.

At Paxon, the North American business scales its Fast Track model
to deepen mid-market penetration, while the European
operations capitalize on the integrated country structure to drive
commercial synergies and asset utilisation. Landmark Global
maximises group-wide transport synergies and leverages its
cross-border expertise in a complex trade environment. At Bpost,
the transformation deepens with the expansion of the locker
network to 3,400 installations, the scaling of B2B services, and the
negotiation of the 8th Management Contract with the Belgian
state.

Source: bnode
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Correos will return to profitability in 2025 after a decade burdened by losses

03-03-2026

Correos, in its provisional estimates resulting from the preparation of the annual accounts, projects a net profit of 4,~14.4 million in
2025, compared to the negative result of 4,794 million recorded in 2024.

Madrid, March 3, 2026 — Correos returned to profitability in 2025
after a decade burdened by losses. Since 2015, the company had
posted consecutive negative results, with the sole exception of
2019.

Based on provisional estimates resulting from the preparation of
the annual accounts, and pending final approval by the Board of
Directors of Correos, the state-owned company closed 2025 with
a net profit of €14.4 million, compared to a loss of €94 million in
2024. This figure excludes the impact of the extraordinary
provision associated with the workforce rejuvenation plan. With
these results, Correos returns to profitability ahead of schedule,
as outlined in the 2024-2028 Strategic Plan, and is approaching
the €18 million profit achieved in 2019, the last year in which
Correos posted a profit.

The implementation of the Strategic Plan approved in July 2024,
aligned with the axes of the Framework Agreement signed by
CCOO, UGT, SEPI and Correos, explains both the rapid change of
course in Correos' accounts during 2025 and the transformative
shift in the company's business model and organizational
structure.

The improved results stem from increased revenue and
cost-cutting efforts. As a result, revenue, excluding extraordinary
election-related income, grew by 2.5% in 2025 compared to the
previous year, reaching €1,658 million. This growth is not only
due to the positive performance of the postal and parcel delivery
business, where improved quality and consolidation of the
portfolio around higher-value clients have allowed for upward
price adjustments, but also to revenue generated from new
diversification lines, including the sale of AXA insurance.

Furthermore, within this process of transforming Correos (the
Spanish postal service), 2025 marked a significant milestone in
the roadmap outlined in the Strategic Plan to make the Correos
network an ideal instrument of the State for providing essential
services to citizens and businesses throughout the country. The
amendment to the Postal Law, approved in the summer of 2025,
designated Correos to provide Services of General Economic
Interest (SIEG), such as administrative procedures and basic
financial services. This expansion of functions, which strengthens
Correos' public mission and is accompanied by the
corresponding funding, aims to leverage its extensive reach,
digital capabilities, and the accessibility of its staff to meet the
everyday needs of the population.

In addition to the SIEG designation, the amendment to the Postal
Law extended Correos' status as the designated operator for mail
and postal communications for another five years. Saura
emphasized that “in 2025 we have managed to begin a
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transformation process for the company without losing sight of
our postal identity. But given the inexorable decline in letter
delivery, the Law recognizes the extraordinary value of the
Correos network as an ally of the Administration, providing
services to the community and continuing to be valuable to
society, as it has been throughout its 310-year history.”

On the expenditure side, the implementation of the Voluntary
Redundancy Plan is being more cautious than anticipated in the
Strategic Plan, which has limited the reduction in personnel costs,
which ultimately remained practically unchanged compared to
the previous year. Nevertheless, total operating expenses were
reduced by 2% compared to 2024, in another year of savings in
areas related to professional services, promotion, and other
non-core items.

As a result of the combined performance of revenues and
expenses, Correos recorded an EBITDA of €76 million in 2025,
reversing the negative EBITDA of -€106 million obtained in 2024
and comfortably exceeding the forecast of €64 million
established in the Strategic Plan. This progress reflects the
consolidation of an operational recovery path and translates into
an economic return of 4%, a clear indication of improved
efficiency and the ability to generate recurring resources. The
positive evolution of cash flows resulting from these results
allowed for a reduction in financing needs and a decrease in net
debt of €174 million, or 20%, bringing it to €677 million at the
close of fiscal year 2025. This provides the company with greater
financial strength to meet its commitments and continue
advancing its strategic transformation.

According to Saura, “quickly reversing Correos’ losses and
putting it back on the path to profitability was fundamental to
stabilizing the company’s economic and financial situation and
providing certainty to the entire organization regarding business
continuity. Without the involvement of all employees, the unions,
and the government in this drive for transformation, achieving
these results would not have been possible.”

In this regard, during 2025 the company implemented several
changes to its organizational structure to align the network with
the needs of the Strategic Plan. To strengthen diversification
efforts in its branches, a Retail and Services Business
Management division was created, focused on serving the public,
providing new SIEG services, and selling new products.
Furthermore, to reinforce the Operational Efficiency Plan and
reduce costs, network services were transferred to the Operations
division.

In the context of these changes, Saura stressed that "the
company is focused on a disciplined and orderly execution of the

sl sl T



International
Corporation

Strategic Plan to lay the foundations for a new Correos that guarantee the future sustainability of the company."
adapts to the new times of digitalization through the
modernization of processes, services and structures in order to

Source: Correos
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Posta Slovenije: Temporary suspension of postal traffic due to the situation in the
Middle East

02-03-2026

We will monitor the situation closely and resume receiving shipments when possible.

Source: Posta Slovenije
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Correos installs new self-consumption photovoltaic panels in logistics centers

throughout Spain

05-03-2026

Correos is boosting its commitment to solar energy with the installation of new self-consumption photovoltaic plants in Barcelona,

a€a€Valencia, Alicante, and Seville, which will cover 22% of these centers' energy consumption.

Madrid, March 5, 2026 — Correos continues to advance its
sustainability strategy by expanding the Correos Solar project,
which incorporates five new self-consumption photovoltaic
plants at some of its main Automated Processing Centers (CTA).
The goal is to generate a significant portion of the energy used in
these facilities, reinforcing its commitment to energy efficiency
and emissions reduction.

Throughout this year, solar installations will become operational
at two logistics centers in Barcelona — Sant Cugat del Valles (450
kWp) and Barcelona Colén (93.74 kWp) — as well as in Alicante
(400 kWp), Valencia (455 kWp), and Seville (528 kWp). These
plants will allow, on average, 22% of the energy consumed to
come from renewable sources generated on-site.

The postal service launched the Correos Solar project in 2022
with the installation of 960 high-efficiency 540 kWp solar panels
at its Automated Processing Center (CTA) in Vallecas, Madrid. This
gave its largest logistics center an installed capacity of 518 kWp,
making it the largest photovoltaic plant operating for
self-consumption. This infrastructure is generating an average of
719,122.94 kWh/year of renewable electricity for
self-consumption, representing 22.14% of the CTA's annual
energy needs, equivalent to the annual consumption of 280
homes.

Correos has begun a new phase of expansion for its project,
which will add six more solar plants before the end of the year.
Currently in the contracting phase are the self-consumption
installations at centers in Las Palmas (190 kWp), Santa Cruz de
Tenerife (120 kWp), the Madrid-Rampa 7 International Exchange
Office (690 kWp), as well as those located in Méalaga (110 kWp),
Palma de Mallorca (280 kWp), and Vitoria (420 kWp). Together,
these plants will cover approximately 29% of the energy
consumed by these centers.

With this deployment, it is planned that by the end of 2026
Correos will have 12 large photovoltaic electricity generation
facilities for self-consumption , without feeding into the grid, with
a total generation capacity of 4,255 kWp , which will represent an
estimated annual production of between 5.5 and 6.8 million kWh,
enough to supply between 1,500 and 2,000 homes, taking into
account an average consumption of 3,000 kWh/year per home.
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The installation of photovoltaic generation plants for
self-consumption requires a very large surface area of panels,
which can reach between 20,000 and 25,000 square meters, and
in the case of Correos they are located on the roofs of buildings
to optimize the use of space.

The company's goal is to extend the project, which began in
2022, to a total of 21 buildings over the next three years. This will
allow for an estimated cumulative savings of €4.3 million in
energy costs and an approximate production of 25 million kWh
between 2024 and 2028. The contracting model, a pioneering
initiative in the public sector, combines the purchase of 100%
green electricity produced in its own facilities with
comprehensive maintenance of the photovoltaic plants.

Energy efficiency measures

In addition to this initiative to install photovoltaic generation
plants in its logistics centers, Correos has been committed for
years to the use of electricity in its buildings and since 2018 100%
of the electricity acquired by Correos comes from totally
renewable energy sources with a guarantee of origin, which
means emissions avoided that exceed an average of 24,000 tons
of CO2 per year .

The recent energy efficiency measures adopted by the postal
company include the progressive replacement of oil-fired boilers
in its buildings, which will allow for a reduction in total energy
consumption by 2026.

During the past year, the company has offset the CO4,, emissions
associated with its total natural gas consumption . To achieve this,
90% of emissions have been voluntarily offset through Certified
Emission Reductions (CERs) under United Nations standards. The
remaining 10% has been offset with CO4,, absorption credits
from reforestation projects, certified by the National Register of
Carbon Footprint and Absorption Projects of the Ministry for
Ecological Transition and the Demographic Challenge.

In the area of energy management, a national remote
management system has been implemented in 571 offices
throughout Spain. This system monitors and regulates
consumption, lighting, and climate control to improve
operational efficiency. It is enabling annual energy savings of
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1,331,000 kWh. These measures include adjusting lighting to the
center's operational needs and maintaining temperatures in
accordance with mandatory regulations for Correos (the Spanish
postal service) and the entire Spanish public administration. The
average energy savings achieved in offices using this solution
exceeds 20%.

In addition to implementing LED lighting in its distribution
centers and offices, Correos has for years established itself as a
leading player in the Spanish distribution sector in sustainable
mobility, boasting the largest fleet of zero-emission and ECO
vehicles . Correos has over 4,000 vehicles based on alternative
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technologies and aims to have 50% of its fleet be sustainable
(electric, hybrid, and compressed natural gas vehicles) by 2028, as
outlined in its new Strategic Plan 2024-2028.

As part of this fleet electrification plan, the Correos Recarga
initiative has deployed 696 charging points for four-wheeled
electric vehicles and 2,562 for two-wheeled vehicles. In 2025, the
energy recharged reached 1,639,587 kWh, with more than
187,900 recharges carried out, thus promoting cleaner and more
efficient mobility.

Source: Correos
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Improve your business with an improved plugin solution for e-commerce

03-03-2026

For e-commerce stores based on the WooCommerce platform, Croatian Post has a plugin that makes it easier to submit requests for

picking up shipments and quickly print address labels.

The Croatian Post website has recently made available to
business users an additional, improved HP Paket24 plugin
software solution for e-commerce based on the WooCommerce
platform. The new plugin will make it easier for you to submit
requests for picking up shipments and quickly print address
labels.

What is the HP Paket24 plugin ?

It is a software plugin that is used to automatically submit
requests for collecting shipments ordered in e-commerce and to
create address labels with the corresponding shipment number
so that your packages with orders can be processed and
delivered:

to the recipient's address using the Paket24 service

in the parcel machine of the Croatian Post or
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to the post office.
A flexible solution for different situations

You can select a delivery option with just one click. By selecting a
parcel machine as a delivery option, a display of active parcel
machines and post offices of the Croatian Post is available. The
user can choose which parcel machine or post office he wants to
pick up the shipment from. If he has allowed access to his
location, an overview of parcel machines in the area is displayed
on the map.

The software extension also has the ability to adjust prices
depending on the type of service selected, which each
e-commerce administrator can independently configure along
with other basic e-commerce data.

Source: Hrvatska Posta
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Updated parcel delivery service to the USA for private customers

03-03-2026

Lithuanian Post announces that the parcel delivery service to the United States for private customers will be resumed from March 3,
2026. This is an important step, enabling residents to once again conveniently and safely send goods and personal parcels to one of
the world's largest markets.

consent to the payment of customs and administrative fees. This
can be done by logging into their LP EXPRESS self-service
account and checking the appropriate consent in the profile

A customs administration fee of EUR 2.29 (including VAT) will be
applied to shipments to the USA. This is intended to cover

additional logistics and data processing costs. editing section.

To use the updated service, private customers must confirm their ~ Source: Lithuanian Post
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Limitations on international postal services to several countries in the Middle East
02-03-2026
The National Company "PoE™ta RomanAf" informs customers about the limitation of air shipping options to several countries in the

Middle East, as a result of the conflict situation in the region and the total or partial closure of airspace.

Shipments to the following destinations are affected: Israel, Iran,
Iraq, Jordan, Lebanon, Bahrain, Qatar, Kuwait, Syria, Saudi Arabia,
United Arab Emirates, and Oman.

We recommend that customers who intend to send parcels or
correspondence to the mentioned destinations do so only in
cases of absolute necessity, given that delivery to the destination

will only be made after confirmation of the resumption of air
In this context, significant delays may occur in the transportation

and delivery of international postal items to these destinations.

transport flights.

Romanian Post will return with updated information as soon as
International shipments that have already been submitted for

these countries are prepared for shipment and will be routed to
their destination as soon as airspace reopens and air travel

official notifications are received from international postal
partners.

resumes. Source: Posta Romana
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Closing completed: Austrian Post Group holds 70 per cent of eushipments.com

06-03-2026

Leading e-commerce service provider in south-east and eastern Europe

Vienna/Ruse, 6. March 2026 — Austrian Post Group today
successfully completed the acquisition of a 70 per cent stake in
Bulgarian e-commerce service provider euShipments.com AD.
The purchase price amounts to €55 million, and Austrian Post
Group also has an option to acquire the remaining 30 per cent
within the next four years. With the majority takeover of the
leading cross-border and fulfilment provider in South-Eastern
and Eastern Europe, Austrian Post Group is strategically
expanding its e-commerce business and strengthening its
position as an integrated e-commerce service provider in a
rapidly growing region.

Walter Oblin, Chairman of the Management Board (CEO),
Austrian Post Group: ,With the closing, we are taking an
important step in implementing our LEAD 2030 growth strategy.
Together with euShipments.com, we are creating an even more
powerful e-commerce ecosystem that supports retailers along
their international value chain. The resulting synergies open up
additional development opportunities for us in a region that is
showing enormous momentum for online commerce.”

Peter Umundum, Deputy CEO, Parcels & Logistics (COO), Austrian
Post Group: ,In euShipments.com, we have an innovative solution
that connects small and medium-sized businesses to a wide
variety of e-commerce portals quickly and easily via a single
interface. By doing so, we give retailers direct access to markets in
South-Eastern and Eastern Europe, as well as Western Europe if
desired. This seamless cross-border e-commerce is a real added
value and an important step in providing online shops with the
best possible support for international growth.”
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Svetlozar Dimitrov, CEO, euShipments.com: ,With the successful
closing of this transaction, we are entering a new phase of
strategic development for euShipments.com. My team and |
strongly believe that together with Austrian Post Group we will
rapidly enhance the company’s operations, further expand our
fulfillment network, and deliver even greater value to the online
merchants we support. By optimizing network connectivity,
improving operational efficiency, and accelerating service
innovation, we will enable our clients to increase their
competitiveness in their active online markets. At the same time,
together with euShipments, they will be able to confidently sell
and deliver online into new markets — including opportunities
beyond the EU.”

SUCCESSFUL COMPANY CONTINUES TO GROW

Just recently, euShipments.com opened two new fulfilment
centres in Italy (Bolzano) and Spain (Barcelona), increasing its
total storage space by more than a third. The new locations
shorten transport times to Southern Europe and open up an
attractive new opportunity for euShipments.com's online
retailers.

For the fourth year in a row, euShipments.com was also ranked by
the Financial Times and Statista as one of the fastest-growing
companies in Europe in the FT1000. Ranked 180th, the company
achieved its best ranking to date, and even came in 8th place in
the logistics category.

Source: Austria Post
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Australia Post connects all 2,655 postcodes in nationwide brand campaign

09-03-2026

Australia Post has launched its largest national brand campaign to date, celebrating the role it plays in connecting every community

across the country - spanning all 2,655 postcodes.

Developed with Droga5 ANZ, part of Accenture Song and
supported by Australia Post's agency village, the campaign
recognises the cultural significance of postcodes and the
communities they represent, reinforcing Australia Post's role in
keeping Australians connected wherever they live.

With thousands of individual executions, each featuring a
different postcode, the campaign captures authentic moments of
local life - showcasing the people, places and rhythms that define
communities across Australia.

Australia Post General Manager, Enterprise Brand & Retail
Marketing, Aimee Dixon said postcodes have evolved far beyond
their original purpose.

“"Australia Post introduced the postcode system in 1967 as an
administrative tool, but over time postcodes have taken on a
cultural significance that goes far beyond four numbers in a box.

“"Each postcode reflects the character of a community — the
businesses, the food, the sporting clubs and of course, the
people, that make that neighbourhood unique. This campaign is
designed to remind the nation that our team deliver for every
single one of these postcodes, connecting Australians with each
other, and the world,” Ms Dixon said.

The campaign spans every state and territory, from remote
communities to densely populated urban suburbs, featuring
residents and posties who know these neighbourhoods best.
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Hero films, directed by Photoplay's Sarah Adamson, feature a
recurring postcode sculpture, symbolising Australia Post's
presence in every community.

The campaign also includes hundreds of still images captured by
photographer Corey White, who travelled across Australia
documenting everyday moments in local communities. These
images, alongside thousands of postcode-specific digital and
social assets, form a campaign designed to reflect the diversity
and authenticity of Australian life.

Droga5 ANZ Creative Director Connor Beaver added, “When we
first envisioned this campaign, we were very clear that we wanted
to represent all of Australia not the version you might see in a
tourist brochure, but the real places and spaces that locals
interact with on a daily basis.

"Sarah and Cory have done a terrific job getting under the skin of
these communities, capturing real moments that we hope
resonate with the people who call these postcodes home.”

"Working alongside Australia Post, and our agency village
partners, BRX, Keep Left, Thinkerbell and Wavemaker, we've built
a campaign that reaches all 2655 postcodes.”

The campaign is rolling out nationally across film, out of home,
digital, social and localised executions, ensuring representation of
communities across Australia.

Source: Australia Post
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Royal Mail to trial lockers at Tesco stores across the UK

09-03-2026

Royal Mail is trialling parcel lockers at selected Tesco stores across the UK, enabling customers to collect, send and return parcels 24/7

The six-month trial will see lockers installed outside Tesco stores,
enabling customers to access them at any time. The first lockers
are now live at stores in:

Ashby-de-la-Zouch
Barrow
Burnham-on-Sea
Bury

Cullompton
Horwich

March

Preston

Royal Mail lockers offer another option to collect, send and return
parcels. The lockers feature label printing, making the process
convenient for customers who do not have access to a printer. To
use them, customers need to pay for postage online and get a QR
code or request a QR code if they are returning a purchase.

Royal Mail now has 25,000 locations where customers can drop
off and collect parcels, including 2,600 lockers, 11,500 Post Office
branches, 8,000 Royal Mail Shop outlets, 1,200 Royal Mail
Customer Service Points and 1,400 parcel postboxes. The
company also delivers to and collects from every address across
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the UK.

Jack Clarkson, Managing Director for Out-of-Home &
Commercial Excellence at Royal Mail, said: “We are really excited
to bring Royal Mail lockers to Tesco stores. This partnership is
another example of how we are making it easier than ever for our
customers to collect, send and return parcels with us. It's great
news for shoppers and a step towards delivering our ambition to
triple our parcel points to 45,000 by 2030.”

Tesco Strategic Partnership team said: “We're constantly looking
for ways to make the shopping trip even more convenient for our
customers, and as part of a small locker hub partner trial across a
small number of stores, where we are bringing a number of
providers together, we're pleased to introduce Royal Mail lockers
across a selected small number of stores.

“Working with Royal Mail, in addition to our existing locker
partner InPost, will give even more customers a convenient way
to collect and drop off their parcels as part of their shopping
trip.”

Source: International Distribution Services

sl sl [


https://www.internationaldistributionservices.com/en/press-centre/press-releases/international-distribution-services/royal-mail-to-trial-lockers-at-tesco-stores-across-the-uk/
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Slovak Post: Temporary suspension of shipments to selected countries
04-03-2026

Due to the current security situation in the Middle East, Slovak Post is temporarily suspending the acceptance of shipments to
countries served by Qatar Airways via the transit hub in Doha.

The Post Office is in close contact with the airline and will
promptly inform the public and media about further
developments. Restrictions and adjustments to international mail
are available on the Slovak Post website.

Acceptance of shipments is temporarily suspended for
Afghanistan, Bhutan, Botswana, Brunei, Cyprus, Philippines,
Indonesia, Iraq, Iran, Israel, Jordan, Qatar, Kuwait, Laos, Lebanon,
Myanmar, Oman, Pakistan, Palestine, Saudi Arabia, United States
of America, Tajikistan and Vietnam. Source: Slovak Post
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https://www.posta.sk/clanky/docasne-pozastavenie-podaja-zasielok-do-vybranych-krajin

