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romanian-post-consolidates-its-position-

INn-e-commerce
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Bucharest, August 4, 2026 4€" The National Company "PoE™ta RomanAf" expands its role in
online commerce through the partnership with Packeta Romania, offering online stores access
to its courier services, united under the endorsed brand ZOR of the Romanian Post, as well as

to one of the most extensive networks of delivery points in Romania. As a result of the

partnership, the network available for parcel delivery and pickup reaches almost 6,000 points

nationwide.

The partnership offers online stores access to
the national infrastructure of the Romanian
Post and to ZOR courier services, through a
single logistics platform, facilitating the
shipping and delivery of packages to
customers throughout the country.

"We have the most extensive postal network
in Romania, and this partnership allows us to
transform this coverage into a concrete
advantage for online commerce. Through
ZOR, we bring together our courier services
under the same umbrella and bring them
closer to the needs of online commerce.
PoE™ta RomanAf can reach places where
other networks have a harder time reaching,
and this matters both for online stores and for
their customers,” said Valentin E"tefan,
general manager of the National Company
"PoE™ta RomanAf".

The Romanian Post's infrastructure is

supported by 41 modern logistics hubs, over
1,000 regular car trips carried out daily and a
sorting capacity of over 500,000 parcels per
day.

From a commercial perspective, the
development of services dedicated to online
commerce represents an important growth
direction for PoE™ta RomanAf, by attracting
additional parcel volumes and capitalizing on
existing infrastructure. The integration of ZOR
services into the Packeta ecosystem creates
new opportunities for collaboration with
online stores and contributes to the
diversification of the company's revenue
sources.

For consumers, the partnership means more
options for delivering and picking up
packages, including through ZOR courier
services and through the network of offices
and post offices of the Romanian Post. The
expansion of the network facilitates access to
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delivery services even in areas where the offer
of commercial alternatives is less.

For online stores, the collaboration offers
access to the national infrastructure of the
Romanian Post and ZOR courier services,
integrated into the Packeta ecosystem. Thus,
merchants benefit from an extended delivery
network and more options for their

customers, through a single logistics platform.

- IPC

Through ZOR, as the umbrella of the
Romanian Post's courier services, and through
the partnership with Packeta, the Romanian
Post is taking an important step in capitalizing
on its national infrastructure, increasing
parcel volumes and consolidating its position
in online commerce in Romania.

Source: PoE™ta RomanA f

International Post Corporation
CLASSIFICATION: CORPORATE | WWW.IPC.BE © 2026



International Post
Corporation

100 million e-Delivery shipments. Digital
correspondence with offices has become the

standard.

05-08-2026

On August 5th, a joint conference was held by Krzysztof Gawkowski, Minister of Digital Affairs,

and Magdalena Gaj, President of Poczta Polska, summarizing the successes achieved so far in

implementing and promoting e-Delivery. As a reminder, the number of parcels sent via

e-Delivery has exceeded 100 million, with over 50 million having been sent since the beginning

of 2026 alone. Currently, the Electronic Addresses database includes 4.6 million addresses.

"Just a year ago, we were talking about a
transition period; today, we're talking about
100 million shipments. This shows that digital
correspondence is becoming an everyday tool
for citizens and institutions. We're building a
simple, secure, and universal solution," said
Deputy Prime Minister and Minister of Digital
Affairs Krzysztof Gawkowski .

What does e-Delivery offer?

e-Delivery is the electronic equivalent of a
registered letter with acknowledgment of
receipt. It enables secure and legally effective
electronic document exchange with public
offices. It is used by citizens, businesses, and
public institutions.

Instead of waiting for traditional registered
mail, users receive documents online —
anytime, anywhere — and have their entire
correspondence history in one place. This
allows many matters to be resolved without
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visiting the office.
e-Delivery now also available in mObywatel

Since July 1st, every mObywatel app user has
had access to their e-Delivery mailbox directly
on their phone. In the first weeks since its
launch, the app has already processed over
600,000 shipments.

"We want citizens to avoid having to wonder
where to find the right channel to contact a
government office. Government services
should be available in places citizens already
use. Digital delivery takes a moment, but it is
backed by infrastructure and accountability
built over years. As the designated operator,
Poczta Polska ensures secure digital and
hybrid deliveries. The hybrid service is a
bridge between the digital state and citizens
who still need or prefer paper letters,"
emphasized Magdalena Gaj, President of the
Management Board of Poczta Polska.
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Changes in regulations

On July 7, 2026, the Government Legislation
Center published draft legislation amending
the Electronic Delivery Act and certain other
acts. The changes stem from experience
gained during the system's implementation
and from requests submitted by local
governments and ministries, among others.

The draft includes, among other things,
simplified recipient searches and shipment
addressing, clarified cases in which e-Delivery
does not apply, new rules for calculating
deadlines, and a number of technical and
organizational improvements. It also provides
for integration with the systems of other

IPC

electronic delivery service providers, allowing
applications for digital services to be
submitted via e-Delivery. The final shape of
the regulations depends on further legislative
work.

One digital standard for communication with
the state

The growing number of shipments, the new
function in mObywatel and the planned
changes in the law all pursue the same goal:
contact between citizens, entrepreneurs and
the administration with the state is to be
simpler, faster and based on one coherent
digital standard.

Source: Poczta Polska
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Royal Mail hits 9,000th electric van milestone

05-08-2026

Royal Mail has reached a major milestone after introducing its 9,000th electric van,
strengthening the companya€™s position as the UKa€™s largest electric delivery fleet. The
latest zero-emission version of its iconic red vans joins more than 120 already operating from

Colchester Delivery Office.

Royal Mail is aiming to reach Net-Zero by
2040. Its electrification journey began in 2017
with an initial order of 100 electric vehicles
and has since rapidly expanded its fleet as

part of its commitment to reducing emissions.

Now, nearly a third of Royal Mail's delivery
routes are zero-emission, with 44 delivery
offices now fully electric.

Electric vans offer savings on running,
servicing and maintenance costs over the
lifecycle of a vehicle when compared to their
diesel equivalents, while also helping the
communities Royal Mail serves become
cleaner, healthier and better places to live.

Stuart Murphy, Royal Mail's Head of Fleet
Transformation, said: “"Reaching 9,000 electric
vehicles is a major milestone as we work to
transform our fleet. This shift is helping us cut

IPC

emissions while delivering a better service for
our customers, with quieter, cleaner deliveries
in communities across the UK."

Royal Mail is investing in the next generation
of zero-emission vehicles. The company
introduced its first electric heavy goods
vehicles (eHGVs) in December, supporting the
decarbonisation of its national distribution
network.

Over 100 micro electric vehicles (MEVs) are
being rolled out in locations including
London, Bristol, Newcastle-under-Lyme,
Solihull, Brighton and the Scilly Isles, helping
to reduce emissions while making deliveries
more efficient. Royal Mail has also recently
launched a fleet of 20 e-cargo cycles to make
urban deliveries faster and more sustainable.

Source: International Distribution Services
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DHL Group seizes growth opportunities and
significantly increases revenue and earnings in the

second quarter

05-08-2026

DHL Group achieved significant revenue and earnings growth in the second quarter of 2026.

Bonn - DHL Group achieved significant
revenue and earnings growth in the second
quarter of 2026. Compared with the
prior-year quarter, which was affected by
tariffs and other trade-policy conditions,
Group revenue increased 13 percent to EUR
22.4 billion. Operating profit (EBIT) rose 30
percent to EUR 1.9 billion, while the EBIT
margin improved by 1.1 percentage points to
8.3 percent. Reflecting the positive earnings
momentum in the second quarter of 2026,
the Group raised its guidance in July, together
with the publication of its preliminary results,
to an operating profit (EBIT) of more than EUR
6.5 billion for fiscal year 2026 (previously:
more than EUR 6.2 billion).

Revenue growth was primarily driven by
higher transported shipment weight at DHL
Express, capacity constraints in the
international air freight market, and the
pass-through of higher fuel costs. Disciplined
yield and capacity management, along with
structural cost improvements achieved
through the "Fit for Growth" program,
supported earnings growth.

IPC

In an increasingly complex environment, the
ability to manage global supply chains
securely and efficiently is becoming even
more important. Faced with geopolitical
tensions and shifting trade flows, more
companies are adapting their supply chains
and focusing on resilience, flexibility, and
reliability. With its globally integrated network
and local market expertise, DHL Group helps
customers respond with agility to changes in
global trade and build more resilient supply
chains.

The strong revenue and earnings
performance in the second quarter
demonstrates that the consistent execution of
our strategic measures is paying off. Higher
productivity and efficiency, combined with
the strength of our global network, enable us
to capitalize on growth opportunities and
translate revenue growth into even stronger
earnings growth. In an environment that
continues to be shaped by geopolitical
tensions and shifting trade flows, our
customers benefit from our global presence,
local expertise, and operational flexibility. This
enables us to support them in adapting their
supply chains to changing market conditions
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while ensuring reliable logistics, even in
challenging environments.

Tobias Meyer, CEO DHL Group

Free cash flow (excluding M&A) amounted to
EUR 569 million (Q2 2025: EUR 329 million) in
the second quarter. While strong business
growth resulted in an additional working
capital outflow, cash flow in June benefited
from refunds related to U.S. tariff measures
(IEEPA). The corresponding amounts are
being passed on to customers as quickly as
possible. For the first half of the year, free
cash flow (excluding M&A) increased to EUR
1.8 billion (H1 2025: EUR 1.1 billion). Group
net profit after non-controlling interests rose
to EUR 1.0 billion in the second quarter, an
increase of 23.9 percent compared with the
prior-year period. Basic earnings per share
were EUR 0.91, up 26.9 percent from EUR 0.72
in the second quarter of 2025.

Investments in sustainable growth

DHL Group continues to invest in the strength
and quality of its network. In the first half of
the year, capital expenditures on acquired
assets (capex) totaled EUR 1.3 billion, 25
percent higher than in the prior-year period.
The Group is thus continuing the
implementation of its Strategy 2030 and
strengthening the foundation for long-term
growth.

To meet evolving customer needs, the
company continues to invest in digitalization,
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automation, and the modernization of its
logistics infrastructure. These investments
include, among others, the modernization of
the global Express fleet, automated
warehousing and sorting solutions, and
digital applications designed to further
enhance quality and efficiency.

In addition, DHL Group continues to expand
its capabilities in strategic growth areas such
as Life Sciences & Healthcare, New Energy
and Data Center Logistics. For example, the
Group is expanding its Life Sciences &
Healthcare network in the United States, the
United Kingdom, Singapore and South Korea,
investing in a new battery logistics center in
the Netherlands, and strengthening its data
center logistics capabilities also in the Asia
Pacific region. Through these investments,
DHL Group is responding to growing demand
for specialized logistics solutions, helping
customers in fast-growing and increasingly
complex industries to manage critical supply
chains securely, resiliently and efficiently.

Guidance raised; share buyback program
increased and extended

Reflecting the strong business performance in
the first half of the year, DHL Group increased
its full-year 2026 guidance on July 7 and now
expects operating profit (EBIT) of more than
EUR 6.5 billion (previously: more than EUR 6.2
billion). EBIT for the DHL divisions is now
expected to exceed EUR 5.9 billion. The
guidance for Post & Parcel Germany (more
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than EUR 900 million EBIT) and Group
Functions (around minus EUR 400 million)
remains unchanged. The Group also
confirmed its expectation of around EUR 3.0
billion in free cash flow (excluding M&A).

In addition, the Board of Management
decided to increase the Group's share
buyback program, launched in 2022, by EUR
500 million to up to EUR 6.5 billion and to
extend it through the end of 2027.

DHL Express: Positive demand development
and higher capacity utilization

DHL Express benefited from increased
demand development in the second quarter.
The return to growth in transported shipment
weight, combined with disciplined yield and
capacity management, resulted in a
significant increase in operating profit. The
division also benefited from temporary
capacity constraints in the air freight market,
resulting in a positive earnings impact of
around EUR 150 million.

DHL Global Forwarding: Network strength in
a volatile market environment

DHL Global Forwarding benefited from
growing air and ocean freight volumes as well
as volatile freight rates in the second quarter
of 2026. In particular, the successful
management of the challenging market
environment had a positive impact on
business performance. Leveraging its global
network and local market expertise, the
division supported customers in managing
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changing trade flows and supply chains
reliably.

DHL Supply Chain: Revenue growth in all
regions

DHL Supply Chain continued its growth
trajectory in the second quarter of 2026. All
regions recorded higher revenue growth than
in the prior-year quarter, with the Americas
region making a particularly strong
contribution to the positive development,
supported by sectors including Life Sciences
& Healthcare, Auto-Mobility, and Engineering
& Manufacturing. Earnings were below the
exceptionally high prior-year level, which had
benefited from positive one-off effects.
Excluding one-offs, the division's underlying
operating performance continued to develop
positively.

DHL eCommerce: Structural e-commerce
trend remains intact

Reported revenue development at DHL
eCommerce in the second quarter of 2026
continued to be affected by the accounting
impact of the merger with Evri and the
resulting loss of the revenue contribution
from the United Kingdom. Excluding
consolidation and currency effects, the
division recorded strong revenue growth in
the second quarter, supported by the
continued structural growth trend in
e-commerce. The integration of recent
acquisitions and the ongoing development of
its network capabilities continue to
strengthen the division's long-term

International Post Corporation
CLASSIFICATION: CORPORATE | WWW.IPC.BE © 2026



International Post
Corporation

competitiveness.

Post & Parcel Germany: Parcel growth
supports business performance

Post & Parcel Germany developed in line with
expectations in the second quarter of 2026.
Growth continued to be driven by the
domestic and international parcel business.
The structural decline in mail volumes
continued and was further amplified by the

IPC

absence of positive election-related effects
from the previous year. At the same time,
higher transportation and personnel costs
weighed on earnings performance. The
division remains focused on improving
productivity, maintaining cost discipline, and
continuously enhancing its network and
processes.

Source: DHL Group
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PostNL aims to make Out-of-Home delivery as easy
and convenient as home delivery

05-08-2026

Redefined Out-of-Home strategy through an integrated platform and expansion of parcel

locker network

The Hague, 5 August 2026 — On 3 August,
PostNL announced, among other things, a
redefined Out-of-Home strategy, further
developing Out-of-Home delivery as an
attractive delivery option alongside home
delivery. To achieve this, PostNL is connecting
delivery choice at webshops' checkout, the
digital customer journey and the logistics
network behind it with an expanded network
of 7,500 parcel lockers over time. In this way,
Out-of-Home delivery will become even more
attractive, easier and more reliable for
consumers and online retailers.

Home delivery remains important, while at
the same time Out-of-Home delivery is
developing rapidly and becoming an
increasingly important part of the future
e-commerce landscape. Consumers are
choosing Out-of-Home delivery more often
because it allows them to decide where and
when they receive their parcel. Out-of-Home
delivery offers convenience, flexibility and
greater control over the delivery experience.

Parcel lockers are often accessible 24/7 and
are highly valued by both consumers and
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online retailers. This is reflected in high
customer satisfaction scores. In addition, they
help delivery workers operate more
efficiently. By making Out-of-Home delivery
an even more attractive option alongside
home delivery, consumers can choose the
delivery method that best suits their needs.

One integrated Out-of-Home platform

The redefined Out-of-Home strategy goes
beyond expanding the parcel locker network.
PostNL is building an integrated and
user-friendly platform in which delivery
choice at webshop checkouts, all
communication through the MyPostNL app,
parcel lockers, parcel points and the logistics
network behind them are increasingly
connected. This is intended to further
improve the delivery experience for
consumers and online retailers.

As part of this strategy, PostNL will expand its
parcel locker network to approximately 7,500
lockers by 2031. The ambition is that,
ultimately, almost every Dutch resident will be
able to reach a PostNL parcel locker within
approximately seven minutes. Together, home
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delivery, parcel lockers and the existing
network of parcel points form the foundation
of PostNL's delivery network. By connecting
these elements more effectively, PostNL aims

IPC
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to offer consumers greater freedom of choice.
Ultimately, consumers decide which delivery
option they prefer.

Source: PostNL
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