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Message from Li Guohua,
oo President of China Post Group
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Message from Zhang Yafei,
ANNUAL REPORT 2011 Party Secretary of China Post Group
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In 2011, we adhered to the scientific outlook on development as a guide to our overall work, and scored remarkable achievements
in various fields, which created a good opening for “the 12th National Five-Year-Plan” and marked a solid step forward on the path
of the development of postal services with Chinese characteristics.

Our economic benefits raised to a new high as a result of our insistence on taking development as a top priority and our efforts in
changing the development mode. All our business units are showing a momentum of sustained, rapid, coordinated and healthy
development. The total revenue of the Group stood at 258.75 billion yuan, an increase of 37.5%, among which the revenues of
postal service, China Postal Express & Logistics and China Postal Savings Bank grew by 18.3%, 15.9% and 59.7% respectively.

Reform and innovation gave rise to new progress. In accordance with the relevant legal provisions and the requirements of
regulatory authorities, we basically completed all the preparatory work for floating the express and logistics business on the capital
market. Meantime, China Banking Regulatory Commission (CBRC) gave its official approval to the overall restructuring of China
Postal Savings Bank into a joint stock company, and all the work relating to process optimization is being steadily promoted.

New improvements are in sight for the postal services. Great emphasis has been placed on the construction of outlets in the entire
postal network, and close attention has been paid to the layout of the network. In addition, the pace has been accelerated in
combining the information network with the postal business, leading to enhanced capability of our postal services on an extensive
basis. The universal service and special service obligations have been fulfilled conscientiously, and services targeting agriculture,
farmers and rural areas have been performed in good faith. A skill contest themed “serving the public” was successfully carried out
among our staff, which played a key role in linking administrative organs, trade entities and the broad masses.

In 2012, we will firmly grasp the general tone of making progress while ensuring stability in the economic work, spare no effort
to promote reform and innovation, and focus on changing the development mode, strengthening capacity-building, reinforcing
scientific management, building our workforce, improving our service level and building a harmonious enterprise, so as to create a
new horizon for the postal services with Chinese characteristics.

P EHRER NS BEE
"I ‘ Mr. Li Guohua

President of China Post Group
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The year 2011 is the opening year of the 12th National Five-Year-Plan. Bearing in mind that “State-owned Enterprises are a pillar of
our national economy as well as a cornerstone in the rule of the Communist Party of China (CPC)"”, the new and old management
teams of the Group has been conscientiously implementing the guidelines, principles and policies of the CPC while keeping
steadfastly in line with the CPC Central Committee, with a view to carrying out the work in a creative fashion based on the actual
situation of the postal sector and focusing on “the development of postal services with Chinese characteristics” to maintain the
continuity and effectiveness of the work. All this has led to remarkable achievements.

No pain, no gain. Over the past year, with the joint efforts of the cadres and the employees, the postal sector has kept a good
momentum for further growth on a fast track. The total revenue of the Group has maintained a growth rate of more than 30%
for two consecutive years. While positively and steadily deepening the reform, the sector has basically completed the preparatory
work for floating the express and logistics business on the capital market, and successfully restructured the Postal Savings Bank of
China (PSBC) into a joint stock company. Meanwhile, our faithful fulfillment of the universal service obligation has seen continued
improvement of the overall capability and level of postal services. Our vigorous promotion of the development of spiritual civilization
has brought to the fore a good number of model workers, with a healthy atmosphere of righteousness and harmony in sight.
Also, our efforts at building a harmonious enterprise have led to the corporate cohesiveness and the combat effectiveness being
strengthened on a constant basis.

Great exploits depend on ambition, good businesses depend on hardwork. In 2012, we will follow the general requirements of the
CPC Central Committee, take the initiative to adapt to the new requirements of the modern enterprise system, give play to the role
of the party organization of the enterprise as the political core, further unify our thinking, make clear our goals and strengthen our
confidence in tackling challenges and overcoming difficulties so as to celebrate the victory of the 18th CPC National Congress with

outstanding achievements!
z P EEBEA RS RARC
g Mr. Zhang Yafei
Party Secretary of China Post Group
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FEE SIS

BER RARBIC wAPIE BIEEE
Mr. Li Guohua Mr. Zhang Yafei
President and Vice Secretary of Communist Party Committee Secretary of Communist Party Committee and Vice President

XY BAE D

BIRAE RHEMR LEKEHAK FHMR
Mr. Liu Mingguang Mr. Ma Jianzhong
Vice President and Member of Communist Party Committee Leader of Discipline Inspection Group and Member of Communist Party Committee

A BT SRR

BIRAE RAEMR BIRAE RAMR BIRAE RAEMR

Mr. Li Peizheng Mr. Kang Ning Mr. Zhang Ronglin

Vice President and Member of Communist Party Vice President and Member of Communist Party Vice President and Member of Communist Party
Committee Committee Committee
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CHINA POST GROUP Logo of China Post
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Solely owned by the state, China Post Group is a large-scale enterprise established in line with the Law of the People’s Republic
of China on Industrial Enterprises Owned by the Whole People. The Group engages in postal business in accordance with laws,
undertakes the obligations of providing universal postal service, offers special postal services as may be entrusted by the Chinese
government and conducts commercial management over competitive lines of postal business.

As a capital investment body authorized by the State Council, China Post Group is responsible for maintaining and increasing the
value of the state-owned assets. The Ministry of Finance is the administration agency responsible for the administration of the state-
owned assets possessed by China Post Group. The Group is authorized to establish postal corporations in all provinces, autonomous
regions and municipalities across China.

Under the lawful supervision of the government and working under the new post system in which the government plays the
regulatory role while the enterprise operates independently, China Post Group will, according to the requirements of corporate
governance, endeavor to develop itself into a modern conglomerate with a well-organized structure, advanced technologies,
scientific management, quality services, strong core business, well-known brands as well as being competitive in both international

and domestic markets.

The main business scope of the Group includes: domestic and international mail delivery services; circulation of newspapers, journals
and books; stamp issuing services; postal remittance services; confidential correspondence services; postal financial services; postal

express and logistics services; e-commerce services; a variety of postal agency services and other services as allowed by the state.

06 ‘ HEHBEAAT —O——FEERE
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CHINA POST
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The logo of China Post combines the calligraphy of Chinese character “tf " and the image of the postal network. Taking the look of
wings, it can be associated with the ancient figuration for message exchange. Simple but vigorous, the logo is mainly made up of
horizontal and vertical parallels, indicating the sense of order and far reaches. The right-leaning writing gives the sense of direction
and speed. The logo of China Post implies that our target is to serve thousands of households and our image is to be rapid,
accurate, safe and able to extend our services to every corner of the world.
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o o o Organizational Structure
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The Major Functions and Responsibilities of China Post Group:
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To observe the state codes, laws, regulations and related industrial policies; to maintain the security and interests of the state in a
self-disciplined way; to operate the enterprise independently, which shall be conducted with the orientation to market demands,
in accordance with laws and under the control of the state’s macro adjustment policies and supervision of the state’s industrial
administrations; to operate and administrate the state-owned assets as authorized by the state and bear responsibilities of
maintaining and increasing the values; to develop and put into operation of corporation’s development strategies, development
plans, annual plans and important decisions on production and administration of the corporation according to the state’s industrial
policies and market demands, and to be responsible for the results coming out of the investments it decides to make; to be
responsible for the construction, operation and maintenance of postal infrastructures; to be responsible for the organization,
administration and coordination of postal networks across the country; to be responsible for financial settlements between the
corporation and its subsidiaries; to be responsible for providing universal postal service, developing and carrying out effective
measures to guarantee communication and information security, and ensuring the completion of special communications tasks
such as confidential correspondence, circulation of party newspapers and periodicals, communications of compulsory servicemen,
etc. to optimize the configuration of productive elements, shift the operating mechanisms of the enterprise, strengthen internal
administration so as to enhance the core competitiveness of the enterprise; to manage all the intangible assets of and under the
corporation such as titles, trademarks and business credits in an unified manner; to provide guidance to strengthen the political
and ideological work in relation with the corporation and its subsidiaries and the construction of spiritual civilization and enterprise
culture.

HEIERE SR A R DI E -

Organizational Structure of China Post Group:

08 | HEMBEAAT —O——FEERE CHINA POST GROUP ANNUAL REPORT 2011 | 09



FRERPEIE AN FHIEi%E Organizational Structure of China Post Group

Mg
Internal Departments

RN R R BB R

Holding Companies, Subsidiaries & Units Directly Affiliated to the Group

IMYE General Affairs Office

thE HPEfiEE$R1T Postal Savings Bank of China

HiAZLEER Department of Market Management

o [E| AR EUEIE R AR B BRAF  China Postal Express & Logistics Corporation

M #&1ZE{TEE Department of Network Operations

FE&HBE2YE China National Philatelic Corporation

#55&F Department of Finance

I E R B = F PR S

China Postal Airlines Corporation Ltd.

%k B 5FH%E Department of Corporate Development and Technology

B AT RGN B R B

China Postal Life Insurance Corporation

AH1&iEER Department of Human Resources

E|fR&{E&F Department of International Cooperation

HEHREE A A RIERRAR S

Information Technology Bureau of China Post Group

HFZ= % 1TE8 Department of Stamp Issuance

BB RS AR BT

Postal Science Research and Planning Academy

B1TE} Department of Audit

iEHRERISERZEE Shanghai Postal Science and Research Institute

40H4AI5%2F Supervision Bureau

A EER R AR T (FHE#RESEAREFL0)
Shijiazhuang Posts and Telecommunications College
(Training Center of China Post Group)

BT {EER Department of Party-masses Affairs

P E#BEEE A REFZEN SIS (LRERZES )
Postage Stamp Printing Bureau of China Post Group (Beijing Stamp Factory)

£ LE Department of Headquarters Affairs

rh E| R BT AE F 2 B FTEI E £ Huls Information Center of China Post Group

HPE S S Postal Services Bureau

rh E R B AR E i (s Data Media Center of China Post Group

] O | REMBEANT —O——FEFRE

FIE#PESZ 2 Aty China Postal Culture and History Center

FR R R SRl AR A

China Post Xintong Industrial Investment Corporation Ltd.

3114 (BiAR. HEEM) HPEAR

Post Corporations in 31 Provinces (Autonomous Regions
and Municipalities)

H#S. M. W (N HPEUS

Post Bureaus in Provincial Capitals and Other Major Cities

8 (1) HBBUS

Post Bureaus at County (City) Level
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In 2011, China Post stuck to the
guidance of the Scientific Outlook on
Development, with the transformation
of economic development mode being
accelerated, the reform and innovation
being more powerful, the scientific
administration being pushed ahead in a
down-to-earth manner and the quality of
our services being improved. Remarkable
achievements were made on all fronts,
and the postal economy witnessed
steady and rapid development. The total
revenue in the year booked RMB 258.75
billion, a growth of 37.5%.

The postal business focused on
innovation. Traditional business such as
letter, circulation, philately and so on was revitalized by means of innovating operation philosophy and mechanism, implementing

project- centred strategies and so on.

With the construction of direct mail team as the priority and the key sectors as breakthrough points, our letter business saw side-by-
side advancement of all sectors and remarkable enhancement of scale merits. The business revenue of the whole year accomplished
RMB 12.28 billion, an increase of 11.7%. Of which revenue from database business letters reached RMB 3.12 billion, an increase of

11.6%, and the revenue from international mails grew by 41.4%.

With regard to the newspaper and periodical circulation sector, the business structure has been consistently optimized and greater
efforts were made to develop periodical business. The total accumulated circulation volume of newspapers and journals of the year
reached 19.2 billion pcs, bringing us the circulation revenue of RMB 8.07 billion, an increase of 11%.

Our business in philately sector continued its sound and rapid development, with the business revenue reaching RMB 8.76 billion in
2011, resulting from our sales of 1 billion pcs of philatelic stamps and 64.319 million philatelic items with an increase of 17.5%.

With regard to the distribution and delivery business, we speeded up system building and market expansion and strengthened basic

CHINA POST GROUP ANNUAL REPORT 2011 ‘ ] 3



management. As a result, this sector showing a great momentum of development, with the annual revenue reaching RMB1.42

billion, an increase of 28.2%.

Our parcel business maintained a steady development, with the revenue rising by 4% for the whole year. The donation parcel

product contributed to building China Post’s brand image of public service.

Our agent and information business sectors saw continuous rapid development, with revenue reaching RMB 3.56 billion in 2011,

an increase of 30.1%, of which revenue from SMS grew by 46.2%.

Our express and logistics business maintained good development momentum. In 2011, the express mail volume reached 640
million pcs, an increase of 19.6%, with a 15.9% growth in business revenue. The national inter-city standard express witnessed a
two-digital increase, while domestic e-commerce EMS business increased by more than 50%, and the contract logistics witnessed

increase by 30%.

With our unshakable belief in developing financial business, we placed our focus on the development of our agent business with
the aim to promote benefits while at the same time keeping an eye on maintaining the growth of deposit balance at our bank. The
booked deposit balance at our bank by the end of the year was RMB 3.4 trillion, accounting for 10.09% in terms of market share.
The revenue from financial business rose by 41%. With the advantage of “self-run business + agent business” given into full play,

both postal banking and postal agency financial business experienced rapid development.

In the year of 2011, thanks to the comprehensive use of multiple transportation means, the optimization of procedures and
strengthening of operational supervision, the elevation of the core competitiveness of our postal business was powerfully boosted.
So far, China Post is in possession of 16 postal cargo aircrafts, 3 postal vessels, 433 postal train carriages, and a variety of 80,000

14 | PEMIHERAT —O——EEERE

EBEDR | Overview of Development of China Post 2011

postal vehicles, a total of 21 thousand postal routes (including 1,863 air routes, 278 railway routes, 16 thousand vehicle routes)
with a total one-way route length of 5.14 million kilometers, 94 thousand postal delivery routes in rural areas and 54 thousand in

cities and towns.

In the year of 2011, we have exerted ourselves to further improve our service conditions, seriously implement the obligations of
universal postal service, tried our best to improve the quality of our services and increasingly promote the overall image of the group.
So far, we have already had 52 thousand post service outlets in number across the country, 34 thousand newspaper/periodical
kiosks, 6.74 thousand stalls for sales of philatelic products and 38 thousand postal savings bank branches. We have a total of 704

thousand mail box clusters, 148 thousand mail drops, 152 thousand customers’ boxes and 66.97 million confirmed delivery points.

MEEEBISHE

B 2 B
cENRBSEAT 42.68 BA

BRI & E IR 1209.7 127t (RMB)
2011 R FHIAR 130 25T (RMB)
EEXIMRE M S 5.2 GED
EEBFHIS 3.86 RO

BRI = B 1981 FEHK

R 3% 2.1 ES

HRES SR ( B72 ) 514 FRE

AR ZSBRRE 271.8 FAR

X 16 S
BREFRARE 7.1 VL
SEBEH. BRI DH 163

& EHRB AR 323 Vil

ATMAE 341 4 hE
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.
Contracted Employees (nationwide) 426,800
Fixed Assets in Original Value 120.97 billion (RMB)
2011 Investment Scale 13 billion (RMB)
Service Outlets (nationwide) 52,000
Computerized Offices 38,600
Floor Space for Production 19.81 million m’
Number of Postal Routes 21,000
Total Length of Postal Routes (one-way) 5.14 million km
Airmail Routes 2.718 million km
Airplanes 16
Vehicles for Production 71,000 X
Letter and Parcel Sorting Machines 163 set
Computers 323,000 set
s
ATM Machine 40,000 set -
A

HRECE AR SR tE IS — RN B R R EMX MG AP REEE . HREKAEIRERS .
Universal Postal Service means to “provide regular and quality basic postal services at affordable price across the territory”.

— (A EEREAL)

Universal Postal Union Convention

HBEERSEE "REBERNENLSEE. REOENRERIE, APEARKFERARE B FERENIERS o
The term “universal postal services” refers to the postal services continuously provided for all customers within the territory of
the People’s Republic of China according to the scope of business, service standards and fee charge standards prescribed by the
state.

— (PEARKFEEREED

Postal Law of the People’s Republic of China
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CHINA POST GROUP Universal Postal Service
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China Post, an important social public utility and an important communication infrastructure to the state, has been all along playing
important roles in economic and social development, in guaranteeing citizens’ basic rights of correspondence and in offering

universal postal service.

China Post offers a wide range of universal postal services covering letters, printed papers, parcels, remittances etc., and special
services such as confidential correspondences communication, circulation of newspapers and periodicals in accordance with
regulations of the state, Franco correspondence for the compulsory servicemen, literatures for the blind and free delivery of
remained belongings of revolutionary martyrs. China Post boasts a high level of universal postal service for its all-inclusive service
categories, uniform and affordable flat rates, numerous service outlets that covers the whole country and a delivery network
reachable to every household of the country, which not only satisfies the basic communication needs of all Chinese residents
including those who live in cities, rural areas, islands and frontier areas but also plays important roles in ensuring the dissemination
of laws and regulations of the government, policies and principles of the Party as well as other information.

By the end of 2011, China Post has altogether 52,000 service outlets among which about 70% are distributed in the rural areas.
Our postal services covered 600,000 administrative villages across the country, with the service capacity of each of our postal outlet
covering 184 square kilometers on average, serving about 26,000 people. The number of mails per capita per year was 5 pcs, and

the subscription rate of newspapers and periodicals on per hundred population basis was 11.

In China, the rated delivery times on average are 2 per day for urban areas and 5 per week in the rural areas. In 2011, China Post
handled mails of 7.38 billion pcs, including 8.25 million Franco mails for compulsory servicemen and 249 thousand pcs literatures
for the blind. In addition, 68.829 million pcs of parcels, 19.039 million confidential mails, 18.17 billion newspapers, 1.08 billion

periodicals and 260 million money orders were completed in 2011.
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Construction of Postal Operation Network

The construction of our postal operation network in 2011 saw a steady development. Firstly, the service capacities of postal outlets
were strengthened. 238 postal outlets were approved and newly-built and 117 were shut down during the year of 2011, and
the deployment of outlets was more efficient. Nearly RMB 2 billion was invested in the renovation of more than 3,000 outlets,
making the service environment remarkably improved; secondly, the informationization level was enhanced. The new generation
operation information system was built, with the strengthening of the functions including business operation, outlet management,

and performance analysis to better support the development of business. So far, computerized branch post offices accounted
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for 92% of self-run postal outlets nationwide; thirdly, by launching
the campaign of “Serve the People and Excel in the Performances”,
the service level was further enhanced. Postal Services Management
Standards, Postal Services Standards and Postal Services Operation
Standards have been popularized among postal business windows all
over the country, making the operation and service more standardized;
lastly, the “Space Post Office” was established. Seizing the opportunity
provided by the successful docking of Tiangong-1 and Shenzhou-8,
China Post Group and China Manned Space Engineering Office
worked together to set up China Post Space Post Office with the

attempt to satisfy spiritual and cultural needs of the people, which
further expanded the brand influence of China Post.

Construction of Postal Delivery Network

The construction of postal delivery network was pushed forward in depth in the year of 2011. Firstly, the delivery network was
continuously optimized, and the input was increased, with 23.3% delivery was done by vehicles; customized delivery teams with
working staff totaling over 3,000 have been set up in 78 key cities, supporting the development of commercialized business such
as delivery of banks and enterprises bills; 117 delivery units were under appropriate intensive management, and the postal delivery
time was shortened; more than 6,300 community postal delivery agents were set up by community committees, which released
the recruitment pressure for the postal system; Engineering Technology Standards for Mail Boxes in Residential Buildings was
implemented, and the installation rate of mail boxes in new residential buildings was increased. Secondly, the delivery management
level and service quality was improved steadily. The target hitting activity for delivery service standard management was launched
and five prohibitions regarding delivery service was put into practice. The availability rate of delivery information on the Internet was
increased, and the delivery quality of mails, newspapers and periodicals was guaranteed. Thirdly, the construction of delivery team
was reinforced, with the establishment of “Mailmen’s Home" in cities, the increase of salary and the strengthening of business

training, the delivery team was stabilized and the personnel quality was enhanced.
Services Level and Quality of Postal Services

In 2011, China Post continued to take “Reaching Everyone Everywhere” as its service philosophy, seriously fulfilled its duties of
universal and special postal services in accordance with Postal Law of People’s Republic of China, and strived to build up postal
services with Chinese characters. We increasingly strengthened the building of postal service capacity, expanded the domain of the
postal service, emphasized the time management throughout the delivery, kept intensifying the monitoring and inspection over
universal and special service quality, and carried out the policy of “Being Fast, Accurate, Secure and Convenient”. The universal
service was provided earnestly, the quality of confidential correspondence enjoyed all-round excellence for three consecutive
years, circulation of newspapers and periodicals maintained steady increase, and the safe delivery of Franco mails for compulsory
servicemen and literatures for the blind was effectively guaranteed. The advantages of the postal services were put into full play and
" Agriculture, Farmers and Rural Areas” gained full support of China Post, an operation which won great appreciation of the Party
and the government. The overall service quality and management capability of China Post were steadily improved. We distributed
300,000 “Letter of Request for Comments from the Customers of Postal Services” through a third party, and the overall satisfaction

rate for postal services in the whole country reached 88.21.
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In 2011, the revenue of letter Services nationwide reached 12.28 billion yuan, a year-on-year increase of 11.7% and 2.5% higher

than the same period of the previous year. All business developed side by side with the remarkable enhancement of scale merit.

Industrial websites solutions for automobile, finance and retailing etc. and direct mail solution were rolled out, providing all-
dimensional direct mail service for key industrial customers. The direct mail service mode was actively innovated, and pay-for-
performance direct mail service has been provided for Lenovo, Samsung and Geely etc. New projects such as Alibaba field
authentication, Alipay offline market expansion and so on have been developed, which expanded the service field of direct mail and
promoted its value. In accordance with the new Social Security Act, local postal organizations actively provided the production and
delivery services of individual social security rights record sheets for local social security agencies, which was highly appreciated by
local social security agencies and people participated in social security. Double registered bill letter service for bank statement has
been rolled out for banks, which reduced the financial risks for them and those enterprises opened accounts.
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Sticking to the strategy of driving development by projects, vigorously key projects including the love donation parcels, hometown
parcels, campus parcels and barracks parcels etc. were carried out. In 2011, the parcel services revenue reached 880 million yuan, a

year-on-year increase of 4%.

As to love donation parcels, in 2011, altogether 368 thousand parcels for students, 16 thousand parcels for family and 4,503 school
parcels have been processed nationwide, and 44.497 million yuan donations have been raised. 2,353 schools and more than 380
thousand students in old revolutionary base areas and poverty-stricken areas all over the country were benefited.

China Post actively fulfilled its corporate social responsibilities. With the support of postal

branches resources, the Group improved operation mode, developed information system
and optimized business progress. The service process of “order handling, collecting and

distributing in separated warehouses, dispatch in batches, gathering upon arrival and 40/

delivery after receiving all donation from one school” for love donation parcels have 0

been established to support love donation parcel program for three years, winning high

recognition and praise from all walks of society. China Post was granted with “Award of
60 care models for the 60th anniversary of the founding of New China”, “The First Prize
of the 7th National Communications Industrial Enterprises Management Modernization w
Innovation Achievements”, “Chinese National Award for Outstanding Contribution to Public 1
Welfare”, “China Poverty Alleviation Charity Contribution Award” and a series of other |
honorable awards. The love donation parcel program also won many awards, including pe===y Bl
“China Charity Award”, “China Social Innovation Award” and “World Charity Award” etc., ‘- SV SR S
which successfully created the brand image of public service for China Post, enhanced the
connotation of postal services, promoted the development of China’s philanthropic course
and contributed to the harmony and progress of the society.
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E-Commerce, Information and Agent Services
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In 2011, the postal E-Commerce business continued its rapid development, with the annual revenue of 3.56 billion yuan, a year-on-
year increase of 30.1%.

The Ule website took the differentiated development path and formed the preliminary scale within a short time. With the annual
turnover exceeding 300 million yuan, there have been over 80 thousand kinds of products available on the website, and the cross-
border direct purchase cooperation has entered the substantial phase. More than 4.5 million plane tickets were sold in the whole
year, with a year-on-year increase of 70.3%. China Post has become the sixth largest air tickets agent in China. The channels of
serving for people’s livelihood and participating in public service have been further expanded, with the total number of convenience
service stations exceeding 120 thousand, which are welcome by the public and appreciated by the government. “Driving Free
(ZiYou)” members have totaled 1.94 million, with the number of franchisees nationwide close to 15 thousand. The annual revenue
of postal SMS business reached 2.06 billion yuan, a year-on-year increase of 46.2%. The brand-new postal business website was
launched, with daily visits numbering close to ten thousand, and basically all postal business could be inquired and handled online.
The 11185 Customer Service Center receive more than 100 million calls annually, and handled over 60 million cases, supporting the
development of new E-Commerce business such as telephone booking of air ticket etc.
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Distribution of Newspapers and Periodicals
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In 2011, the revenue of national newspapers and periodicals distribution business reached 8.07 billion yuan, up by 11% over
the previous year. Under the new situation of the promotion of the great development and prosperity of culture by the central
government, and in accordance with the respective development rules of newspapers/periodicals and subscription/retailing, the
circulation unit of China Post has changed its business development mode, innovated the circulation model, strengthened the
control over the whole network, and speeded up the construction of comprehensive service platform for the newspaper/periodicals
distribution, achieving harmonious development of all kinds of newspapers/ periodicals in an all-round way. Meanwhile, the goal of
maintaining the steady growth of the circulation of Party newspapers/ periodicals set by CPC

Central Committee was successfully accomplished, and the coverage of media and publicity

was effectively expanded. BAEITSBN

Business Revenue of Distribution of
Newspapers and Periodicals

The circulation adopted the marketization approach, focusing on making the mainstream

newspaper/ periodicals bigger and stronger, escalating the brand influence of “Best-selling

Newspapers and Periodicals”, and vigorously promoting the evolution of cultural industry. By 1 1 0/0
deepening retail system reform, the retail terminal construction and control was reinforced,
and the distribution channel of mainstream cultures was effectively widened. The promotion ‘
campaign themed “Growing up Accompanied by Reading” featuring promoting excellent
newspapers and periodicals and purifying circulation environment on campuses created ‘
favorable environment for the healthy growing-up of the youth. The publication chained Fe==s SEEE N EEEEE
operation information system has been set up, and multiple functions have been developed ) ool .
and applied to provide elaborate data analyses for newspaper/periodicals offices and delicate ;
marketing targeted at reader groups, which integrated online subscription with physical ‘
distribution, organically combined circulation with advertisement, and synchronized the 2010 2011
publish of paper media and digital media, which promoted the customer service levels.
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In 2011, the distribution business continued to seriously implement the spirit of “On-the-Spot Meeting of Promoting Shandong
Post's Experience in Developing Logistics in Rural Areas Nationwide” organized by the State Council, with the acceleration of the
change of economic development mode as the principal line, the construction of China Post distribution chained operation system
as the key, and better serving for the “Agricultural, Farmers and Rural Areas” and satisfying customers’ and market demand to the
utmost as the orientation, achieving the sustained sound development of distribution services.

In 2011, the revenue of distribution business exceeded 1.4 billion yuan, a year-on-year rapid increase of 28.2%. We distributed

over 10 billion yuan worth of agricultural products including seeds, fertilizer and farm chemicals, a variety of fast-moving consumer
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goods together with farm and sideline products, and the linkage role played by posts in the market circulation fields in both
rural and urban areas became more significant. Up to the end of 2011, there have been 109 thousand postal distribution service
branches nationwide. 2,698 new warehousing and distribution centres in various forms (including small storage in regular chain
stores) were newly built, and 1,191 delivery vehicles in various forms (including small agriculture vehicles for regular chain stores)
were bought. The information system was upgraded and reformed, and the channel capacities were promoted to the higher level.
China Post’s distribution chain operation system featuring “reasonable network arrangement, two-way efficient circulation channel,
rich product categories and convenient comprehensive service” has taken shape, winning recognition and appreciation from local
governments and massive Users.
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International Services
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In 2011, the revenue of international mail business and mails to Hong Kong, Macau and Taiwan was 1.21 billion yuan, up by
41.4% over the previous year. Among them, the revenue of international small packet business and small packet to Hong Kong,
Macau and Taiwan reached 970 million yuan, up by 73.8% over the previous year. The international small packet and small packet
to Hong Kong, Macau and Taiwan is becoming an important channel for China’s small E-Commerce export, playing a significant

role in promoting the development of outbound trade of China’s E-Commerce.
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Approved by the State Council, China Postal Express & Logistics Co., Ltd. (“China Postal Express & Logistics”) was co-founded by
China Post Group and provincial postal companies as a state-owned limited company in June 2010. The company is the largest
integrated express and logistics service provider with the longest history of business operation, the widest coverage and the most

diversified products in China.

China Postal Express & Logistics consists of 31 fully-owned provincial subsidiaries, and possesses China Postal Airlines, China Post
Logistics, etc. With over 45,000 business outlets, its network covers all the cities, counties and towns in 31 provinces and reaches

over 200 countries and regions including Hong Kong, Macau and Taiwan.

China Postal Express & Logistics is mainly engaged in domestic express, international express, contract logistics, and LTL. For
domestic and international express, it provides premium, standard and economy shipping services characterized by different delivery
time limits, and also operates some value-added services such as COD. The contract logistics provided by China Postal Express &
Logistics covers the entire supply chain from warehousing to transport. The company possesses world-acclaimed brand “EMS”, and

leading domestic logistics brand “CNPL".

Adhering to the business philosophy of “Treasure Every Moment, Serve with Heart at Every Step”, the company is dedicated to
offering customers with convenient, fast, secure and reliable door-to-door express and logistic services, and becoming a domestically
leading and globally competitive Express & Logistics company with the strongest integrated service capacity and great potential for

international footprint.

Under the leadership of China Post Group, China Postal Express & Logistics made positive progresses in enterprise reform and
development in 2011. The key services maintained stable growth while the overall quality of service and economic performance was
further improved. In 2011, the operation revenue of China Postal Express & Logistics reached 25.885 billion yuan and the net profit

was 903 million yuan.
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the restructuring of its international
o 0 '

express service by intensifying the

development of specialized marketing
system and strengthening the exploitation
of commercial market. In particular,
the eBay International Shipping Service
has maintained a high-speed growth

momentum.

Domestic express business: By placing
an emphasis on development of critical
areas, routes and markets, and focusing
on improving the collection and delivery

capabilities as well as service quality in
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terms of time limit, China Postal Express & Logistics effectively promoted the development of domestic cross-region express service.
Besides, it has also developed an “embedded” service mode for the whole business process including warehousing management
as well as a centralized E-commerce distribution mode, leading to the rapid development of B2C service. As for COD service, the
market has been expanded to E-commerce online shopping apart from the consolidation of teleshopping market, which further
enhanced the competitive strength of China Postal Express & Logistics and promoted the development of the high-end online

shopping market.

Contract logistics business: The contract logistics business maintained a rapid growth momentum. The business structure was
further optimized by making new progresses in key account brand marketing as well as breakthroughs in a series of specialized
services including inbound logistics, bonded logistics and supply chain financing. As a result, the capabilities of China Postal Express
& Logistics in design of supply chain solutions and implementation of warehousing programs were improved, and the quality of
high-end value-added services and international logistic service kept rising. At present, China Postal Express & Logistics has initially
fostered a global-reach service capacity of international maritime transport, international air transport and multimodal transport,
laying a solid foundation for the outbound expansion of contract logistics service.
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Postal Savings Bank of China hung up its shingle on 2007, which is a commercial bank established on the basis of the reform of
postal savings management system. At the end of 2011, approved by the State Council and China Banking Regulatory Commission,
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Postal Savings Bank of China was converted into a company limited by shares from a former limited liability company. Postal Savings
Bank Ltd. Co. of China (hereinafter referred to as Postal Savings Bank) adheres to the orientation as a large-sized retail commercial
bank to provide services to the “farming, farmers and rural community”, small- and medium-sized enterprises and urban and rural
residents; gives full play to postal network advantages; reinforces its internal control and runs its business in a way of compliance
and stability so as to provide urban and rural residents as well as enterprises with high-quality financial services and support national
economic development and social progress.

In 2011, under the guidance and full support of the Group and regulatory administration, postal financial services maintained a
rapid growth momentum. Due to coordinated development of both traditional financial services and new bank services, the level of
benefit increased significantly while the capability of profit-making promoted dramatically.

By the end of 2011, total asset of Postal Savings Bank amounted to 4.12 trillion yuan, up by 23% on a year-on-year basis. National
postal financial revenue amounted to 119.8 billion yuan, up by 41% on a year-on-year basis. Total profit of Postal Savings Bank
reached 28.1 billion yuan.

Liability Business

In 2011, by virtue of postal “independent operation + agent” network advantage and due to coordinated development of both bank
and postal services, postal financial services made new achievements in the highly competitive deposit market. By the end of 2011,
total deposit including domestic currency and foreign currencies amounted to nearly 4 trillion yuan, among which, individual deposit
accounted to 3.4 trillion yuan and corporate deposit 536.6 billion yuan, and newly added 556.6 billion yuan and 120.1 billion yuan
respectively over the previous year. Market occupation rate of newly added individual deposit ranked the first in the banking industry;
MOR of individual deposit was 10.09%, up by 0.7 percentage point on a year-on-year basis, becoming the only bank with the
MOR rising amid major commercial banks. Balance of foreign exchange savings was USD 108 million, up by 5% on a year-on-year
basis, while the number of foreign exchange savings accounts reached 100,000, up by 33%. The number of customers of foreign
exchange business was 760, with 700 newly added in 2011, and average daily deposit balance amounted to USD 9 million.

Intermediary Business

By the end of 2011, the number of account of postal savings green card reached nearly 500 million, with the transaction amount
exceeding 11 trillion yuan, a 49% year-on-year growth, firmly ranking the fourth in the banking industry. Postal Savings Bank
settled 30.63 million transactions for companies up to 8.77 trillion yuan, up by 60% and 54% respectively over the previous year.
The transaction amount of the intermediary service for bank collection and payment on others behalf was 1.43 trillion yuan, up by
23% over the previous year. Postal Savings Bank accumulatively sold 263.5 billion yuan individual and corporate financial products,
up by 67% over the previous year; premium from serving as an insurance agent increased by 23%, 125.8 billion yuan, with the
MOR staying the first in the bank insurance market. The transaction amount of individual cross-border remittance of the whole was
USD 4.3 billion, up by 12% over the previous year; the amount of foreign exchange settlement and sale was USD 3 billion, up by

15% over the previous year.

Asset Business

By the end of 2011, balance of loans in domestic currency and foreign currencies amounted to 660.9 billion yuan, a net increase
of 116.6 billion compared with the beginning of the year, up by 21%. Balance of loans to small and micro enterprises amounted
to 300 billion yuan, accumulatively issuing 700 billion in total. The number of credit cards issued exceeded 1 million, with almost
2.4 billion yuan total credit line. In the beginning of 2011, Postal Savings Bank became a “trying market maker of spot exchange
market of foreign exchange trading center”. Total foreign exchange transaction in 2011 was six times the size of that in 2010, with
daily average transaction amounting to USD 300 million. Along with the rapid development of the business, the quality of loans
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maintained good; the rate of overdue and non-performing loans was 0.64% and 0.57% respectively, the lowest in banking sector.
Moreover, new business such as commercial paper, corporate credit, supply chain finance and so forth were launched in succession.
At present, 30 provincial branches and 58 county/city level branches across the country have launched the bill discount service while
the supply chain finance service is also being experimented in some branches.

Capacity Building

In 2011, both the service image and capacity of postal financial service outlets has been further promoted. Postal Savings Bank
deployed ATM and POS facilities widely across the country, with totally 39,000 ATM installed, handling 1.8 billion transactions during
the year with the commission charge amounting to 1.7 billion yuan and the average annual income per ATM reaching 50,000
yuan. A diversified network has been built in its entirety, and TV bank and mobile bank have been launched featuring convenienve,
quick transaction and wild coverage. The e-bank service is stepping into a new stage to allow coordinated development of various
channels. The number of personal online bank customers exceeded 25 million, ranking the fifth in the banking industry; and the
number of registered telephone bank customers came close to 39 million, up by 61% over the previous year.

By the end of 2011, the number of interconnected postal financial outlets was nearly 38,000. Postal Savings Bank gave the network
advantage of covering both urban and rural areas into full play, took the initiative to blend into local economy, implemented social
responsibilities actively and played a positive role in supporting economic development and building a harmonious society. By way
of developing the small loan service vigorously, Postal Savings Bank served the “farming, farmers and rural community” with all-out
efforts and practically supported the development of small- and medium-sized enterprises in line with national policy, accumulatively
loaning 211.8 billion yuan to farmers and over 700 billion yuan to micro and small enterprises. Such services as launching farmers-
aiding loans in piloting areas, providing towns and villages without financial services before with financial services and new social
endowment insurance service were highly praised by governments at all levels and the regulatory administration. 15 provinces
(autonomous regions) across the country conducted the “Wealth creation competition” activity, which attracted a widespread
attention of the society; got recognition of governments at different local levels, applause of the regulatory administration, support
of the media and advocacy of small enterprises. In 2011, Postal Savings Bank was honored “Best Social Responsibility Innovation
Award of the Year” by China Banking Association, and was chosen “Best Service Award of the Year” and “Outstanding Service
Award for SMEs” in the International Finance Exhibition 2011.
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China Post Life Insurance Corporation Limited (China Post Life) is a state-owned national life insurance company jointly founded by
China Post Group and its subsidiaries in 20 provinces (autonomous regions and municipalities). China Post Life was registered at the
State Administration for Industry and Commerce on August 18, 2009, starting its business on September 9 and headquartered in
Beijing. It mainly operates life insurance, health insurance, accident injury insurance and other personal insurances; reinsurances of
the above-mentioned insurances; insurance capital operations as permitted by national laws and regulations; and other services and

businesses approved by China Insurance Regulatory Committee.

By fully relying on the existing postal network and resources and persisting in the principle of paying equal attention to specialty
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and characteristic, China Post Life commits itself to serving the grass-root communities and serving the agriculture, farmer and rural
area, starts with small-amount insurance business and focuses on promoting the balanced development of insurance business in
urban and rural areas, so as to become a new efficient commercial insurance company featuring modern system, public service,

standardized management, and high recognition from the government, regulatory departments and the public.

In the second year after its official operation, China Post Life entered into a critical stage of construction, development and
management in 2011. China Post Life has been focusing on transformation of development mode, structure adjustment, risk
prevention and facilitation of development. As a result, all services maintained steady development with the quality and efficiency
continuously increasing. Meanwhile, enterprise development was further enhanced and the long-term, fundamental efforts in
relation to the future development were consolidated. On June 8, 2011, the State Working Conference on Postal Insurance was
held in Beijing, where senior officials from China Insurance Regulatory Commission delivered significant addresses. Being the first
working conference with a theme on insurance in the postal development history, it is of great importance for its own insurance
division of China Post.

After two years of official operation, China Post Life achieved rapid development and reasonable layout. To date, the aggregate
revenue from insurance premium of China Post Life exceeded 10 billion yuan, the total assets reached 11.7 billion yuan and the
number of customers was 606,000. Besides, 11 branches of China Post Life successfully operated businesses in Jiangxi, Sichuan,
Shaanxi, Beijing, Tianjin, Liaoning, Jiangsu, Zhejiang, Anhui, Ningxia and Henan respectively, the Heilongjiang branch was approved
to be established, and the service area was expanded to 15,291 outlets in 758 counties and towns in 148 prefecture-level cities
of 11 provinces (and municipalities). For 2011, the revenue from insurance premium of China Post Life was 8.025 billion yuan,
registering a year-on-year increase of 307%. China Post Life ranked No. 13 in the insurance industry in terms of revenue from
insurance premium, with the ranking leveled up by 17. The growth rate of its revenue from insurance premium was the highest
among the top 20 insurance companies in terms of business scale.

Generally speaking, China Post Life has maintained steady business operation and the product line became more diversified. In
2011, China Post Life undertook 502,000 new insurance contracts, made alterations and adjustments to 39,300 existing insurance
contracts and settled 371 payment claims, which were accepted within 36 hours on average. All of these indexes were superior
to the regulatory & monitoring standards, occupying the front ranks of the entire insurance industry. Besides, other key indexes
such as contract withdrawal rate, insurance surrender rate and loss ratio were well controlled, and the rapid insurance enroliment,
convenient alteration and efficient claim settlement helped gain high recognitions from customers. The compliance management
and risk management were implemented by China Post Life through the entire process of construction, development and
management, successfully ensuring the secure operation and steady development of the company.

China Post Life has fulfilled its social responsibilities in good faith and constantly improved its capabilities in response to accidents
and natural disasters. For example, it rapidly addressed the bullet train collision in Wenzhou, the flood disaster caused by rainstorm
in Sichuan and Shaanxi and other accidents, winning recognition and appraisal of the regulatory authority, grass-root postal
enterprises and customers, and delivering positive social impact. Besides, China Post Life launched a service-to-the-rural cummunity
campaign to better serve the agriculture, farmer and rural area, in which China Post Life established reading rooms in the rural
areas, offered film shows in the countryside and provided physical examination services to rural residents, thus receiving high

appreciation from the grass-root customers in the rural areas.
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Stamp Issuance

In 2011, China Post issued 12 sets of commemorative stamps and 18 sets of special stamps, altogether 30 sets in 103 pictures (incl.
6 miniature sheets). Besides, there were 1 souvenir sheet and 3 stamp booklets with a combined face value of 166 yuan priced at
206 yuan. 1 postage stamp dedicated to the Chinese New Year was issued and so were 11 stamps for customized service. There
was also issuance of 4 commemorative stamped envelopes in 4 sets, 2 commemorative stamped postal cards in 2 sets; 3 regular

stamped envelopes and 8 regular stamped postal cards; 156 China Post New Year cards in 6 types.

Based on demands from the CPC Central Committee on celebrating the 90th anniversary of the founding of the Communist Party
of China, China Post organized the issuance of one commemorative stamp set and one commemorative envelope set with the
theme of “90th Anniversary of the Founding of the Communist Party of China”, and the inscription of “90th Anniversary of the
founding of the Communist Party of China” writen by President Hu Jintao on the envelope. On June 30, there was a fine spectacle
in the Great Hall of the People for the release of the commemorative envelope.

The year 2011 witnessed several artistic gems among the issued stamps: “Lord Guan” was depicted on a special silk texture for
four consecutive miniature sheets; “Yunjin Brocade” had the most beautiful printing in rich and glossy colors with a golden shade
that best demonstrates the elegant and gorgeous fabric; “Scroll of Eighty Seven Immortals (Part)” in a set of 6 stamps was issued in
the form of a booklet to reproduce the renowned artwork in Chinese traditional line drawing with refined and thought-provoking
design.

Philatelic Events

In order to promote postal development and philatelic culture, the “China 2011 — The 27th Asian International Stamp Exhibition”
was held in Wuxi, Jiangsu from November 11 to 15. Philatelic organizations and stamp dealers from 53 countries and regions
participated in the event with 1,373 frames of exhibits in various kinds. To echo the exhibition, China Post issued 1 set of 2
commemorative stamps, 1 miniature sheet and 1 imperforate miniature sheet with the theme of “China 2011 — The 27th Asian
International Stamp Exhibition”.
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Philatelic Business

In 2011, efforts have been made in the philatelic business to transform growth pattern, enhance operational innovation, implement
delicacy management, optimize product portfolio, reduce cost and improve efficiency, promote brand image, strengthen channel
building and raise service level and capacity. Throughout the year, the total revenue from philately reached 8.76 billion yuan, with a

17.5% year-on-year growth, hitting record high while enabling favorable social and economic benefit for China Post.

In 2011, philately operators at all levels have provided abundant products with exquisite designs and superb craft for various
philatelists and customers from governments, governmental agencies and enterprises. National and local marketing campaigns
were held under diverse topics such as animal designator of the year, CPC 90th anniversary, Centenary of the 1911 Revolution,
Lord Guan, etc. which realized 2,831 million yuan of revenue, accounting for 35% of the year’s total. These campaigns served
as a facilitator in local economic development and cultural undertakings that would promote the advancement and prosperity of

China’s cultural industry.
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China National Philatelic Corporation
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China National Philatelic Corporation is the only national enterprise in China engaged in national-level production and sales of
philatelic items and in international stamp trade as well. Its major businesses include design, production and development of regular
stamp collections, gif -set made with all derived philatelic products, mid- and high-end annual stamp albums, albums for image
building, customized stamps, dedicated stamp shops and specialized service for VIP customers. The corporation has maintained
good business relationships with partners in over 20 countries and regions and established a global marketing network. The
corporation is dedicated to innovation to create new growth points and market potentials. Such can be evidenced by its offering of
novel products including “Gold Stamp Brick”, “Multi-Media Philately” and “Stamp Comics” that provide more quality products for

the public and make meaningful attempts in expanding philatelic culture.

In 2011, the corporation had implemented comprehensive policies for cultural and business development required by the central
government and China Post Group. Operation and management have focused on both its annual tasks in stamp issuing and
national events and hot social topics such as “CPC 90th anniversary” etc. which helped create positive economic and social benefits

and maintain sound and steady growth momentum.
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Postage Stamp Printing Bureau (Beijing Stamp Printing Factory)
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The Postage Stamp Printing Bureau is the only specialized stamp printing site in China that encompasses design, printing, storage
and transportation. It has already become Asia’s largest postage stamp production center with global reputation. Each year, the
Bureau provides letter writers and philatelists with hundreds of millions of definitive stamps, commemorative and special stamps,
postal cards, postal stationeries, etc. for daily usage and collection purpose.

In 2011, the Bureau completed the design for 32 sets of stamps in 113 images and 28 images for postal stationeries and fulfilled its
annual printing tasks. Moreover, it purchased new printing equipment and developed advanced printing techniques which proved
to be effective in well appraised stamps including “Yunjin Brocade”, “Fengxiang New Year Woodprints”, “Lord Guan” and “Ancient
Chinese Calligraphy — Cursive Script”.
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Pushed Forward Business Cooperation with
Foreign Partners

In 2011, China Post further strengthened the exchanges
and cooperation with foreign Posts, international
organizations and overseas corporates. In postal area,
China Post signed cooperation agreements or MOUs
with New Zealand Post, Japan Post, Kazakhstan Post,
Hong Kong Post and Macau Post, with the contents
mainly involving E-business, international letter business,
international parcel business and international express

and logistics business etc. It cooperated with Finland

Post to develop “blessings from the hometown of Santa
Claus” theme greeting card marketing project. It also
enhanced communication with Royal Mail, Deutsche Post and Thailand Post to vigorously explore business cooperation plans in

relevant areas and jointly develop new international market.

In addition, China Post also conducts communication with Universal Postal Union (UPU), International Olympic Committee, Dell,

Panalpina, FedEx, Bosch, Acxiom, Motorola and other international organizations and corporates.

Held and Attended International Meetings

China Post regularly attended meetings of The Postal Operations Council (POC) and The Council of Administration (CA) of UPU.
It conducted in-depth research on international letter and parcel terminal dues, quality of business, market development, EMS
business, customs issues, security issues and other important business issues, making preparations for 2012 UPU Congress. It paid
close attention to the research results such as business development of UPU, and promoted the development of relevant domestic
business. It regularly attended the annual meetings of the executive council of Asian-Pacific Postal Union (APPU) and meetings of

APPU cooperation agencies, playing a leading role in promoting business cooperation in the fields of international letters, parcels
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and EMS in Asia-Pacific Region.

In October, the 12th China-Japan-South Korea Post
Summit was held in Xi‘an, China. A memorandum > E . : m__
was signed by Posts of the three countries, aiming at " 2 Al ™ / : LR
continuously strengthening cooperation in the fields J
of business letters, E-business and EMS, and roll out

new business with more regional features.

China Post attended the Kahala Post Group (KPG)
Summit (CEO Meeting). The meeting acknowledged
the quality of business operation of Posts in the
reporting year, put forward prospects of the business
development of the KPG, and decided to launch the
research on market expansion.

China Post attended the 5th ASEAN Postal Business
Meeting (APBM), especially introducing the business
development of China Post in the areas of cross-border direct mails, E-business and express & logistics business to ASEAN countries,

and putting forward specific proposals for strengthening business cooperation in this region.

China Post attended the Sino-Russian Communications and Information Technology Sub-Committee meeting, pushing ahead and

coordinating the border parcel and electronic remittance business between China and Russia.

Cross-straits Business Cooperation

In June, Cross-Straits Postal Development Round Table Meeting was held in Xiamen, Fujian. The meeting reviewed the business
development since the official launch of cross-Straits direct mail service, and looked into the direction of future cooperation. Posts
from across the Straits agreed to strengthen cooperation in the fields of E-business and express & logistics, and develop new
products to satisfy postal demands of people across the Straits.

Technology and Equipment Cooperation

The cooperation with Huawei has complemented each other's advantages and further expanded overseas communications and
postal markets. In November 2011, the postal infrastructure procurement contracts was officially signed, manifesting Cameroon
Post will be provided with support and services of the basic systems and supporting communications network constructions by
China Post, including a electronic overall postal solutions with 243 outlets covering the whole country of Cameroon and 10 e-mail

processing centers.

China Post also conducted exchanges and cooperation in technology and equipment with the Postal departments of Russia,
Bangladesh, Thailand, Nigeria and Micronesia.
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In 2011, the Network Operation Departments at all levels accelerated the transformation of the economic development mode by
getting close to operational practices, providing support for development, striving for reform and conducting active innovation;
hence we saw the prominent increase of the overall network operation capability, stronger support and guarantee, further progress
of restructuring, in-depth process optimization and remarkable achievements of the scientific management. By the end of 2011,

the volume of individual mail items handled by mail processing centers at all levels across the country recorded 15.94 billion. The
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volume of dispatches transported by first-class line-haul reached 149.17 million bags, an increase of 2.81% over the previous year.

Line-haul Transportation Network

China Postal Airlines owns 16 planes, with 35 routes (30 domestic routes, 4 international routes and 1 regional route) reaching out
to 23 postal depots, forming a distributed air transportation network with Nanjing as the hub. Thanks to cooperation with airlines,

1863 routes were reaching out to 61 postal depots.

Railway routes: 278 first-class line-haul railway routes extending 494,000 km, of which 170 routes run its proprietary trains, 95 run

its rented luggage trains, and 13 were dedicated to mail trains.

Truck routes: 394 first-class line-haul truck routes covering 215,000 km.

Resources Allocation

The operation area of class 1 and class 2 mail processing center around the country occupies 1.42 million square meters. China
Posts owned 35,900 vehicles for transportation, of which 2,540 were controlled by the Group. Across the whole network, there
were 433 proprietary mail carriages linked to 97 pairs of passenger trains (87 pairs of first-class, 10 pairs of second-class). The whole
network had 163 sets of sorting machines, of which 87 sets of letter sorting machines, 12 sets of flat letter sorting machines, and

64 sets of parcel sorting machines.
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Postal Network Construction

Optimization of the network structure to support and promote the healthy development of postal businesses. The
year of 2011 witnessed the promotion of research on postal network restructuring. The transportation capacity of the whole
network grew by 320,000 ton-kilometers per day through increasing of the capacity of trains, optimizing transportation plan of
multiple routes and enlarging the renting scope of luggage trains. In addition, we explored the innovotive transportation model.
For example, the distribution center for containers was established with Nanchang as the node, through which all neighboring
provinces were covered and the overall economies of scale for the container route was further increased. Besides, the transportation
time limit for newspapers was stabilized by adopting fixed route and compiling export program independently so that newspapers

and parcels can be delivered in a shorter period of time.

Process optimization to further improve the efficiency and benefit of the network operation. In 2011, the optimization
work was advanced for the operational process of bulk mails with the mail delivery time limit being shortened and the operational
efficiency being increased. Moreover, the operational process for love donation parcels was also optimized and the selection of
distribution centers and distribution scope were adjusted through a flexible network mode. As a result, the postal service quality and
operational efficiency of love donation parcels were further improved with 360,000 student parcels, 16,000 heart-warming parcels
and 5000 school parcels being processed for the whole year. Furthermore, plastic seals were promoted nationwide and the cost for

mail sealing and dispatching was greatly reduced.

Enhanced coordination to promote the reform and development of express and logistics service. In 2011, 63.53 million
express and logistics mails were distributed through the postal network, an increase of 4.1% year on year. More support and
guarantee from the postal network were provided for express and logistics mails. The express&logistics network was optimized and
improved and the close relationship between two networks was also boosted. In addition, the daily communication between the
Group and provincial companies was further strengthened and support and assistance were also provided for Express&Logistics

companies to build specialized networks.

Greater equipment input to improve the mechanization, automation and informationization level. By the end of 2011,
there were already 27 sets of letter sorting machines being retrofitted with improved sorting functions for window envelopes, label
envelopes and identification of Chinese addresses. At present, the daily processing volume of letter sorting machines is 3.6 times
higher than that before the retrofitting. The informationization and application of network operation were continued, the inter-
provincial and intra-provincial transplant development and nationwide application were also completed in terms of the relating
modules for sorting, sealing and distributing. The dispatching management, whole-process time limit management, KPI evaluation
of network operation and other system functions were optimized and improved and the management of network operational
resources including equipment, vehicles and vessels etc. as well as the delicacy management level of network operation were

further enhanced.

Strengthened fundamental management to improve the level of support and guarantee for network operation. The
“Evaluation system of Network Operation Quality, Efficiency and Benefit” was promoted in an all-round way and the fundamental
management of equipment, vehicles and network operation information system was also strengthened. The network operation
inspection departments at all levels combined daily inspection with regular specialized checks and strengthened their efforts on
the inspection of some key links and parts; therefore, the network operation quality check was set up as a systematic and regular

practice, which ensured a safe and stable network operation production.
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The year of 2011 saw a continuous improvement of the network capacity and security level of Postal Intranet. As of the end of
December 2011, except the financial system, the national center of postal intranet has deployed 47 minicomputers, 86 storage
devices and 711 PC servers; the total capacity of data storage devices has reached 802TB. The SDH transmission circuits with 155M
bandwidth was adopted for the network between the national center and 31 provincial centers, the total bandwidth nationwide
was up to 17G. The terminal data transmission encryption project of postal financial outlets was launched in more than 6000 first
class outlets nationwide to protect data security.

The construction of application system has made a considerable progress, which further improved interoperability and the level of
resource sharing.

Steady advanced postal application system, accelerated the modernization transformation of traditional postal
services. The construction of 19 traditional postal information systems including postal computerized outlet system, delivery
information system, ordinary postage envelope and postcard business management information system, postal Newspaper&Journal
distribution system Phase Il have been steadily promoted, thus networking operations, information collection and resource sharing
of the business and the quality of postal service and competitiveness of their products was further improved.

Speeded up the express & logistics application systems, supported the growth of competitive businesses. Express
integrated information processing platform changed from a single production supporting platform to an integrated platform of

production, management and decision-making. By relying on the postal e-commerce platform and focusing on EMS partners,
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the system has become the
customer-oriented express supply
chain collaborative platform. The
logistics integrated information
platform realized the full process
management of the logistics
supply chain from warehousing,
transportation, distribution,
dynamic track and trace,
settlement, to operation and
monitoring, laid the foundation
for the rapid deployment and
launch of new businesses and
logistics services. Among them,
the Nanjing distribution center’s

information system has achieved
interoperability with the internal
postal business systems, which met the distribution center’s network, large-scale, centralized and automated production and

processing requirements.

Further improved management application systems, assisted operating decision-making. The functions of 10 business
and management application systems including the Financial system (phase 1), Human resources system (phase Il), Postal traffic
management system (phase l), Integrated office information processing platform, and Customer marketing management system
have been further improved and their performance have been optimized. It has played a strong supporting role for securing the
quick and accurate deliver of critical information, enhance the company's overall business analysis and management decision-

making capacity, as well as for the enhancement of the enterprise's competitiveness.

Enriched service types in electronic postal business systems and formed new growth point. The postal e-commerce
systems constituted an organic integrated platform, it connected upwards the core postal information systems and third party
partners’ systems, downwards the postal outlets, 11185 call center, website, SMS access system and social agency units (convenient
service stations, newsstands and village postal offices and agricultural distribution points). Supplemented by the payment gateway
and CPCA which provided capital flow means and security, the postal e-commerce systems basically occupied the high-end position
of the supply chain and initially formed a nationwide multi-channel, multi-level e-commerce development pattern.

In 2011, the information technology department provided data support for direct mail marketing team through data analysis and
data mining, which laid a good foundation for large-scale application of data analysis. The steady progress of process optimization
enhanced the speed and efficiency of postal business operation and production operations. The working system and service
awareness were further enhanced and the whole network operation and maintenance capacity has been steadily increased. The
information security management was strengthened. By formulating contingency plans of information security, the capabilities of
handling emergent security incidents were further increased.
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In 2011, the Department of Corporate Development and Technology arranged four batches of scientific and technology plans,
a total of 20 projects, among which 11 are soft science researches and 9 are applied technology researches. They include the
Development Strategy and Implementation Plan Study on the Digital Publishing Service of Postal Enterprise, Postal Delivery
Network Settings and Device Configuration, Capital Reserves Project Implementation Plan within the Central Budget and etc. The
department also organized several scientific and technological project acceptance review meetings, such as for the Overall Program
of Information Systems Upgrade Project (Phase Il) of Postal Chain Distribution of Agricultural Materials, Research on the Inbound
Mail Sorting Database Data Structures and Related Applications and etc.

The Department organized and convened the Review Committee Meeting of Science and Technology Award of China Post Group,
selected 44 winning projects from 143 projects, including 6 first prizes, 11 second prizes and 27 third prizes. The review and
assessment of the 2011 Science and Technology Award was successfully completed.

The Department also conducted extensive technical exchange activities, actively participated in the work of the UPU technical
groups, paid great attention to new technologies and new business development trends such as Post, the international postal top
level domain, and PostID, etc. Moreover, the Department strengthened communications with UPU on RFID in the international GMS
system and domestic applications. It worked with the Department of International Cooperation and other departments on the
project of the China Post-Macao Post joint development of electronic registered mail and started the soft science research project

on legal issues of China Post's electronic registered mail service.
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Employment

By the end of 2011, the total number of postal employees across the nation had reached 889.3 thousand, including 426.8
thousand contractual employees, 48% of the total; and 460.3 thousand temporary employees, 51.8% of the total. There were
38.5 thousand people retaining labor relations in the postal enterprises, including 30.9 thousand of retirees. Postal enterprises at
all levels earnestly implemented the relevant national laws and regulations in this regard, vigorously consolidated and developed
harmonious labor relations. Both the contract signing rate for contracted employees and the dispatching rate for temporarily hired
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workers stayed at 100%. The basic pension insurance covered all people entitling to it, and the coverage rate of various social
insurances was on the rise.

Strengthened the Construction of Leading Group

Sticking to the talent-selecting and employment standards of taking both virtue and ability into consideration with stress on
the virtue, executives with good moral characters, rich work experience, strong managerial capacities and excellent business
performance were put into leadership positions. Meanwhile, attention was given to the strengthening of the construction of
reserved executive teams, in an attempt to reserve talents for the building of management teams and the sustainable development

of the enterprises.

Further Optimized Human Resource Allocation

In 2011, the Group made great efforts to optimize human resource allocation by means of paying attention to the establishment
of organizations, vigorously pushing forward working-hour delicacy management and proceeding with the implementation of
the standards of “Fixed Personnel and Fixed Position” in an all-round manner. Altogether 19.4 thousand human resources were
revitalized throughout the year, and the personnel structure was further streamlined, with the development of business and the

building-up of core capacities being effectively supported and the growth of work force being reasonably controlled.

Vigorously Advanced the Development of Talent Pool

Postal enterprises at all levels vigorously advanced the development of human resource work in line with the strategic
requirement of “strengthening China Post through human resource development”, adhering to the people-oriented principal and
focusing on the centre tasks of postal reform and development. By the end of 2011, the aggregate of high-level management
talents, professional talents and marketing talents reached 17 thousand, with the number of talents with high skills in postal
communications amounting to 81 thousand. The structure of the teams of grass-root backbones consisting of directors of county-
level post offices, directors of branch bureaus and branch bank managers was optimized, with the marked improvement in terms
of quantity and capacities. Postal enterprises at all levels were also keen on bringing in and reserving talents. 1,510 talents with
specialties in various fields were recruited from the public, and 17.8 thousand graduates from universities and colleagues were
enrolled in 2011.

Reinforced the Classification Management of Labor Costs

Labour cost has been decreased while its efficiency and benefit was improved by further perfecting the methods of linking payment
to performance and service expenditure regarding the three main businesses of postal enterprises, strengthening of delicacy
management of labor costs and the assessment of performance indicators, guiding the grass-root enterprises to change their

development modes and focusing on the quality and benefits of development.

Paid Attention to the Income Growth of Front-line Employees

The Group paid great attention to the income growth of the front-line employees. In line with the overall requirements of the

reform of payment distribution system of postal enterprises, the adjustment of employees’ payments was also carried out, and the
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Put More Efforts into Education and Training Programs

In 2011, the training programs for entire staff were carried out in a more practical and effective manner. The staff training rate
was increased by 5.4% on a year-on-year base. The overall education levels of staff saw steady enhancement, with the share of
employees obtaining college degrees or above was up by 5.2% year on year. Training expenditure has maintained growth at a
rate over 20% for past several consecutive years. Altogether 119 training centres at all levels and 1,215 training bases have been
established, which consistently strengthened the self-training capacity of the postal enterprises. There have been almost 10,000
trainers, including 185 Group-level trainers. They have played increasingly important roles in training entire staff and promoting the
qualities of staff. Moreover, the remote training capacity of online training college was consistently strengthened, basically covering
all post bureaus and offices in cities, counties and key villages, and benefiting the entire staff with all businesses have been included.
The application system developed by the online training college won the first prize of science and technology progress granted by

the Group.

Continuously Pushed Forward Occupational Skill Appraisals

In line with the deployment of the Ministry of Human Resources and Social Security, the modernized occupation classification
system that accords with the actual situation of postal enterprises was built up based on the in-depth research, and the quality
management appraisal of 61 occupational skill appraisal stations nationwide was organized. The occupational appraisal centre
system of China Post Online Training College was launched successfully. The occupational skills appraisal and testing was carried out
extensively. 170 thousand employees throughout the postal system participated in the postal communications special occupational
skill appraisals in 2011, with a passing rate of 62%. By the end of the year, 495 thousand employees have held the national postal

communications special occupational qualification certificates, with the proportion of employees with certificates reaching 75.5%.
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Shijiazhuang Posts and Telecommunications College (Training Centre of China Post Group)
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In 2011, the comprehensive capabilities of Shijiazhuang Posts and Telecommunications Technical College (the Training Center
of China Post Group) have further enhanced. The college has made gratifying achievements in supporting the online academy
application, on-the-job training, personnel training and technological services of the Post Group, made positive contributions to the
development of human resources and business development of the Post Group, and has been awarded the “National Continuing
Education Model Base” by the Ministry of Education.

Focused on supporting the restructuring and development of the three main services, the college actively played the role of
integrated training and remote training platforms, and gave effective support for postal reform and development. We undertook
284 integrated training courses for 26,000 trainees; 73 remote trainings for 560,000 people; we successfully supported large-
scale e-learning contests, such as the national postal agency financial business knowledge contest; we independently planed and
implemented training projects on marketing, express mail, logistics, and postal enterprise leadership; targeting on key positions
like marketing, database, business mail etc. we researched and developed the station ability and quality standards and training
curriculum system to implement the qualification and enhancement training; we helped to establish the talent cultivation system
for the selection, advance and promotion of trainers within the whole network, planned and implemented 10 trainers and lecturers
certification trainings at the group level for 440 people; we continued the on-the-job education trainings for branch directors and

managers, as well as operational and delivery talents, more than 1,200 people attended this program in 2011.

Bearing the principle of “Based on the grassroots and devote ourselves to the postal career” in mind, we actively promoted the
postal specialized personnel training, our orders has ranged up to 19 provinces. Focusing on supporting the development of new
business and the promotion of new technologies of the postal enterprises, we undertook 32 scientific and technical projects of the
group and the Provincial Department of Education, and published 53 papers. Among the 2011 Post Technology Awards, 4 of our

achievements were awarded, including one first prize award.
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BlURHKEE "TAXRES o

33Uk “EERERI R MRS, 40N ERKE "EEEERINK" RS,

8Bk "EEEMBBESWRSEIRI R RS, 270 EFER "2 EEBERE~ WARSEIRT /R
WS, 528RERK "cEERNREF VAT IRITESE" RS, 378RERRK "£EERHBE~YILFIRRA
WAF" S, 158EExRK "2EERBE~LEFIEZR" RS,

SIMNERHEELRISRY “2BA—MERER" , 132CRIHEELRTISEY “2EBR—MIELR
B IMNTAREEOBEEY “THE2EMEXES" , 16 MEAELEORE T "£EMEXER" , 38%
RI%eEAREEY ‘cEMERGE

58 ‘ HEMBEAAT —O——FEERE

[TEHREIEXMEAS WS ELER TR, BExfELRGEAN "2ERTHREREEN" . BXREER
%&%Fﬁ&ﬁ@é[%ﬂ@?“NHE%EE%Eﬂ%%@m T, BYREMHEAS . CIREHEAS
RONFERBEENEHEL RS,

In 2011, the postal trade unions at all levels across the country seriously studied and implemented the spirits set in the 5th and
6th plenary session of the 17th CPC Central Committee and the 15th National Trade Union Congress, and under the leadership of
corporation leading Party Committee and the National Defense Postal and Telecommunications Trade Union, the postal trade unions
carried out extensive contests such as “excel in the performances” “Accomplishing Goals” to actively promote the development
of enterprise; strived to make contributions to the building of a harmonious postal enterprise by exploring and promoting the
establishment of employee congress system at provincial levels, to enhance the democratic and political construction within the
enterprise; further promoted employee quality improvement for the fostering of a highly qualified workforce; consolidated the
results from the construction of “Small Homes of Staff” at rural branch, carried out the construction of "Home of Postman" in
cities; and further rationalized the postal union organization system to speed up the establishment of trade unions in the Postal

Savings Bank of China and China Postal Express and Logistics Corporation.

In 2011, 6 units from the postal enterprises across the nation got the “National May 1st Labor Prize Certificate”, 14 individuals got

the “National May 1st Labor Prize Medal” and 15 collectives got the “National Pioneer Workers” awards.
33 units got the title of “National Model - Homes of Staff” and 40 units got the title of “National Model - Small Homes of Staff”.

8 units got the title of “National Defense Posts and Telecom Industry Model - Homes of Staff”, 27 units got the title of “National
Defense Posts and Telecom Industry Model — Small Homes of Staff”, 52 individuals got the title of “Outstanding trade union worker
in National Defense Posts and Telecom Industry”, 37 individuals got the title of “Outstanding Trade Union Activist in National
Defense Posts and Telecom Industry” and 15 individuals got the title of “Friends of the Trade Union in National Defense Posts and

Telecom Industry”.

31 collectives got the “National May 1st Women Model Unit” award and 13 individuals got the “National May 1st Women Model”
award from National Federation of Trade Unions. 1 team received the “Top 10 National Women Civilization Unit” award, 16
collectives received the “National Women Civilization Unit” award and 3 individuals received “National Women Meritorious Model”
from China Women's Federation.

The Postal Corporation of Guangxi Zhuang Autonomous
Region got the title of “National Trade Union Sports
Demonstration Unit” conferred by All China Federation of
Trade Unions and General Administration of Sport of China.
General Administration of Sport of China also awarded
“Qutstanding Organization Award for National Fitness
Activities 2011" to the Postal Corporation of Guangxi
Zhuang Autonomous Region, and awarded “Advanced Unit
in National Fitness 2011" to Tianjin Postal Corporation and

Jiangxi Postal Corporation.
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02 FESMFUUTLAEIE

Emphasis on the Following Tasks 2012

T D3 | | TR, MEES, SHRSIRETREROZRSS
r 1 | Seeking progresses amidst stability and focusing on key issues to maintain the steady and rapid development of postal economy;

2012%1A - &R B, RS, BN

Making improvements in steady steps and further intensifying reforms to promote the restructuring of postal system;

.

MAIN, FEREG, ENERIREEMEES

Increasing investments and placing more efforts in integration to enhance the fundamental postal capabilities;

CUETHLE], FFSEEA, FNRASIFSELEERKTE
Developing innovative mechanism and laying a solid foundation to improve the delicacy management;

2012 THERRER

General Requirements 2012

RUAARE, FEESs, ENBERREE. FRBUVAIERE R T

Putting people first and stressing on training to establish a team of all-around abilities and employee commitments;

INERMEEIRENTEXMTEE=p. W, Td. APESURPREFTERIWER, XL
MELZRVAGT, FEREERPRANSFIESER, EZSNRFHMEEFERRIRA RS
£, BENEENECH, ENETARANX, ENMEENER, ENBRUNFEE, EHBRET
BME, EHRARSZKE, Ehia@ingdd, Fe/PERREFEELHEE, UERMREDETR
TI\KBFIBFF,

WERS, RAMR, ENEEMELRNRFINE

Improving service standards and enhancing qualities to foster a sound environment for harmonious development.

O U1~ W N

To follow through the spirits of the 17th National Congress of CPC, the 3rd, 4th, 5th and 6th Plenary sessions of the 17th
CPC Central Committee and the Central Economic Work Conference and focus on reform and renovation, transformation
of development mode, enhancement of capacity building and scientific management, workforce development, upgrading of
service standard and establishment of a harmonious enterprise on the basis of maintaining the steady and rapid development
of postal economy by following the guidance of the Scientific Outlook on Development and persisting in the general working
principle of seeking progress amidst stability, so as to create a brand-new landscape of the postal undertaking with Chinese
characteristics and embrace the upcoming 18th National Congress with outstanding achievements.
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2011 AR EBRREIC
Major Events 2011

1H4H

January 4
|

ZTRIZHHRERID. BRFBRRIEERITIERD B ZEXTPEREEL "WBEROTELERS, XU
FMHERNER"
Li Shenglin, Secretary of the Party Committee and Minister of the Ministry of Transport, visited the Miyun Branch of

Postal Savings Bank of China (PSBC) and pointed out that “PSBC shall give full play of its advantages to realize better
development”.

2R 15H
£16H

February 15
to16

LENMBIESWERER. SWLEEALET "t —H" WHPENBENERMSEANER, HR
TIER WNHEARRERAER, RHR2011FEHTIEES S,
The National Postal Meeting was held in Beijing. The Meeting summarized the growth achievements and experience of

China Post during the “11th Five-Year Plan” period, studied the development objectives and methods of China Post for
the”12th Five-Year Plan”, and made work arrangements for 2011.

3H5H

March 5

PEERPICENSEARE —KBIBAGNRROAEDEIEE, AREBEFREBERLE, AEHARR
BRSS, HHLBOPEIEXIM BB ELT,
While meeting He Jianzhong, the only national representative from the postal industry, Secretary General Hu Jintao

pointed out that we shall serve the farmers sincerely like China Post and hoped that China Post could make better work in
the future.

3H29H
£30H

March 29 to

w
(@]

th BB S A SR SIR T KL T RE— B AKRMEFD T A S E—SEE Rk, =PEEEN
H—F 3R

China Postal Airlines opened Tianjin—Dalian—Osaka and Yancheng—sSeoul flights, which further strengthened its freight
capacity.

4819H
April 19
|

"BUBERME20NFEGEXKARMX T HHER—XETNBNURNE2010FRERERE" R
#17, EEAXREZRRAIZRKMFENFEREED LML T "FPEHERAGRUTHRE" BE.
The “Launching Ceremony of the Love Donation Parcels to Students in the Old Revolutionary Base Areas and Poverty-

stricken Areas & the 2010 Award Ceremony” was held in Beijing. Gu Xiulian, the former Vice Chairman of the NPC
Standing Committee conferred the “Outstanding Award of China’s Public Welfare Undertakings” to China Post Group.

4H28H

April 28

KA —ERFHPTREEILRARARSERER T, BRRAZONEFRFTEEL—FHLK. 148 1A
FReEEL-FHRE. ISMNEFRRKEEIALERSRS,

The Celebration Conference of May Day was held in the Great Hall of the People. Six groups from postal industry won the
National Labor Award, 14 individuals won the May 1 Labor Medal and 15 groups won the National Pioneer title.

62 | HEHBEAAT —O——FEERE

5H13H

May 13

NFEBREEREAEE, “BRER" BEBNAMAE—IE L FEMBEBKEHEN S IR R, b
ME70NERFT LN ERALNNZ502Z 55RENEB T P EBEETERRSOER, SESEFN,
BRI,

Under the invitation of the International Bureau of UPU, Nima Lamu became the first rural mailwoman to take the stage

at a meeting of UPU. She introduced the fulfillments of Universal Postal Service of China to over 350 representatives from
around 70 nations and dozens of international organizations, and won loud applause and high praise.

5H23H

May 23

ARG FAFREME0EF, hEPEER A SR B 6 KBUFERFFEH IR &%/ ( ORF0F#i60/E
F) LEMZELRN, ZOPZ1EM, 308 “E@E . "BHRLAR . EFEE , BMIET60E
Sk PR BUS 8 B KRR

In order to celebrate the 60th Anniversary of the Peaceful Liberation of Tibet, China Post and the Government of the Tibet
Autonomous Region organized the launching ceremony of the commemorative stamp of the 60th Anniversary of the

Peaceful Liberation of Tibet at Lhasa. The set has three stamps--"peaceful liberation”, “leap-forward development”, and
“happy life”, demonstrating the great achievement of Tibet in the past 60 years.

6H12H

June 12

HEED. BXEPBE. +EHBEERDASFEEENFEANE=BEKEIE WFIFBA RER=IWE
BEEENHEH.

The third Cross-strait Forum - Cross-strait Round-table Conference on Postal Development organized by Taiwan Affairs
Office, State Post Bureau, China Post Group and the Government of Fujian was held in Xiamen.

6H30H

June 30

ALZERIFE, HHFLBPICHEIEAN (FERRHIATEE) LEHELNREARKEE
PEEZET,
In order to celebrate the 90th Anniversary of the Founding of the Communist Party of China, the launching ceremony of

the commemorative envelope with Secretary General Hu Jintao's inscription “the 90th Anniversary of the Founding of the
Communist Party of China” was held in the Great Hall of the People.

9H1H

September 1

PEBHEHANSSERTENET 7 ERBFRHSIE SBEEDMYL, RABEERRETFHSBERELE
KX G FANAEER, SEMENERAPOHNEREFE S EH,
China Post Group and the Municipal Government of Chongging signed the Strategic Cooperation Agreement on

International E-commerce. The two sides will explore the development mode of cross-border on-line transactions and
work together to build the international E-commerce Industry Base with Chongging as the core.
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9R14H

September 14
|

hAFBIHMRKERFEER T (PRATFTHEBEERDATNSHFRRNAE )  TEEETEHEER
AT REE, RHBRIL, KTFFPIEBBREA LS RARIC. BISEE,

Wang Ercheng, Vice Minister of the Organization Department of the Central Committee of the CPC announced the
Decision on the Adjustment of the Leadership of China Post Group by the Central Government. Li Guohua was appointed

as the President and Deputy Secretary of Party Committee of China Post Group, and Zhang Yafei was appointed as the
Secretary of Party Committee and Vice President of China Post Group.

9H20H

September 20

HESBEEAAIFUFEEEAEE (KBESEDIL) , WARHEMENLUFEIRELRR, (RIHafBEFH
BREGHTT LT,

China Post Group signed the Strategic Cooperation Agreement with the Government of Shanxi. The two sides will
promote the development of the post industry of Shanxi, which will better serve the local economic growth.

9H26H

September 26

T EOEEALSBHAEEERLERW, SHROLBEMERGERAFR "ARBRSEIEFL" Fho

China Post Group held the national video conference to mobilize and deploy the activity of “Serve the People and Pursue
Excellence” within the postal enterprise.

1T0H9H

October 9

FRBHRICEE, 7ERBRKREMBBRKEBELIEBERTEA (BE—LNNEIRAHRSES ) B,
P EEBEERAS REEFEELER TEA (ZAXWEIMRIBEHEE ) R 8 5EF,
On the 42th World Post Day, Edouard Dayan, Director-General of UPU delivered the speech titled The Post, An Invaluable

Public Service Worldwide. Li Guohua, President of China Post Group, gave the speech named Strive to Realize the
Transformation to the Modern Post.

10H13H

October 13

FtEt BHBEEERAERARREST, PEMEERAAS AR, BISLEKTIE. BRBESE
Ve KPS RS ES B SRR ABNAEEE=FEEE TR,
The 12th China-Japan-Korea Postal Summit was held in Xi‘an. Zhang Yafei, Secretary of Party Committee and Vice

President of China Post, Yoshiro Nakajo, Executive Vice President of Japan Post, and Hong Manpio, Director General of
Korea Post signed the MOU.

10H28H

October 28

hESAFREBRNDERAS (UTFERPEIAF ) TEERBEXAASERIF L, X2HEEAFES
EEREAFFENEI0ORE RIS,

The Ningxia Branch of China Post Life Insurance Corporation was opened in Yinchuan, which is the tenth provincial
branch in China.

64 | HERBERAAT —O——FERRE

1MH3H

November 3

2011 REBBBIASEIE | Major Events 2011

o+ BB AR YR ELETM RN EEST, PERAMRTRARTEEE. MREEHTIEHER
A= EEEK.

The opening ceremony of China Post's “space post office” was held at Beijing Aerospace City. Yang Liwei, space hero and
Deputy Director of China Manned Space Engineering Office, served as the post office's first honorary chief.

1MAE11H8

November 11

HERBES. IHEEN. PEEEERA AP ELESBRESERENN "PE2011—F27/E
TNEREBRER" ELHAOPEREE D OEEFH,
The “China 2011—the 27th Asian International Stamp Exhibition” jointly organized by State Post Bureau, Jiangsu

Government, China Post Group, and All-China Philatelic Federation was held in Taihu International Exhibition Center of
Wuxi.

11H25H

November 25
|

FEBBEMZEBRFELSBHARLISEELERE, HNLT2 XTI15EE, MELRMPEE TN,
STPH16RKEE7I725HN. 35%ML%k, BEEBETR350MER. BRI,
China Postal Airlines held the meeting to celebrate the 15th anniversary of its founding. The Company has 15 years of

flight safety records and built the rapid night-flight express core network. Currently it has 16 Boeing 737 cargo aircrafts,
35 flight routes, and operates around 350 domestic and international flights per week.

12H13H

December 13
|

P EBBEEERTEFEMINEDS T SRIRS SEMNYL, REEHBRTENMFTNEDERS
MEREZRF . RSNV HEELEEHNER,
Postal Savings Bank of China (PSBC) and China Private-Owned Business Association (CPBA) signed the Financial Service

Cooperation Agreement, marking the new step of the cooperation between PSBC and CPBA in serving self-operated
economies and small and micro businesses.

125208

December 20
|

LEBHXPRRIERERSERET, PRHPRBEEERTE. PAXPZEAZTKELEIUIH
&, BPERG19 BN RS ELPENIRES,
The National Spiritual Civilization Construction Work Commendation Congress was held in Beijing. Li Changchun,

Member of the Standing Committee of CCCPC Political Bureau, Director of Central Civilization Office attended the
congress and delivered the speech. 19 units from the postal industry were awarded the title of national civilized unit.

12H31H

December 31
|

BRI R L EBS B R MEALR , SEAl T SRR RITIRM HRRA S K T, PEBFBER NS HEITE
HAANRHFIX S, PEEBEESRITRGERASUCER K5I BB E RITHRIEATNE
. Afi. RAR, WEERREEEMEL,

The Postal Savings Bank of China finished its shareholding restructuring and gained phased results in its postal financial

reform. China Post Group as the contributor exercises its legal rights and obligations and Postal Savings Bank of China
Corp inherit all the assets, liabilities, institutions, personnel, and business of former China Post Saving Bank Co., Ltd.
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201 EMPEXRITHZR Catalogue of Stamps 2011 . - e EIEEESe T TSty T
_ . Q [

= ZHR RATEH HREMAE

Date of %)

Stamp Name Issue Size (mm) Par Value (Yuan)

HEITINAE, EM2T

SR Xin-Mao Year 1 0105 3636 120 with an additional booklet priced at 12 yuan
RFARREEE Feng Xiang New Year Woodprints 4 0110 30x 40 4.80
St it B HEY =

qjlilf\i“i?,ﬁvﬁ?f)\ (=) Early Leaders of the Communist Party 5 0221 3040 6.00

of China (lll)

RiEE2§ Liangzhu Jade Artifacts 2 0308 30 x40 2.40

24 5

PES AL E- (fEMSNE) The Scholars, a Masterpiece 6 0321 30%40 6.80

in Classical Chinese Literature 2 I zng

hEETRBEZ—2ESH Ancient Chinese Calligraphy - Cursive Script 4 0415 38x 50 4.80 o ; i i
H' ] HI' ]

1573524 B World Book and Copyright Day 1 0423 40x30 1.20 -4 - : ‘
1 s) (] H

RS ER—F B Centenary of Tsinghua University 1 0424 4030 1.20 _ E E : ﬂ

PEXHL (=) Chinese Aircraft (1) 3 0417 50 x 30 3.60 : =1

2011 AR FRE T RS Xi‘an International Horticultural Expo 2011 2 0428 30 x40 4.20 g

FIE26BHERARFEESTEFHS 26th Summer Universiade —=ZE#I1&4H50x30, ZOEHE A30x30

Shenzhen 4 0304 S0x30730x30 660 50x30 for 4-1 and 4-3, 30x30 for 4-2 and 4-4 I 20 : g

— — ; : )
BERTINESK, EIN5.40T HE ¢
=48 Yunjin Brocade 3 0510 30x50 3.60 with an additional miniature sheet priced at :g H
5.40 yuan 3 g - !
N ) } s
%ﬁﬁlﬁﬁi/ﬂ”ﬁlﬁi 60th Anniversary of Peaceful Liberation of 0523 2040 360
PERRRIFR (F) Sdentists of Modern China (V) 4 0525 4030 4.80
s A B i i iac. Citti S =m AT
BE55 R E——4 & Furniture of the Ming and Qing Dynasties- Sitting 6 0620 30540 6.80 BETINAZE, EM16TT

Tools with an additional booklet priced at 16 yuan

TR = . ' Pags ogma  CHINA fh[RMEEE 1D
EP,\}%REEJJ'H'DQE 90th Anniversary of the Founding of the . 0622 33%44 13.20 AL 1.._.()
Communist Party of China
s A . , o
P mﬁﬁﬁ%@$jﬁ Commemorating the Opening of Beijing 1 0630 50% 30 120
Shanghai High-Speed Railway
hiE#hZ Chinese Dramatic Balladry 4 0708 30x50 4.80
B17%iE5) Cycling 2 0702 50 30 2.40
785N 1% Overseas Chinese Culture 4 0710 30 x40 8.10
oh BT 5¥35 45 Ocean Shipping of China 2 0808 50 x 30 2.40
PSS = (= i i Minoriti
/&E)ﬁﬂ?zﬁﬁiﬁ (=) Traditional Sports of Ethnic Minorities of 4 0910 20%30 480
China (Il

5 RATINEBRIUEERR
X/A Lord Guan 2+1 0912 38x50 8.40 with additional four consecutive souvenir

sheets
FZE 4 —BAE Centenary of the 1911 Revolution 2+1 1010 50x 30 8.40

) N . BETINKE, EMNI12T 207 DEME g, pnsaneaman 5
BEl . . - . F A CHINA
\Ft3$lz%: (/B ) Scroll of Eighty Seven Immortals (Part) 6 0926 30x 50 9.30 With an additional booklet priced at 12 yuan 1 CHIN 3
EIFHRE A Beautiful New Home 4+1 1013 33x44 10.80
KEEBHX Tianjin Binhai New Area 3+1 1021 50 x 30 9.60
Freei®ifat @it/ \+ B £ 80th Anniversary of Xinhua News Agency 4 1107 33x44 4.80
P E2011-527 B LM EFFREBRIE China 2011 - 27th Asian 1 30%40 8.40 BEATI B
International Stamp Exhibition : with an additional imperforate souvenir sheet
A=

HRXKI{LEE Ancient Astronomical Instruments 2 1210 33x33 2.40 PESAZRE KT

jointly issued by China and Denmark
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